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wuart nas ()-B TO DO WITH 
COMMUNICATIONS ? 


For over 50 years O-B has been famous for Jewelry 


THE exact answer to that question may be 2a military 
secret” .. but it’s no secret that O-B’s big business now, 
like yours, is to get on with the war. . and we're proud 
that the precision craftsmanship for which O-B is famous 
could be swiftly adapted to manufacturing in the impor- 
tant field of Communcations equipment. 


However, while we work all-out for Victory, we 
want—whenever possible—to keep on supplying our 
wholesalers, dealers and friends in the trade, with 
quick-selling, fair-profit O.B. Rings. It is our hope 
that our sales relations and distributive structure 
will be maintained—because we’re all going to be in 
business after the war—in a brave new world where 
things of beauty and pride of possession will once 
more be important! 
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KON-ITE TUBULAR WATCH STRAPS ARE 
UNEQUALLED FOR QUALITY WORKMANSHIP! 





Here is incontestable proof 
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This is an excerpt from the findings of the 
U. S. District Court in a patent infringement suit we brought 
against a competitive maker of tubular watch straps. Nope, we 
didn't win our suit . . . because the court found that the 
defendant's method of manufacture fell so far short of 
producing the finely finished product obtained by the Kon-ite 
method that no infringement was evident. Kon-ite patent 
No. 2,035,672 still holds good, and only Tubular straps made 
under this patent can give you Kon-ite Quality. If the U. S. 
Court says so, it must be so! 














The Kon-ite record for fine quality applies also to 
Kon-ite MOLDED PLASTIC BUCKLES. They are the only plastic buckles 
proven by years of wear on millions of wrists to be completely dependable. 
No other manufacturer of watch straps has yet produced plastic buckles 
to meet Kon-ite's standard of perfection. 


KON-ITE WAS FIRST — KON-ITE IS STILL THE FINEST! 
tah A. Sauer & Company - 439 Race Street - Cincinnati, Ohio 















KON-ITE 
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TO DAY we have a very important, highly special- 


TODAY = TOMOREOW - ‘FIL VICTORY 


FOR 


ized job to do for our government and the 
fighting forces . . . It is an assignment for 
which we are uniquely well-equipped — 
because for many years we have concen- 
trated on products which called for fine 
tolerances and precision craftsmanship .. . 
We are proud that the abilities of K& O 
technicians and the extraordinary perform- 
ance of our equipment have enabled us to do 
this vital work . . . We are gratified that our 
experience helps us to do the job better and 


faster in this critical period of urgent need. 


APRIL, 19438 








It is only to be expected that the production of Marce- 
designed K & O Jewelry creations will be greatly curtailed 
by our intensified war effort. We ask that our trade have 
patience and understanding until the time when we 
may once again assume our more normal endeavors. 





DAY .. . BUY WAR BONDS 














HAMILTON'S Chief WarTIME Job is 
MARINE CHRONOMETERS 


Chronometer Watches and Master Watches 


for Navigation by Sea, by Land, by Air 
























*% If you’ve been wondering exactly what 
Hamilton is making instead of civilian watches 

here’s an important part of the answer: [nstru- 
ments of Navigation—all sizes for all purposes. 
Just the sort of high precision timepieces you'd 
expect from a company which for more than 
fifty years has manufactured high grade 


watches exclusively. 


% The MARINE CHRONOMETER is an achieve- 
ment of which all America may well be proud. It 
was designed and developed by Hamilton for the 
U.S. Navy—and is the first ever made by modern 
production methods. It is being produced in 
quantities and has already demonstrated its 


superiority over its predecessors, 


The Marine Chronometer, the Air Force Chro- 
nometer, the mounted and unmounted Chro- 
nometer Watches, the Master Navigation Watches 
—these are the instruments which make Ameri- 
ca’s battle program tick. For they are used to 
navigate the ships, the planes, the tanks ... to 
get them to the right place at the right time—and 
bring them back! Hamilton is proud to be 


entrusted with this critical assignment. 


These and other precision timing instruments 
which Hamilton is making now—are all helping 
speed the day when you can say, “Yes, sir! 
we ve got Hamilton Watches again!” HAMILTON 
WATCH COMPANY, LANCASTER, PENNA. 
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KEEP ON BUYING WAR BONDS 


{he boys at the front 


are endangering their lives 
to protect our way of life, 
the right to think and act as 
free men and women. Let's 
back them up by investing 
in War Bonds. 


SELF-DENIAL ama COOPERATION 
will bring us nearer tor 


















































Karlan & Bleicher, inc. 


CREATORS and DESIGNERS OF “PERFECT” RING FINDINGS 
« 188 WEST FOURTH STREET * NEW YORK CITY 
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Is it not significant that there are 
collar buttons of Krementz Quality 
rolled gold plate that have been 
worn for as long as thirty-five years? 


Wa 


HE GOOD NAME of a business is built 
on the solid foundation of quality merchandise. 
And a good name, like character, takes time in 
growing to full stature. For three generations 
discriminating buyers have bought Krementz 
Jewelry. 

Why not capitalize on this good will? You 
can sell Krementz Quality with confidence and 
your customers in turn will wear this fine jewelry 


with pride and satisfaction. 


Write for the Krementz booklet, ‘‘The Story of 
Gold." It gives you many interesting facts and 


a few pointers to increase your gold sales. 


FINE QUALITY JEWELRY 


EVENING JEWELRY... COLLAR HOLDERS... POCKET KNIVES...CUFF LINKS 
TIE HOLDERS... BELT BUCKLES... KEY CHAINS 


KREMENTZ & CO. 





NEWARK, N. J. 
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TOMEET THE WAAR 


Because palladium is the only white metal 
remaining for tarnish resistance and deco- 
rative plating, we have devoted a great deal 
of research to obtain the best possible plat- 
ing solution and now offer Baker Palladium 
Plating Solution to meet the emergency. 
Baker Palladium Plating Solution is stable 
and does not decompose during use. 

A flash plate, which requires no polishing, 
is produced in from 15 to 60 seconds. 
Heavy deposits can he made from the same 
solution. 

You can plate directly on base metal or 
silver for tarnish prevention. 

Its stability, its uniform performance and 
the results obtained will justify all our 
claims for it. If you are using some other 
solution now, try Baker Palladium Plating 
Solution and compare results. 

That's fair, isn’t it? 


BAKER & CO., INC. 
113 Astor St., Newark, N. J. 
NEW YORK SAN FRANCISCO CHICAGO 
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Here’s how we've 
gone to war 


%& OUR HOME TOWN of Meriden, Connecticut. 
doesn’t look much different than it did before 
the war. Our City Hall is still the same classic 
Georgian building with white marble columns. 

But inside many buildings a tremendous 
change has taken place... inside the 1847 
Rogers Bros. plant, for example, one of Meri- 
den’s oldest industries. 

Here, the war has made great changes in the 
lives of people. There’s Ralph Calvi. He’s been 
working here since 1917. And he’s mighty 
proud of his 25-year Service Button. 

Nowadays instead of fine silverware, Ralph 
is making surgical forceps for the Army and 
Navy. He wouldn't be happy doing anything 
but war work these days! 

Like many 1847 Rogers Bros. men and 
women, Ralph has a deep personal concern in 
the war. His five sons are all in the armed forces 
—three in the Navy, two in the Army. 

Lots of the war weapons manufactured here 
may directly help Ralph’s boys. More than 100 
kinds of equipment are being made here .. . 
shells, rifle parts, incendiary bombs, surgical 
instruments, magazines, cartridge clips, mess 
kits, bomber parts—to mention a few. 

So until the war is over, we won't be making 
1847 Rogers Bros. silverplate. Our people 
must use their skills for vital war work. 

However, we're keeping the name “1847 
Rogers Bros.” before the women of America 
through consumer advertising, so that after the 
war America’s finest silverplate will be an even 
bigger profit-maker for you. International Sil- 
ver Company, Meriden, Conn. 


The craftsmen whose peacetime job is making 


1847 ROGERS BROS. 


“America’s Finest Silverplate” 


now use their skills to hasten victory 
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FROM THE BOYS ON THE BENCH TO THE BOYS IN THE TRENCH 
“We've been making every minute count on the production line so you'll 


be able to speed up your job on the fighting line” ... To support this pledge 


every man in the (Gf) plant is giving his all-out effort to Beat the Promise. 


F : ; s 
BRU eeee TEM, UNC.. inv. sete; omee: cso rem ae 





BR) BANDS — KEEP COMPANY WITH THE WORLD'S FINEST WATCHES 
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Primarily we are all concerned with winning 
the war as quickly as possible. Therefore 
our energies should be exerted to the full- 
est extent to achieve this goal. So, while [ah across age 
business must go on in order to maintain a 
high civilian morale, we are doing every- 
thing possible, under the circumstances, to 


please everyone. 


BRISTOL SEAMLESS RING COMPANY 


11 NASSAU STREET + NEW YORK CITY + CHICAGO 29 E. MADISON STREET 
MANUFACTURERS OF WEDDING RINGS * ENSEMBLES * ENGAGEMENT RINGS 
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not to the Strong alone... 


The battle, Sir, is not to the strong alone; it is to 
the vigilant, the active, the brave.—PATRICK HENRY 


HE halt, the lame and the blind 

are Coming into their own. They 
are finding their place in industry, 
And industry is the winner. For it is 
the alert mind in the feeble body, the 
strong shoulders of the lame, the sen- 
sitive fingers of the blind that are 
helping industry overcome its man- 
power handicap. 


In this respect, we at Kreisler are in 
debt to a young man with a “bum 
wing.” Name: Jimmy Cassidy. He 
Started as a timekeeper and advanced 
to personnel manager. 


It was Jimmy who Proposed that in 
adding to our personnel we employ 
handicapped people wherever Possi- 

le. His own success Save weight to 
his argument. “Go ahead, Jimmy, in 
your own way and try it out,” we 
said. His next stop was the Rehabilj- 
tation Bureau in Jersey City. 


And they came. 


The man who uttered no word but 
whose eyes were eloquent . . . the 
woman who knew no sound but 
heard words unspoken ... the man 
with vision in his finger-tips . . . 


They came to replace the fighting 
men. They stayed to serve the fight- 
ing men. 


Gentlemen, here are the facts: 


There are fifty in our plant and their 
number is increasing. In one de part- 
ment, the four-to-mid night shift is 
com prised entirely of men bhysicall) 
handicap ped. Here the output actu- 
ally increased and other departments 
brofited by this exam ble. Among the 
handicap bed, not a Single man has 
lost a single day from his vital war 
work. T heir bodies seem to have taken 
Strength from their Spirits. 


The Red Cross appeal for blood do- 
70rs was answered by almost hal f of 
the plant's personnel. But the handj- 
capped volunteered withoys a single 
exception ... to give theiy blood that 
others might live. Their spokesman 
said, “It is our honor and our privi- 
lege.” 


These are the brave whom the Nazi 
“supermen” would condemn to ex- 
termination as unfit! These are the 
weak who will conquer! For the weak 
who are free are stronger than the 
strong who are enslaved. 


The Physically handicapped have 
come into their own, They have 
proved themselves! And all of man- 
kind reaps the benefit. 


gues bette : 


HONOR THE BILL OF RIGHTS— 


JACQUES KREISLER MANUFACTURING CORPO 
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This is the second in a series of adver- 
tisements by J. R. Wood & Sons offered 
in tribute to another one of the funda- 
mental American institutions. “ 








Hlustration: Courtesy of National Con- 
ference of Christians and Jews, Inc. 
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™ 216 EAST 45th STREET, NEW YORK CITY, N. Y. 
























Easter is a day of joyous significance to millions of 
Americans! Church services burgeon forth in glori- 
ous song. Altars are banked with beautiful flowers! 
Easter lilies bloom just in time to lend their loveli- 
ness to the happiest festival of the Church. The 
youngsters partake of the joyous scene in their own 
fashion, searching out the rainbow-hued Easter eggs. 


In America, every man has the right to worship 
God in his own fashion—every man attends the 
Church of his particular faith! For that is the Ameri- 
can way and that is worth fighting for! 


An important part of the American scene, J.R.Wood 
& Sons have been leaders in the ring field for almost 
a century. Today, J. R. Wood is showing its leader- 
ship in another field, too. Much of its resources 
and organization is whole-heartedly devoted to the 
making of goods for Victory. 


Ske eae 


Members of Gemological Institute of America - Our Diamond 
department maintains a Certified Gemologist for service to 
the trade - Support Your Jewelry Industry Publicity Board 
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FROM KHAKI... 


TO CIVIES 
a ar ee @ 


to Simmons 


Remember 1919 — when the boys got back from France. 
Remember their thrill in shaking off the uniform and stepping 
into a brand-new set of civies—a knockout suit with a 
belt in the back, black shoes for a welcome change, and of 
course some new Simmons Jewelry to touch it off in style. 
We saw it happen then. We saw it happen back in “98 
when the boys got back from Cuba. And we'll see it 
happen again. When this war is over and our war work is 
mustered out, we'll be back — as ever — style leaders in 


Quality Gold Filled Jewelry. 


R. F. SIMMONS COMPANY 


ATTLEBORO, MASSACHUSETTS 
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As the martial tempo is ac- 
celerated across the _ nation, 
marital activities advance in like 
proportion. Witness the fact 
that in Wartime 1942 Amer- 
ican marriages almost doubled 
those of 1932—and Cupid is 
maintaining the increase this 
year ... On the rise, too, is the 
demand for Lovelight Diamond 





Rings—in sets and solitaires .. . 
These distinguished rings are 
outstanding for beauty, quality 
and value in the popular-priced 
field. Inquire about the highly 
salable new Lovelight selections. 











A, EDWARD FISHER & CO., ING. 53.007 Soe she Trad 
580 FIFTH AVE CF NEW YORK 
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KESTENMAN BROS. MFG. CO. _ cestenmoe 


Means Better Made 


180 CHESTNUT $7. FROVIDENCE, &. 4% 
KESTENMADE e PEERLESS > SENTINEL 
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FOR WOMEN IN THE SERVICES 


America’s WAACS and WAVES acclaim 
American Beauty style-creativeness. For these 
service rings are different! Tailored and 
sufficiently massive to appeal to women who 
are doing a man-sized war job, they are 
nevertheless gracefully designed in keeping with 
feminine appeal. In 10K natural gold, 

with authentic service insignia. Be the first 

to feature American Beauty Service Rings 


for women. Inquiries are invited. 


» UNTERMEYER, ROBBINS and COMPANY 


136 West 52nd Street, New York, N. Y. 


* * UTMOST WR RELIABILITY 


SINCE 1865 
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and Now, the Delaware! 


AST month we ran the advertisement, 

shown in miniature above, putting 

the question, “Is the Jewelry Industry at 
Valley Forge?” 


Let’s give a little more thought to Valley 
Forge, — and what Washington and his 
men did there. 


Valley Forge was only a starting point 
on a long hard road to final victory, 
which some then thought just a futile 
journey from bad to worse. 


We of the Jewelry Industry are in the 


North Attleboro, 
Massachusetts 


os "Ss As 
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middle of our Delaware. We musn’t 
take too much stock in the whispers of 
encouragement from the boat just ahead, 
or the groans and curses from the one 
just astern. We must make the most of 
every short stretch of clear water, but 
our main job is still to fend off some of 
the ice floes and dodge the others. It’s a 
long pull to the shore we want to reach. 


Yes, in spite of all rumors, in spite of all 
wishful thinking, the best we can say 
just now is that we’re in the middle of 
our Delaware and we’re determined to 
make it, too. 


LeSTAGE MFG. COMPANY 
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A PLAIN STATEMENT OF FACTS 
REGARDING OUR REPAIR SERVICE 





Our COMPANY has prided itself on the speed and efficiency 
with which repairs have always been turned out by our factory. Under 
today’s restricted conditions, however, the situation has been affected 
materially. It is now beyond our control to do more than we can 
under the present circumstances. 

Several factors contribute to the greater length of time now re- 
quired to handle repairs. 

@ Scarcity of materials required for repairs 
@ Shortage of available manpower to handle the jobs 
@ Conversion of a big part of J-B facilities to war work 


@ Increased delays in mail and express handling 


Our Suggestions: 


1 When your customer returns a watch band for repair, make it clear 
to him that it will take several weeks. Explain the circumstances, 
He will understand and be more patient. 

2 If your customer’s watch band is worn beyond repair suggest that 
he buy a new one. There is a normal life span for watch attach- 
ments too. 


3 Teach your customer the proper way to put on and take off a 
watch band. Care adds to wear. 





Save Time 
Send it Direct 


You will save time and trouble by 
sending all necessary repairs directly 
to our factory, instead of our whole- 
saler. Your wholesaler will appre- 
ciate this short-cut, because it saves 
everyone concerned time and money. 


JACOBY-BENDER, INC. 


161 SIXTH AVENUE 
NEW YORK, N. Y. 
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THE TREASURY 


T AWARD 


to the employees of the Speidel 
Corporation is another symbol 
of practical patriotism being 
evidenced daily by Speidel 
workmen and management. 
24% of Speidel’s payroll was 
invested in War Bonds in De- 
cember 1942. Support of our 
country's war aims by growing 
contributions to war produc- 
tion together with continued 
support of the Treasury Program 
is our pledge until Victory is 


won. 














O THE EMPLOYEES OF 





THIS AWARD iS MADE T 


SPBIDEL CORPORATION 


ING MORE THAN 10% 


AYROLL IN U. s. WAR B 
H THE PAYROLL SAVIN 


WHO ARE INVEST 









SECRETARY or THE TREASURY 
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All Prices Keystone 


These five quality necklaces of Imperial Cultured Pearls are 
available for a short time only. Wire or phone your orders 


IMPERIAL PEARL SYNDICATE 


607 Fifth Ave., New York City 


210 Post St. 
San Francisco, Cal. 


5 N. Wabash Avenue 


iately. 


Chicago, Ill. 
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with the most im pressive 
rogram in tits history. a 


FREQUENT INSERTIONS THROUGHOUT 
THE YEAR, IN THE NATION'S 
LEADING MAGAZINES 


Multiply the number of insertions by the 
ABC circulation of these publications and you 
obtain the staggering figure of 47,785,495 
which represents the coverage of Harvel -ad- 
vertising in 1943. But even that is only a 
fraction of the reader impressions created by 
Harvel advertising, because most of these 
publications enjoy a multiple reader coverage 
of three of four times the paid circulation. 
Among the top-ranking national magazines 
carrying the Harvel advertising are LIFE, 
Saturday Evening Post, Collier's, Look and 
others. Many of the ads feature ‘Miss Vic- 
tory’, while others are timely and inspiring 
messages on the nation’s war effort. 


IFE 
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Why HARVEL continues to adver- 


tise in a “Seller’s Market.”? Of course, | 


it’s easy to sell watches today. It’s easy to sell 
almost anything! Obviously we don’t have to 
advertise for the present market, yet it’s 
sound that we do. Our own HARVEL deal- 
ers understand this thoroughly. 


When Victory is achieved . . . and consumer 
goods are again readily available, thousands 
of men and women who have learned to ap- 
preciate the fine reputation of HARVEL will 
seek to own one. Every HARVEL dealer will 
again experience the pleasure of seeing his 
cases amply stocked and the demand for 
HARVEL in his community strongly en- 
trenched. Then, jewelers who feature this 
fine watch will, more than ever, value and 
profic by their dealer franchise. 


HARVEL WATCH COMPANY - 630 FIFTH AVENUE, NEW YORK 


, 
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Depend on Wyler 


Leading American Magazines will carry 
WYLER advertising this spring. Millions 
will learn what WYLER watch owners 
throughout the world now know: 





















e WYLER watches are precision - tested 
for accuracy ¢WYLER waterproof watches 
are double-tested by submersion e WYLER 
watches are distinctive, sturdy and depend- 
able e WYLER watches are made in 
WYLER’s own factory 
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Feature WYLER watches! Consumer satis- 
faction now assures consumer good will after 
the war. Tie in your local advertising with 
these attention-compelling ads. Free news- 
paper ad-mats and displays are available 


upon request. 


As in the past, we will accept no more 
orders than we can fill. Our first obliga- 
tion is to our old customers. 





a INC 4, 





SOLD IN 52 COUNTRIES Sa se ret ) poone | 


WYLER WATCH AGENCY 
630 FIFTH AVENUE, NEW YORK,N.Y. 


eruke WNCARNEE 
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VY our WOnotesater is not a MN agiciand: 


wp Ose who deal with presdigitation 

are marvelously adept at produc- 
ing something from nothing. But your 
wholesaler is not a magician! He is 
simply a hard-working, intelligent busi- 
ness man, whose one aim in life is to 
keep you and your brethren adequately 
supplied with everything the market 
affords. 


It is no secret that, under wartime 


restrictions, the watch bracelet market 


cannot supply all you demand. It is 
inevitable that demand must exceed 
supply. There is nothing that you, or 
your wholesaler or we can do to 7 
remedy it. We must simply make the 
best of conditions. 
When the return to normalcy comes, 
you will enjoy once again the privilege 
of choosing from wide assortments. In 
the meantime, let's be patient. GEMEX 
COMPANY, 1200 COMMERCE AVE., 


UNION. N. J. 





APRIL, 19438 


WATCH ATTACHMENTS 
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loday’s Gifts 


OF GOLD FILLED AND 


ROLLED GOLD PLATE 
Will Become 


Tomorrow’s 
Heirlooms 





.- - Because THIS Plate is Rolled Under Pressure 


Topay, many a fighting man about to leave for active 


service is giving his wife or sweetheart a piece of 


jewelry as a parting remembrance. And what a for- 
tunate selection if the choice is Gold Filled and Rolled 
Gold Plate . . . for then the jewelry will still be beauti- 
ful when the day of reunion comes, and throughout 
many years that lie ahead. 

And you know the reasons why Gold Filled and 
Rolled Gold Plate Jewelry has these greater wearing 
qualities. It’s because this unique plate is made as no 
other gold plate is manufactured: that is, its surfaces 
of actual sheets of strictly controlled karat Gold are 
rolled repeatedly under tons of pressure to make Gold 


Filled and Rolled Gold Plate harder, more durable. 

This rolling process has been handed down for more 
than five generations . . . and it explains why jewelers 
who feature Gold Filled and Rolled Gold Plate build 
a good future business on the foundations of their 
everyday sales. 








In Gold Filled and Rolled Gold 
Plate, silver alloy is now sub- 
slituling for the vital metals 
that have gone lo war ...a 
substitution which actually 
makes il possible for you to 
offer Gold Filled and Rolled 
Gold Plate of even greater 
intrinsic value. 


HARD COMPACT LAYER 
OF KARAT GOLO 





SUPPORTING BASE 
OF SKLVER ALLOY 


HARD COMPACT LAYER 
OF KARAT GOLD 








Research Division of 


GOLD FILLED and ROLLED GOLD PLATE Mfrs. 


HEADQUARTERS ¢ PROVIDENCE, R. I. 
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PARDON US 
FOR AVOIDING 
DETOURS— 


* 


The shortest distance between 
: a= i : tinue to be tomorrow — our guiding principle 
two points is still a straight line — 
is not how many watches we can get to sell, 
but how good the ones we have to sell! Times 


This isn’t our first war, though we hope it will have changed, but CROTON quality, service 


, 1 , 
be the world’s last! And we’ve weathered more and cooperation haven't. 


than one peacetime storm in our 65 years. We 
know how hard it is to stay “on the beam” so 
far as reputation is concerned. We also know 
that it pays to do just that — to travel the 
straight and narrow,” shunning each and ‘WATCHES 
every temptation born of opportunism. With FOR Au = SINCE 1878 


us today — as it was yesterday and will con- CROTON WATCH CO.*+ 48 W. 48th ST. + NEW 
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eee Our toolmaker’s bench has 
been closed for the duration... 
So there will not be the usual 
flow of entirely new designs 
from us... However, what 
designs are available for our 


regular customers will be up 





to our traditional standards 


of distinction and quality ... 


Makers of 
10 Kt. and 14 Kt. Gold Jewelry 


Gold Filled and Silver Jewelry 


soll Tins tiie 


e 
Charms Fashioned of Gold 
and Silver 


~ 
. 





-atriotic Jewelry: Identification 


Bracelets 


Walter ampl 


“Creators of the Unusual—AS USUAL 608 FIFTH AVENUE, NEW YORK 





30 THE JEWELERS’ CIRCULAR-KEYSTONE 























EDWARD lL. 


STERN & CO. 


Military practise enforces the sternest regard for 
split-second accuracy. When the men-at-arms 
return to civilian life they will carry on this concept 
of the importance of punctuality. 


Thus, a more critical attitude toward the perform- 
ance of a watch will be inevitable in post-war days. 
There will be uncompromising demands for time- 
piece accuracy and dependability. 


On the same premise, the creators of Defender 
Watches feel justified in their confidence that these 
fine timepieces have the inbuilt qualities to make 
them the watches of the future. 


WATERPROOF, SHOCKPROOF, NON-MAG- 
NETIC, and AUTOMATIC, they are ready to 


serve as the Time-Defenders of the post-war world. 


DEFEND EW 


DEFENDERS OF TIME—NOW AND IN THE FUTURE 


610 Fifth Avenue, New York 





FOR APRIL, 1-1: 
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MUNWILL - “The Better Built Watch” 


sSOPSLAS TAAL LLALASCCETUL LLU LALASE LSU RRA Litany 
east A AARC edd 


reed //2/2/13))3) 330s DST 
SPAS 


Munwill Watches Retail from $24.75 to $1000 


A Few Stars... 


from the brilliant collection of MUNWILL DIAMOND WATCHES .. . each one a shining exam- 
ple of the best traditions of fine watchmaking. . . each one, beautifully styled and exquisitely 
fashioned ... richly jeweled with diamonds and rubies. In view of the uncertainties surround- 
ing deliveries, the wisdom of anticipating your requirements is obvious. 


This is the original MngpaRy Waterproof Watch Manufactured Solely by the MILITARY WATCH CO. 


REG. U. S. PAT. OFF. 


_ “SPECIALISTS IN WATERPROOF WATCHES FOR SERVICE MEN" MILITARY Waterproof Watches Retail from $24.75 to $250. 
INFRINGEMENTS OF COPYRIGHTS WILL BE PROSECUTED 





iio vm. A. Muney, Inc. 
ae ees ys. bas.0ir, 92 West t7th Street * New York. N. Y. ane. 6b Pah oe, 


8 B 
y IMPORTERS & MANUFACTURERS , 


WILL WATCH CO. MILITARY WATCH 
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TOP WATCH STRAP FAVORITES 
FOR MILITARY WEAR! 





The fabrics are the same as used in army 


field jackets. They’re pre-shrunk, washable, 





water-repellent! They last longer! The straps 
have famous SO-LITE plastic buckles! Is it 
any wonder they are “TOPS” for military 
wear? Or that they get first call wherever 
sold? ® The famous ALL-IN-ONE design is 


now equipped with exclusive push-pin 














safety feature that prevents watch from 
slipping, holds it firmly in place. * These 
are the straps you need to get your full 


share of military watch strap business! 


CONSULT YOUR WHOLESALER 








: ARISTOCRAT OF 
Two-piece styles 
WATCH STRAPS 


also available. 



















26 Exchange Place - Jersey City, N J. 


? 





LASKO STRAP COMPANY - 





FOR APRIL, 1943 








—_——_ =— 








ARROW MANUFACTURING COMPANY, INC., 15th and Hudson Streets, Hoboken, N. J. 
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“A MEDAL FOR ME? GIVE IT TO MY COMPANY.” 


OU said it, Barney Ross! Marine Corporal Barnet 

Rosafsky is O. K. for the records but to the folks 
back home you’re Barney Ross, prize-fighter. And all hu- 
manity has a stake in the prize you're fighting for now. 

Only a world ago you were a one-man show— 
trading punches with Armstrong, side-stepping 
McLarnin, dodging left-hooks and handing them out 
... “The ring is kid’s play compared with this battle 
out here,” you say? You tell ’em, champ. You’re the guy 
who stood up and swung hand grenades at Japanese 
machine guns. You’re the guy whose tin hat stopped 30 
bullets in one dark rain-soaked jungle night at Guadal- 
canal. You’re the guy who crawled out of a fox-hole 
and dodged more bullets to drag a wounded comrade 
back from death. 

“This is not a One-Man Show!” Keep telling ’em, 
champ. Louder. Until it sinks into their very marrow. If 


takes everybody to win this war! The man at the gun 


and the man on the tanker and the man on the pro- 
duction line. The butcher, the baker, the candlestick 
maker. The little kid collecting scrap, and the big mill- 
owner melting it to make steel. The miner in the pits, 
and the manager in the top-floor office. The housewife 
squeezing her budget to buy a bond, and the govern- 
ment official breaking his head to make democratic 
rationing work. 

No time now for shadow-boxing, no time for spar- 
ring with imaginary enemies. The real enemy is too 
close, and in too many places. 

Thanks for the punch-line, Barney Ross, prize- 
fighter—or Corporal Rosafsky, if you want it that way. 
The prize goes to your company . . . the prize goes to 
the 130,000,000 and to the other millions who fight 
for it. None will deny them the freedom from want 
and fear—the freedom of speech and religion . . . when 


the enemy is counted out. 


One of a series of editorials published in the interest of the War Effort. Back up our heroes! Buy more Bonds! 





Arrow is proud that its facilities have been enlisted 
by the Army and the Navy to make many of the boxes 
which hold the medals for heroes of democracy. 


BOXES AND DISPLAYS 
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On land and sea and in the air... 
the I. D. Waterproof Watch Case is 
faithfully serving the men who are 
so valiantly serving the cause of 


Freedom. 





Like America’s fighting men, I. D. 
Waterproof Watch Case is plenty 
tough. Like them, it has “‘what it 
takes” to stand up and take it when 


the going gets rough. 


And on the war production line. 
we're serving too, turning out deli- 
cately balanced precision parts for 


America’s mighty war machine. 


To us, as to every American, this 
cause “Sin which we serve” will take 
precedence over everything 
else in the world... from 


Buy US. Uar Bends and flampes now till Victory! 


I. D. Watch Case Company 


Factory and office: 121 Varick Street, New York City 




















YOU THINK 


YOURE A PATRIOT! 


Then what have you done about SCRAP? 


Unless you get every pound of dormant scrap out 
of your plant, you're failing in your duty as a 
citizen. For that scrap metal is needed—to make 
the weapons that will bring Victory. 


One half of all new steel must be scrap. The 
light, household scrap that the American people 


J. R. WOOD & SONS 
Ring Mfrs. 
New York 





so enthusiastically gave cannot be used unless it 
is mixed with huge quantities of heavier metal. 


You have that metal. You have the finest steel, 
in the heaviest pieces, in the greatest quantities. 
It’s up to you to start that scrap on its way to war 
now! Send for the scrap manual offered at the 
bottom of the page .. . and get scrapping! 


contributed 
over 5 tons 


of Scrap 


Many of the old dies, representing about the finest steel scrap that can be 
used, were contributed to the scrap drive by J. R. Wood & Sons. Mr. W. 


Waters Schwab, president of the company, is showing one of the mid-19th 


Century ring dies to a young lady dressed in a bridal costume of that period. 


Said Mr. Schwab, ‘“‘The amount of scrap that we located in our plant was 


a revelation to me. We are making a continuing survey to be sure that 


nothing is retained which can be he'pful to hasten the day of victory.” 


BUSINESS PRESS INDUSTRIAL SCRAP COMMITTEE 


ROOM 3303, EMPIRE STATE BLDG., N. Y. C. 





BUSINESS PRESS INDUSTRIAL SCRAP COMMITTEE 


ROOM 3303, EMPIRE STATE BLDG., N. Y. C. 


Please send scrap manual 


Your name _ 


Company name __ 


Company address 
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TACKLE THE SALVAGE PROBLEM 


If you have done a successful salvage 
job at your plant, send details and pic- 


SEND FOR THIS SCRAP MANUAL TO HELP YOU 
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WATCHES UNEXCELLED 


FOR BEAUTY, STYLE, DEPENDABLE PERFORMANCE « « « WITH 
DURABLE CHROME TOPS, STAINLESS STEEL BACKS, OR ALL 
STAINLESS STEEL s » s FOR THE STURDINESS SO NECESSARY 


IN SERVICE WATCHES » s » + 15 and 17 JEWEL MOVEMENTS. 


——am SINCE 1908 «m- 
PAUL V. EISNER COMPANY, 
Importers of Watches 


580 FIFTH AVENUE + NEW YORK CITY 
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These authoritative and interest- 
ingly written books on a wide range 
of subjects about your business will 
be a great help to you. 


Just put a circle around the books 
you want on the coupon below, write 


For the Gem Expert, Connoisseur and Student 





of Gemology 
1 GEM STONES (NEW EDITION) 





G. F. Herbert Smith $4.00 
2 DIAMONDS Frank B. Wade $2.00 
3 GEM TESTING FOR JEWELERS 
B. W. Anderson, B.Sc., F.G.A. $2.00 
4 GEMS AND GEM MATERIALS 
Drs. Kraus & Slawson $3.00 
5 GETTING ACQUAINTED WITH MINERALS 
George L. English $2.50 
6 HANDBOOK FOR THE AMATEUR LAPIDARY 
J. H. Howard $2.00 
7 PEARLS W. J. Dakin $1.00 
8 STORY OF THE GEMS H. P. Whitlock $3.50 
9 TEXT BOOK OF PRECIOUS STONES 
Frank B. Wade $3.00 
10 A KEY TO PRECIOUS STONES L. J. Spencer $2.75 
11 PRECIOUS AND SEMI-PRECIOUS STONES 
Michael Weinstein $3.00 
12 DIAMOND AND GEM STONE INDUSTRIAL 
PRODUCTION Paul Grodzinski $4.00 
13 FIRE IN THE EARTH, THE STORY OF THE 
DIAMOND James R. McCarthy $2.50 
13A PRACTICAL GEMMOLOGY $2.00 


Robert Webster, F.G.A. 


On Silver for the Jeweler, Collector and Anti- 





quarian 


14 THE STERLING FLATWARE PATTERN INDEX 
With Binder $15.00 
Without Binder $10.00 
18 MARKS OF EARLY AMERICAN SILVERSMITHS 
WITH NOTES ON SILVER SPOON TYPES AND 
LIST OF NEW YORK SILVERSMITHS 


(1815-1841) By the late Ernest M. Currier $16.50 
16 ENGLISH SILVER (1675-1825) 
Stephen G. C. Ensko and Edward Wenham $2.50 
17 OLD SILVER, ENGLISH, AMERICAN AND 
FOREIGN s. B. Wyler $3.00 


HAVE YOU READ THESE BOOKS? 





in your name and address, attach 
your check, and send it to us. We 
will send them postage prepaid any- 
where in the United States. Remit- 
tance must accompany all orders. 
No books sent on approval. Prices 
subject to change without notice. 


For the Skilled Watch and Clock Maker, the 


Apprentice and Student 


18 ESCAPEMENT AND TRAIN OF AMERICAN 
WATCHES TT. J. Wilkinson $5.00 

19 JUNIOR WATCHMAKER A. Gideon Thisell $3.00 

20 WATCH AND CLOCKMAKERS HANDBOOK, 
DICTIONARY AND GUIDE 








(Newest Edition) F. J. Britten $6.00 
21 MODERN METHODS IN HOROLOGY 

Grant Hood $2.50 
22 PRACTICAL BALANCE AND HAIRSPRING 

WORK W. J. Kleinlein $3.50 

23 RULES & PRACTICE FOR ADJUSTING WATCHES 

W. J. Kleinlein $3.50 
24 PRACTICAL BENCHWORK FOR HOROLOGISTS 

Louis and Samuel Levin $5.00 
25 MODERN WATCH REPAIRING & ADJUSTMENT 

Bowman & Borer $2.50 
26 IT’S ABOUT TIME Paul M. Chamberlain $7.50 
26A WITH THE WATCHMAKER AT THE BENCH 

Donald De Carle $3.00 


27 KEYSTONE WATCH REPAIR RECORD BOOK $2.50 
27A SCIENCE OF WATCH REPAIRING SIMPLIFIED 
A. G. Thisell $3.00 
For the Jewelry Repairer, Engraver, Plater and 
Enameler 
28 JEWELRY REPAIRERS’ HANDBOOK 





J. G. Keplinger $1.25 
29 JEWELRY, GEM CUTTING AND METALCRAFT 
W. T. Baxter $2.75 


30 JEWELRY AND ENAMELING G. Pack $2.50 
31 JEWELRY MAKING & DESIGN Rose ©& Cirino $10.00 
32 REFINING PRECIOUS METAL WASTES 


C. M. Hoke $5.00 
33 ART MONOGRAMS AND LETTERING (PAPER 
COVER) J. M. Bergling $2.00 
34 METALCRAFT AND JEWELRY 
Emil F. Kronquist $2.25 
35 TESTING PRECIOUS METALS WITH THE 
TOUCHSTONE CC. M. Hoke $1.00 
36 MODERN ELECTROPLATER 
Kenneth M. Coggeshall $3.00 


37 TRADEMARKS OF JEWELRY AND KINDRED TRADES $7.50 


100 E. 42ND ST., NEW YORK, N. Y. 


Please send the following books: 
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|) CHECK | MONEY ORDER | For $......is attached. 
Name _. Address 
City State 
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é RENDEZVOUS 
_ Hand Mounted Rhinestones 
in Rhodium 
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GLORIA 


1/20 12K Gold Filled, 
With Simulated Rubies 


SPLENDOR. 
1/20 12K Gold Filled 


ATTRACTION 
1/20 12K Gold Filled 





——— a. 





EIGHT EXQUISITE 
CRAWFORD CONCEPTIONS 
FROM AN 
EXTENSIVE LINE OF 
FOB AND WRIST WATCHES 


ae tt ange Cee 





14K Solid Gold, 17 Jewels 
SYLVIA 
14K Solid Gold, 17 Jewels 


SEE YOUR JOBBER TODAY 





ACCURACY 
WATCH “ COMPANY 
15 MAIDEN LANE NEW YORK, N. Y. i 
MANUFACTURERS AND IMPORTERS me. 
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Urgently Meeded 


RAP GOLD SIV 


forwarproduction 
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HIGHEST PRICES ASSURED! 


Increased war production of precious metal alloys for dental and industrial appli- 
cations makes it imperative for us to obtain a larger volume of scrap gold, silver, 
platinum and palladium... We urge you to ship us at once precious metal scrap : 
of all descriptions: filled cases, sweeps, polishings, spectacles, rings, chains, 
bracelets and dental bridgework...Accurate assay plus Williams efficient and 
exclusive “Dyna-flo” method of refining guarantees you full dollar value for all 
precious metal content contained in your scrap shipment. Prompt payment...|f 
you require conversion of scrap into pure metals for re-fabrication, our refining 
process offers prompt and low-cost service. Full details on request. 


WILLIAMS GOLD REFINING COMPANY, INC. 


Fort Erie N., Ontario 2978 Main Street, Buffalo, N. Y. Havana, Cuba 


WILLIAMS... wt 


specialists in precious metal deal alloys 





FOUNDED IN 1912 
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ROMPT DELIVERIES 


STERLING 


ae 


WITH FINELY CUT STONES 


Just a few of our wide selec- 
tion of new, smart spray pins 
set with finely cut stones in 
amethyst, aquamarine, crystal, 
peridot, rose, sapphire or topaz. 
Also earrings to match. Choice 
of silver or gold finish to re- 
tail from 4.50 to 7.50. See 
your wholesaler. Ready for im- 
mediate delivery. 


ang Gott 


COMPANY 





303 FIFTH AVE., NEW YORK, N. Y. © 87 WEYBOSSET ST., PROVIDENCE, R. |. © 707 SOUTH HILL ST., LOS ANGELES, CAL. 
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PALLADIUM 


HA Vell g 





Legendary beauty, 


No metal better deserves the description noble than 
does Palladium . .. rare member of the precious 
platinum family ... which derives its name from Pallas 
Athene, goddess of Ancient Greece. 

Palladium is a soft, lustrous white. It brings out the 
radiance and color of jewels... contrasts beautifully 
with yellow gold in two-tone jewelry. 


Somewhat lighter in weight than platinum and 
considerably lower in cost. Palladium has 75°; more 
bulk to the ounce. Palladium has the strength and 
proper hardness for jewelry. It is also highly resistant 
to tarnish. 

Malleable and ductile, Palladium can be worked 
with ease. Beads are easily raised and once down, they 
hold gems securely. Designs are clean-cut, smooth- 
edged. No special tools are needed . . . gold-working 
tools actually last longer when employed on Palladium. 
This precious metal can also be cast. 










, PALLADIUM 
oe Fagor Get better acquainted with Palladium today! 
en 





Weise for fen booklet PLATINUM METALS DIVISION 
giving further + wimg 


about Palladium 


‘THE INTERNATIONAL NICKEL COMPANY, INC. 
i 67 Wall Street, New York, N.Y. 
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Save time, trouble and transportation 


by sending your Telechw 


REG J S$. PAT. OFF 


repair jobs to one of these 


66 AUTHORIZED SERVICE STATIONS 


e Telechrons are good electric clocks. But all things mechanical 
eventually need service. ¢ To help you and your customers, we've 
set up a nation-wide service system—66 well-equipped service 
stations scattered from coast to coast. They're listed below. Pick 
out the one nearest you and use it regularly—for parts or complete 
repairs. « Take care of your old customers for the duration — 


and they'll take care of you when new clocks can be made again! 


Akron, Ohio Kansas City, Missouri Portland, Maine 
H. T. Yates ...31 W. Market St. Time Products ¢ 1403 Grand Ave Wm. M. Cross, Ine 15-A Congress S 
Baltimore, Maryland Knoxville, Tennessee Portland, Oregon 
Public Service Electric C¢ 605 W. North Ave. McNutt Battery ¢ 17 W. Cumberland Ave B. W. Cobb Watch a ‘ Shop, 226 Alder St 
Bangor, Maine Los Angeles, California Providence, Rhode Island 
Boutilier’s Jewelry Shop 268 Hammond St. California Elee. Service Statior 630 W. Sth St Marshall Electric ¢ zi N. Main st 
Beaumont, Texas E. W. Reynolds Co 315 W. Fifth St Rochester, New York 
fhompson Electric (« ...-175 Pearl St Louisville, Kentucky Electric Razor Servi Stone S 
Binghamton, New York H. C, Korfhage Co 11 W. Jefferson St Salt Lake City, Utah 
MED écednewaok cs seed cde eees 92 State St. Manchester, New Hampshire Time and Instrumet 222 Dooly Bldg 
Birmingham, Alabama Robert A. Horace ¢ 78 Manchester St San Antonio, Texas 
McConnell Sales and Eng. Corp., 617 N. 10th St Milwaukee, Wisconsin Haak Typewriter ¢ 10 Navarro St 
Boston, Mass. P. Q. Rountree 1220 Majestic Bldg San Diego, California 
Sam Freeman 387 Washingtonest Minneapolis, Minnesota J. F. Zwiener Electric 22» “B”’ S 
Electric Time Co 19 Bedford St E. B. Kelley ¢ -214 5. Tth St San Francisco, California 
Bridgeport, Conn. Nashville, Tennessee California Elec. Ser Statiot 00 Mission St 
Connecticut Jewelers Supply Co..83 Fairfield Ave McGhee Time Servic 616 Boscobel St Seattle, Washington 
Brooklyn, New York Newark, New Jersey City Elec. and Fixture ¢ 1022 Third Ave 
Klectime Corp... 306 Livingston St Robert Halperr j17 Broad St Shreveport, Louisiana 
Buffalo, New York New Haven, Connecticut J. W. MeCary.... 110 Milam St 
L. H. Hora Clock Co. ...1558 Main St Connecticut Jewelers Supply ¢ 149 Congress Ave Spokane, Washington 
j New York, New York Maxwell & Franks 6ly First Ave 
Canton, Ohio ‘lock & a wars 
Moock Elec. Supply Co...502 Cleveland Ave., N ee Pe eae ee ee ate W. 42nd 8 CS Sees 
2 W. 42nd St 7" © Cushine . ‘ 2 
Chicago, IIinols Shin: te: Cee tas F. Cushing 344 Worthington St 
Electric Clock Co 140 S. Dearborn St Room 1206, 370 Lexington Ave St. Louis, Missouri 
Reeves hapevens Co 107 Van Buren St Oklahoma City, Oklahoma Kaemmerlen Electric Co 2318 Locust St 
Cincinnati, Ohio Boulton & Cx 326 Liberty Natl. Bldg St. Petersburg, Florida 
Barkley Electric Co 425 Clinton St Ouehe: Nebraske Bruce Watters 360 Central Ave 
Cleveland, Ohio T. L. Combs & Sons 1617 Harney St Syracuse, New York 
’ . : . artle 2 ». Onondaga St 
lloag’s Clock-Watch Sho ..2123 E. vth St Orlando, Florida J. J. Bartlett 1 E. Onondaga 
Columbus, Ohio Electric Time Service 25 W. Livingston St Toronto, Ont., —_ ; - 
»» : : js F Canadian G LE. « 212 King St n 
Wm. H. Orton & Co , 22 KE. Gay St Philadelphia, Pennsylvania a a & 
Dallas, Texas Electric Time Service Washington, D. C. ae ' 
Clock Service Co ; 801 Allen Bldg Burd Buildir ‘th and Chestnut Sts Central Armature Works 625 D St., N. W 
Dayton, Ohio Phoenix, Arizona Wilkes-Barre, Pennsylvania 
Edward W. Myers 117 South Main st Vinson-Carter Electric ¢ 25 kK. Adams St Good Housekeeping Center, In 18 E. Market S 
Denver, Colorado Pittsburgh, Pennsylvania Youngstown, Ohio 
Midwest Electric Wiring Co. .325 W. Colfax Ave Quick Service Electr Co Jenkins Arcade tuckeye Time Service 316 Erie Terminal Bidg 
Detroit, Michigan 4 
The Gorenflo Company 153 E. Jefferson Ave 7, 
Wm. H. Henning. 13395 Glentield Ave 


Flint, Michigan ~ e ’e 
Flint Time Clock Exchange 1113 W. Dayton St - 


Grand Rapids, Michigan 


Kirkhoff Electric Co 79 Front Ave., N. W i WARREN TELECHRON COMPANY 


Hartford, Connecticut ° . 
Electric Clock Co 174 Pearl St y.: 

Honolulu, T. Hawaii Ve ASHLAND, MASSACHUSETTS 
Hawaiian Elec. Co.. P.O. Box 2750, Merch. Dept . 


Houston, Texas 
Lopez Clock Co 7 ..911 Franklin St 


—] WH 
Apex Electric Service ( Meridian at Md. St an a 





indianapolis, Indiana 
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Building Good Will... 


During the past months, despite the great scarcity of 
silver, we served our customers with the same amount of 
care and diligence as always, maintaining our regular 


selling prices and making prompt deliveries. 


We shall continue to accept all orders for sterling and 
plated hollowware, and will endeavor to make deliveries 


as promptly as conditions permit. 


We take this opportunity of thanking you for your 
business, and hope that when this war is brought to a 
victorious conclusion, we will have established a lasting 


GOOD WILL. 








unkirk 
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TRADE 


A MARK 


A Popular Priced Sterling and Plated Line of Quality 

















GOLD RECOVERY & REFINING CORP. 


53 WEST 47th STREET, WN. YY. C. 


et 





sie a Mie ee eee 


THE JEWELERS’ CIRCULAR-KEYSTONE 


e 
) 
old | 
nd ' 
wo 

p $ 
pre | 


whe 


fact 











Par of great r 


beauty need not be 
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priceless Orientals 


eplicas of 


Oriental Pearls 


Ingenious replicas of the world’s finest 
earls from the Indian Ogean and Persian Gulf 
. . Hand-knotted, brilliantly clasped: with solid 
old and appropriately boxed in luxurious satin 
nd velvet . . . Fashioned to the mode in one, 
o and three strands, and priced from $15. 


0 $100. Marvella Replicas of Oriental Pearls 





bre proving themselves outstanding profit-makers 
hereveg@#€atured. This is your cue to get the 
acts about the Marvella line for better jewelers. 
During May, Marvella pearls are 
advertised in Good Housekeeping, 


Cosmopolitan, Mademoiselle, Town 
and Country, Playbill and Bride’s 


> > 


magazine, 


Counter cards and newspaper 


mats are available Free from your 
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wholesaler. 
% 
o | = a 
Ny f aoe a 
oe @ FREE aos a 
wan 
7 +. *, 90. * 
“How to make your pearls last longer”. on «00 *° $ ae 
. . - . Ta e ‘ 
timely booklet to help you build store good-will and “*! From sa jew” - 
sules, A space is reserved for your own store name. A i wrere” - a 
quantity will be sent you FREE upon request. Write 4 a 
= cs “0.0.0.0-)* 
ee "OF as ~ -" B as > ee 
> Guaranteed by % - 


Good Housekeeping 


Coil Pearls are made by WEINREICH BROTHERS COMPANY, Fifth Ave., N. Y 


Marvella Pearls are made by 
OPERA PEARL, INC., 37 W. 37th St., N.Y. 
a division of WEINREICH BROS. CO. 
383 Fifth Ave., N. Y. « FACTORY: Union City, N. J. 














gomegeee = FP 
* ysaiNo” 


1a 


pooper 


“ 


sou 








‘seurzoBow jpuoy 
“DN Ul UBUIASILIBA 
-po ,,A1043!1A-4104 
~ewi!t,, SO¥d1aH 
@Bod-jjnj/10/02 
-ppng 4poriddy 











ADpos sry sa ,,As04>1A 405 OU, SOAqIOH 
OU 405 BILIAA ~*~ SuBjeMar [DJeY 103 4seyu0D Aojd 
“SI MOpUI AA JO S}!DJEP OS]Y , , , “S8jNY PUD syuDIG 
Aujuy 158jU0D |2124Y4O PUD ‘sBu1p10291 o1pos jo 3040 
‘SJUQWIOSI@APD JOUCHOU 40 sjulsdei 40}02-}jny ‘s}OW 
sedodsmau “10 oy) UIA joy 0} OG UBD No, 
JOYM,, *HEPJOOG sowNsUE? ‘(s410/2-s9}05 40}) SPjorys 
jedo; ‘spans Anjdsip ‘suowineys mopuim ‘siajsod 
MOpUIM ‘UOHOUUOJUL JIMY SIOWOD FAIYY S,4F 


— Hf 4804U05 ,,A10491 A 405 OUI, 
SOUGTIH ANCA 40D 








"AN 'MYOA MI3AN 133949L1S 448b LSIMD 


Aupdwo> 44> SONG1SH 


"9045 poysiusny 
$1! Sdjey-sejDep Burjjedwos-uoueyo 
jo Ayana epim vy “y «°° uOWDU ayy yo 
seuizpBow pun suedodsmou ui uns jm 
sydosBojoyd pup sauojs Ayinqng ‘¢ 
** + gsayuos ,,Ar0j>21A 105 OuNly,, SOUqiayy 
ayy JO SMOU O4s YSDYy [JIM — 4SDO2 
04 4sD02 — suoijnys Aoy “Z °° * “240 ‘ourz 
-pBoy seul 420, MeN ‘uUDjOdoWsSO> 
‘ayjesiowepow ‘Ayeqry ‘4007 ‘s,101]|0 
‘aainbs3 ui Buruneddn ‘ay1ym pun »p0/q 
PUD 10j09 4jNy UL BursiyeapD jnjiamog *| 


°° * SUOHIW S,D2I10WIy Of 
Asogs 2140WID41g oY4s Burjje1 


j2worjam s! auoAsaasd puo—sdwojs sBuiadsg soAA as0W |}9S Of BAIUP 
§JNO-|]O UD S$! SIU] “SEY3OAA SOIG/A}y S@/pU_Y ay jOU JO JaYyaY™ jo ssaj 
-psoBas uBiodwod ysajyuo0 ,,As0421A 10} Ow], 
-124y30d Ajjny UD? DQWVEWY U! 4aj9MeP |!0j9y AJ9AZ | ENVIVOdUWI 


SOsQ|@H Oy Ul ayod 


jdt Of St Os0Uy |]D S,4OUy “MOA 

wiosy dwinjs sBuians upyy “S “fF © sjosuY 
404 sAnq 4snl uossed p ‘Asjua y>pe YM 
"Sajna 4yseju0> pun ‘syuDjg Asjyug jOID1j 
“JO 104 a104s 4NOA O4u! BUIO? SyUD;SOjUOD 
‘OS'£S$ 

‘a2lid pIDjes — Y24DMA SOUgIeH, eWwWoS 
-puny © 406 {JIM SuamsuD seq 4xou ou4 
yum suosied (QO 24) 40 yong ‘AuDUUED 
4aa0 As0421A 1n0 BurAjiuBis ‘uaaiB oq jm 
JOPsO , 9114 OSDED,, 944 Y2IYM UO OynUIW 
pup unoy ‘App ey yo eyowyse siy Bur 
-JDJS — ,,g10A0 Og IDM SIYY IJIM USYM,, 
uoysenb oy; 0; semsUD 4seq ey seAiB 
oymM uosied ay) 0} Spuog ADM °S ‘fF U! 
00S'Z$ sweserd jj! “OD YOM SO1qG]0} 


LISJLNOD .%02272, +f) 2, SOUGTIH 


ous yim ul Burdy Aq‘ -* Asysnpur Asjemel ey, pun aJ0js 


4nok 105 aBysesd pying’ oye Buruuim-s0M ayy Of “OWN 


-14jU0) yuDjIOdWI UD 8yOUWI" 


**sduipjg SBulADs JDM ‘S ‘1 


jO aps ayy Buiyowod ul gol d1y01140d ‘jD41A D Op UDD NOL 









THE JEWELERS’ CIRCULAR-KEYSTONE 


Oug13H | 








Few realize how FM broadcasting has grown 

or how enthusiastic the owners of FM 
receivers are about this new kind of radio. 

Half of the 32,000,000 radio homes are 
ilready within listening distance of the regu- 
larly operating FM broadcasting stations. 
| When the war stopped FM expansion, 129 

individuals had applied to the FCC for FM 
station construction permits. 

In 1938 there was one FM station. At the 
| beginning of this year there were 49. And 
more than half a million FM receivers were 
bought in this short time! 

How do owners like FM? A consumer 
survey in 14 cities, handled through inde- 
} pendent investigators, reports: 

85% Say FM Is Better than Regular Broadcast 
91% Would Recommend FM fo Their Friends 








THAT’S WHY GENERAL ELECTRIC FM 
WILL INCREASE YOUR POST-WAR RADIO SALES 


General Electric pioneered FM. More 
than a third of all FM broadcast transmitters 
are General Electric — as are many thou- 
sands of home receivers. Today, through 
advertisements like the one shown, in maga- 
zines reaching tens of millions of consumers, 
General Electric is pre-selling FM to your 
future customers. After the war most if not 
all General Electric console-type receivers 
will have FM. 

The public wants FM because it’s the near- 
est thing to perfect sound reproduction. 
Write today for our free booklet. “The FM 
Eye Opener.” . . . Electronics Department, 
General Electric, Bridgeport. Connecticut. 





e@ Listen to General Electric News Time every Tues- 
day, Thursday and Saturday evening over C. B.S. On 
Sunday night listen to the “Hour of Charm” over 
V. B.C. See 


newspapers for time and station. 

















This four-color advertisement is 
appearing in the following: 


The Saturday 

Evening Post . - April 3, 1943 
Life aia er sa vee, 1m April 26, 1943 
Collier's March 27, 1943 
National Geographic . May, 1943 


GENERAL @ ELECTRIC 





175-B4-6914 





























GRUEN ADVERTISING REACHES MILLIONS OF READERS | 
TO BUILD LASTING GOOD-WILL FOR GRUEN JEWELERS! 
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The first advertisement to the 
right will appear as a two- 


color page in Life, {pril 19th, 


and 
24th 


the Vew Yorker, {pril 


a combined circulation 


of almost 4,000,000. 


The 


second advertisement to 


the right will be a two-color 


page 
Post, 
over 


in the Saturday Evening 
{pril 24th, reaching 
3,400,000 readers. 
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The Gruen Wae 







@ To the parents of America, Gruen sends 
this dramatic, heart-warming message at 
graduation time. It serves as an effective 
reminder that there is no finer gift than 
a Gruen Watch . . . helps keep before 
your customers and prospects the great 
name of “Gruen.” With its message 
touchingly attuned to the times, this 
advertisement in the May 3 issue of Life 
Magazine will reach millions of readers, 
building lasting good-will for all Gruen 
jewelers! 

To the vast audience of America’s 
best-read, most authoritative magazines, 
Gruen sends also full-page advertise- 
ments on Gruen Curvex and Gruen 
Veri-Thin . . . featuring the new “blue- 
print” diagram presentation of these dis- 
tinctive, exclusive Gruen watch designs. 
These unusually effective advertise- 
ments tell the story of the scientific 
advancements in design that made pos- 
sible the Curvex and Veri-Thin, building 
still greater the proud reputation en- 
joved by Gruen, the Precision* watch! 

Gruen continues the production of 
only such watches as will not interfere 
with production of precision instru- 
ments for war. Accordingly, all Gruen 
advertisements are designed to build 
good-will for your store by helping your 
customers understand why their choice 
of Gruen models may be more limited 
than in the past. This great national 
advertising campaign will help bring 
your customers into your store Ww ith new 
confidence and understanding! 

The Gruen Watch Company, Time 
Hill, Cincinnati, Ohio. In Canada, To- 
ronto, Ontario. 
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The watch 

that licked a 
300-year-old 
problem! 










SELL GRUEN WATCHES— 
BUT SELL 
WAR BONDS FIRST 


REGISTERED TRADE MARK 
COPYRIGHT 1943. THE GRUEN WATCH COMPANY 











THE PRECISION* WATCH...AND PRECISION INSTRUMENTS FOR WAR 
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SPEAKING OF 


IKE Cleopatra, Herbert L. Mat 
New 


spondent in India, last month swal 


thews. York Times corre 
lowed some pearls. Only they weren't 
“dissolved in vinegar” the way legend 
says Cleo liked hers; the pearls were 
the 


honey, resulting in a delicious-tasting 


burned and ashes mixed with 


caleium tonic. 
Nine out of ten 


ancient system of medicine that has 


Indians use an 


been handed down through many 


centuries from the Greeks and Arabs, 
and the Moslem version of this sys 


TAKE ONE A DAY , 


UP. MASTER, BEFORE 
c, = DINNER ' 








tem has the peculiarity of using oxi 
dized jewels, mixed with an extraor 
dinary variety of herbs, dried fruits, 
honey and sugar. 

“Practitioners claim jewels pro 
vide chemicals in their purest form 
and have some virtue beyond their 
chemical composition,’ wrote Corre 
spondent Matthews. “When oxidized 
they all turn into a white or slightly 
brownish powder. 
the 
best medicine for the liver and kid 


“Emeralds are esteemed as 


Rubies recommended for 


neys. are 

the heart, coral for asthma and the 
brain, and diamonds for external 
use. Gold oxide is prescribed for 


tuberculosis and the potency of sil- 
ver oxide for heart ailments is highly 
regarded.” 

The Hyderbad Hospital, founded 
by the famed, 
Nizam, would stand comparison with 
world, with its 


any in the western 
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spotless, modern rooms and equip 


ment and its elaborate records of 
patients. There is an operating room, 
Mr. Matthews wrote, but whenever 
effected 


patients seem to 


possible cures are without 


Malaria 


recover without quinine. 


surgery. 


“One must guard against thinking 
that 


the fruits of ignorance,’ he summar 


Indian medical practices are 
ized. “As so often happens in India, 
one may come to scoff but one goes 


away, at most, dubious.” 
© 


reminds us of an 
taken to 
He's Harry Cohen, a 


LE of 


other 


which 


man who has 
pearl eating. 
Philadelphia jJeweler—and next time 


crushed a la 


probably prefer his pearls 
Matthews as described 
above. 

It seems that Mr. Cohen, who lives 
in a Philadelphia suburb, was driv 
ing home from the office. In a vest 
pocket bulged a diamond paper con 
and costly pearl, 


taining a large 


which was to be delivered next morn 











jewel collecting 





Is Your Store 75 Years Old? 


Next year will be the 75th anniversary of 
the publication of the first issue of The 
Jewelers’ Circular, which is now the Jewelers’ 
Circular-Keystone. 

In connection with that 75th anniversary 
we are planning to publish an honor roll of 
all the jewelry stores in the United States 
that were in business 75 years ago, and are 
still operating today. 

ls yours one of them? If so, will you please 
drop us a line stating the year in which it 
was established, and noting any changes in 
name or ownership that have been made 
since then. If it is still owned by the family 
of the original founder please mention that 
fact. 

Your cooperation will help us in giving 
you proper recognition in this honorable 
roster of old established houses. 
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ing to another jeweler who had a 
possible customer. 

Turning a curve on a lonely short 
cut, Mr. Cohen slowed down, only to 
be confronted by a pair of armed 
men. The jeweler acted fast, and in 
the Cleopatra tradition. Quickly, he 
manipulated the pearl to his mouth 
and swallowed it without benefit of 
cocktail sauce. 

Unaware of the pearl, the bandits 


Mr. 
let him drive on. He 


removed a few dollars from 
Cohen, then 
speeded to a Philadelphia hospital, 
where studied and 


means of extracting the pearl from 


surgeons ways 


Mr. Cohen’s self-contained safe de 


posit box. 
war workers carry 


\ “ANY 
L their clock to 


with them, or hide them while they 


alarm work 


are awav from their rooming 
houses,’ New York newspapers 


wrote last month, solemnly ponder 
ing the scarcity of those things that 
used to shatter us into alertness in 
the morning. 

“With the old dollar alarm clock 
bringing as much as $3.50 in pawn 


shops, police reported a wave ot 





| HAVE TO 
GET UP ON TIME 
FOR WORK TOO' 





alarm clock thefts brought about by 
the Post 
high prices the clocks 
police said that the 


the shortage.” declared 
ai | Jespite the 
are bringing. 


thieves apparently are keeping the 


clocks for their own use instead of 
pawning them, for few are being 
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offered for sale. This makes the 
recovery of the clocks difficult.” 
JC-K did a little sleuthing on its 
own, producing these bits of intelli- 
gence that differ somewhat from the 
daily press: 
Fact No. 1. 


more than $2 to $2.50 on an alarm 


Pawn shops loan no 


clock that would sell for 45 if new. 
A year ago such a clock could have 
hocked for no than 1 


been more 


or $1.50. However, few alarm 
clocks are being pawned and _ this 
state of affairs is no different from 
in the past. 
I'act No. 2. 
in rooming-houses and are done by 


The lads 


buy an alarm clock to get 


“Thefts are mostly 


sailors on shore leave. 
can't 
them up in the morning, so they 
look around the rooming-house till 
they find one.” Quotes from Inspec 
tor Donovan. 

Needless Fact No. 3—New York 
precinct stations have yet to book a 
sailor for a clock-snatch. 


i~ in 
© © 


-OSEPH L. FEETHAM #shas 
wound up 17 years in the jewel 

ry business in Muskegon, Mich., to 
“grow food for Uncle Sam.” Mr. 
Feetham sold out his stock, and, with 
Mrs. Feetham, is taking over active 


operation of a 90-acre farm. 

















In announcing his retirement from 
the jewelry business, Mr. Feetham 
said he and his wife would spend 
the rest of the winter in the south, 
returning in early spring to begin 
the job of running the farm. They 
will devote much of their attention 
to raising turkeys, he said. The tract 
is now a well-developed fruit farm, 
on which cherries, plums, apples and 
peaches are raised, and the former 
Muskegon jeweler said he was going 
to add some more trees as soon as 


possible. 
© © 


i pews jewelry industry last month 

shared general U. S. happiness 
at the Mme. Chiang Kai 
shek, China’s gallant first lady. 

But to one jewelry family Mme. 
Kai-shek was illus 
trious and magnetic personage to be 
the 
glimpsed in the newsreels. 

Mrs. Albert Pretzfelder, wife of 
a member of the firm of 
Pretzfelder & Mills, 


porters of 15 Maiden 


visit of 


more than an 


read about in newspapers and 


Bayer, 
watch im 
New 
York, attended a tea given by the 


Lane, 


1917 graduating glass of Wellesley 


College for the Chinese heroine. 
Both the jeweler’s wife and_ the 
general's wife were classmates 


there. 











Courtesy of Collier’ 


"| think it would be a wonderful way to drain off our excess 
purchasing power." 
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AMUEL BUTLER said, “I do 
not think America is a good 
place in which to be a genius. A 
genius can never expect to have a 
good time anywhere, but America is 
about the last place in which life will 
be endurable at all for an inspired 
Well, we think that is a 


moot question. 


writer.” 


Anyway, from the labor pains be 
setting the country has ensued to 
an anonymous Pennsylvania jeweler 


a hitherto unsuspected eloquence 


and we are giving you, without fur 
ther comment, his succinct analysis 
of his business: 
In August of ’4/, a Congressman named 
Duncan 
Said we jewelers would be flunkin’. 
Cause we couldn't get the stuff to sell 
Like coffee and donuts for dunkin’. 
In July of ’?42, Leon Henderson sounded 
the blues 
To the many retailers like me and you. 
He said, “Now is the time to use 
head, 


And not pound it to pieces on a stone 


your 


wall instead.” 
So, we froze Elgin and Hamilton and 
sold available Swiss, 
We froze Community and ’47 and sold 
the non-descript. 
Baby silver and Ronsons, we also couldn't 
ge By 
With Big Ben we hid near the sulphury 
Creek. 
Kaepansions and the like we ducked in the 
low price, 
We sold the 
delight. 
We shot for a livable figure, and forgot 


Lifo method, with areat 


the years before 
As we must live through 743 and manu, 
many more. 
Oh, Ves for quite a while, we were aging 
very fast, 
But now that we 
sell 
We will stretch it very thinly over many 
feet of glass , 
And best of all, we 
going to hell. 


© 


have enough left to 


will keep from 


NTELLIGENT © steering — will 
convert many a_ customer for 


small items of jewelry, stocks of 
which in many stores are now being 
depleted, into purchases of leather 
goods. 


This has been the experience of 


the Bohm-Allen Co., Denver, which 
has recently been pushing _ fine 


leather goods with much success. 
Two large counters are devoted to 
such items as wallets, poker chip 
cases, cigarette cases, and so on. 
The leather goods section is fr 
quently promoted in the store's regu- 


lar advertising. 
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Reminders for aunts, uncles, grandparents and godparents—by J. Herbert Hall Co., Pasadena. 


cians say they're 2 
more in California; 15 per cent more in Nevada. Since babies start crying for gifts, 


Your store—and the baby crop 


Y 


result this year in even more babies than the 3,000,000 estimated for 1942. Statisti 


OU don’t need to be much of a biologist to predict a perambulator boom in 


In the natural course of events, last year’s all-time marriage record will 
per cent more babies in Virginia than a year ago; 19 per cent 


the jewelers’ baby department faces a big vear: justifies any possible expansion. 


Some thought-provoking ideas follow: 


Baby of the Month Club. Non-competitive stores in Watertown, Wis., give a 
variety of presents to the parents as well as to the first baby born each month. The 
“Baby of the Month Club” runs a full page cooperative advertisement each month 
and gets much additional publicity space. Promotion includes picture and story 
about each winning baby, and a list of gifts and the stores that gave ‘em. National 


Baby Week, May 1-8, could be the “excuse” for starting such a club in vour town. 


Don’t give up a sale. [f vou happen to be out of a particular article the cus 
tomer mentions, show some other baby merchandise, says the J. A. Foster store in 
Providence, which doesn’t need statistics to know that 1942 brought a huge crop of 
babies. In most cases, you'll make the sale. Theory behind this: When a customer 


} comes in to buy some sort of baby gift, the first choice isn’t necessarily a strong 


preference. 
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chive it good loeation. Sales doubled when Bernard & Grunning, New Or 
leans, moved the infants’ gift department into a seven-foot wallcase and counter 
space just inside the front door. Here every customer is exposed to baby plates and 
flatware, lockets, comb and brush sets, gift spoons, picture books and the like. Man) 
persons who formerly overlooked the baby department now exclaim over the display. 
and buy, when they notice a miniature house, lighted from inside, in the center of the 
showcase; and fluffy birds, dogs and rabbits—tied with satin bows and immaculately 


clean and bright—scattered among the suggestions. 


Interest youngsters themselves. “Youngsters, whose mothers are shop 
ping in the store, are usually bored until they look at the baby department,” says 
S. G. Goldberg, of Rider Jewelry Co., Baton Rouge. “Often they see something they 
want, something the parents buy.” The background is white satin, set off with scrolls 
and bows of pink and blue satin ribbon. Toy ducks, rabbits, dolls and the like are 
interspersed among the porringers, napkin rings. mugs, spoons and forks and jewelry. 
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Mima 





Lambert Bros The man, the maid and the new metal for mountings will help keep the jeweler in busi- 


ness. Don't look on palladium as something to put up with. Use it as something to 
pep up with! Diamonds and palladium can help fill those bare spots in your stock 
The metal'’s name derives from Pallas Athene. She was the all-wise. How about you? 








Keep "Em Happy With Palladium | 


"There's only one thing wrong with investigations like this,"" commented a 
leading jewelry manufacturer in New York City. "We ought to do them 
oftener. The jewelry industry should have been finding out these things 
about palladium a year ago—making a complete analysis of public rejec- 
tion, acceptance or skepticism. I'm one of the guys who isn't working in 
palladium. I'm waiting. That's one of the troubles with our industry, too!” 
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should do something about a 


HE 


freezing order on non-essential worry in the jewelry 


Government 


industry ! 


Take this matter of palladium—which we'll have to 


take pretty quick, anyway. There are no gremlins in 
selling palladium jewelry. The new metal is as different 
from the palladium of the last world war as the modern 
armored tank is different from a wooden army wagon! 
Certain ring manufacturers have been using it over pe 
riods ranging up to nine years, especially for the white 
metal setting of diamonds on yellow gold engagement 
rings. It “holds up.” 

And don’t work your imagination overtime on the mat 
ter of customer resistance, either. You may be disap 
pointed and not meet any ! 

A careful examination of the preferences of a group 


of young girls of engaging appearance and engageable 


status, reveals that they don't know palladium from 
platinum when they see them together (and handle 


both) but ask why, if palladium is so good, they haven't 


had a chance to buy it before! They're ready for ro 


nance with any kind of ring, just so the diamond 
sparkles ! 

Before we made our consumer investigation, the good 
news of which is contained in this article, we asked ré 
tailers what they thought of the prospect of selling pal 
ladium jewelry, and they thought plenty! Some of it 
not so pleasant! We go into detail on this angle of the 
story because it illustrates how the jewelry trade tends 
to build up mental fortifications against a customer on 
slaught that seldom takes place. Here’s the combined 
“general opinion” on palladium among leading jewelers 
in Buffalo, Cleveland, Detroit, Newark. New York, 
Pittsburgh and Youngstown: 

“No, we're not selling any palladium yet and won't 
till we have to. 
bad enough, he'll take 
substitute. We 
order work but it’s not been out long enough to tell 
how it'll hold up. W e’ve 
and when we have to start selling palladium we'll just 


If a customer wants a pie ce of jewelry 
palladium, but it’s just a war 
now on special 


time have to use it 


got ple nty of rinas in stock 
push it across the counter, mention the word. and say 


have to. If the 
stuck with a big stock of 


about it than we war should 


don't 
palladium.” 


no more 


end, we want to be 


found, more cheerful. 


The 


They're busy going right ahead stamping out, fusing. 


manufacturers, we were 
chasing and engraving the new metal, and producing 
many interim pieces which combine palladium in a deco 
rative effect with gold. These are intended to serve as 
an introduction of palladium to the consumer, so that 
she sees the new metal as a possibility for interesting 
two-tone effects in jewelry. Fashion angle, as always! 
But the young girls just at the diamond-buying age 
consumer that matters most to the 


are the group 
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jeweler. Here are his potential customers of a few 
months hence, when he’s actually getting some palla 
dium rings in stock. We interviewed a class of 82 in a 
business university between the ages of 17 and 24, who 
answered our questions after examining the metal in 
nine different types of engagement and wedding rings. 

The first question was relative to the color of metal 
they wanted in engagement rings because, obviously, if 
the swing was towards more use of yellow gold, the 
jeweler wouldn't have to stock white palladium so soon, 
carries platinum 


or in the same quantity as he now 


mountings. 


1 DO YOU WANT YELLOW METAL OR WHITE 
METAL IN YOUR ENGAGEMENT RING? 
i said white metal 

said gold 

said white qd ld which was a misunde rstanding on the 


airl's part and should be counted as “white metal.’ 
replies 
When the answer was so overwhelmingly in favor of 


white metal, the girls were asked why, and the combined 
opinion set med to be that diamonds looked better set in 
metal. The 
ditional rings, and one revealed that her fiancé already 


white several hold-outs for gold wanted tra 
had the diamond, a family inheritance, and he wanted 
This was the only instance in which the 


All else 


vellow gold. 


sweetheart’s opinion was even mentioned. was 
“what 7 want!” 

?, HAVE YOU EVER HEARD OF PALLADIUM? 

8 had heard the word (“read about it somewhere” 


ti had not 
looked mustified and did not express themselves, 
counted.with the had-not-heards 


they 
can he 
V7 FES PONsSes 
$s WHAT IS PALLADIUM? 
There were no two definitions exactly alike. But the fol 
lowing indicates their trend: 
“Combination of older metals” 
“Something made 
«4 substitute of 
“It's a hard 
“Tt's silvery lookina”™ 


with platinum” 
kind” 


some 


metal’ 


It took several questions to draw even this much in 
And as 


of how little attention the public gives such matters, 


formation from the group. a further indication 
only a handful of girls knew that platinum was frozen 
and couldn't be used for jewelry today. 

At this point a little 
took place and some questions were fired at the inter 


discussion on precious metals 


viewer: Are we sure palladium won't be needed in war 


industries, too? If it’s such a good metal why hasn't it 


(Please turn to page 82) 











The watch repairer's work is of utmost importance .. . 








* ce » 


Lewis photos 


to the United Nations’ food supply . 


Wateh Repairing. Too. Is an 


ih ippe local draft boards defer a_ substantial 
/ number of watch and clock repairers, in drawing 
manpower from the jewelry industry, the nation’s farm, 
factory and communications industries may soon be face 
to face with time chaos. 

True, the War Manpower Commission has ruled that 
watch and clock repairers working full-time in jewelry 
stores are not subject to the “war work or fight’ order, 
effective April 1 for men of draft age employed in the 
jewelry and other so-called non-essential industries. 
But mere exemption from this order does not mean auto 
matic draft deferment; the local boards still consider 
each case individually. 

Store after store, surveyed last month by JC-K in a 
nation-wide study of the impact of the war upon jewelry 
store personnel, must go out of the repair business for 
the duration if their watchmakers are forced into armed 
service, regardless of their being married and parents 
and regardless, too,’ of the War Manpower Commis- 
sions ruling that local draft boards may, if they see 
fit, defer watch and clock repairers as essential workers. 

Already, the Selle Jewelry Co., in St. Louis, has re 
solved to close its repair department, because of the 


scarcity of technicians. Already, Ehrlich’s, in Lynch 
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burg, Va., has discontinued watch repairing, because its 
watchmaker resigned to take up aviation work. These 
two stores happened to mention a shut-down in repairs, 
even though JC-K’s survey of 100 jewelry stores con- 
tained no question whatever concerning the continuation 
or non-continuation of repair departments. Doubtless 
other stores among the 100 that were surveyed, as well 
as among the thousands not surveyed, have already made 
the same sacrifice. 

The problem of how to keep U.S. watches and clocks 
on time will become vastly more acute, if the local draft 
boards whittle further into the already-thinned number 
of trained repairers. Witness these remarks from repre 
sentative, well-rated jewelry stores: 

Three months behind schedule. “We have been about 
two to three months behind in our repair and service 
department, and for the last six months have been trying 
to hire another watchmaker,” said James W. Anderson, 
Beloit, Wis. “If the one one man we have left is taken 
away from us, it will just about force us to discontinue 
our business. Because it is important that workers re 
port on time, we feel that watch repair service is an 
essential part of war production.” 

Transportation would be affected. “If I should lose my 
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and to the whole industrial program. 


Essential S@PrViGe oss vor: 


watchmaker, it would be impossible for me to replace 


him,” wrote a Connecticut jeweler. “Transportation 
will be affected seriously if the Government continues 
to draft watchmakers. Who would keep railway, bus 
and air employes’ watches in good, running order?” 
Necessary service. “If we lose our two skilled crafts 
men, our town will have to trust its work to poor crafts 
men or go to a larger city 30 miles distant where service 


“A com 


one aged 


will be worse yet,’ declared an Ohio jeweler. 
munity like ours relies on us; our two men 

36, the other 37 
of its timepieces. We could not replace them if we lost 


are necessary for the proper handling 


them; perhaps we might better close up the store en 
tirely, instead of selling merchandise on which we would 


not be able to provide service.” 


25 PER CENT LOSS IN PERSONNEL 


All told, between the draft and resignations to take 
jobs in war factories, the nation’s jewelry stores so 
far have lost approximately 25 per cent of their trained 
personnel. This is one of the outstanding facts brought 
out in the answers of 100 jewelry stores, situated in 38 
states, to JC-K’s questionnaire. 

This stores—before 


representative group of 100 
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McGinn 


many watchmakers are among the 






25 per cent loss in personnel 







sustained so far by U. S. 






jewelry stores: **green” help 


predominates in replacements, 






with more women now employed 



























Pearl Harbor—employed 657 men and #15 women, all 
of them trained and trusted as craftsmen, as salespeople, 
as bookkeepers, or as porters. Of the men, 210 are now 
in the Armed Forces or in war production jobs; of the 
women, 47. This means that jewelery stores, up to now, 
have sacrificed one man in every three; one woman of 
every ten. 

Among the male ex-employees, considerably more are 
now working for Uncle than for war factories. The ratio 
is three in the Armed Services to two in a war plant. 
Most of these men, who in peacetime worked for jewelry 
stores, are skilled in watch and clock repairing, jewelry 
remodeling and repairing, or engraving, so they easily 
obtained technical appointments in war factories. 

The aircraft industry has absorbed the lion’s share 
followed next by instrument repairing at airports, and 
then by the teaching of instruments at technical schools. 
steel 
many are making machine guns; at 
Boat Co., 


Others are at mills, munitions factories, ship 


building yards; 
least one works for the Electric submarine 
builders. 

On the other hand, the women who have left their jew 
elry store jobs have gone mostly into war production: 


(Please turn to page 74) 
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Part of the new gift department at Thomas Long Co. in Boston, 
showing a table of assorted tea cups and saucers in the fore- 
ground, and the attractive and practical treatment of pillars. 


Giftwares Are Revenue-Makers 


Miss Kate Mack, manager of Long's new gift 
department, and F. Forest Davidson, presi- 
dent, examine a place setting in Spode china. 


Thomas Long Co.’s new gift section 
has a strategic location. where 


it serves customers advantageously 


by JOSEPHINE RIPLEY 


ULLING rabbits out of hats is nothing compared 
to the legerdemain that jewelers must perform these 
days to produce merchandise for empty cases. 

It requires the wiles of a Houdini to wriggle out of 
the snarl of wartime restrictions, and the magic of Alad 
din’s lamp to conjure up new lines of stock appropriate 
to the trade. 

But jewelers have discovered that it all boils down to 
a fairly simple formula—a sort of economic strategy 
that is a combination of adaptability, adventure and 
action. Most of the present problems of merchandise 
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upply can be mastered by these three a’s, a fact to 
which many a store owner can testify. 

One Forest Davidson, president of 
[homas When the 
of shortages first began to cast witch-like shadows over 
show cases and stock room, Mr. Davidson refused to be 
frightened by the apparition or drawn into that what's 


of these is F. 


Long Co., in Boston. prospect 


going-to-become-of-us panic. 

Instead, he announced quietly, “I think it’s about time 
we put in that gift department that we've always been 
thinking about. This looks like a good opportunity.” 

He wasn’t being just a Pollyanna. He was being 
adaptable. He was ready to venture and to take action. 
It was an opportunity. Long’s gift department, which 
made its formal bow to the public on the second of last 
November, was a hit from the very start. 

Telling the story of its origin recently, the store presi 
dent explained that it wasn’t any sudden decision made 
on the spur of the moment, but fitted very naturally into 
a general plan for store improvement which included 
redecoration and the installation of air-conditioning. 
All that was carried out last summer. 

“We had room for a gift department,” he said. “We 


knew that certain shortages in our regular stock were 


Figurines attract admirers 
and buyers in Thomas Long 
Co.'s brand-new depart- 
ment. This series, by Royal 
Worcester, illustrates the 
nursery rhyme, ‘Monday's 
Child Is Fair of Face." 
They retail at $14.40 each. 


bound to develop. And we were influenced by the fact 
that fine English china was still available.” 

The next thing was to find someone who knew how 
to organize and manage such a department. He took 


He engaged Miss Kate Mack. She knows 


her china and giftware as well as Mr. Davidson knows 


no chances. 


his diamonds. 

When anyone mentions gift department now, he sim 
ply says, “Oh, you want to see Miss Mack. She knows 
all ab ut that.” 

Coming to Boston from Hartford, Conn., where for 
many years she had been buyer and manager of the 
giftwares department of a large jewelry store, her first 
problem at Long’s was to find out what kind of gifts 
Boston people want to buy. 

Requests had already been made for fine china, so 
she bought Wedgwood, Royal Worcester, Spode, Minton, 
Royal Doulton, and Haviland. Hawkes crystal she 
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knew would be called for, and she chose the old Water 
ford pattern in Bryce, as well as pitchers, vases and 
candlesticks in Kensington. 

Miss Mack believes in meeting her customers per- 
Then their 


You're sure. 


sonally and waiting on them. you learn 


tastes from first-hand contact. Now, as a 
result of heart-to-heart talks with her patrons over the 
three-month period since the department opened, she 
plans to enlarge her stock. 

She knows more precisely what people want and 
what they feel they can afford to pay. You can’t find 
that out sitting way off somewhere in an office. 

Her buying is not confined to any one price-range, 
nor does she carry only the kind of stock that “high 
Miss Mack sees to it that 


Long's, 


hats” the average customer. 
anyone can find a gift within his means at 
vet her selection never includes the ordinary trashy 
“teasers.” 

For those with an upper-bracket taste and a lower 
bracket income, Miss Mack has the proper solution in 
an attractive Wedgwood ash tray for a dollar. There are 
glistening pieces of crystal priced at $2, and many other 
within the pocketbook reach of 


unusual gifts easily 


anyone. 





In fact, Miss Mack points out that even fine English 
china can be purchased well within the average budget. 
Young brides who yearn for a dinner set, but who de 
clare they “just never could afford it,” are promptly 


enlightened by the sales-wise department executive, 

who proceeds to introduce them to a “place setting.” 
A place setting of the Evenlode pattern by Wedg- 

wood, for instance, is only $7.79. For that the eager 


have and saucer, a 


bride may a dinner plate, a cup 
butter plate and a dessert, or salad plate. Or she may 
choose the charming Beverly pattern by Spode for only 
$6.92. 

Almost anyone can adjust her budget to a_ place 
setting a month, Miss Mack 


customers who come in regularly to make their dinner 
that 


and says she has many 


sets way. It is a combination that appeals to 
them. 
(Please turn to page 78) 
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Cards are placed in open racks for customers to wait on themselves. 
Shoppers prefer this method and it holds down selling expenses. 





Miss Katherine Thomson, of the 
Holland Jewelry Co., San Angelo 


T was hot in West Texas that day back in the sum 
1930 
Southwest 


mer of 


the can be—and the boss’ sales resistance 
was low. 

So when a greeting card salesman called at the Hol- 
land Jewelry Co., in San Angelo, and Miss Katharine 
Thomson, right hand “man” to Chase Holland, the pro 
prietor, said to him for the 287th time, “Let’s try putting 
in a line of greeting cards,” he wearily responded, “All 
right, I'll give you $25 of my own money, but not a cent 
more. If you want to put in that much, go ahead.” 

“He didn’t say,’ Miss 
$25 to throw away; take it and shut up, and don't let 
but that’s what 


At least that’s the way I understood it. 


Thomson reminisces, “‘here’s 
me hear any more about greeting cards 
he meant. 

“But after years of urging, arguing and cajoling to 
be given a chance to try out the idea, that was all the 


encouragement I needed. The salesman was floored by 
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hot as only the great open spaces of 





25 Little Dollars— 
And How They Grew 


no wonder she smiles. Starting with a $25 
inventory on a kitchen table. she built 
a greeting card department with a volume 


of several thousand dollars a year 


the prospect of having to put in a representative line 
for $25,” Miss Thomson recalls, “but he was a good 
sport and helped me to work out an assortment that pro 
vided at least a few cards for all occasions. 

“T had one package of birth announcements, about 
two numbers each of birthday cards, convalescent cards, 
friendship cards, and so on—perhaps about 15 boxes 
in all. 

“Then I old table the 


scrubbed it up and painted it, and when the cards ar 


got an out of back room, 
rived spread them out on it in the boxes in which they 
were shipped, with prices marked. 

“I kept them dusted and straightened, and Mr. Hol 
land, to his amazement, soon saw some vacant spots on 
the table. 


when I told him we had sold those cards out, he simply 


He wanted to know what had happened and 


couldn’t believe it.”’ 
Today, from that humble beginning, Holland’s greet 
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Reproduced from current national magazine advertisements with 17 million circulation 
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PACIFIC MISSION—ONE 


1943 


Shvontures of 
ROT ETT Ry 


THE WORLD’S MOST HONORED WATCH 


N October 21, 1942, eight men in a 
Flying Fortress braced themselves for a 
forced landing on the Pacific. The captain 
skillfully brought the plane down in the 
valley between two mountainous swells 
Three rubber rafts were inflated and the 
men scrambled into them as the plane 
settled. Six minutes later, the plane dis 
appeared and the men were alone in the 
broad Pacific. Thus began an ordeal ot 
drifting; burned with sun and salt water, 


WATCH KEPT RUNNING 


starved and parched with frightful thirst; 
that ended with a miraculous rescue 21 
long days later. It is the now epic adven 
ture of the Rickenbacker Pacific Mission 
One by one all of the watches in the 
party, except one, stopped running as salt 
water corrosion attacked the movements 
No watches are built for the punishment 
these watches suffered. But we are proud 
that the one that kept on running was a 
Longines 


LEELA i Songines Viltnauer Walch be. 








ing card department has grown to an annual volume of 
several thousand dollars a year, with standard Keystone 
mark-up on every item. ‘Turnover is at the rate of four 
to five times a year, which means an exceptionally high 
ratio of volume and profits on a modest investment in 
stock. 

Selling expense is practically zero, because the cus- 
tomers wait on themselves, and need the services of a 
salesperson only to take in the money for the cards 
which they have selected. 

It has been the universal experience, not only at Hol- 
land’s but in every store where greeting cards are han- 
dled, that shoppers prefer an arrangement that enables 
them to browse through the stock to find just the right 
card for the person and occasion for which it is to be 
used. Also the customer who may have been thinking 
only of selecting a card for Aunt Mary’s birthday next 
week, often finds others that appeal to her as just the 
thing for some one else the week after, and the average 
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Reminder cards filed with the reserve 
stock insure a balanced inventory. 


number of cards per customer is substantially increased 
by this “‘cafeteria’”’ method of selling. 

Miss Thomson, therefore, has her cards in open racks 
at which the customer can help herself, as shown in the 
accompanying photograph. Four or five copies of each 
card are carried in these open racks, with reserve stock 
in the drawers below the display. This has been found 
the most satisfactory plan. The use of single samples 
is not recommended because customers often want two 
or three of the same card to send to different persons. 
Also, it sometimes happens that two or more shoppers 
will want the the same card simultaneously, so it is best 
On the other hand, 


it is not desirable to have too many of anv one number 


to have several of each available. 


in the rack, as they become shopworn, whereas with 
only a few they will be sold before this happens. 
At least once or twice every day—more often at busy 


seasons like Christmas and Easter—the racks should be 
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inspected so that the supply of any cards that are run- 
ning low will be replenished. 

Also, the display must be altered from time to time 
to fit the season. Of course, such items as birthday, 
convalescent, and wedding anniversary cards are stand- 
ard the year round, and certain of the racks are given 
over to these numbers 365 days a year. But about the 
first of November the Christmas cards are put out, and 
when the holidays are over any that are still unsold are 
put away till the next year. Similarly St. Valentine's 
Day, Easter, Mother's Day, Father’s Day, and so on, 
each have their turn in the spotlight and are in turn 
succeeded by the next. When the interval between these 
special days is too long for the cards for the next occa- 
sion to be brought out immediately after those for the 
first ones are removed, display of the year-round stand 
ard items is expanded to fill the racks in the meanwhile. 

Thus it will be readily seen that the principal el 
ments in the successful operation of a greeting card 
department are good display and the maintenance of an 
adequate but not excessive stock. Neither requirement 
is difficult. No 
The display racks and stock drawer units aré 


elaborate or “gadgety’’ equipment is 
needed. 
any of the leading 


standard fixtures obtainable from 


greeting card houses. Supplementary racks, if needed, 
can be put together at neglible cost by any good ear 
penter (note the one at the extreme right of the photo 
graph.) 

Cards on display, should of course be grouped by 


occasions—that is, all birthday cards together, the anni 
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It is also a 


versary cards in another group, and so on. 


good idea, when there are enough numbers in any one 
group, to have a small sign over them, reading “Birth- 
day Cards’’, (or whatever the classification may be), so 
as to make it easier for the customer to find what she 
is seeking. If the store has ample window space, an 
occasional window showing to direct attention to the 
department is helpful, of course. 

As to stock control, this has been made almost auto- 
matic by the system provided by the card manufacturers. 
For each kind of greeting card carried by the retailer, 
the manufacturers furnish a card which is 
filed right in the package of cards in the stock drawer. 

(Please turn to page 76) 
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THIS ABOVE 


Attractive window display card 
offers lighter owners free copy of 
book, “‘How To Get The Most Out 
of Your Lighter’. RONSON sends 
you the card and a supply of the 
books, FREE on request. 

The RONSON Accessory folders, 
one of which “Mr. Jones” is hold- 
ing, are for your mailings. Each 
carries a coupon, exchangeable at 
your store for the FREE book, “‘How 
To Get The Most Out of Your 
Lighter”... Mat, under Mr. Jones’ 
thumb, identifies your store with 
RONSON Accessories and needs 
only a tiny space in your ads or 
other printed matter... All FREE 
on request. 


ALL—BUY 


U S. WAR BONDS! 


are scarce ) 


care of Youes/ 





“Thanks RONSON! ...These Free Sales Aids 


Sure Bring in Customers for RONSON Accessories! “’ 


If you've already obtained these profit-making free 
sales aids, take a tip from Mr. Jones (above) and 
use them properly. They pep up sales of RONSON 
Accessories and bring in prospects for other 
goods carried by you. If you haven't yet sent for 
these sales aids, better do it nowt—as the supply is 
limited, due to war-time conservation. 


The war has vastly increased the need and use of 


all lighters, and with the growing scarcity, civil- 





ians are taking mighty good care of lighters they 
now possess. They've learned, through RONSON'S 
national advertising, that the best way to keep 
those lighters in good working order is to use the 
superior RONSON Accessories shown below. 

Let lighter owners in your community know 
you carry RONSON Accessories. Say it with these 
FREE sales aids. 
tSend your requests to Art Metal Works, Inc., 250 Aronson Square, 
Newark, New Jersey. 


War-time production makes it urgent that orders for RONSON Accessories be placed 
well in advance. Send your order now... through your jobber or write for com- 
plete information to Art Metal Works, Inc., 250 Aronson Square, Newark, N. J. 


Manufacturers of RONSON, World's Greatest Lighter 


RONSONOL LIGHTER FUEL 


te), bie), | aA REDSKIN* ‘FLINTS’ 


RONSON “FIVE-FLINTER”’ 


In Glassine Envelopes 


High quality, clean burn- 
ing, pleasantly scented. 
Four fluid ounces in 
sturdy bottle. Retail 25¢. 


The Ronson Servicer 


Contains one Wick 
with wire inserter, a 
file wheel cleaning 
brush, a 4-o7z. bottle 


Extra-length, genuine RONSON 
REDSKIN ‘FLINTS,’ with distinctive 


Five extra-length, genuine RONSON 
REDSKIN ‘FLINTS' in convenient carry - 
ing package to prevent loss. ‘Flints’ 
fitted into ingenious pull-out ‘draw- 
er.’’ Retail I5¢. 


Ly 
o Leng! 
ue ReosKins 


*REDSKIN’ coating. (Retail, 3 for IO¢ in 
a glassine envelope.) Supplied on 
display card holding 24 envelopes, 
as illustrated. 


of RONSONOL, three 
extra-length RONSON 
*REDSKIN ‘FLINTS' and a 
General Instruction 
Folder. Retails at 50¢. 


Ext 


Ronson Wicks. Full-length RONSON 
Wicks each packed with wire inserter, 


. : Extra-Length 
in glassine envelope. Retail 10¢. 


RONSON * REDSKIN ‘Flints’ 
in Glass Vials 
FOR ALL LIGHTERS 


RONSON 


LIGHTER ACCESSORIES 
al Nationally Advertised 


— 


8 


Packed especially for men going over- 
seas. Rétail: 40 ‘Flints’, $1.20; 100, 
$3.00; 200, $6.00. 








* Trade Mark Registered 
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The SALABILITY 


ff Keepsake 


DIAMOND RINGS 


Builds Additional Sales For 
Authorized Keepsake Jewelers 














The Keepsake Merchandising System has one main 
purpose—to increase the SALABILITY of genuine regis- 
tered Keepsake Diamond Rings. That’s why Keepsakes 
sell EASIER and FASTER. 

Authorized Keepsake Jewelers are provided with a com- 
plete system of window and counter displays, news- 
paper advertising mats, radio transcriptions, bus cards, 
direct mail folders, certificates of Guarantee and Regis- 
tration and other sales-clinching ideas. 





NATIONAL ADVERTISING 
in 18 FAMOUS MAGAZINES! 
35 INSERTIONS--3 FULL PAGE, 
FULL COLOR ADVERTISEMENTS 


LIFE GLAMOUR SILVER SCREEN 

MADEMOISELLE MOVIE SHOW TRUE CONFESSIONS 

GOOD HOUSEKEEPING PH PLAY- HOLLYWOOD 

ESQUIRE IE MIRROR ROMANTIC STORY 

TIME sc GUIDE MOVIE STORY 

CHARM STARDOM MOTION PICTURE 
sc LAND 


From Fall 1939 through Spring 1943, 219 Keepsake adver- 
tisements will have appeared in 25 leading magazines 
reaching 1,204,000,000 readers. 















Silver Screen, 
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¥ Many couples were married during de- 
pression years. As a result the engage- 
ment ring was a small one or there was 
none at all. Now their earnings are 
much higher and they are prospects for 
diamond rings of good size both from 
a sentimental and invesiment stand- 
point. 
Here are a few of the selling helps pro- 
vided to help Authorized Keepsake 
Jewelers to reach these prospects. 
Many other features are provided in 
the complete Keepsake Merchandising 
System. 
















































No. K143 WINDOW DISPLAY 


This attractive display has a swinging center panel 
with inserts that provide four different changes of 
copy. One has the Anniversary Ring theme as illus- 
trated. The second has a military theme. The third 
is a reproduction of a Keepsake full-page advertise- 
ment in color, illustrating 22 nationally advertised 
sets. The fourth features the Keepsake book, “The 
Etiquette of the Engagement and Wedding.” This 
display has four times the life of the average display. 


A. H. POND CO., INC. 


214 S. Warren St., Syracuse, N. Y. SS 


















One - minute Dramatized 
Announcements. Series 4 has special an- 
nouncements featuring Anniversary Rings. 
“Keepsake Time” is a series of 26 tran- 
scribed five-minute programs featuring Jack 
Curren, famous romantic singer. 
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Loan Your Chronometer to Navy 


where will that standard ship’s chronometer of yours serve best 


—in a window corner, or aboard one of your nation’s warships ? 


I your store has a standard ship's chronometer, the 

United States Navy wants to borrow it for the du 
ration. Technically, the Navy will lease the instrument 
for the sum of $1. After the war, the Navy will either 
return it in good condition, or will pay you its full ap 
praised value if the chromometer is lost or destroyed. 

Tue Jewerers’ Circutar-Krystone takes pride in 
presenting the following message from the Navy to 
American jewelers: 

“The United States Navy anticipates a shortage of 
standard ship’s chronometers for its expanding fleet. 
Chronometers are no longer available from foreign 
sources, and domestic production is not expected to be 
adequate for all needs. In order to obtain additional in 
struments, the Navy desires that patriotic citizens who 
have chronometers which meet Navy requirements for 
ward a description of their instruments to the Bureau of 
Ships, Navy Department, Washington, D. C., Attention 
Code 875. 

“The United States Navy will lease the instruments 
for the nominal fee of $1 for the duration of the war; 
with a guarantee of payment in full to the owner, at an 
appraised value made by the Naval Observatory and 
agreed to by the owner, should the instrument be lost or 
destroyed. 

“The Navy needs only those standard ship’s chro 
nometers with a detent escapement, fusee and chain at- 
tachment; with a movement whose diameter measures 
not less than 3 in. nor more than 3%. in. and with a run 
hr. for 


ning time which is no greater than 56 one 


winding. 


“To simplify the procedure of reporting chronome 
ters, the Navy requests that the blank form, accompa 
nying this article, be filled in by chronometer owners 
who are willing to lease their instruments under the 
above conditions. This will insure uniform information, 
correctness of names and addresses and eliminate un 
necessary details. 
the Bureau of 


Ships, shipping instruction will be forwarded, to those 


“On receipt of the information by 


whose instruments appear to meet the requirements, to 
ship them at government expense. Under no circum 
stances should the instruments be forwarded until re 
quested by the Bureau of Ships, as a limited number can 
be overhauled and rated per month. 

“After the chronometer has been received, inspected 
and appraised by the Navy, the owner will be notified of 
the appraised value and will be sent a voucher for #1 
and a lease to be completed by him. 

“If the appraised value is satisfactory to the owner. 
and he completes and returns the lease, his instrumen, 
will then be conditioned for service and sent to a vessel 
in the fleet. The instrument will be assigned a Navy se 
rial number, of which the owner will be informed. 

“Tf owners who have leased their instruments to the 
United States Navy for the duration of the war desire, 
they may prepare a suitable display at their place of 
business, with an appropriate explanation regarding the 
absence of their chronometer. Suggestions for such a 
display will be forwarded by the Navy to lessors of 


’> 
chronometers. 


IC-K 


FORM FOR OFFERING CHRONOMETER 


Number 


Street 
City State 
It has detent escapement, fusee and ehain 
Diameter of movement 
Maximum running time per winding... 
Shipment at Govt. expense is desired 


Remarks 


Please mail this form to the U. S. Navy Department, Bureau 
of Ships, Attention: Code 875, Washington, D. C. 


64 


Chron, Make 


(Chron. Ser, No 


If you are willing to 
"lend - lease’ your 
chronometer to the 
Navy, first fill out 
this offering form 
and mail as directed. 
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Is my diamond 


mightier than his sword "A 


Lyemrrezy! The pretty presentation 
sword with which you cut your wedding 
cake is, as you know, useless for the 
grim realities of mechanized war. But 
diamonds are such powerful weapons 
that governments have begged them, 
diplomats have stolen them, spies have 
smuggled them to have-not nations. 


What makes them so important? 
Because diamonds are the hardest sub- 
stance known. Only diamonds can re- 
true steel cutting tools for high-speed 
production, for instance. Only diamonds 
can drill through the hardest rock to oil 
and minerals. Only diamonds can draw 
fine wire precisely, grind lenses, perform 
countless other tasks in industry. Imag- 
ine how important they are to speed and 
accuracy in building fighting weapons. 
Why, the United States alone will use 
about 5,000,000 carats this year! 


FOR APRIL, 1943 
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See that your customers understand 
these points about the dual position and 
meaning of diamonds in the world at 
wor. 
jewelry trade of America by De Beers 
Consolidated Mines, Ltd., and Associ- 
ated Companies. 





Published in the interests of the 





Goodness! Will the Government need 
this one Bob gave me last month? No. 
Because, to the bitter embarrassment of 
our enemies, the United Nations now 
control almost the world’s entire supply 
of special industrial working diamonds. 
Your lovely ring stone and the others 
like it are helping in another way—they 
are helping put all of these industrial 
stones to work. 


What do you mean? Four great tons of 
blue ground must be mined and worked 
minutely to recover one small speck 
(2/1oth of a gram) of diamond. Of 





every four such specks recovered, approx- 
imately one will be fine enough to be a 
gem stone like the one in your ring. 
his is so valued for its beauty that it 
brings enough to defray a great share of 
the expenses of mining all. The others 
are the industrial diamonds. 


Then gem diamonds will still be avail- 
able? Yes, there are no war priorities on 
gem diamonds as on most other luxuries. 
They are serving their age-old function 
as imperishable, flaming messengers of 
hope and confidence between man and 
woman, between heart and heart. 
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BUY WAR BONDS FOR VICTORY 
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3aumeold Brothers 


IN THE YEAR OF THE WAR 1943 





















Diamond Tool Research Co. 


. supplying industrial diamonds, dia- 
mond powders and diamond tools for an endless 
variety of uses in building the arms and ammu- 
nition of modern warfare. 


304 EAST 45TH STREET, NEW YORK 


xt 


“A 
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Quartz Products Co. of New York 


. manufacturing vitally necessary 
parts for the indispensable high frequency radios 


used by the men of all our armed forces. 


304 EAST 45TH STREET, NEW YORK 








Melee Plant 


. where we have perfected new me- 
chanical methods of cutting and polishing melee 


in quantity. 


305 EAST 45TH STREET, NEW YORK 


Baumegold Bros. Inc. 


. our original plant—now enlarged— 
where we are working to fullest capacity at our 
normal job—cutting and polishing gem diamonds— 
in keeping with the traditionally rigid Baumgold 
standards. 

' 2 WEST 47TH STREET, NEW YORK 
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NE little word after another, about the diamond, April birthstone. Source — Chiefly 
Africa; Brazil of next importance. Com position—Practically pure carbon, crystallized 
in the cubic system; its gem varieties either colorless or shaded in any hue as the Dresden 
Green, the Hope Blue or the Tiffany Yellow. Where cut—If recently, probably in New York 
City, Palestine, England, South Africa, Puerto Rico or Brazil; if before the war, most likely 
in Belgium, Germany, Holland or New York. T'raditions—Its name coming from “adamas,” 
the Greek word that means indomitable, the diamond was believed by old writers the most pow- 
erful of all precious stones in its influence upon humanity. The stone of reconciliation, it was 
worn to promote love and harmony between husband and wife. How mounted—Currently with 
spray, streamer and shower motifs, effectively combining diamonds with palladium. These de- 
signs were created by Sol P. Kaufman, jewelry stylist, 562 Fifth Ave., New York. 
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After Four Generations of Diamond Cutting... 


DIAMONDS 




















MULTI-FACET Diamond; 98 facets; 
40 extra facets around edge (more 


Ordinary cut diamond; 58 


facets; rough edge or girdle ihien 40 i come ctece! 


MULTI-FACET Diamonds, cut, not with the usual 58 Facets, 
but with 98, are available only to One Store in a City 





In its uncut state, even the most valuable diamond is dull and lusterless. Only 
cutting can give it fire and brilliance. Ordinary cut diamonds, regardless of 
price, are cut with a maximum of 58 facets. These facets appear on the top sur- 
face and on the underside of the diamond, neglecting the sides. The newest 
method of cutting adds 40 facets around the sides of the diamond, creating 
a myriad of light-reflecting surfaces. This is the method that has produced 
Multi-Facet, the most important recent development in diamond-cutting. Multi- 
Facet cutting emphasizes the color; thus only stones of choice color are used. 


Check these MULTI-FACET Advantages . . . 


@ An Identifying Trademark for Diamonds of Quality— 











plus, an Exclusive Selling Feature 
@ 40 Extra Light-Catching Surfaces that increase brilliance 
@ Faceted Girdle eliminates rough edge, helps to prevent chipping 
@ Multi-Facet cutting emphasizes true color (no off-color stones used) 


AND WITH ALL THESE EXCLUSIVE FEATURES Multi-Facet Diamonds are 
priced low enough to enable you to mount and retail them profitably in rings from $100. 
Only one store in a city is authorized to represent Multi-Facet Diamonds. Some cities are 
still open. Write or wire without delay. 















O SEI E wot AR Diemone Cutters ae Four Generations | 


*Reg. App. for U. S. Pat. Off. Design Pat. App. for U. S. Pat. Off © Entire contents of this Ad Copyrighted, L. A. R., 1943 
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mi-concave. A form of watch glass 





Mi-concave Crystal 


or crystal, for open-face watches, 
in cross-section appearing of uni- 
form thickness throughout its 
“arch” with sloped, _ straight- 
beveled sides to form clearance to 
fit in seat of bezel. One of the 
oldest forms of watch crystals, but 
never entirely out of use as some 
other forms have become. 

micro-chronograph. A device used in 
connection with astronomical 
clocks, for recording thousandths of 
a second. 

microcline (my’kro-kline). The tri- 
clinic potash feldspar character- 
istic of acid pegmatite dikes. It is 
often green, as well as pink, cream, 
and white. The green variety is 
known as AMAZON STONE and is 
widely used as a decorative ma- 
terial. The other varieties, more 
common, constitute most of the 
feldspar used commercially in ce- 
ramics and scouring soaps. 

micrometer. A measuring instrument 


in which the object to be gauged 
rests on a stationary block surface 
side, 


or “anvil” at one while 









Micrometer 
Caliper Gauge 


against the other side is brought 
up the end of a screw, which has 
a head graduated on its rim, from 


which the measurement is read. 
With the screw-end against the 
anvil, the screw-head graduation 


reads zero; as the screw is turned 
to open the space between anvil 
and screw-end, each complete turn 
of the screw is indicated by gradu- 
ations on a tube (“sleeve’’) sur- 
rounding the screw; and_ sub- 
divisions of each turn are indicated 
by graduations on the “thimble” 
which acts as the screw head. All 
the graduations are based on the 
pitch of the screwthread; as the 
screw advances lengthwise, per 
turn, exactly the distance between 
the tops of two adjacent threads. 
Micrometer calipers are made in 
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inches, thousandths and ten-thou- 
sandths; and in metric measure in 
millimeters, tenths and hundredths. 
The use of metric micrometers for 


watchwork is_ increasing. See 
METRIC MEASUREMENTS; MILLI- 
METER. 


micrometer regulator. A regulator in 
a watch or portable clock, in 
which the index-hand is moved by 
turning a screw instead of directly 
by pushing it with a tweezer, etc. 

middle temperature error. In watches 
with bimetallic compensating bal- 
ances and steel hairsprings, even 
if adjusted to temperature so well 
that they would keep time alike at 
the extremes of heat and cold, 
there will in all cases be a gaining 
error at points of temperature be- 
tween the extremes. This is due 
to a difference in these two things: 
(1) the effect of changes of heat 
and cold on the elasticity or “force” 
of the hairspring; and (2) the 
effect of changes of heat and cold 
on the bending of the rim-segments 
of the compensating balance. That 
is, the changes in hairspring and 
in balance, caused by temperature, 
do not progress in both of them at 
the same rate, with the rise and 
fall of the thermometer, so that 
perfect adjustment to all degrees 
of heat and cold is impossible, and 
the middle temperature error is 
the result. Obviously with a hair- 
spring not much affected in time- 
keeping rate by temperature, com- 
pensation is proportionately un- 
necessary, and middle temperature 
error practically non-existent. 
These conditions are met commer- 
cially by the watches now being 
made with hairsprings of alloy 
metals relatively unaffected by 
heat and cold, and monometallic 
balances. See ADJUSTMENTS; COM- 
PENSATING BALANCE; MONOMETAL- 
LIC BALANCE. 

Midnight Star. Name given to a 117- 
carat purple star sapphire in the 
gem collection of the American 
Museum of Natural History, New 
York. 

midge stone. MOSS AGATE. 

milk opal. Milky white common opal 


with which is’ associated the 
precious opal in Australia and 
Hungary. 


milky quartz. Opaque to translucent 
white coarsely crystalline quartz, 
commonly occurring in veins. Gold 
matrix specimens are usually com- 
posed of gold in milky quartz. 

















mill. Metal work. 1. A cutter for 
forming gear-teeth or other work, 
with numerous teeth with profiles 
of the form to be produced, used 
on a rotating spindle in an attach- 
ment to watchmakers lathe. 2. A 
pair of steel rolls to rotate opposite 
to each other, used in jewelry shops 
for reducing thickness of bars of 
metal. 

millgraining. A detail of gem-stone 
setting, the formation of beading, 
or a set of very small hemispheres 


Enlarged view of 
end of tool 





Millgrain Tool 


in procession on the top of a knife- 
edge of metal in the design of the 
setting. The beading is produced 
by a steel roller with female bead- 
ing sunk around its periphery, the 
roller set in a handle which allows 
it to be pressed forcibly against the 
work while advancing it along the 
work. Millgraining is used mostly 
on platinum settings. 


millimeter. Unit of length measure, 
one thousandth of a meter. A mil- 
limeter is .03937 inch. See METRIC 
MEASUREMENT. 

Millionaire diamond. The REGENT 
DIAMOND. 

Minas Geraes (meen’as jay-rice’). 


The state north and east of Rio de 
Janeiro, Brazil. It is highly pro- 
ductive of gems. 

Minas Geraes diamond. A diamond 
weighing 172% carats, named for 
the Brazilian state in which it was 
found. 

mineral. A naturally occurring in- 
organic subsance with fairly defi- 
nite physical properties and a 
chemical composition varying with 
certain limits. 

mineralogy. The study of minerals. 

mineral turquoise. A term sometimes 
used to accentuate the distinction 
between TURQUOISE and ODONTOLITE. 


mint sauce ladle. See CREAM LADLE. 


minute. 1. One-sixtieth of an hour of 
time. 2. One-sixtieth of a degree 
of are. 


minute-impulse relay. An electric re- 
lay for obtaining an instant change 
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NOTE THE 
WOMEN 

WHO WEAR 
THEM! .. 


DELTAH PEARLS 


AS SHOWN 
IN VOGUE 


profits) by featuring DELTAH, the only pearl line c 
L. Heller and Son, Inc., 411 Fifth Avenue, New York — 


CONSULT YOUR 


e ices 
“Ne, ace a WHOLESALER 


*” AnWaNTIC STORY 


WORLD's 7, " 
ST REPRODUCT,, | 
Vs 














A JEWELERS’ DICTIONARY 


(From page 70) 


of minutes in time-stamping clocks. 

minute-jumper dial. On a watch or 
clock, a dial which has instead of 
a graduated circle and hand, an 
opening in which appear numerals 
indicating minutes, which are 
painted on dises rotating under the 
dial and moved by click-and-ratchet 
mechanism. 

minute pinion. In a dial train, the 
pinion fastened to the minute wheel 
which wheel is turned by the can- 
non pinion; the leaves of the 
minute pinion engage the teeth of 
the hour wheel. See DIAL TRAIN. 

minute recorder (or register). An 
attachment to a chronograph watch 
which indicates on a dial the num- 
ber of minutes during which the 
fifth-seconds hands have run _ be- 
tween starting and stopping them 
for an observation. 

minute repeater. A complicated 
watch which will strike time to the 
minute whenever a slide on the case 
is pulled; the highest form of re- 
peater. Less elaborate mechanisms 
are repeaters that will strike the 
nearest quarter-hour; or the near- 
est ten minutes after the hour. 

minute wheel. In a dial train, the 
wheel with teeth engaging the 
leaves of the cannon pinion, and 
with a pinion fastened to it which 
turns the hour wheel. See DIAL 
TRAIN, 


Mirror of Portugal. See MAZARIN. 

miter gears. Bevel gears of equal 
diameters. Such gears are used in 
some varieties of stem winding and 
setting work. 

mitrax. Supposed ancient name for 
opal matrix. 

mixed cut. A combination-type of 
cutting, the crown 
being slightly higher 
and the table larger 
than in a normal 
brilliant, and _ the 
pavilion step-cut, 
with the same num- 
ber of facets as in 
the crown. The form 
is used to give the color obtained 
with the step-cut and some of the 
fire which is found in the brilliant 
cut. Fancy sapphires are often cut 
in this way. See FRENCH CUT: 
BRILLIANT CUT; STEP CUT, 





Mixed Cut 


mixte. A doublet composed of one- 
half natural stone, one-half imita- 
tion. 

mobile. Horol. Generic term often 


applied to any and all of the parts 

of a timepiece that turn on pivots; 
and more specifically to the arbors 
carrying wheels and pinions. 

mocha stone. MOSS AGATE. 

mock pendulum. In old bracket clocks. 
a metal disc on an arm of the 
actual pendulum, its motions visi- 
ble through an aperture in the 
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dial; to give a pleasing appearance 
of “life” to the clock. 

mocoas. MOSS AGATE. 

Moe diamond gauge. A gauge involv- 
ing calipers and a table, designed 
by Charles Moe for the determina- 
tion of approximate weights of 
brilliant-cut diamonds. 

Mogok. District in Upper Burma, 
which, since the 15th century, has 
produced rubies, including the best 
pigeon-blood red, besides spinel, 
sapphire, zircon and tourmaline. 

Mohs’ scale. A scale of relative hard- 
ness for use in testing minerals. 
Named for the German mineralo- 
gist Friedrich Mohs (1772-1839), 
who proposed it. The minerals are 
numbered, but the intervals be- 
tween them are very different, and 
diamond is far far harder than 
corundum, as much harder as co- 
rundum is than tale. The scale is: 


1 Tale 6 Feldspar 
2 Gypsum 7 Quartz 

3 Calcite 8 Topaz 

4 Fluorite 9 Corundum 
5 Apatite 10 Diamond 


A copper penny is about 2%, a 
finger nail 2%, a fine steel knife 
about 6. Minerals vary in hardness 
in different crystal directions. cal- 
cite for example can be scratched 
by the finger nail on the face which 
truncates the three cleavage rhom- 
bohedra. 

Moissan, H. A French chemist who 
attempted in 1893, with an electric 
furnace heated to 4000°C. to svn- 
thesize diamonds by _ dissolving 
sugar in molten iron and _ then 
rapidly quenching the melt. For 
many years this method was be- 
lieved to have been successful, but 
later examination proved that the 
crystals he obtained were not 
diamonds. 

Mojave (mo-haav’ee) moonstone. A 
gray transluvent chalcedonv, the 
name is used to distinguish this 
from “blne moonstone,” pale blue, 
and “California moonstone.” white. 
All these terms are misleading and 
undesirable. 

moldavite (mole’dav-ite). A_ light 
green glass of natural. but unex- 
plained origin. Originally thought 
to be voleanic glass. discoveries of 
similar, though darker, masses in 
many other parts of the world 
where no volcanic activity has re- 
cently ovcurred, have led to the 
theory that they represent mete- 
oritic glass. Moldavite is found 
along the Moldau in Bohemia; 
hence its name. 

molding. See CASTING. 

mole-stone. Ancient, perhaps Roman. 
glass bead found in the earth and 
believed by the superstitious to 
have certain magical properties. 
Toadstone, snail-stone and adder- 
stones were the same. 

molochites. Ancient name for green 
jasper. 

monitor lathe. Lathe with revolving 
sliderest multiple tool-holder, for 
turning successively a variety of 
forms on one piece of work; the 


basi: principle of nearly all ma- 


chines used in watch and clock 
factories in mass-production of 
parts for timepieces. 
monochromatic (mo’no-kro-matt’ik) 
Of a single color. A monochromato) 
is actually a sort of spectroscope so 
designed that only a narrow band 
of light of one or another wave- 
length (hence color) is emitted at 
any one time. Useful in gem test- 
ing when sodium light wave-lengths 
are needed, or some other standard 
wave-length. 
monoclinic. A crystal 
which there are three 
unequal axes, two of 
which are at rigat 
angles to each other, 
and the third in- 
clined to the plane 
of the other two. 
Diopside, epidote, 
spodumene and 
sphene crystallize in 
this system. 
monogram. A combina- 
tion of letters, interlaced or other 
wise designed to have a pleasing 
appearance, often used for engrav- 
ing on watches, jewelry, silverware. 
monometallic balance. A watch balance 
made of one metal throughout, 
used in combination with a hair- 
spring of alloy metal in whi-h 
there are practically no changes of 
elastic force under changing con- 
ditions of heat and cold. A mono- 
metallic balance does not compen- 
sate because with its hairspring 
compensation is not needed. See 
BIMETALLIC BALANCE; COMPENSA- 
TION; MIDDLE TEMPERATURE ERROR. 
monster-pearl. Round pearl of excep- 
tional size, also known as a par- 
ragon. 

monstrance. A receptacle with trans- 
parent pyx to hold the conse- 
crated host, or blessed sacrament. 
Usually made of precious metal 
and glass and often set with pre- 
cious stones, it is used in the 
Roman Catholic Church, carried in 
solemn procession and exposed on 
the altar. 

Montana jet. Obsidian. 

Montana ruby. Grossularite garnet 
according to Schlossmacher, but 
more likely one of the red garnets. 

Montana sapphire. In trade terminol- 
ogy, a Montana sapphire is a blue 
sapphire which is lighter and more 
steely in color than the Kashmir 
and Ceylonese. However, many 
fancy-colored sapphires are found 
in Montana and there might be 
some danger of confusion between 
the usage of Montana as a geo- 
graphical modifier as well as a 
descriptive adjective. 

Mont Blane ruby. Reddish quartz. 

month clock. A clock with a longer 
train—more mobiles—which runs 
four times as long as ordinary 
clocks; usually found in fine old 
European-made long-case clocks 
rather than on modern clocks com- 
mercially produced. 


system, in 


Monoclinic 
Crystal 
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WATCH REPAIR, ESSENTIAL SERVICE 


(From page 55) 


only a few to the armed service auxiliaries. One is a 
ship-builder at Manitowoc, Wisc.; one is secretary to 
the commander of a fort in Maine; one Lynchburg, Va., 
bookkeeper has joined the WAACs; a St. Paul assistant 
bookkeeper has applied for the WAVES; and one young 
woman left a jewelry store in Rochester, N. Y., to work 


for the FBI! 


MORE WOMEN EMPLOYEES 


As of today, these 100 stores have only three per 
cent fewer employees than they did in peacetime, but 
present-day staffs have a big complement of what are 
colorfully termed “green women.” 

Even after replacements in many stores, 16 months 
of war have reduced the number of male employees in 
50 per cent of the jewelry stores. Forty-four per cent 
of the stores now employ the same number of males as 
before the war. Only 6 per cent of the stores actually 
hire more males today than they did before Pearl 
Harbor. 

Contrary-wise, 39 per cent of the stores report a 
larger number of female employees today than in nor- 
mal times, as against 45 per cent reporting no change, 
9 per cent a decrease, and 5 per cent with no female 
workers either now or before. 

Naturally, replacing “lost” employees is a problem 
a problem that grows tougher each day, especially in 
Ore., 


Portland, where 


labor-shortage areas, such as 
















STAR 
SAPPHIRES 


SAPPHIRES e RUBIES e EMERALDS 
STAR RUBIES e PEARLS e CAT'S EYES 
We are in the market for Diamond Jewelry and can offer good 


prices on any small or large pieces which your customer may desire 
to dispose of. 









Emerald Cut and Marquise 


DIAMONDS 










the shipyards are said to pay up to $225 a month fof 


inexperienced typists and many women employees oiff 
jewelry stores are now attending night school to pr 
pare for war work, 

Where the draft and war work have taken male em 
ployees, jewelers have managed to hire male replac 
ments in only one-half of the cases. This means man 
fewer male employees than a few months ago. On thy 
other hand, women are being hired so extensively that] 
jewelers now employ 15 per cent more of the fair a 
than they did before the war. 

Young married women are preferred as replacements 
by many jewelers queried in the survey. Others said 
“older women.” 

There was nearly 100 per cent agreement that wate! 
repairers, jewelry repairers, engravers, and polishers? 
cannot be replaced, if they are of draft age and ar 
ordered into military service by local draft boards. Inf 
addition, many stores expect difficulties if their credit 
managers, assistant managers and even general man 
agers are removed either to the armed services or to 
“essential” jobs. ' 

S. Kind & Sons, large Philadelphia jewelry store. 
employing 90 people, illustrates the difficult situation 
created by the McNutt “war work or fight” order for 
certain establishments. This store, incidentally, already 
has eight men in the armed services and has lost 12 men 
Here, diff 


cult or impossible to replace, are the following men of 


and eight women to various war industries. 


draft age: The vice-president and treasurer, who also 


Gems of unusual value and beauty, are 
available from our stock at all times. 
We are prepared to cooperate with you 


on whatever your requirements may be. 
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is general manager; the chief of the repair department, 
_ and four others in the repair department. 


| NCNM 


About half of the jewelry stores apparently have 1 
draft worries, at least in the 18 to 38 group, because 
they now employ no men in that bracket. Of course, 
the new “H” classification for men of 38 to 45, an- 
nounced after JC-K’s survey was made, may mean addi- 
tional personnel problems. 


TWENTY-FIVE LITTLE DOLLARS 


(From page 60) 


It is placed in such position that it comes to attention 
when the quantity of that item in stock gets down to 
the minimum inventory desired and thus automatically 
reminds the jeweler to re-order that item. 

The location of the reminder card is varied according 
to the popularity of the particular number with which 
it is filed. For example, with a good selling item it may 
be placed to come up when the stock gets down to three 
or four. With a slower moving number, it may be put 
in front of the last card. 

The “‘reminder” bears the serial number of the item 
with which it is to be used—for example, U-237—so as 
With this sys- 
tem, inventory is kept always well balanced. 


to make identification and ordering easy. 
Good 
sellers never get out of stock and there is never an ex- 
sess of the slower moving numbers. Cards that prove 
extremely slow, of course, are not re-ordered at all. 
Re-ordering one or two numbers every day or two 
would involve a lot of extra detail. Miss Thomson has 
solved this problem by laying the reminder cards aside 
as they come out of the boxes of stock. 
month—on the 15th and 30th 
covering all the items that have accumulated during the 
two weeks period. 


Then, twice a 
she sends in one order 


Thus clerical work is kept down to 
the minimum. 

The addition of new items is taken care of in two 
ways. First, the manufacturers, in order to keep their 
lines up to date replace their older designs with new 
ones for the same occasion, and give the new item the 
same serial number. Thus when a merchant places an 
order for that number, he automatically receives a sup 
ply of the new card to replace the old one. 

In the case of entirely new numbers added to the 
line, which do not replace existing ones, circulars, sam 
ples and price lists are sent to dealers so that they can 
select and add to stock any that may be desired. 

Special inventory and order forms are provided for 
the special cards at the major seasons like Christmas, 
Easter and St. Valentine’s Day, so that the store may 
have a record for future guidance as to the quantities of 
each card to order, on the basis of previous sales. 

Holland’s price range is from 5c. up to $1 per card, 
with strongest emphasis on the 10 cent and 25 cent lines 
Below that figure, the margin of profit per sale is rather 
small—in the higher brackets, although the margin is 
adequate, the sales are relatively few. The medium 
price lines therefore, are the mainstay of the depart 
ment, though at Christmas, a considerable volume is 
done in the higher brackets. Apparently many of th 
same people who will spend only 25 cents for a birthday 
card will cheerfully pay 50 cents for a handsome Yule 
tide greeting. 
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J. Schliff & Sons 
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48 West 48th Street 
































Genuine “Trublak”’ 


en.2.0's 25 2.8 8 @) 


BLACK 
ONYX 


RINGSTONES 


ANY SIZE + ANY SHAPE 
ANY QUANTITY* 


Flat Top, Buff Top 
Single or Double Bevel 


PLAIN, DRILLED, SLOTTED 


Made to Order 


Solid all through Black honey-dyed color, su- 

perb finish, accurate uniform size, unqualifiedly 

and permanently guaranteed. None finer made 
anywhere. 


Adolf Meller 
Company 


Operating 
America's First Complete 
Cutting Plant for 
Black Onyx & Synthetic Ringstones 


400 Charles St., PROVIDENCE, R. |. 


“Minimum quantity required per size 


and shape ... 300 pieces. 


NO JOBBING ...NO RECUTTING 





Be that as it may, the department stands on its own 
feet, yields a neat little profit year in and year out, 
brings many new customers into the store, and leads to 
many a sale of more expensive goods to the man or 
woman who may have come in originally just to buy 4 
ten cent card. 

The jeweler who doesn’t have such a department is 
overlooking a real opportunity for business and profits 


GIFTWARES PRODUCTIVE OF REVENUE 


(From page 57) 


For those with a little more to spend at one 
time—perhaps a wedding check—she has a “starter 
set”’ which includes four of everything. Another financial 
convenience for the customer is the budget plan. On a 
purchase of $25 or more, the customer may pay one- 
third down and the balance in monthly payments, all 
of which comes within the Federal] Reserve’s Regula- 
tion W. 

But most popular of all, says Miss Mack, is the 
“place setting’ purchase, which is a complete transac 
tion each time. 

China needs the proper setting, and has it at Long's 
Special built-in lighting effects above the shelves which 
line the walls give a soft luster to both china and 
crystal. In order that the customer may see exactly 
how these services will look, they are displayed to full 
advantage on tables set with gleaming white damask. 

One table is devoted entirely to tea cups and saucers 
of assorted designs which appeal especially to collec 
tors but draw the attention of everyone who comes into 
the department. 

Lamps proved to be such a popular line that Miss 
Mack had to put in a hurry order for more. Especially 
in demand were the quaint, old-fashioned type, with 
glass bases and linen-backed, flower print shades. ‘They 
had a definite early-New England atmosphere and Bos 
tonians took to them like brown-bread-and-baked beans. 

Book-ends, cigarette boxes, lamps and other pieces 
by Borhesse add color, variety and a sort of old-world 
These 
come within the popular price range and yet have the 


Miss Mack 


atmosphere to that corner of the department. 


appearance of a gift that is rare and costly. 
knows her Boston! 

Breakfast sets, made up of cereal dish, breakfast 
plate, bread and butter, covered toast dish, coffee pot, 
sugar, creamer and egg cup, with or without matching 
pastel tray, have been well up in the race for sales 
honors. 

Figurines and exquisite china birds and animals aré¢ 
exhibited in a special glass case, and are also effective 
in outside window arrangements, along with jewelry. 

Miss Mack avoids, if possible, carrying the same 
kind of pottery or novelties that are featured in loca! 
department stores. She strives to have her displays 
different, and if she finds her selections have been 
duplicated locally, she proceeds to change her line as 
soon as possible to something else. 

One particularly advantageous feature of the new de 
It is situated at the extrem: 
end of the main store on a slightly higher level, so that 


partment is its location. 
customers in order to reach it must walk past th 
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STONE HEADQUARTERS 


Since 19017 


This organization was founded two generations ago 
to provide all-inclusive stone service for the industry. 
Through the passing years it has established and ex- 
panded its reputation by the ability to meet almost 
any specific need. Today, while comprehensive stocks 
of general description are carried, we specialize in 
stones of current fashion-demand, such as star-sap- 
phires, rubies, topaz, aquamarine, as well as cultured 
and oriental pearls. Whether it be for Precious, Semi- 
Precious or Synthetic Stones—refer your needs 


STONE HEADQUARTERS 


S VATHAY & C0. ve 


PRECIOUS STONES and PEARLS 
610 FIFTH AVE, x NEW YORK, NY. 
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has necessitated 
many changes 
in the national 
economy and 
our industry ts 
no exception 


SK wuatever WE ARE 
ABLE TO PRODUCE WILL 
BE DISTRIBUTED AS 
FAIRLY AS POSSIBLE 
AMONG OUR 
CUSTOMERS 


Member of American Gem Society 


CHURCH s COMPANY 


MANUFACTURING JEWELERS 


bk 
336 MULBERRY ST. ee NEWARK, N. J. 
West Coast — G. H. OTTO 209 POST ST. SAN FRANCISCO 




















jewelry counters. Once there, they are high enoug! 
above the main store to obtain an unobstructed view 
of it. 

Flat silver is also displayed on one of the tables ii 
the gift department, making a direct tie between it and 
the main store. 

The service and repair departments are there, too, at 
the end of the building. Mr. Davidson says he cannot 
tell definitely, of course, just how much this arrang: 
ment has stimulated jewelry sales, but it seems logical 
to assume that gift department patrons would natural); 
pause at some of the jewelry counters—and such a 
pause often means a sale. 

At any rate, the president of Long’s is pleased with 
the new gift department. It has none of the “sor 
finger” characteristics of something that has been added 
in a sudden panic. It fits into the surroundings as 
neatly as a piece in a jig-saw puzzle, and has seemed 
not only to meet the needs of the times as far as thi 
store is concerned, but has served the customer as well 

It is one example of a neat bit of economic strategy 
that has won at least the first round in the battle of 


wartime adjustments. ) 


LENGTHENING FLUORESCENT LIGHTING LIFE 
“When the war is over we'll be able to supply you 
with more units and lamps but not until then!” 
Fluorescent lighting equipment and lamps upon which 
so many jewelry stores now depend are still availabl 
but the small quantities and limited amounts may bx 
foreshadowing a shortage for the future. Certainly it 
the war continues for any great length of time ther 
will be such a shortage, and—since no man can predict 
the future of the war—every jeweler finds himself in 
the position of planning the future of his business with 
such a shortage in mind. 
The only way to handle this situation is to prolong 
the life of the equipment we now have, doing everything 
possible to make it last until peace days come again. The 
editors have, with this in mind, gathered such pointers | 
from a number of leading fluorescent fixture and lamp 


manufacturers to guide readers in “mothering” their 


own equipment so that should shortages arise ere the 
war’s end, no jewelry store will be left “in the dark” or 


have to revert to old-fashioned lighting methods. 





1. Make certain the line voltages are within the range 
of the lamps; every time a new lamp is inserted in a fix 
ture check this carefully. 

2. Replace lamp outages promptly; don’t delay aty 
any time. Tl 

3. Clean fluorescent lamps regularly, carefully and} 2 
most important of all, thoroughly. ) se 

4. Make certain that the store maintenance man is | 
thoroughly familiar with lamp circuits, lamp and starter 
testing and methods of testing fluorescent luminaries. 

5. Be certain the proper ballast is always used in 
each fixture; check the luminaire name plate and ballast | 


label to make certain each installation is the right one. 


6. A sure way to decrease lamp life and to burn out 
ballasts is to use too high a line voltage .. . be careful 
| in this respect. \ 


7. Large fluorescent installations should be inspected 


, 
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“While Men ight - 
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' The efficient hands of women are helping swell our production of War Materiel. The Army and Navy “E” pen- 
| nant that flies above our plant is testimony to their achievement. We are also turning out, in addition to our 
| steady production of War Materiel, Wadsworth Watch Cases for the use of our Armed Forces throughout the world. 


1dswort 





THE WADSWORTH WATCH CASE CO., INC., DAYTON, KENTUCKY 
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| SAPPHIRES 
| RUBIES 

| EMERALDS 
PEARLS 

DIAMONDS 


WY. have one of the finest 


and most unusual collections 
of rare and important jewelry 


and single gems in America. 


Harold Cohen 


620 FIFTH AVENUE - NEW YORK 








PRECIOUS AND SEMI-PRECIOUS STONES 
distinctively mounted in 14 Ket. gold . . . RINGS, 
CLIPS, PINS and EARRINGS . . . ultra-smart jewelry, 
styled right in the modern trend . . . individually de- 
signed to appeal to your fastidious trade. 

| We specialize in solid gold jewelry with genuine colored 
stones . . . Topaz, Aquamarine, Amethyst, Star-Sapphire, 

i Star-Ruby, Emerald, etc. . . . we also have on hand the 


j most complete stock in the West of loose precious and 
semi-precious stones. 


IMMEDIATE DELIVERY 
Write for complete information. 


| Jean Ritz-Woller Company 


IMPORTERS OF PRECIOUS AND SEMI-PRECIOUS STONES 
CREATORS OF DISTINCTIVE JEWELRY 


220 W. Fifth St. Los Angeles, Calif. 

















at least once a week (and preferably daily) with a vicy 
toward replacing needed lamps and starters. 

8. Where luminaires cannot be immediately replaced 
they should be equipped with ‘“‘no-blink”’ starters with 
which an inoperauve lamp does not flash, thus protect 
ing ballast and starter until replacement of the lamp. 

9. Be fanatical about cleanliness . . . collection or ac 
cumulation of dirt on reflectors, lamps, nearby walls and 
ceilings, all will cause depreciation of the light availabl 

10. In cleaning porcelain enameled or synthetic en 
ameled reflectors first remove the lamps, then wash thy 
reflector with soap and water, and rinse with clean 
water. 

11. Aluminum reflectors should be cleaned in the samy 
manner but it is advisable to avoid use of strong alkalin 
or acid cleaning agents. 

12. Don't make the mistake of believing that en 
closed-type luminaires are dust-tight and dirt free. Th: 
glassware should be thoroughly washed inside and out 
and, if possible, should be removed from the luminairé 
for the cleaning. 

13. When lamps won't start or they flash ‘‘on and off’ 
check to be sure the lamp is properly seated in its lamp 
holders, or replace the lamp or starter with one tested 
and known to be okeh. Be certain also of proper lin 
voltage. 

14. When lamps flicker, the are wiggles, spirals or 
Hutters, turn the luminaire ‘‘on” and “off” several times 
or remove the lamp and shake with one end down. If 
flicker is repeated in a new lamp, check the starter. 

15. When the ends of a lamp glow or no starting ef 
fort shows up replace the starter or be sure wiring con 
nections agree with the diagram on the ballast. 

16. If the lamp starts slowly replace the starter or 
check for the proper line voltage. 

17. When short lamp life is experienced, make certain 
of the proper line voltage and be sure lamps are not 


turned ‘‘on’”’ and “off” too often. 


KEEP 'EM HAPPY WITH PALLADIUM 


(From page 53) 


ever been used in jewelry before this’ It was evident 
that women have accepted so many new products and di 
gested so many new terms (such as nylon and aralac) 
that another one doesn’t bother them. They get ac- 
quainted easily ! 


14.§ WHAT ARE THE THINGS YOWD WANT 
TO KNOW, IN BUYING A RING OF PALLADIUM? 


The majority of replies to this can be classified in 
three groups. (The girls’ actual phraseology is used.) 
“Will it last?” 
“Will it wear?” 
WHRAR “Ts it durable?” 
“Ts it practical?” 


“Will it scratch?” 
“Will tt turn color?” 
FINISH “Will it color?” 
“Will it lose its lustre?” 
“Will it be affected by the skin?” 


“Will it have the same value after the war?” 
VALUE “Will it be worth just as much when there ts 
plenty of platinum again?” 
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APPROVED-PROFITABLE MERCHANDISE 





ENLARGED TO SHOW FINE DETAIL ENLARGED TO SHOW FINE DETAIL 


J-882—Combination Wedding Ring J-906—Combination Wedding Ring 


Set—1!4K Gold, Beautifully Engraved Set—I4K Gold, Handsomely En- 
graved 


10/100 Carat Diamond— $7500 15/100 Carat Diamond— $9600 


Keystone Price Per Set Keystone Price Per Set 





166-J—Heavy I4K Pink Gold J-196—Heavy 14K Pink Gold 165-J—I4K Pink Gold Ring— 
Ring—Genuine Topaz Ring with Genuine Amethyst Genuine Topaz 


Actual Size— $6400 Actual Size ; $2400 Actual Size— $4800 
Keystone Price Keystone Price Keystone Price 

The Benj. Allen & Co. diamond stocks are complete and varied, covering a wide 

range of sizes and qualities to fit the needs of every jewelry store. Our buyers, ever 

alert to changing conditions, have built up a stock of loose diamonds, mounted and 

unmounted rings, and diamond jewelry that is unexcelled anywhere, all priced 


uniformly low. 


This is also true of our precious and semi-precious 
stone line of rings, Topaz, Amethyst, Tiger Eye, and 
other popular stones. 


The 1942 Allen Catalogue is still serving jewelers 
satisfactorily. While many of the items shown can 
not be had, and some are limited to quantity, we can 
still do a fair job on filling orders. 


Thame Cut im 


familiar with all sources of supply. You can confi- ; i cago WLINO! 


dently expect to get what you want from Benj. Allen 


& Co., if it can be had. 


Our buyers are constantly in the markets and are i Index at 
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DEPENDABLE SERVICE TO JEWELERS FOR NEARLY 80 YEARS ‘ 


BENJ. ALLEN & CO., INC. 


SILVERSMITHS BLDG. 
10 SO. WABASH AVE. CHICAGO, ILL. 
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ALTON 








Because of 


control we cannot guarantee delivery of Alton 
Watches. However, all Alton 
will receive our best attention, 


supply whatever possible 


The prices on all 


conditions over which we have no 


watch orders 





and we will 


W. & G. DIAMOND RINGS AND SETS 


are the same as in 1941—no raise in prices 





set in 14K. yellow gold 
has two side diamonds and 
center diamond. Wedding 
ring has five fine diamonds 





Grade Grace 
AA 


A 
D858—Set—Retail $197.50 $218.25 


Keystone Price 158.00 174.50 
0859—Solitaire— 

Retail 153.75 174.50 
Keystone Price 123.00 139.50 
D860—Wedding Ring 

—Retail 45.00 
Keystone price 36.00 


Matched e in 14K vellow gold 
Solitaire as two side diamonds and 
Carat center diamond. Wedding 


ing ha e fine dlamonds 
Grade Grade 
A AA 


0870—Seit—Retail .$131.25 $146.25 


Keystone Price 105.00 117.00 
D871—Sclitaire— 

Retail 87.50 102.50 
Keystone Price 70.00 82.00 
D872—Weddinoa Ring 

—Retail 45.00 
Keystone Price 36.00 





Matched set in 14K. yellow gold 
Solitaire has two side diamonds and 
10 Carat center diamond. Wedding 
ring has three fine diamonds 


Grade Grade 
A AA 
D843—Set—Retail .$81.25 $91.25 
65.00 


Keystone Price . 73.00 
D844—Solitaire— 

Retail Se 53.25 63.25 
Keystone Price : 42.50 50.506 
D845—Wedding Ring 

—Retail . 29.50 
Keystone Price 23.50 


Matched set in 14K. yellow gold 
Solitaire has .05 Carat center dia- 
mond. Wedding ring has three fine 
diamonds 


Grade Grade 
A AA 
D879—Set—Retail $59.50 $64.50 
4 


Keystone Price 7.50 51.50 
D880—Solitaire— 


Retail 31.25 36.25 
Keystone Price 25.00 29.00 
881—Wedding Ring— 

Retail ayy 29.50 
Keystone Price 23.50 


SEND FOR THE W & G DIAMOND CATALOGUE. 


Weksler & Goodman. Ine. 


Distributors of Keystone, Star, Belove. and 


I.D. Watch Cases 


5 South 


Wabash Ave. 





Chicago 


Ilinwis 
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Only one girl asked if it was just as attractive a 
platinum. Note that nothing was demanded about hard 
ness—the word wasn’t even mentioned, which is a tip t 
Nothing 
was said about weight or lighter weight, although the 
girls were examining the nine rings in all metals, by this 


you in planning your own sales-conversation. 


time, and if the lightness of palladium had been appar 
ent to them, or seemed an undesirable quality, we should 


have had at least one or two comments on it. Nothing 


was mentioned about color, either. The identification 
test (see below) indicated that the sister metals, palla 


dium and platinum, are so nearly alike in color that the 


consumer is not aware of any difference. 


5. SHOULD PALLADIUM BE MORE OR LESS EX- 
PENSIVE THAN PLATINUM? 

Before we could take the poll on this question, practi 
cally the whole class shouted, “Cheaper!” On further 
questioning, 60 per cent of the group felt that palladium 
was probably not quite as good as platinum and there 
fore it should cost less. In sales-talk over the counter, 
when price is raised, the jeweler can use the statement 
about palladium being a precious metal just as platinum 


is precious, and 100 times more rare than gold. 


6. DO YOU WANT TO GO ALONG WHEN THE RING 
IS BOUGHT? 
44 said yes 
3O said they’d rather be “surprised” 


were busy looking at the rings and didn’t re ply to this one 
AS] responses 


This question was asked because it was felt that it 
the girl was present at time of sale she might be the one 
who would insist on knowing all about palladium. But 
even when she does not personally select the ring, it is 
evident that she knows what she wants. as witness the 


74+ out of 81 replies demanding a white metal. 


7. IDENTIFICATION TEST: QUESTION, “WHICH 
OF THESE RINGS ARE PALLADIUM?” 
3 rightly identified gold ring with carved palladium inlay 
8 rightly identified carved palladium wedding band 
26 rightly identified plain palladium wedding band 
19 wrongly identified plain platinum ring as palladium 
25 wrongly identified platinum set (engagement ring and 
wedding band) as palladium 


81 replies 


The purpose of the identification test was not actually 
to find out how many women could spot palladium at a 
glance, because even a jeweler given two rings exactly 
alike in platinum and its sister metal will sometimes 
have to weigh them to make absolutely sure which is 
which. But this test served to place the merchandise in 
the girls’ hands so that if they had any comments to 
make on lightness or peculiarity of color, they could do 
so. Women have a lower rate of color-blindnes than men 
and they were comparing palladium side by side with 
platinum. Not a single question on color was raised! 

Incidentally, three out of five girls preferred the 
plain, unearved shank and streamlined setting of the 
diamond to the more ornate rings, and the general reply 
to “What is a solitaire?” was “A simple setting with not 
much metal!” Only one girl correctly described the soli 
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as a 

















taire as a single stone, but 13 knew the word “brilliant” 
as applied to the diamond’s cut. 


SELLING SUMMARY 
Summing up this whole investigation on palladium 

among refiners, jewelry manufacturers, store buyers 

and owners, salespeople and potential customers, we: 
make the following recommendations for the retail sal 
of palladium jewelry: 

Palladium makes a handsome and precious setting for 
diamonds and the public is ready for it when you are. 

Never apologize for it. Never call it a “wartime substi 
tute” but an alternative to platinum. 

Better still, present it as a precious metal in its own 
right, 100 times more rare than gold, a sister metal to 
platinum. 

In large pieces, such as clips, introduce it in combina 
tion with gold, and speak of its decorative qualities ; 
“This bowknot is in gold and palladium—a new com 
bination of metals for a two-tone effect.” 

Speak of the high gloss of palladium and the beauty 
with which it may be carved in facets. “Baguettes’’ 
chased in palladium are a handsome shoulder treat 
ment for the setting of a diamond solitaire. The high 
gloss on the new palladium is an inherent quality and 
not a finish to wear off. 

Remember that women are wondering: Is it durable? 
Will it stay nice? Will it be worth as much as plati 
num after the war? Answer these questions first. Do 
not raise a point about hardness. Say that it will wear 
well. Do not make comparison in color with platinum 
any more than you compare white gold with platinum. 

As larger pieces of palladium jewelry come into stock. 
make a feature of lightness: “You'll like this palla 
dium brooch on sheer fabrics, or your blouse. It 
doesn’t drag down. And you can wear this clip on 
your sweater! It won't pull or sag the fabric.” 


THE BOOK SHELF 


Wage and Salary Stabilization. By Arthur W. Nevins. National 
Foremen’s Institute, Inc., Deep River, Conn. 40 pages and cover 
Price 50 cents. 


ERE is a manual of questions and answers for 

employers, executives and employees, explaining 
clearly and simply the provisions of the Wage and 
Salary Stabilization Order. It tells the employer what 
he may and may not do in the direction of adjustment 
payments to employees and the procedure that must 
be followed. 

From the standpoint of the employee, it tells him 
what he may and what he may not demand, and what 
conditions must be met in order to permit a change 
in the amount of his income. 

The points are covered in the form of questions and 
answers which are grouped under the various principle 
divisions of the topic, such as exemptions, wage in 
creases, wage decreases, new employees, new jobs, etc.. 
etc. 

Because of the importance and far-reaching effects 
of the salary and wage limitation edict, this booklet 
should be of almost universal interest and value to 


both employees and employers everywhere. 


FOR APRIL, 1943 
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One of the world’s leading labora- 
tories recently subjected 2 Racine 
Watches to a series of extraordinary 
tests—with the watches submerged 
in water at two temperatures... The 
laboraory report states: ... 


“Inspection of the case and intericr 
mechanism showed no evidence of water 


penetration or corrosion whatsoever.” 
* * * * 


Racine Waterproof Watches are equipped 
with 15 Jewel Gallet Movements. 
NIVAROX Hair Springs and GLACIDUR 
Metal Balances render the movements 
NON-MAGNETIC as well as Watertight. 





IMPORTANT 


Because of difficulties beyond our control 
it is impossible to keep our stocks abreast 
of the demand for Racine Watches .. . We 
hope that dealers will understand our situa- 
tion and look forward to the time when more 
normal conditions will permit our usual 


service to our regular customers 











JULES RACINE & CO. 


20 West 47th Street e New York City 
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@ The ‘Buddy Kit,"’ made by Buddy Kit Co., 746 S. Los 
Angeles St., Los Angeles, is convenient at camp, and may 
he pocketed for leave. $16.50 to $36 a dozen, wholesale 


@ These sterling 
silver or gold- 
plated sterling sil- 
ver earrings, by 
Lampl, offer an- 
other way of prov- 
ing one's identity. 
Engraved with 
name or monogram, 
they are really and 
truly ‘‘personalized." 





® This magnifi- 
cent watchcase, 
created by ithe 


Metro Jewelry 
Corp., 21 W. 
46th St.. New 
York, is made 


of 14 karat 
gold, set with 
seven dia- 
monds and 
eighi rubies. 
$165 retail, 
without move- 
ment. 





@ With all the ladies knitting, 
the Susan Bates knitting kit in- 
troduced by C. J. Bates & Son, 
Chester, Conn., is a timely gift 
success. Pictured '‘'Knitting 
Jewel," to sell at $8.50 retail. 


@ Kaye Jordan Co., 89 Weybosset St. 
Providence, presents this attractive ster- 
ling silver pin in floral design, wth two 
stones in assorted colors, to retail at $4. 
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port, 





Ltd., 


Providence. 





@ The "Lord Davenport" is a non-clogging, non- 
juicing pipe, made of imported briar by Daven- 
29 Weybosset St., 
packaged singly and in sets, to retail at $5 to $35. 


Gift 


@ Set with topaz-quartz (citrine), this 


14k gold ring 


retails 


at about $20. 


Presented for prompt shipment by Dor- 


son's Jewelry Co., 


Inc., 


303 5th Ave. 


and 119 W. 24th Street, New York, N. Y. 
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Share your silver 
Buy your minimum of place-settings 
Match and add post-war 


This is Gorham’s message to brides this spring. 
It will do three things for you: 


Give you counter conversation 
Spread sales over maximum customers 
Lay foundation for post-war buying 








America’s leading silversmiths since 1831 * PROVIDENCE, R. I 


FOR APRIL, 1943 
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A Will Come New 
| PEACETIME 


84; 





quick Victory. ~~ 


BENEDICT 


Mfg. Co. 


East Syracuse, New York 








WONDERS! 


. .. And out of the new processes, 
materials and improvements we're 
discovering for Wartime uses, will 
come a remarkably fine and con- 
spicuously new line of Benedict 
Hollow-Ware. Although our Factories 
are converted to the service of our 
country, the things we've learned — 
the revolutionary new designs we're 
developing for the future — enable 
us to promise you a splendid line of 
Benedict Household Hollow - Ware 
Products when Peace comes. The 
same ingenuity and skill now de- 
voted to the needs of the armed 
forces will then bring you the great 
things we've learned from War's 
fiery test. Until then — yours for a 


COOPERATIVE AD BASED ON JC-K ARTICLES 


A striking illustration of the usefulness of the trad 





press in protecting the best interests of the industry} 
appeared one Sunday morning recently in Wheeling, W| 
Va., where six retail jewelers cooperatively sponsor: 
a full-page “institutional” advertisement in the News.! 
Register, almost every word of the advertisement being| 
taken from either editorial or news material that had 
been published in the February issue of Tue Jewrrens’ 
CircuLaArR-KEyYsToNE. 
“Who Said Jewelers Are Non-Essential?” the hea 


ing of the Wheeling jewelers’ advertisement, was! 


adapted from the heading, “Who Said Parasite?” aboy 
the third editorial on page 132 of JC-K’s February num 





Who Said JEWELERS | 
Are Non-Essential?. .. 


Every once in a white seme perven remartts to the effect that fhe jewelry puseness 
is just o hamary that has no justification for is existence in war time. 






WHEELING JEWELRY STORES 
(RE COLLECTING WATCHES 
| POR THE RUSSIAN ORMY | 


| 
| 
i 
| 
1 


If Anyone Doubts the Value of the Jeweler, 
Let Him Look At Russia! . . . 











| WATCHES Are Needed VON 
| 








| 

( ALUNURY BUSINESS? Tell That Te 
| \ The Mussians! Tell it To The Marises! / 
| 








i] 
} i 
| Bring Your Watches to Any of i ; , se : \ 
| the deweiers sted on his Pore | BUY WAR BOVDS AND STAMPS FOR VICTORY 
SSE 

This Page Coutributed To The War Effort By W heeling'’s Leading Jewelry Stores! 


*PEMN JEWELRY CO. * KING'S JEWELRY CO. *McGRAIL’S JEWELRY STORE 
*POSIN’S JEWELERS +ROGERS JEWELRY CO, *W. J. LUKENS CO. 














The text in this institutional ad, published by six Wheeling jewelers, 
was adapted from JC-K's February number. 

ber. The sub-heading in the advertisement, “Every 

once in a while some person remarks to the effect that 

the jewelry business is just a luxury that has no justi 

fication for its existence in wartime,” is nearly word for 

word the same as the first paragraph in the editorial. 

The advertising “copy” that followed was identical 
with the balance of JC-K’s editorial, concluding with 
the phrase, ““A luxury business? Tell that to the Rus 
sians! Tell it to the Marines!” 

JC-K’s news story, entitled “Your Watches Can Help 
Red Army,” published on page 98 of the February num 
ber, furnished the illustration and text for the rest of 
the advertisment, which was headed “Wheeling Jewelry 
Stores Are Collecting Watches for the Russian Army!” 
Readers were asked to contribute watches through any 
of the jewelers listed on the page, the Penn Jewelry 
Co., Posin’s Jewelers, King’s Jewelry Co., Rogers 
Jewelry Co., MeGrail’s jewelry store and W. J. Lukens 
Co. 


From time to time, readers will doubtless notice other 
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soon” and your beginning to wonder whether the time isn’t NOW. 


we can usually pay more for each stock we buy. 


in making your decision - write, wire, or phone GORDON BROTHERS. 





Only two hands to do the job that took many before? Your prize salesman in the 


in Army, your capable Miss D. in the WAACS? Market trips harder to make, right 


merchandise harder to find? Perhaps you were planning to retire “sometime 


Definitely your stock is worth more now than it would have been in many recent 
years - you are in a “sellers market,” while our business is buying! Our business 


of buying jewelry stocks is the largest of its kind, and buying more means that 


Whether you have decided to sell your store or would like our estimate as a help 











ulin Keolhets 


oldest and largest 


CASH BUYERS OF JEWELRY STOCKS 


18 Province Street, Boston, Mass., Tel. CAPitol 1728 





Always a reliable offer, usually the highest one. 





Examples of 
stocks recently 


purchased: 


Udall & Ballou 
New York City 
Sam K. Eaton Co. 


New Bern, N. C. 


Best Jewelry Co. 


Rumford, Me. 


Charles Thomas Co. 


Nanticoke, Pa. 


Durgin’s 
Worcester, Mass. 
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NEED CASH? 


Just send your obsolete 
jewelry, broken spectacle 
scrap, old watch cases, 
chains, rings, bracelets, any- 
thing containing 
OLD GOLD 
SILVER — PLATINUM 


DEE & CO. 


The Jewelry Trades’ Refiner 
has served honorably for 
fifty odd years. You can 
ship with confidence as 
every lot is held intact await- 
ing your approval. 


DEE CHECKS SATISFY 


ship direct to 
THOS. J. 


DEE & CO. 


Refiners — Manufacturers 


55 E. WASHINGTON ST., CHICAGO 
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editorial, news and feature material published in JC \ 
which could be adapted into either advertisements r 
publicity of benefit to local jewelers’ interests. Pe: 
mission will be granted to reproduce the desired articles 
and, wherever possible, the photographs as well. In 
each case, this publication would then appreciate being 
sent copies of the advertisement, mailing piece or radio 
script, which contains the borrowed material, to help 
guide the editors in developing the sort of features 
that jewelers can use in these ways. 


EDUCATIONAL DIAMOND WINDOW DRAWS 

That displays of an instructive nature, when well 
planned and executed, are always sure-fire to capture 
the public’s interested attention was proved again by 
the success of the dramatic window pictured herewith, 
which was featured last month by the Rogers Jewelry 
Co., Indianapolis. 

Entitled “The Story of a Diamond,” the display por 
trayed by actual samples the successive steps in the 
production of a glittering gem from the mining of the 
stone to the final cutting operation, with each step in 
the process clearly and simply explained. 

Spread out on a breadth of black velvet in the front of 
the window with explanatory display cards were a piece 
of blue ground with a diamond imbedded in it, a rough 


How Rogers 
Jewelry Co. 
told "The 
Story of a 
Diamond" in 
a window 
display. 


stone, a stone which had been sawed for cutting, one 
which had been girdled, and then a series of partially 
cut diamonds showing how the various facets are added 
till the full-cut brilliant emerges. The diamond saw 
blades, the diamond powder, and the bortz used in the 
various processes were included in the display with 
cards and pictures explaining the use of each. 

Surrounding the whole was a well-selected assortment 
of complete diamond rings of various sizes and prices, 
with prices plainly marked, and in the background a 
military wedding with miniature figures of the bride. 
the soldier groom and two bridesmaids under floral 
arches. 

Backed up by a couple of 3-column 12-inch news 
paper ads telling about the display, the window drew 


thousands of fascinated lookers, eager to find out about 
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something intriguing that they had never known. It 


registered Rogers’ firmly in their minds as an authority 
on diamonds, and the excellent tie up, in good taste. 
with the store’s merchandise brought many of them in 
to buy on the spot. 

‘One of the most successful windows we have ever 
had.’ commented a store executive. 

All of the rough and partly processed diamonds, as 
well as the cutting materials, and the accompanying 
pictures and explanatory matter were supplied by the 
diamond cutting firm of Max Fine & Sons, 20 W. 47th 


t.. New York. 


BLOWNUP CLIP FROM JC-K KEYNOTES WINDOW 

Here’s an interesting example of the way careful 
reading of informative editorial material published in 
THe Jewevers Crircucar-Keystone can be used ettec 
tively in merchandising: An enlarged, photostat clip 
ping from THe Jewevers’ CircuLar-KeysToNE was a 


BLACK SIARPR & 





A giant photostat from a JC-K article about Brazilian gems is 
framed at the right. 

major part of a recent window display by Black, Starr 

& Gorham, Fifth Ave. jewelers, given over to two gems 

of Brazil—precious topaz and citrine. 

The clipping, taken from the fact-filled article,” Gem 
Mining in Brazil,” by Allan Caplan, published on pages 
60 and 62 of JC-K’s March 1942 issue, explained the 
many differences between these two gemstones which are 
often confused by both trade and public. 

Beside gold jewelry set with both topaz and citrine. 
the display showed a fine, large topaz crystal and 
several cut, unmounted stones. Flags of the United 
Nations were grouped in the background, together with 


a ribbon lettered Brazil. 


WATCH EXHIBITS CROWD SWISS FAIR 


The watch industry section at the Swiss Industries 
Fair which will be held from May 1 to 11, has developed 
to such an extent, that the management of the fair has 
once again to face new problems, especially that of 
ground-space. Watch Pavilion, opened three years ago 
to afford sufficient space for all exhibitors in this special 
branch of industry, has become too small to admit the 


great number of applicants. 


Easter is later this year than last but promotions will 
probably start earlier, what with the presents that will 
be traveling to and from men in service. You'll prob 
ably find it good merchandising to emphasize the self 
same wants the men themselves .voted for before Christ 


mas and which have been listed in JC-K. 


FOR APRIL, 1943 
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... to fit each indi- 
vidual watch bezel 


Watch-Craft assures you’ of perfect glass 
crystal fitting! They're ‘‘tailor-made”’ 
they snap in and fit perfectly every time 

NO GRINDING OR’ BUFFING 
NECESSARY. Each crystal is accurately 
sized, properly domed, tlexible and strong 
A TRULY FINE CRYSTAL TO FLAT- 
TER THE FINEST WATCH 


WATCH-CRAFT 
Fancy Glass Crystals 


@ Accurate sizes—correct shapes 


~~ 
ea 
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@ Fine quality clear glass 
@ Stock control on sizes 


@ A lifetime of free crystal stocking 
infor mation service. 


tog! 


C.F. MARSt TALL CO. 


GREATER VALUE GREATER SERVICE 


Write for Details. Box 7737, Chicago. 
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LONDON NEW YORK 


S. J. SHRUBSOLE 


| Antique English Silver 
19-21 W. 57TH ST., NEW YORK PLAZA 3-8066 


Member of the Art and Antique Dealers’ League of America 





Old English silver tea and coffee service 
London, 1820, by William Bateman. 


Specializing in 
Antique silver and old Sheffield tea and coffee sets 


Crade onlp 
One of the Largest Wholesale Collections in America 








PAYMENT 








Minneapolis, linn. 
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YOU CAN DO IT—AFTER V-DAY 


A hint of things to come, after the war, lies in thy 
accompanying series of photographs—three pictures o0| 
successive stages in jewelry store modernization. 

Of course, the WPB now limits the amount of mone) 
any store can spend for construction or remodeling 
therefore these views, the last of them taken shortly 
before the WPB order went into effect, are chiefly of 
interest to jewelers who look forward to post-wai 
refurbishing. 


All three interiors are those of the Shaw Jewelry 





Then—As it was remodelled in 1937. 








And now—After recent remodelling. 


Co. store in Fort Worth, Tex. No. 1 shows the dark 
some appearance of the original store, between the 
vears of 1925 and 19387, 

View No. 2 shows considerable improvement, includ 
ing more modern lighting fixtures suspended over the 
sales counters. This picture was made in 1937 when 
the store was remodeled shortly before the Shaw chain 
was acquired by the Reliable Stores Corp. of Baltimore. 


Features of Stage No. 3, as accomplished about a year 


ago, include a dropped ceiling panel concealing fluo- 


rescent lights; new, light wood display and wall cases, 


and a complete optical department in the baleony at the 


rear of the main floor. 
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|| WANT 
: TO 
:|| RETIRE? 


I'll Buy Your Entire Stock and Fixtures 
for Spot Cash and Pay You Tops 


For more than 30 years | have been paying spot cash for surplus and entire jewelry stocks. 
By dealing with me you can close out quickly, get your money, without any worry. Without 
any obligation whatever on your part you can talk this over with me in strictest confidence. 


| will be glad to come see you at your convenience, wherever you are located, at my own 


expense. 


WRITE - - 


BANK AND TRADE 
REFERENCES 
FURNISHED 





PHONE 


5 So. Wabash Ave.—Phone Dearborn 1455 


CHICAGO 


ESTABLISHED IN 1910 

















The Perfect Location 


for the 
DIAMOND CUTTER 
AND POLISHER 
AND DIAMOND SETTER 


1650 BROADWAY 


Corner 51st Street, block front from Broadway to Seventh Avenue 


WITH UNOBSTRUCTED NORTH LIGHT 


LEADING New York diamond cutters are 
located in this building because of the clear 
north light so necessary for their exacting work 


This modern 14 story structure is convenient to 
the trade, close to all transit lines, and is rapidly 
becoming a center for the Diamond Cutting, 
Setting, and Polishing trades. 


There are still available a few units of 250 
square feet. Larger units up to a full floor of 
5000 square feet can also be arranged. 


4GENT ON PREMISES 


Melvin Brown & Co., Ine. 
Managing Agent 


1450 BROADWAY, NEW YORK CITY * PHONE: PENN. 6-0011 


FOR APRIL, 1943 















CASH 


For your sample line, and odds and 


ends in 


STERLING FLATWARE 


—new or used; any silversmith, any 


quantity ; active, inactive or obsolete. 


Send for Our Offer 
We Pay Transportation 


Reference: Jewelers’ Board of Trade 


JULIUS GOODMAN & SON 
77 Madison Ave. 
Memphis Tennessee 


Julius Goodman Joseph A. Goodman 





























— we mean “out”—as far as Sessions 
is concerned—and that goes for “Victory Model” 


Alarms. Our facilities are completely occupied 


on Government contracts for vital war products 
designed to help shorten said “Duration.” In the 
meantime, the pleasure and profit you had sell- 
ing Sessions Clocks will have to remain a mem- 
ory—until those happy days when we will again 
produce for consumer use “dependable Sessions 
Time.” 


SESSIONS CLOCK COMPANY 


FORESTVILLE, CONNECTICUT 














FOR HONEST RETURNS 
IN 


SWEEPS 
FILINGS 
SCRAP 


GOLD PLATINUM 


JOSEPH B. COOPER & SON 





Refiners & 


Smelters 


PRECIOUS 
METALS 


OFFICE: 


26 JOHN STREET, 
NEW YORK CITY 


FACTORY: 
BROOKLYN, N. Y. 
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Catalog Houses, Under FTC Pressure, 
Agree to Code of Fair Practice 
Abolishing Use of ‘‘List Prices” 


ECOGNIZING that unless they mend their ways, 
they are faced with a crack down by the Federal] 
Trade Commission, representatives of the discount 
catalog houses in the jewelry and giftware fields met 
at the Hotel Cleveland, Cleveland, O., on Wednesday, 
March 31, to draft a code of trade practices which 
would be acceptable to the FTC. 

Present at the meeting were delegates from 28 of the 
larger catalog sellers, while the Federal Trade Com 
mission was represented by Commissioner Robert E 
Freer who acted as chairman, assisted by Henry Miller, 
Director of Trade Practice Conferences of the FTC and 
W. M. King of the Commission’s legal staff. Also pres 
ent were the trade press and representatives from the 
trade diversion committees of various retail organizations. 

A tentative draft for a suggested code was submitted 
to the meeting by A. L. Sherwin, attorney for L. & C. 
Mayers Co. Most of its provisions were of a routine 
nature, merely putting into a formal code things which 
are already required by law, such as the forbidding of 
false marking or branding, false or misleading advertis 
ing. commercial bribery, imitation of trade marks, and 
unlawful price discrimination as banned by the Robin- 
son-Patman Act. All of these were quickly and unani 
mously accepted without discussion. 

Likewise unanimously voted without discussion was 
a rule ostensibly in conformity with the anti-trust laws 
but which appears to have a joker concealed in it. This 
section, titled No. 8, reads: 

“It is an unfair trade practice for a member of the 
industry or any person, firm, partnership, corporation, 
or association 

“(a) to use, directly or indirectly, any form of threat, 
intimidation, or coercion against any member of the in- 
dustry to unlawfully fix, maintain, or enhance prices, 
suppress competition, or restrain trade; or 

“(b) to enter into or take part in, directly or in- 
directly, any agreement, understanding, combination, 
conspiracy, or concert of action with one or more mem- 
bers of the industry, or with one or more persons, firms, 
partnerships, corporations, or associations, to fiz, main 
tain, or enhance prices, suppress competition, or re- 
strain trade.” 

The italics are ours. Read that rule carefully and 
consider it, especially the italicized portions, in the light 
of the efforts to force the American watch companies 
whose lines are under Fair Trade to sell the catalog 
houses despite any price cutting that the latter may do. 

Two sections of the suggested draft aroused consider- 
able debate. One was Rule 4 which would forbid any 
catalog house to represent itself as being a manufac- 
turer, importer, or wholesaler when such is not the fact, 
and would require that if it does actually produce or 
wholesale of any of its lines, the catalog must disclose 
conspicuously which article or articles are in this cate- 
gory. Part 2 of the same rule would forbid any repre- 
sentation that articles are being offered at the usual 
wholesale price when such is not the fact. 


Several of those present opposed this rule, using as 
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their argument that it would be cumbersome and imprac 
tical to attempt to show in their catalogs separate lists 
of those items which they produce or wholesale. After 
considerable debate a motion was adopted by a vote of 
13 to 8 endorsing the intent of the regulation but re 
questing that it be re-worded by the Federal Trade 
Commission in the interest of simplification. 

The real fireworks came with the consideration of 
Kule 3 which has to do with the system of pricing used 
in the catalogs. This rule as proposed by Mr. Sherwin 
would forbid the use of list prices which are not bona 
fide selling prices or resale prices, permitting only the 
use of code numbers or symbols not accompanied by a 
dollars or cents sign or a decimal mark to simulate a 
price, but only a code figure such as “12” or “181,” 
from which the catalog user could compute the net price 
according to the formula provided in the catalog. 

An amendment to this rule was offered by Thomas 
Epstein, attorney for H. M. Manheim & Co., New York, 
to permit the use of dollar and cent markings but with 
the provision that they must be accompanied by the 
“ Cat. Fig.,” and that at the 


top or bottom of every page on which such figures ap- 


words “Catalog Figure” or 


pear, a notice must be printed that the figures shown 
are not retail or other prices but only a code from which 
the net price may be determined. 

These proposals brought forth a storm of oratory to 
the effect that the use of list prices and discounts is 
established trade usage in all branches of all industry, 
and that the jewelry catalog houses would be unfairly 
discriminated against if they were forbidden to use them. 
Attempts were made to paint a picture of the catalog 
houses as being in the same classification as old-line 
wholesalers, but the Federal Trade Commission was not 
impressed. 

Mr. Miller of the FTC who was then in the chair, 
and Mr. King, explained that in the eyes of the FTC 
the practice of using fictitious or inflated list prices 
constitutes deception of the prospective purchaser and 
that unless the practice is abandoned, it is the Commis 
sion’s duty to take action against its users, just as 
against any other unfair or deceptive practice. 

Representatives of several houses against whom the 
FTC has already taken action joined in urging that 
the industry clean house voluntarily rather than under 
the duress of legal proceedings, but made little headway 
in changing the views of the opposing faction who ap 
peared to be in the majority. 

At this point it was suggested that a recess be taken 
to permit the catalog people to discuss the matter 
When 


the meeting re-convened half an hour later, some one 


privately and off the record. This was done. 
had evidently done a job of selling, for the rule with 
Mr. Epstein’s amendment was immediately moved and 
unanimously adopted without discussion and the meet 
ing adjourned. 


The code now goes to the FTC for study and pos 


sible modification, following which copies of it will be 


distributed for further consideration and suggestions. 
Another meeting will then be held for further discus 
sion and possible amendments, following which the final 
code will be drafted by the FTC and become the gov 
erning rules for the jewelry catalog houses. 


FOR APRIL, 1943 
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THAN EVER... 
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‘BUY FROM BECKEN— 
AND GET THE BEST’’ 


A.G. BEGKEN Go. 
P.O. Box I—CHICAGO 
BRANCHES IN DETROIT AND DENVER 
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WE SOLICIT YOUR PRIORITY 
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Lovely miniatures on porcelain in various subjects are 
mounted in sterling gilt. Rings range from $1.75 to $2.50 
each wholesale; earrings from $1.75 to $2.50 a pair. An 
assortment of rings, pins and earrings will be sent for $18 


by Cathay Crafts Corporation, of 225 5th Ave., New York. 





Twelve assorted game birds in raised enamel 
decorations highlight these drinking accessories. 
Old fashioned, cocktail and 14 oz. hi-ball 
glasses—all wholesale at $13.50 per dozen as- 
sorted. Prompt delivery, f.o.b. Wheeling, W. 
Va. From J. Walter Green, 225 5th Ave., N. Y. 





Sasha of Hollywood has created these unique "con- 
versation pieces’’ in fine ceramics. The clever modern 
vases and chicken dish are completely hand decorated 
in pink and copper lustre. Each piece wholesales at $5. 
Available from M. Wille Art Goods, 225 5th Ave., N. Y. 
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NEW 
Giftwares 











Graceful pheasants decorated in natural colors are 16" 
long and retail at $20 a pair. They frame a graceful 
‘ bowl in Della Ware, a brilliant pattern hand 
painted underglaze on a red body. Available in open 
stock from Fisher, Bruce & Co., 219 Market St., Phila. 


Exquisite bone 
china reproductions 
of a footed antique 
teapot made from 
their original 1813 
mode! by Royal 
Chelsea Porcelain 
Co., Staffordshire, 
England. Illustrated 
are four magnifi- 
cent hand - painted 
decorations; $15 
each net and ex- 
clusive with Ted- 
man Importing Co. 
225 5th Ave.,N. Y. 


"Our Boys’ bookends are spirited figures of gal- 
lant lads in the Army and Navy. They are of a 
hard composition, beautifully finished to simu- 
late dark brown and pickled pine wood. 8!/2" 
high and retailing for $10 a pair, these book- 
ends were sculptured by Harriet Wallace and 
made exclusively for Mary Ryan, 225 5th Ave., N.Y. 
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CALIX PEER 


Design 








Copyrighted 


SILVER PLATED HANDLES in either 
design shown, $7.50 pr. Retail 


SHAKE -DOWNS a 
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Crystal Chews ucite Salt és Pepper Shale } Se ah, | 
—-™ 
$4 ' HOLD VERTICALLY — 
° — SHAKE — SJ | 





ae ~. SALT OR PEPPER IS 
: a WA FORCED UP OUTER 


TUBE AND DOWN \. 
CENTER TUBE 
e NO METAL TO 


CORRODE 
e NO HOLES TO CLOG 
e NON BREAKABLE $900 - 
e MOISTURE PROOF—only a 

deb vn enlas ot a Retail 


ontina entrance ot oir 
Qe Qa a 


TO pepper or 7 PAIR 


225 5th Avenue htaebinnaiton Mini 
| New York City Chicago 
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New Giftwares 











From an extensive line of Haitian mahogany, hand tooled 
by native craftsmen, the illustrated pieces are available 
from New York stock. Wholesale prices: salad bowl, $6, and 
servers, $l; relish dish, $2.75; individual salad bowl, 60c; 
leaf tray, $2.25; small canape, 90c; 3 sectioned bowl, $5.50 
and servers, 75c. Assortments from $25 to $100 are also 
available from Breslauer-Pacific, 225 5th Ave., New York City. 








Inkwell with quill pen is an excellent 
copy of a French import in fine china. 
Hand decorated in green, blue and 
Chinese red, with tracings of gold and 
a gold knob. It may also be had in 
assorted lustre colors. Diameter 3!/,''— 
height 3'/''—$2.50 each wholecale., 
Geo. F. Bassett & Co., 225 5th Ave., N. Y 
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Selected European 
hand-cut crystal from 
a large collection of 
antiques are all 
worthy of jewelers’ in- 
terest. Net prices 
range from $15 a 
pair to $67.50 a pair. 
Catalog and addi- 
tional information 


will be furnished by 


225 5th Ave., N. 


Iran Importing Co., 


3 * 
»— r@ 
™ | 


B. 


“Nprige ot 
: & 





Three necklaces are illustrative of a com- 
plete line of colorful shell jewelry for spring. 
(Most items are priced at $6.75 a dozen.) 
A specially selected assortment priced at 
$25, all best sellers, will be sent by Puerto 
Rican Handcrafts, 225 5th Ave., New York 





A collection of hand-painted 
china gifts both ornamental 
and useful. Wholesale prices 
are: cornucopias $1.90 pr.; 
roosters $1.90 pr.; cow pitcher 
$10.20 dz.; vases in 3 sizes 
$5.70 dz., $4.25 pr. and $5.25 
pr.; bird pitcher $9.60 dz; 
tea tiles $7.20 dz. Immediate 
delivery from Fanny Morse, 
225 5th Ave., New York, N. Y. 





Floral decals and gold trim are effectively used on these decora- 
tive cachepots. Net prices from left to right (for dozens) are: 
T40-L, 5" high, $18: T40-D, 5" high, $18; T41-1, 5" high, $12, and 
T41-2, 4" high, $9. Fornari Craftware Co., 225 Fifth Ave., N. Y. 
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Bric-a-Brac Reproductions in Mahogany 
Combined with Authentic Spoe China 














Spode Combinations featuring the “Buttercup,” 
“Fruit” and “Floral” Patterns 


5 Spode encased in round \ orian Frame »” dia $21.00 d 
254i—Spode plate encased in square Vietoriar Frame Bb” x5 24.00 da 
63 Spode niniature cup and saucer \ } 1 0.00 dz 
#71—Spode butter plate with stand 18.00 dz 
Useful Reproductions of Old Americana 
61—-Miniature Cranberry Scoop with removable flower tubes. Use 
upright for flowers—filat for cigarettes or bon bons—6”x3’ $30.00 a | 
62—-Old fashioned Match Box to hang or stand. Comes complete 
metal liner for plants or flowers—7”x6’ 18.00 dz 
sH4—Old Butter Mold for cigarettes or matches—5” higt 0 az 
t70—Miniature Library Steps complete with leather covered first 
erted glass flower tubes, and metal compartment for 
} <i’ 30.00 az 
=73—Faithful reproduction of Early Cruet Stand e mplete with 
; is Used as liquor server or lovely flower container 
x ( ad 
For Showing Fine China and Valuable Whatnots 
Plate racks ubstantially made of solid mahogany 
Hdl Miniature cup and saucer tand $7.20 dz 
pealt) Butter plate stand 4 00 dz 
Send for $50 5 Dinner plate stand 10.80 dz 
$5 »» plate stand 00 dz 
Complete Assortment! Wall Shadow Box for whatnots—with sliding glass front 
! 6! Small Shadow Box—6”x7%” 1S.4 ay 
HAT arg Shadow Box with shelf—s”’x6™% 400 dz 


Minimum order $15 - F.O.B. Elberon, N.J. 


CLAUDE M. SPERLING 
295 FIFTH AVENUE NEW YORK CITY 
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"Old Williamsburg" bowl makes a striking centerpiece with its 
intricate pleated edge. 10" in diameter and 2" high it costs 
$24 a dozen in amethyst, 25 per cent lower in Colonial blue or 
bottle green. Claude M. Sperling, 225 5th Ave., New York. 


-~ A distinct European flavor 
' is notable in this pair of 
sitting musicians’ in Tyn- 
dale china—a translucent 
domestic porcelain. ‘Court 
People'' and “Dancing 
Peasants’ are two other 
groups in the collection 
featuring deep rich color 
tones in decoration. Sold 
at $11 a pair by Wilmar 
Co., 230 5th Ave., N. Y. 





Colorful vases imported from Brazil are part of an ex- 
tensive collection of decorative pieces recently arrived 
in the United States. The firm also specializes in English 
and French crystal and porcelain accessories. Catalog 


available from W. E. Lindemann, 230 5th Ave., N. Y. 





Castleton's fine translucent body is a fitting background 
for the dainty new ‘'Belrose'’’ pattern on their famous 
Century shape. Place setting includes: Dinner plate, des- 
sert or salad plate, butter plate, and tea cup and saucer 
to retail at $9.31. Castleton China, 212 5th Ave., N. Y. 


Delicately patterned coffee set with a full blooming 
“iris in tones of brown, red and gold on a rich creamy 
background. At retail, coffee pot, $19.50; sugar and 
creamer, $12.75; demi-tasse-cups, $48 a dozen; sterling 
coffee spoon, $15.50 a dozen. The pie crust tray is 
available in black, mahogony, maple or walnut veneers, 





$6.50. From Lunning, Inc., 667 5th Ave., New York. “Gingham Dog and Calico Cat side by side on 
the table sat''—a delightful salt-and-pepper ver- 
bo 4 sion of the old rhyme in hand-decorated ceramics. 


The shakers are 3" high and cost $15 a doz. Also 
available are 6'' creamer and sugar set at $3 a 
set and a 9" cookie jar at $3.25 each in the same 
characters. Minimum order $30, f.o.b. California. 
From The Burkharts, 225 5th Ave., New York. 
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Heretofore, merchandising guns have been trained 
on the military market. BUT... you can’t neglect 
fifty million civilians on the home front . . . Fifty 
million civilians devoted to the cause of victory .. . 
Fifty million civilians who will have a tale to be re- 
told to future generations. 


To aid in the writing of these millions of personal 
histories, STACO brings you “My Home Front Victory 
Log” ...a handsome, colorfully embossed and plas- 
tic bound record of the varied activities, interests and 
adventures of present day America. Liberally and 


Free—Newspaper Mats and Display Signs with every order | 


for two dozen or more! 
Send the Coupon Today! 


STATIONERS SPECIALTY CO. 
19 WEST 21st STREET NEW YORK CITY 


“MY HOME FRONT VICTORY 

















YOUR COST 


$7.20 


PER DOZEN 
* @ « 
TO RETAIL AT 


$ 1 00 


INDIVIDUALLY 
PACKAGED 





LOG” 


humorously illustrated with cleverly designed pages 
to record every phase of wartime life on the home 
front. 


“My Home Front Victory Log” . . . another timely 
STACO sensation .. . has been inspired by a genuine 
civilian need. keyed to the emotional tempo of the 
day, and timed for a merchandise-hungry market. It’s 
a most important book for the most important era in 
the lives of every present day American on the home 
front. So don’t delay ... Today ... Now! Send 
in vour order! 


STATIONERS SPECIALTY CO. 
19 West 2ist Street, New York, N. Y 


Gentlemen 


Kindly ship dozen "‘My Home Front Victory 


Logs"’ at once 


Address 


City State 


| 
| 
| Name 
| 
| 


By Whom 
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wholesale prices 


Ration Books—red or blue leather $5.50 dz. 
two dozen minimum 

Triple Frame—red leather 6.60 dz. 
534" x 2Y4"' one dozen minimum 
Desk Memorandum Pads—brown leather 7.20 dz. 
two dozen minimum 

Ladies Bill Fold—red leather outside— 10.80 dz. 
blue leather inside pockets one dozen minimum 





/ 








is 225 FIFTH AVENUE 
’ Al TWENTY- SIXTH STREET 
LExington 2-2524 NEW YORK CITY 











English Staffordshire Coby Jugs ... 


for collectors as decorations or as cigarette hold- 
ers, 18 new subjects, genuine Staffordshire, hand 
painted. 2% inches high. Representing such 
familiar characters as English statesmen, Dickens’ 
characters, royal and other literary subjects. 
$10.20 a dozen, minimum order | dozen. 


Also available larger 5” size, $36.00 a dozen. 
Prices wholesale. Immediate Delivery t.o.b. N. Y. 


Send for catalog of other items 


TEDMAN IMPORTING CoO. 


225 Fifth Ave., Room 829, New York 











102 


225 SPONSORS GIFTWARES "ORACLE" 

Down at 225 Fifth Ave., the gift center of New 
York, there is a litthe room which in a very short while 
has become the Mecca for buyers from all over the 
country. Known simply as “Information and Lounge, 
this attractive and comfortabe room with the service 
it provides in the capable hands of Peggy Ryan has 
proved so helpful that buyers literally flock there with 
any and all of their problems. 

Cross & Brown, agents for the building, about two 
years ago hit upon the idea of this complimentary ser 
vice as a mutual benefit to their more than 150 tenants 
and to buyers in locating their merchandise. The plan 


Miss Peggy Ryan, who knows 

most of the answers in the 

gifiwares field and tells ‘em 

in the ‘'Information-Lounge"’ 

maintained at 225 5th Ave. by 

Cross & Brown, agents for the 
gift center. 





met with immediate success and they have now put 
in charge Miss Ryan whose experience gives her the 
background to be invaluable in this work. 

Peggy Ryan is a petite brunette with a friendly 
smile, a winning manner and an assurance and sincerity 
that could not fail to impress anyone—-particularly a 
buyer. She has been a buyer herself, having received 
her training at L. S. Ayres & Co., Indianapolis, before 
she became buyer of silver and costume jewelry at the 
Rost Jewelry Co., Indianapolis. From there she went 
to American Art Alloys of Kokomo, Ind., where she 
was assistant to the sales manager. After that she 
took a position on House Beautiful, but the buying urge 
overwhelmed her again and she became giftwares buyer 
for Marcus & Co., one of the best known jewelry firms 
in New York, then located at 679 Fifth Ave. 

Her work at Marcus brought Miss Ryan in close con 
tact with the merchandising angles arising from the 
association of giftwares with fine jewelry. She feels 
that this connection is here to stay and that jewelers 
who are now adding gifts to their line as an “emer 
gency’ measure will find it one of the best moves they 
ever made, and one they won't be willing to forego 


after the war when merchandise is again plentiful. The 


| giftwares attract the customer who likes the prestige 


value of a jewelry store even though the same article 
can be bought elsewhere. Hence sales volume rises 
in giftwares, the casual purchaser becomes familiar 
with the store and eventually a good customer for the 
jeweler’s higher price brackets. 

Miss Ryan is not just enthusiastic about her job 
she’s completely sold on it. She has’ seen the informa 
tion service expand and she fully realizes how her fund 
of information saves time and wear and tear on buyers 
who now, especially, have more than their share of 
problems to meet. All they need do is to tell her what 
they want to buy and she tells them where it can be 
found. It’s as simple as that for the young oracle, 


Peggy Ryan. 
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“BIRDIE” 


SALT PEPPERS 


Most original and practical table accesso- 
ries seen in the trade in along time! These 
new ceramics have a “spicy,” modern 
sales appeal! Beautifully sculptured of 
vitrified china and hand decorated...each 
item is a “conversation piece” in itself. 





HURRICANE LAME 


ELSIE * head is the salt; shoulders, the pepper. BIRDIE’ + golf ball is the salt; tee, the pepper. 
$9. doz $6.60 doz. 


HURRICANE LAMP © chimney is the salt; base, CHERUBIM © head is the salt; bust, the pepper. 
the pepper. $6.60 doz. $10.80 doz 
PEON MEXICANA * Mexican is the salt; sombrero, KANGAROO © kangaroo is the salt; offspring, the 
the pepper. $10.80 doz. pepper. $15.00 doz. 
Exclusive national Jistributor t@& the ewelry trade * Minimum shipments 
sie two dozen=— other numbérs six dozen assorted F.O.8 New York 


cal 


™ 


COMPANY 





303 FIFTH AVE., NEW YORK, N. Y. © 87 WEYBOSSET ST., PROVIDENCE, R. |. ¢ 707 SOUTH HILL ST., LOS ANGELES, CAL. 
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Exquisite Translucent China 


... for BRIDES 


CHANTILLY u brilliant American achievement in 
ceramics, notable for a wafer-thin body and 24 k decoration 
in lustrous gold 

703-1 Cornucopia $3.75 ea 

705-1 Candy Box 4.25 ea 

717-1 Cigarette Box 2.75 ea 

701-1 Swirl Ashtrav 1.00 ea 

702-1 Large Ashtray 2.25 ca 


Prices wholesale 


Send for $50 assortment! 


TEBOR, INC. 


45 West 45th Street New York City 











every 
yhey 
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IDEAS... 





AVE YOU SETTLED on a name yet for your 
fix-it department? Altman’s calls the section that 
repairs bags, jewelry, ete. “Save-It Service.” 
* * * 
For a TIMELY theme to display your collection oj 
watches, try this one—“NOW that minutes are magi 


count on (your name) watches. 
* * * 


‘TO BROADEN your scope, you might consider what 
many a department store and jeweler is already doing 


adding on an antique jewelry section. McCreery’s 


New York, houses such precious pieces and silverwar 
in what is now called the store’s “Fine Jewelry Shop 
* * * 


WANT TO DO SOMETHING REALLY EXCITING TO sell 


bonds? Set a fine, large jewelry box in your window 
and equip it so that the lid raises and lowers automa 
tically. Inside place bonds and war stamps of various 
denominations as if they were actually jeweled pieces 


Your window card might say, “Offering our finest 


treasure for sale this spring!” 
* * * 


To GIVE YOUR PHOTOGRAPH DEPARTMENT a stimulant 


and also to tie in with the interest in Mother's Day 
May 9—try a new kind of contest. New York’s Arnold 
Constable & Co. is sponsoring a local competition to pro 
duce the most typical WAACs, WAVES, SPARS, Ma 


rine Corps Women’s Reservists, nurses’ aides, airplan 


spotters, bond sellers, dispatch riders and other pa 


triotic women’s groups. Photographs of entrants ar 


being sent to the store with short comments describing 


the claim to fame of their originals. Winners will be 


announced at a luncheon and featured in a series of 


newspaper messages which refer to historic counterparts. 


You can do the same contest but limit entrants to 











mothers in the various services. 
+ * * 

To PUT OVER THE IDEA of April showers as a timely 
tie-up for sale of bonds, here’s an easy suggestion. Tip 
bills 


running from window ceiling to window floor. 


dollar and coins onto streamers of scotch tape 
Lighting 
and air currents could add to the realism if you are 
careful to direct them so that the streamers appear to 
be rain. ‘““Make It Rain Bonds and Stamps this April,” 
could be your window card. 


* * ” 
AFTER what date 


says National Better Homes Week will be celebrated in 


YOU ASCERTAIN your newspaper 
your locality this April, you might inform the public of 
your new table things and also what you are now show 

ing for milady’s boudoir by a display entitled “Home 
Keeping Hearts Are Happiest.’ Two sub-window cards 
” to 
be shown with dresser sets, mirrors, boudoir lamps, etc. 


and “She sets a pretty table—’’ to 


could be “She takes a great pride in her bedroom 


accompany em- 


broidered luncheon sets, silverware, china, center pieces, 
etc. 
* * # 


Ik your COMMUNITY celebrates National Garden 


Week this April, you might care to tie in with the 


sophisticated flower gardener’s mania for bowls. 
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THE FLOWER YOKE 


Just one of a line of flower holders and glass 
table decorations that jewelers all over the 
country are stocking and SELLING with most 
gratifying results. 


The Flower Yoke is $1.75, stands 1114” high 
and is made of glass except for the arms which 
are plastic. 


NORTON CENTERPIECES 
119 West 24th St. New York City 











10 Piece COCKTAIL SET 


$2.75 wholesale 


Ensemble includes eight heavy sham. 
footed cocktail glasses with 13” giant mixer 
and stirrer. Each set is individually boxed. 


Minimum order 6 sets, f.o.b.. West Virginia 


RUBEL & FENTON 


225 Fifth Avenue New York City 








PRACTICAL GEMMOLOGY 


by Robert Webster, F.G.A. 


A handy reference book and guide to gem 
testing written in the form of a series of les- 
sons. This newest importation from Britain 
| covers in succession crystallography, physical 

properties, specific gravity, light, measurement 
of refractive index, color in gem distinction, the 
gem species, synthetic gems, imitation gems, 
composite stones and artificially induced color, 
styles of cutting, practical gem testing, the 
pearl, coral, amber, jet, tortoise shell, ivory, un- 
usual gemstones and ornamental minerals. A 
useful feature is the summary of important 
highlights at the end of each lesson, and a few 
questions, the correct answers to which are to 
be found at the close. 

Other information and pertinent hints make 
| this book a “must” for the gemologist’s, 
jeweler’s and gem student’s library. 


Price $2.00 Postpaid 
THE JEWELERS’ CIRCULAR-KEYSTONE 


100 E. 42nd St. 56th and Chestnut Sts. 
New York, N. Y. Philadelphia, Pa. 
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A RELIABLE SOURCE FOR GLASS ACCESSORIES TO 
BOTH THE RETAIL AND WHOLESALE JEWELERS 





[pe i” ll LaasA 


PR BA 


230 FIFTH AVENUE NEW YORK CITY 
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Copelands Grosvenor 


Ce ame ee 


BONE CHINA TEACUPS AND SAUCERS to meet the 


Group 2 - Priced to sell 


Sold from New York Stock in complete dozens only 
COPELAND & THOMPSON, INC. 


206 FIFTH AVENUE NEW YORK, N. Y 
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OPA Grants 36 Cent an Oz. Boost 
For Silverware Made After Mar. 23 


Increased Price Balances 
Higher Cost of Metal; 
Can't Mark Up Inventories 
Ceiling prices of silverware, silver 
jewelry and certain other goods con- 
taining newly mined domestic silver 
may be increased by 36 cents for 
each troy ounce of fine silver the ar- 
ticle contains, the Office of Price Ad- 
ministration announced on March 23, 


The complete list of articles to which 
this order applies is as follows: 

Silverware 

Jewelry, including compacts and toilet 
sets 

Insignia 

Jewelry findings 

Ecclesiastical ware 

Eyeglass and spectacle frames and 
mountings 

Fountain pens 

Mechanical pencils 

Mirrors 

Tinsel 

Watch cases 

Zippers 

As a result of the War Production 
Board’s Order M-199 (page 105 of JC-K 
for March), such articles can no longer 
be made of foreign silver, the market 
price of which was 354% cents per ounce 
(lately 45 cent per ounce), but must 
now be manufactured of newly mined 
domestic metal whose current market 
level is approximately 72 cents per 
ounce. To make the use of this domestic 
silver a practical possibility, this price 
adjustment, which takes up the differ- 
ence in cost of material, has been grant- 
ed. No appeal or notification to OPA 
is required—the permission is a blanket 
one, extended to all silver users. 

The procedure is as follows: 

On all merchandise containing newly 
mined domestic silver which is delivered 
by the manufacturer after March 23, 
that manufacturer will invoice his cus- 
tomers at his previous ceiling price, and 
then add to his bill as a separate item 
an additional charge showing the num- 
ber of troy ounces of newly mined do- 
mestic fine silver contained in the goods, 
billing this metal at 36 cents per ounce. 

Example: 

1 dozen teaspoons (XYZ pat- 
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tern)—former ceiling price. . $10.00 
10 troy oz. newly mined domes- 
tic silver contained in above 
GBC. POP Ob. ccciseted ese 3.60 


Total $13.60 

If the goods are sold to a wholesaler, 
that wholesaler, when he ships to the re- 
tailer, must likewise bill the goods at his 
old ceiling price and show the extra 
charge for the silver separately. 


The retailer likewise may add_ the 
extra cost to his selling price, and unlike 
the manufacturer and the wholesaler 
need not bill it as a separate item, but 
may include it in the overall price of the 
goods. For instance, using the example 
of the dozen teaspoons above, and as- 
suming that the retailer formerly sold 
those spoons for $20, he may now simply 
charge $23.60 for them. 

No one, whether manufacturer, whole- 
saler, or retailer, is permitted to take 
any mark-up or profit on the charge 
of 36 cents per ounce for the silver con- 
tent. Each one simply passes it along 
to the next, with only the retailer al- 
lowed to include it in the overall price. 

Nor is it permissible to add_ these 
charges to goods already in retailers’ 
or wholesalers’ hands, for which they, of 
course, have paid only the old prices. 
The regulation applies only to goods de 
livered by the manufacturer from now 
on when this extra charge has been add- 
ed to the cost of the goods. The purpose 
is simply to make the use of domestic 
silver possible—not to give anyone an 
extra profit. 

Manufacturers and/or wholesalers de- 
livering goods to a purchaser for resale 
are required to notify him of the situa- 
tion by a written notice such as_ the 
following: 

“The Office of Price Administration 
has granted relief to manufacturers of 
(insert name of article) containing new- 
ly mined domestic silver by allowing 
each manufacturer, wholesaler, and ;re- 
tailer to charge, in addition to his March 
1942 ceiling price, 36 cents for each fine 
troy ounce of newly mined domestic sil- 
ver contained in the article. The ad- 
justment does not apply to inventories 
in wholesalers’ and retailers’ hands on 
March 23, 1943. Our invoice covering 
each shipment will notify you how much 
you may charge, in addition to your 
maximum price as determined under the 
General Maximum Price Regulation, for 
each article in the shipment.” 


All manufacturers and wholesalers 
must preserve for inspection by OPA 
copies of all invoices issued under this 
new rule. 

The 10 per cent retail excise tax must 
be added to the increased price. 


WPB Allows 75 Per Cent 
Of "41 Rate for Copper 
To Alloy with Gold 


Until June 30, at least, manufacturers 
of gold jewelry are allowed copper for 
alloying purposes at the rate of 75 per 
cent of their copper consumption in 1941. 

Permits authorizing them to use ap 
proximately this amount of copper from 
March 1 to June 30 have been granted 
by the War Production Board to con- 
cerns who filed report forms PD-59, 
showing the copper and copper base al- 
loys which they had on hand and re- 
questing permission to continue to alloy 
karat gold. 

The amount of copper allowed for this 
four-month period is equivalent to about 
25 per cent of the average consumption 
for all of 1941. 

Some quarters in the trade looked for 
a WPB order limiting the use of karat 
gold, as such. 


WMC Formally Lists 
Watch Repairing 
As Essential Activity 


“Watch repair service” and “clock re- 
pair service” appear on the War Man- 
power Commission’s revised list of ac- 
tivities essential to the war effort, which 
on March 24 spelled out for U. S. em- 
ployment offices and local selective ser- 
vice boards what occupational requests 
may be considered for deferment of men 
liable to military service. 

Both of these occupations have 31 as 
their activity group number, 31 designat- 
ing a broad category headed “repair 
service. 

Registrants in non-deferable activities 
who are now classed 3-A have until 
April 30 to find an essential job or stand 
by to be drafted, despite any depen- 
dency claim unless the individual has a 
reasonable excuse, Fowler Harper, dep- 
uty chairman of the War Manpower 
Commission, said the same day. 
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Smaller Stores Have Most Inventory Shrinkage 


Slight Increase in Stock 
ls Averaged by Stores 
With Over $50,000 Sales 


Inventories—dollar value at cost 
of 412 independent jewelry stores 
one-half of 1 
1941, to 


December, 1942, but since wholesale 


less than 


changed 


per cent from December, 


prices increased during the period 
it would appear that physical volume 
of goods in stock is off to a somewhat 
larger extent, the Census Bureau re 
ported late last month. 

Probable reason for the inventories’ 
iveraging so nearly on a_ par with 
1941: Jewelers have converted by em- 
phasizing lines not yet short, or adding 
new lines. “This possibility is further 
suggested,” the bureau said, “by the fact 
that dollar inventories in some states 
are up somewhat above a year ago, 
notably Vermont, Connecticut, Indiana, 
Oklahoma and Arizona.” 

(Dollar sales of these same stores were 
up 28 per cent, 1942 1941. In 
fact, dollar sales of jewelry stores prob- 
ably reached an all-time high during 
1942, estimated by the Department of 
Commerce at $699,000,000 for all jewelry 
stores—or $337,000,000 above 1939 and 
$163,000,000 above 1929. ‘Tax returns in 
dicate, in JC-K’s opinion, that the De 
partment of Commerce estimate is highly 
conservative. ) 

Trends on annual sales and year-end 
inventories of independent jewelry stores 
are shown in the accompanying chart, 
1937 through 1942. 


over 


Percentage changes in sales and in- 
ventories are shown in the following 
tabulation, by size of store. It would 
appear from the tabulation that the 
smaller stores fared better from _ the 


standpoint of sales, 1942 compared with 
1941, than did the larger ones, but that 
by the end of the year their inventory 
position was not so favorable. Stores 
with sales of over $200,000 for example, 


had a 3 per cent increase in inventories 
and a 23 per cent increase in sales. 
Whereas the small stores, those with 
sales under $10,000, reported a 14 per 
cent decrease in dollar inventories but 
a 33 per cent increase in sales. 

Reading from top to bottom (from 
larger size brackets to smaller), there 


is a fairly consistent increase in the 
sales ratio, but a decrease in inventory 
change. 


Percent change in 


STORES WITH 1942 
SALES OF Sales 


1942 


Inventories 
Number 12/31/42 
of stores 


vs. vs. 
reporting | 12/31/41 1941 


Total, all size groups 412° . +28 
$200,000 and over 33 + 3 +23 
100,000 to 199,999 59 + | +32 
50,000 to 99,999 70 > +31 
20,000 to 49,999 132 7 +38 
10,000 to 19,999 67 7 +38 
Under 10,000 51 14 +33 
Change of less than one-half of 1 


per cent 


FOR APRIL, 1943 


» 


























INDEX 
200 
Ps 
7 
¥ 
7 
150 7 
a 
SALES La 
er 
Pd 
=. 
100 ae 
~~L_ LA inventories” 
ee a ae 


i) aL it 1 














i 1 L 





1937 1938 


1939 


1940 194) 1942 


THE TREND OF JEWELRY STORE SALES AND INVENTORIES 


Chart, prepared by U. S. Census Bureau, shows the fluctuations of annual sales and year-end 
inventories of jewelry stores, 1937 through 1942. The year 1938 equals 100. 


Inventories 


at Cost, Annual 

Per Cent Sales, 

Change Per Cent 

end of 1942 Change 

from 1942 from 
end of 1941 1941 

TOTAL : +28 
New England l +20 
Vermont +16 +19 
Massachusetts 27 +15 
Connecticut +18 + 4 
Atlantic 6 + 1S 
Pennsylvania 6 +18 
East North Central. } +24 
Ohio + 4 +22 
Indiana +37 +32 
Illinois 11 16 
Michigan Ss +27 
Wisconsin 3 +2 
West North Central } +22 
lowa )) +21 
Missouri + 4 +14 
Nebraska 24 +33 
IXKansas y +36 
South Central 1 3 +36 
Arkansas + | +45 
Oklahoma +24 +48 
Texas 9 +39 
Mountain Ss +36 
Colorado 14 +3S 
New Mexico 19 4.49 
Arizona +39 +33 
Pacific 1. 3 +40 
Washington l +44 
Oregon +13 +-67 
California - + 4 +36 
Change of less than one-half of 1 
per cent. 


OPA Says Jewelers 
Can't Refuse to 
Sell Units from Sets 


It took OPA’s New York office a 
month and a day to answer this one: 
Can a jeweler now refuse to sell to a 


customer a single piece from a tea ser 
vice, although during March 1942 he per 
mitted such sales? (Now, he can’t obtain 
single pieces from the manufacturer to 


refill such sets. In March, 1942, he could 
obtain these pieces singly from the man 
ufacturer and again complete the set.) 


Cited at ANRJA’s mass meeting at 
New York, Jan. 24, was the following 


example: \ five-piece tea set is offered 
for sale at $200. Must the jeweler sell a 
single piece thereof, for instance a cream 
pitcher for perhaps $20, or may he refuse 
to sell a single piece and tell the cus 
tomer that the set will be sold only as 
a complete unit? 

And this OPA’s decision: “The 
jeweler may not require a_ purchaser 
single piece to purchase an 
Since the jeweler offered the 


Was 


seeking a 
entire set. 


combination and the individual pieces 
for sale during March 1942, he must 


continue to do so. ‘To permit him to 
do otherwise would make the terms of 
sale more erroneous than they were in 
March. Such terms would constitute a 
violation of the provisions of the GMPR.” 

The decision was signed, Harry Poli 
koff, chief price attorney, New York dis 
trict office, OPA. 


$1.65 Price Reported 
For ‘War Time" Alarms; 
WPB Fixes Sales Quotas 


Retail price of the new “War Time” 
ilarm clock—1.700,000 of which will be 
manufactured by Gilbert and Westclox 
starting April 1—will be about $1.65, 
not including retail excise tax, according 
to likely guesses at last month’s end. 

This price will be stamped on the fiber 
plate back cover of each clock. 

As OPA set the price, WPB moved to 
assign distribution quotas to the six ma 
jor peace-time U. S. producers of 30-hr. 
alarm clocks, Giibert, Ingraham, Lux, 
New Haven, Waterbury and Westclox. 
Each company’s quota of the 1,700,000 
units will be based on its normal, peace- 
time proportion of the industry’s total 
production. 

The six companies were requested on 
the honor system to steer shipping and 
sale into defense plant areas. Since only 
one-tenth the ordinary production rate 
is allowed, the “War Time” clocks will 
be inadequate to meet the public’s entire 
demand. 
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Minnesota Lines Up Against Wholesale-Retailers 


New York and Ohio Work 
For Same Sort of Law; 
Licensing Developments 


Minnesota became the fifth “anti 
March 
Stassen 


state on 
Harold E. 


signed a fair trades law, designed to 


trade - diversion” 


18, when Gov. 


curb consumer buying of merchan- 


dise at “‘wholesale.”’ 

The new law, effective immediately, 
prohibits any person from representing 
himself to be a wholesaler, a jobber or 
a manufacturer’s agent, if he is not one 
in fact. It also prohibits the misrepre- 
sentation of prices as “wholesale” and 
fictitious prices that are marked up and 
then marked down to fool consumer 
buyers. 

Wholesale-retailing in Minnesota has 
soared in recent years to an annual 
volume in excess of $100,000,000, accord 
ing to the Minnesota RJA and other 
trade associations whose’ convincing 
demonstrations persuaded the legislature 
and governor to make the bill law. 

Minnesota’s success inspired jewelers 
and others in New York, California 
and Ohio to greater efforts in behalf of 
trade diversion bills. In New York, 
they were phoning, wiring and writing, 
asking senators and assemblymen to vote 
for the Feinberg-Reoux New York State 
Trade Practice Bill, Senate Introductory 
919, Assembly Introductory 1199. 

In California, the California RJA tried 
to make Assembly Bill 1353 one of the 
1000 bills to become law out of 3000 in- 
troduced at this session of the legislature. 

And in Ohio the trade diversion bill 
(House Bill 198, introduced by Rep. 
Simpson) jumped its first hurdle, when, 
on March 3 the Assembly Judiciary 
Committee reported it out without a dis- 
senting vote, after hearing Henry W. 
yon Unruh, ANRJA_ past president; 
Bruce McCague, Ohio RJA_ president, 
and representatives of hardware, furni 
ture, drug and department stores. Ohio 
jewelers were asked by the 24 Karat 
Club of Cleveland, prime movers for the 
bill, to form local committees in these 
retail fields, and to urge the legislators 
to (1) ask the Rules Committee to favor 
ably report on House Bill 198, and (2) 
to pass this trade diversion bill when it 
comes up for vote. 

Illinois, Michigan, Pennsylvania and 
Wisconsin are the four states which pre 
ceded Minnesota with such legislation. 


LICENSING BILLS' DEVELOPMENTS 


Here was the picture of watchmaker 
licensing legislation, towards the end of 
March, as several states sought to join 
Indiana, Oregon and Wisconsin, which 
have such laws: 

lowa—Sen. G. R. Hill’s bill to create 
a three-member watchmaker examining 
board, sponsored by the Iowa RJA and 
many watchmakers, was reported out of 
committee in both houses. At month’s 
end it was in the hands of the sifting 
committee. 

Massachusetts—The House of Repre- 
sentatives on March 15 voted unfavor- 
ably on the Watchmakers Licensing Bill 
introduced by Rep. James F. Catusi. 

Minnesota—Senate Bill 334. sponsored 
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Minnesota's governor signs "Harold E. Stassen"’ to the fair trades measure designed to end 
$100,000,000 annual sales diversion in that state. Trade association leaders watch with 
pleasure, as the bill becomes law. 


by a joint legislative committee of the 
Minnesota RJA and the Minnesota Mas- 
ter Watchmakers Association, with Earl 
A. Barker of Bemidji and F. A. Ohlsen 
of Marshall as co-chairmen, passed the 
House March 23, and its backers ex- 
pected Senate approval to follow. “Con- 
tact vour senator by letter, telegram, 
telephone or better still personally,” 
urged the joint committee. 
Missouri—-House Bill 235, introduced 
Feb. 18 by Rep. George Eigel, with the 
backing of the Horological Association 
of Missouri, was still in committee. 
Ohio—Sen. Fred J. Reiners’ bill 92, 
boosted by the Ohio Watchmakers As 
sociation and the Ohio RJA, lay with the 
Rules Committee, awaiting a place on 
the calendar. 
Washington Watchmaker _ licensing 
legislation died in committee, but the 
Washington State RJA, the Seattle 
RJA and the Tacoma Jewelers Union 
will reintroduce in 1945. Washington was 
the second state in 1943 to defeat such 
a bill, the Tennessee Senate having de 
feated the Tennessee Watchmakers’ and 
Jewelers’ Association bill by a vote of 
20 to 11, chiefly through lack of interest 
in rural areas. 
Pennsylvania, Massachusetts and TIli 
nois also have watchmaker licensing 
hopes this vear. 


TEXAS OPTOMETRY BILL 


Fearing “the apparent aim of many 
registered optometrists to secure legis- 
lation that would make it impossible for 
a registered optometrist to continue his 
association with a retail store,” Texas 
jewelers are opposing ovtometry legisla- 
tion introduced Feb. 23 as Senate Bill 
209 and House Bill 424. The former bill 
won the first round March 18 when it 
was reported favorably by the State 
Affairs Committee, despite the remarks 
of Thornton Hall. Texas Publishers As- 
sociation chief, who condemned the bill 
as a step towards bureaucracy and said 
it would put many optometrists em- 
ploved by jewelers and others out of 
business. 


When a salesclerk fails to ask “How 
many War Stamps with your change?” 
he’s guiltv of “absenteeism.” 


OCS to Protect Watch 
Repairing on Manpower 
And Materials Needs 


The Services Division of the Office of 
Civilian Supply last month promised to 
undertake a field study of watch and 
clock repairing as part of a broad pro 
gram to protect the civilian economy 


against shortages of manpower and 
materials. 
After securing necessary data, the 


OCS will present the facts to the War 
Manpower Commission, according to 
Donald R. Longman, chief of the Ser- 
vices Division Distribution Branch. 

Similar studies already are under way 
in the laundry, plumbing, heating, res- 
taurant, shoe and electrical repair, and 
garage industries, some of which have 
been explored by staff members of the 
Distribution Branch, assisted by a repre 
sentative of the War Manpower Com 
mission, in Buffalo, Bridgeport, Hart 
ford, Waterbury and New Britain. 

In all these industries, labor turnover 
is high and employers find it hard to 
replace key members of their staffs. 
OCS recommendations are expected to 
suggest “specific standards for determin 
ing conditions under’ which — service 
trades are to be assisted in retaining the 
necessary minimum of personnel, includ 
ing those key staff members who are 
irreplaceable.” 


NWJA Plans Wartime Conference 


The National Wholesale Jewelers As- 
sociation is planning this year, in place 
of its customary annual convention, to 
hold a brief one and one-half day war 
time conference at which speakers and 
members will discuss current problems 
of the jewelry wholesaler. Such a meet- 
ing, it is felt, is in keeping with the 
times and the need for business men to 
keep themselves abreast of the rapidly 
changing problems. 

No definite date or place for the meet 
ing has yet been set but it is tentatively 
expected that it will be held in Chicago 
some time during the month of June. 


Say: “How about tacking a War 


Bond on your bill?” 
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Navy, Coast Guard and 
Marines Ready to Ban 
Merchandising Abuses 


The three other branches of the 
Armed Services will soon follow the 
\rmy’s lead in halting unfair com 
petition with retail merchants, a 
spokesman for the Senate Small 
Business Committee has informed 
JC-K’s Washington office. 

The Army’s order, prohibiting Ex 
changes from using an A-10 preference 
rating to secure goods and _ prohibiting 
off-post sales to civilians, was issued 
Feb. 22. (See page 95 of JC-K’s Feb 
ruary issue for a scoop on this story, 
which broke in these columns fully two 
weeks before its being published else 
where.) 

The companion orders, now being pre 
pared according to the representative of 
the Senate committee, will result in 
similar policies for the Navy Ship Ser 
vice stores, the Marine Post Exchanges 
ind the Coast Guard Stores. 

Because of the Army's order, the 
March 16-17 hearing before the Senate 
Small Business Committee was some 
thing of an anti-climax. 

However, definite abuses which have 
existed were pointed out by Charles J. 
Michaels, president of the ANRJA. Mr. 
Michael’s charged that despite — the 
\rmy’s blocking of the use of priorities 
by post-exchanges in securing jewelry, 
certain middlemen have secured priori 
ties with the result that importers of 
Swiss watches have been forced to dis 
regard the orders of their regular re 
tail customers and sell their entire 
stocks to these middlemen. He con 
tended that only 50 per cent of the 
watches destined for Army post ex 
changes reached the Army posts -the 
remainder finding their wav to black 
markets. ; 


Black Market Is Charged 


In his testimony on the extent of the 
black market, Mr. Michaels asserted 
that it existed, among other places, on 
Canal St. and the Bowery in Manhattan 
ind that retailers who wanted to get 
stocks of watches were often forced to 
pay substantially higher than the cus 
tomary wholesale prices. 

“It is not possible that Army posts 
can consume more than 10 per cent of 
the watches which have been sold by 
the importers,’ Mr. Michaels — said. 
“American-made watches are off the 
market because of conversion to war 
manufacture by leading watchmakers, 
and surely no middleman nor any post 
exchange can sell) watches in lots” of 
1000 to 2500 on Army posts. About 90 
per cent of the men in the Army al 
ready own watches.” 

However, Mr. Michael's disclosed only 
about 5 per cent of the jewelrv sold to 
post exchanges is not sold to soldiers. 
He cited one instance where an enlisted 
man came to him with four fountain 
pens which the soldier said had been 
sold by a post exchange for $8.40 each. 
The pens retailed at about $14 and the 
enlisted man proposed to sell three of 
the pens. 
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Sen. Allen J. Ellender, Democrat of 
Louisiana, a committee member, asked 
Mr. Michaels if he objected to the sale 
of jewelry by post exchanges. Mr. 
Michaels said that he did not, but that 
he had appealed to General Byron, in 
charge of post exchanges, to stop cer 
tain abuses such as post exchanges sell- 
ing women’s watches and civilian-type 
watches. Mr. Michaels said that the 
General's response had been prompt 
and that these practices had been dis- 
continued. He complimented the Army 
on its issuance of the preference rating 
and civilian sale prohibitions. 

Col. Francis R. Kerr, who represented 
the Army Exchange Service, told the 
committee that Army Post Exchange 
practices had produced only small im 
pacts on retail trade, less than 3 per 
cent of the total volume being in a 
competitive category. Commdr. P. R. 
Sterling aside from his prepared re 
marks, advised the committee that his 
organization welcomes complaints from 
retailers. “But.” he said, “we have had 
no complaints.” Captain O'Toole, for 
the Marines, explained that his service 
makes no sales whatsoever to civilians 
except on express order of the com 
manding officer and remarked that no 
body with a complaint has come near 
the Marine Corps post exchanges. 

There are nearly 4000 Army post ex 
changes. alone, and these are doing an 
annual business approaching the $1,000, 
000,000 mark, witnesses said. The origi 
nal complaint of the retailers which led 
to the investigation was that post ex 
changes and canteens sold “almost every 
thing” that goes into the retail trade. 
and large quantities of the goods “find 
their way into civilian channels.” 


Zero Output for Jewelry 
In War Extremity 
Is Questioned by JVC 


The Jewelers Vigilance Committee, 
headed by G. H. Niemeyer, chairman, 
last month requested the Office of Civil 
ian Supply to permit the jewelry indus 


Store Priorities 


try the opportunity to submit facts, be- 
fore a final draft is made of estimates 
of slashes in civilian goods which might 
result from the last extremes of a total 
war. 

The preliminary estimate of a civilian 
economy under such conditions com- 
pletely eliminates jewelry and_ silver 
ware. The WPB Office of Civilian 
Supply, in its preliminary estimate sub- 
mitted to the director of Economic 
Stabilization, shows actual consumption 
of jewelry and silverware for 1941 as 
$440,000,000, but they rate the annual 
minimum civilian needs, based on that 
figure, as 0.0 per cent. 

Clocks and watches would meet a 
slightly better fate. Of the $240,000,000 
actual consumption in 1941, $2,100,000, 
or 0.9 per cent, is estimated to be a 
minimum civilian requirement. China, 
glassware, tableware, etc., would be al 
lowed at the rate of 20.3 per cent of 
$784,000,000, the 1941 consumption. 

While it is unlikely that such stringent 
civilian economy will be necessary, the 
Vigiliance Committee feels that the jew 
elry industry should be more favorably 
considered in the final estimate and it, 
together with other associations vitally 
concerned, is doing everything possible 
to achieve that end. 

Note: In the so-called “bedrock econ 
omy,” beer and wine would be produced 
at 65 per cent of 1941; lipstick and 
rouge at 70 per cent; tobacco products 
at 85 per cent, and non-durable toys at 
100 per cent. 


"Benevolents'’ Live Up to Name 


Generous donations were voted by the 
members of the New York Jewelers 
Benevolent Association at their meeting 
March 16, including contributions to the 
Red Cross, Salvation Army, Jewish Wel 
fare Board, and the American Jewish 
Congress. An extensive philanthropic 
program is to be undertaken in the near 
future although details of the plan have 
not as vet been announced. Matters of 
immediate concern to jewelers were dis- 
cussed at the meeting and an enjovable 
entertainment was provided. 





NORFOLK JEWELERS HEAR NACJ SECRETARY 


More than 50 guests attended the annual dinner meeting of the Norfolk and Portsmouth RJA 

held March 4 at the Monticello Hotel in Norfolk, Va. Principal speaker was William Wag- 

ner, executive secretary of NACJ, who outlined the wartime place of the retail jeweler. 

Guests seated at the main table included L. B. Rocke, president, Frank Driesell, vice-president, 

and C. P. Harmon, secretary of the Norfolk and Portsmouth RPA; William Wagner, secretary, 

NACJ: W. S. Harney, secretary, Chamber of Commerce; and William Ralston, secretary, 
Retail Merchants Association. 
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West Coast Representative 
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Less Than 8 Employees 


_Exempts Business from 


WMC's 48-Hr. Week Order 


All establishments employing less than 
eight persons are exempt from the War 
Manpower Commission’s minimum 48- 
hour work week order, which went into 
effect in the 32 labor-shortage areas on 
April 1. ‘These critical areas were listed 
in JC-K for March, page 107. 

In most cases jewelry stores have a 
work week of at least 48 hours, the ex- 
ceptions being some stores in Connecti- 
cut which have cut their work week to 
contorm with the Government’s request 
for fuel conservation. But these stores, 
likewise, are not affected by the order 
if their employees number less than 
eight. 

When a company operates a chain of 
stores, the order does not apply to the 
company as a whole, but to each store 
as a unit so that one of the chain with 
less than eight employees, located within 
one of the critical areas, would be no 
more affected by the order than another 
store of the chain, with the same num 
ber of employees, not in a designated 
labor-shortage area. 

If an employer had less than eight em- 
ployees at the time the order became 
effective, but increased his staff to eight 
or more at some later date, he is no 
longer exempt and must conform to the 
War Manpower Commission order. If 
a business has eight or more employees 
and a work week of less than 48 hours, 
the employer may apply for exemption 
from the order at his local U.S. Employ- 
ment Service office, on a form which they 
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THE NEWEST, LARGEST and MOST MODERN 


JEWELRY and DIAMOND EXCHANGE 


is planned to be established at 38-40-42 WEST 46th 
STREET, between Fifth & Sixth Avenues, Manhattan. 
About 10,000 sq. ft. ground floor and mezzanine. 


We invite your inspection. If interested, will send 
you plans, details and rates. Write: 


40 WEST 46th STREET CORP. 


66 COURT STREET, ROOM 2501 


BROOKLYN, N. Y. 
TRiangle 5-2260 


OR INQUIRE ON PREMISES 
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will provide him, if he can show that ip 
creasing his week to 48 hours will :0; 
aid production, or release personnel ‘0, 
war work. 





Jewelers Subscribe $50,000; 
Save GIA from War Casualty Fate 


Thanks to generous contributions from 
the jewelry industry, the survival of the 
Gemological Institute of America is now 
assured. Faced with the threat of dis 
solution because of the need for young 
men in the industry to transfer their 
attention from gems to guns, a move 
ment was started to provide an endow- 
ment fund to prevent the disaster that 
impended. A committee was appointed 
and Percy K. Loud, of Wright, Kay & 
Co., Detroit, was made chairman. 

Members of the American Gem So 
ciety, importers, manufacturers and 
wholesalers dug deep in their pockets 
and last month pledge payments and new 
contributions were still coming in, al 
though the campaign was officially ended 
on Dec. 31, and the funds subscribed ex 
ceeded $50,000. 

This endowment fund will enable the 
GIA to continue its educational activities 
throughout the war and will form a 
backlog for the expansion of its work 
afterward, when the many young men 
come back into the trade to pick up th 
threads of their business careers. 

Branches of the industry which have 
contributed so generously to the fund 
include diamond and precious stone im 
porters, $3390; watch importers and 
manufacturers, $1650; jobbers, $1450; 
jewelry manufacturers, $8350; gold and 


silver novelties manufacturers, $400; 
silversmiths, $3300; bullion dealers, 


clock manufacturers, etc., $1900; Cana 
dian subscribers, $100; Registered 
Jeweler firms, and individual members of 
AGS, $20,416.25. The largest single 
contributor was the De Beers Consoli 
dated Mines Limited and nine affiliated 
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companies, who gave $10,000. 


Virginia RJA to Hear Michaels 
At Richmond Convention April 26 


The annual convention of the Virginia 
RJA will be held at the John Marshall 
hotel in Richmond, Va., Monday, April 
26, Charles W. Bowen of the Bowen 
Jewelry Co., Lynchburg, association 
president, announced last month. 

In order to comply with transporta 
tion restrictions, the North Carolina 
RJA will hold a separate convention this 
year. For the last several years, Vir- 
North Carolina had met 
jointly. 

Charles Michaels, ANRJA_ president, 
will be principal speaker, in a_ brass- 
tacks program without entertainment 
features. 


Nazi Internees in Canada 
Given Gold Rings for Christmas 


Ald. L.. B. Salesberg told the Toronto 
city council that Canadian gold and 
silver were recently used by Canadian 
workmen to make signet rings for 5,000 
German prisoners of war in camps in 
Canada. 

“T do not know who financed these 
rings or who authorized them,” he said, 
“They were inscribed in German ‘Christ 
mas, 1942’ and were distributed to the 
prisoners as presents.” 
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to appeal to the multi-millions, and not to the 


multi-millionaire,’ G. H. Niemeyer told this Southern California gathering at the 


Biltmore Hotel in Los Angeles. 


Following two regional meetings, at 
both of which G. H. Niemeyer, president 
of Handy & Harman, was the principal 
speaker, the California Retail Jewelers 
Association held its 10th annual conven- 
tion at the Palace Hotel in San Fran 
cisco, March 21 and 22. All three meet 
ings were essentially business sessions. 

More than 300 representatives from all 
branches of the industry attended the 
southern conference at the Hotel Bilt 
more, Los Angeles, March 8 Arthur W. 
Care, president of the NWA, and presi 
dent of E. W. Reynolds Co., Los 
Angeles, introduced Mr. Niemeyer who 
spoke on the jewelry business, present 
and future, touching on the manpower 
situation and current rulings on metals. 
He predicted an inevitable increase in 
taxation and warned that high markups 
and slow turnovers must give way to low 
markups and fast turnovers. “What the 
allied jewelry industry is doing to as 
sure future fair deals,’ said Mr. Nie 
meyer, “lies in their appeal to the multi- 
millions and not to the multi-millionaire.” 
Herman Siegel, of Robbins, was in 
charge of arrangements for the confer 
ence, while James A. Apffel was master 
of ceremonies. 

At the close of the conference, Mr. 
Niemeyer left immediately for San Fran 
cisco where he made a similar address 
to over 150 northern California jewelers 
at an evening meeting on March 10 at 
the St. Francis Hotel. 

Nate Baranov, of San Diego, was 
elected president of the CRJA at the 
convention, March 21, succeeding Julius 
Loeb of Loeb & Velasco, Oakland. 
Other officers elected are Chris Christen 
sen, Granat Bros., San Francisco, first 
vice-president; William G. Stedman. 
Fullerton, second vice-president; Howard 
W. Stackpole, San Jose, third vice 
president; W. R. Burke, Berkeley, sec- 
retary-treasurer; and William M. Erb, 
executive secretary. 

Newly elected directors, appointed 
either by their local districts or by the 
CRJA board of directors, include Car] 
Berggren, Van Nuys; H. W. Ostermier, 
Huntington Park; Ralph Hosenpud, 
San Diego; Max Strasburg. Hollywood: 
Walter Hall, Pasadena; Maleolm Fred 
rick, Santa Barbara; Mrs. Aurea Bar 
nard, Eureka; Jack Conner, Oroville; B. 
Lovett, Sacramento; A. F. Edwards. 
Oakland: Will F. Poole, Pittsburgh: 
Walter C. Wickersham, Bakersfield; Jay 
Haight and Budd Rosenburg, San Fran 
cisco; Harris B. Sproles, Salinas; and 
Joe Brown, San_ Jose. Directors re 
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elected are L. A. Durfee, Ventura; G 
Fred Fischer, Fresno; John F. Vondy. 
San Bernardino; EK. R. Sawyer, Santa 
Rosa; Herman Siegel, Los Angeles; 
Irving Schneider, Long Beach; Walter 
Shoemake, Modesto; S. E. Edises, Stock 
ton; Edgar Wight, Ontario; and A. N. 
Slavick, Los Angeles, director-at-large. 

Chris Christensen presided at the 
morning Retiring president 
Loeb, in the opening address, announced 
1 membership roll of 550 and expressed 
hope that this number would be in 
creased so that jewelers would have ade 
quate representation with other trade 
organizations to fight collectively both 
in legislative matters and for the bet 
terment of conditions within the’ in 
dustry. 

Other speakers included Merritt Sher 
man, of the Federal Reserve Bank of 
San Francisco who spoke on “Up-to-the 
minute Regulation W Revisions”: Prof 
David FE. Faville, Leland Standford Uni 
versity, who analyzed the position of the 
small business man, both manufacturer 
and retailer; and OPA _ representatives 
Sidney H. Lee and George Watson who 
spoke on “Retailers for Victory Econ 
omy Plan” and “Price Control and 
Profiteers.” 

At the afternoon session, the speakers 
were Jay Haight of Albert S. Samuels 
Co., San Francisco; P. A. Rowe, presi 
dent of A. I. Hall & Son, San Francisco 
and Los Angeles; and Chris Christensen, 
Granat Bros., San Francisco. The ses 
sion concluded with the report of the 
executive secretary, William M. Erb, 
who analyved a questionnaire, sent out 


by CRJA. 


SeSSION. 


Tariff on Mexican Silver Jewelry 
Is Reduced to 55 Per Cent 

Silver jewelry imported from Mexico 
is now dutiable at only 55 per cent under 
the new U. S.-Mexican reciprocal trade 
agreement. 

Imports of this jewelry from Mexico 

valued at only $8,000 during the first 
nine months of 1941—inereased during 
the recent tightness in the U. S. silver 


supply. \ number of firms now com 
pete in this important trade, offering 
U. S. jewelers and department stores 


a wide selection of Aztec, bird, fish and 
floral pieces, often set with carved cal 
cite, aragonite, obsidian and amethyst. 
Silver tableware, ecclesiastical goods, 
ornaments and novelties may now be 
imported from Mexico at a duty of 32'% 
per cent, a reduction from 50 per cent. 
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Usetul gifts can be glamorous- 
that’s why all girls love to receive 
vift kits with the Barbara Bates 


and Susan Bates names. 





Knitting Kits by Susan Bates 
from $2.25 to $14 retail. 








Jewel Kits by Barbara Bates 
from $5 to $25 retail. 








Manicure” Kits by Barbara 
Bates from $4.50 to $15 retail 


Send for illustrated brochure for these 


and other lovely gift treasures by 


Bartara Bates 


366 FIFTH AVENUE, NEW YORK 


Factory at Chester, Conn. 
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Buying 


Agent 


* 


SWISS WATCH 
IMPORTING 
TRADE 


Established for many 
years in La Chaux-de- 
Fonds as buying agent for 
leading British Wholesale 
Houses in the watch trade, 
I am offering my services 
to a first class and promi- 
nent American House in 
the Watch trade, against 
nominal buying commis- 
sion. 


Have a perfect inside 
knowledge of the trade 
here, as well as excellent 
sources of supply. Well 
organized for reliable and 
prompt service. Familiar 
with present shipping 
problems. Used to abso- 
lute honest and straight- 
forward service. Could 
also supply any lines for 
the South American mar- 
ket in transit via the 
States. 


No Connections yet with 
U.S.A. Watch importing 
houses. 


First class British Refer- 
ences. 


This same ad appeared in the October, 
1942, issue of THE JEWELERS’ CIR- 
CULAR-KEYSTONE. A number of con- 
cerns sent in replies which were for- 
warded to the advertiser, but in the 
meantime the mail between Switzer- 
land and America had been shut off. 
It would be oppreciated if these same 
concerns would send in another reply. 


Address: 
“A , 2460,” care 


THE JEWELERS’ CIRCULAR- 
KEYSTONE 


100 E. 42nd St., New York 

















112 


Loose Gems and Mountings Are "Consumer Goods," 
Watch Cases Aren't, for Inventory Control Uses 


Various rulings and interpretations, 
obtained recently from the War Produc 
tion Board, will be of assistance to that 
comparatively small segment of the 
jewelry industry controlled by the In 
ventory Limitation Order; i.e., establish- 
ments whose inventories of consumers’ 
goods have a cost value of $50,000 or 
more and whose annual sales of con- 
sumers’ goods amount to $200,000 or 
more. (See story on page 85 of JC-K 
for January; also note on page 110 of 
JC-K for February.) 

Unmounted gems and mountings. 
These are considered “consumers’ goods,” 
List B items, and must be included when 
the establishment is computing its in 
ventory and sales to determine whether 
or not the establishment is a “controlled 
merchant.” 

Asked two questions, (1) Doesn’t the 
phrase, consumers’ goods, mean goods 
which are sold to and used by the con 
sumer without further fabrication or as 
sembly? and (2) Did you ever see or 
hear of a member of the general public 
buying and/or wearing a ring in which 
there was only a vacant gap in the place 
designed to hold a diamond? Isaac N. P. 
Stokes, WPB assistant general counsel 
declared: 

“In answer to the first question, I 
think it is plain that consumers’ goods 
do include some goods which are sold 
to and used by the consumer only after 
further fabrication or assembly, for in 
stance, piece goods or men’s trousers 
with unfinished cuffs. The latter, in the 
period before wartime restrictions, were 
commonly finished for the customer after 
he had made his selection and had been 
measured for the necessary alterations. 

“With respect to your second question. 
it is true that consumers do not usually 
wear rings from which the stones are 
missing. But it is common practice for 
mountings particularly those for engage 
ment rings, to be examined and selected 
by customers separately from the dia 
monds to be mounted. For all practical 
purposes, the mounting and the diamond 
are each sold before the jeweler sets the 
stone in the mounting. Jn view of this 
sales practice, IT think it is plain that 
platinum mountings and loose precious 
stones, particularly diamonds, are suit 
able for sale to individual ultimate con 
sumers.” 

Uncased watch movements. These, and 
empty watch cases as well, are not con 
“since in that form they 
are unsuitable for display and sale to 
the general public.” according to a rul 
ing from Manly Fleischmann, assistant 
general counsel. “Tf it is practicable for 
the merchant to exclude them from both 
his current and base period figures, he 
is required to do so. But if either step 
is impracticable, paragraph (i) permits 
them to be included. In that event, he 
must include them in his sales and inven 
torv calculations both in the base period 
and current figures, inasmuch as para 
xraph (j) requires that all sets of 
figures be consistently compiled.” 


sumers’ goods, 


Diamond cutters and lapidaries. Gems 
stored at the place where their cutting 
was completed are considered consum 
ers’ goods in “factory inventory,” pro 
viding such goods are not being offered 


for sale to the ultimate consumer 


either at that establishment, or by mail. 
or by agents. These goods would not be 


part of “mercantile inventory,” which if 


it is less than $50,000 at cost exempts 
the merchant from control. 

“Imported” consumers’ goods. For the 
purposes of the inventory limitation or 
der, this term applies only to goods sold 
by their actual importer. It does not 
apply to the resale of such goods. Ex 
ample: X, who is a diamond importer, 
will be exempt from the inventory lim 
itation order if more than 50 per cent 
of his sales are List A goods, notably 
cut diamonds, which at this transaction 
are “consumers’ goods imported into the 
United States.” But, Y a jeweler who 
buys from X, cannot consider his dia 
mond sales as List A transactions, posi 
bly qualifying him for exemption, be 
cause, for the purposes of the order, 
they are no longer considered “import 
goods.” 

Watch assemblers. Watch movements, 
cased in the United States. are consid 
ered “factory inventory” while they are 
at the assembler’s plant providing they 
are not being offered for sale to individ 
ual ultimate consumers, either at the 
plant, or by mail, or by agents. This 
ruling permits assemblers whatever pro 
duction volume they please, though at 
this time it is doubtful that even “mer 
cantile inventories” exceed $50,000 with 
many watch assemblers. 

“Limitation of Inventory——Why? How: 
Who? When?” is the title of a 96-page 
pamphlet, available from WPB. Every 
retailer, every wholesaler who may be 
subject to the order should obtain a 
copy. 


Grobstein & Brasche 


Jobbhers of 
Watch Cases and Dials 


DISTRIBUTORS OF 


Watch Cases 


Complete Sets 


177 Canal Street 
New York City 


“A Case for Every Movement ” 
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Now a store within a store 


Marcus & Co.--long regarded as one 
f Fifth Avenue’s five” 
stores, and now in its 65th vear 
istorvy last month when it moved stock, 
staff and equipment to the fifth floor of 
iimbel Bros. 

There the cases, chairs, recessed wall 
lisplays and even Capt. Chapin Marcus's 
lass-walled private office, all trans 
orted from 679 Fifth Ave., where the 
ease expired March 1, combine into 
brilliant, modern oasis, surrounded on 
hree sides by the tremendous collection 
if William Randolph Hearst's medieval 
ind renaissance trappings which 
wel’s is liquidating. 

rhe move, said Capt. Marcus, who is 
resident of Marcus & Co., Ine., was 
lictated by the times. It followed last 
{November's 


“big jewelry 


mn ide 


Gaim 


experiment when Gimbels 





IT S INCREASED! 


“40% 


‘That's the Dividend This Company 
Is Currently Returning on 
Jewelers Fire Insurance Policies! 





Just think! $4.00 out of each $10.00 
you pay for fire insurance is returned 
to you at the expiration date. A 
saving that you cannot afford to 
miss, especially today, when costs of 


doing business are continually rising. 


Remember, 40% current dividend on 
| fire policies. 25% dividend on wind- 
storm and extended coverage. 


Plan now to take that next renewal with this, 


THE JEWELERS OWN COMPANY 


mA OT a 2 hee 


EWELERS 
MUTUAL 


FIRE INSURANCE COMPANY 


JEWELERS INSURANCE BUILDING 
NEENAH, WISCONSIN 
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arcus & Co., Inc., Moves from Upper Fifth Ave. 
o Fifth Floor of Gimbels Department Store 





, 
im MOVEMBER YOU WERE ELECTRIFIED WHEN GIMBELS SOLD HALF & MILLION DOLLARS | 
WORTH OF MARCUS & COMPANY, INC'S FINE JEWELERY AT & FRACTION OF ITS WORTH 


now Marcus & Co., Inc. MOVES 
to/ yimbels fabulous fifth floor 


see » EARRINGS AVERAGING 33° OFF “SS” 


 g@ g& qo a? @® of} 


sume RINGS AVERAGING 33° OFF “as 
® 6 B® © 6 B!) 


«eww « WATCHES AVERAGING 38* OFF “a 


Ra, SY SAD, G)] 





oi oan aan ae GIMBELS OPEN MONDAYS Wi 9 








Full page ad in N. ¥ Daily News 


sold) some $500,000 worth of Mareus 
jewelry, and the first few days under 
the root of “New York’s fastest grow 
ing department store.” he said, vielded 


more business than a normal two weeks 
at the old address. 

Besides jewelry and watches, Marcus’ 
store-within-a-store 
of antique jewelry, 
Gimbels, and continues its 
tionary, silverware and giftwares de 
partments. Not were th 
small, ultra-smart 
Marcus’ two recent Fifth 
by W. Bayard Okie, Jr. 


ible windows look out on the fifth oor, 


offers a large line 


taken over from 


former sta 


continued 
windows created al 
Ave. addresses 


Instead, size 


iimed frankly at selling 


Two New CG's and Six RJ's 
Announced by Gem Organizations 


Iwo new certified gemologists have 
announced by the Gemological 
Institute of America. They are R. Van 
Horne of Van Horne & Co., South Bend, 
Ind., and Arnold A. Schiffman of Schiff 


man’s, Ine., Greensboro, N. C. 


been 


Persons to become Registered Jewel 
ers of the American Gem Society since 
the last announcement include Robert 
Brown of Robert Brown ’Ltd., Sudbury, 
Ontario; Mary E. Franklin of Henebry 
& Son, Fayetteville, N. C.; J. C. Black 
burn of Mappin’s Ltd., Montreal; A. B. 
C. Dier, of Birks, Ellis, Rvrie, L.td., 
london, Ontario; James \. Groom of 
Roy Groom & Sons, Flint, Mich.; and 
W. Joe Burns of the L. M. Butch Co., 
Circleville, Ohio. Mr. Burns is now in 
the armed services 

R. J. Schwartz, R. J.. of Henry 
& Sons, Ltd., Halifax, after five days of 
special work at the Boston laboratory of 


Birks 


the GIA under the instruction of Fd 
ward Wigglesworth, Ph.D... C.G.. has 


completed his examinations for C.G. 


Nazis Bar Jewelry Manufacture 


The manufacture of jewelry in Ger- 
many is prohibited after April 1, the 


Berlin radio reported in a_ broadcast 
recorded by The Associated Press in 
New York. All shops selling jewelry 


were closed in February. 





W-265 — 32 pages 
Moire, hand dec- 










orated cover 
| Size 8%, «x 11% 
inches. Retails 


$3.30 Each. 





MEMORY 


by GIBSON-Norwalk 


For Profit $2. return for 
Dollar you invest 
Here's a line to replace your war casual 
ties @ Brides-to-be and their friends find 
these books the perfect bridal gift, exqui 
site in taste, delightfully personal, com- 
pletely charming and 


every 


within easy 
reach of every pocketbook 


For Ui When she comes 
to you for an 
] 


nouncements, crystal and silver and other 
‘musts” on her wedding list, hand her one 
of these lovely books with your personal 
good wishes ® What possible result than 
her lasting good will and assured future 


patronage? 





PAGES of rich vellum, superbly 
lithographed. BINDINGS of padded 
Moire, Vellum and Simulated Leath- 
er. Numbers especially suited to the 
$3.30 


Jewelry Store retail $1. tc 


Deluxe numbers to $8 











C. R. GIBSON 


& COMPANY 
Lithographers & Publishers 


NORWALK 


Connecticut 
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QUALITY 


SERVICE 


SINCE 1926 


DIAL 
REFINISHING 
Essential 
to the 
PRESERVATION 
of watches which 


cannot be replaced 
suggest this service 


la 


c— 
——Y, 
SEATTLE >. 







( DETROIT 7 
CHICAGO ePITTSBURGH 


eDALLAS \ 


Coast to Coast Service 


KIRK-RICH DIAL CORP. 


Heyworth Bldg., CHICAGO 
220 W. Sth St.. LOS ANGELES 


.SAN FRANCISCO 
OAKLAND 


LOS ANGELES 


Allen Bldg. Clark Bldg. 
DALLAS, TEX. PITTSBURGH 
Seaboard Bldg. 150 Post St. 


SEATTLE, WASH. SAN FRANCISCO 











=>"OUR YESTERDAYS 


A BOOK OF MEMORIES 
THE GIFT SUPREME 


Jewelers are giving us a fine 
volume of business. AND an 
Admirably fitting item for 
EVERY JEWELER’S 
STOCK. 


Complete in theme for a life- 
time. Life history of all 
events in family life. 


List $7.50 


Beautifully bound 
in GILT COVER, 
—full zipper / 


closure. Min 






Ps 





| 


Nothing so beautiful or com- 
plete has ever been produced. 


272 pages of unusual art and 


color work. 


. . . Interesting Discounts 


IMMEDIATE SHIPMENTS POSTPAID 


OUR YESTERDAYS SALES CO. 


617 S. Beacon St., Dallas, Texas 
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JEWELERS' FEBRUARY SALES UP 44 PER CENT 
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Sales of independent retail jewelers increased 44 per cent in February 


1943, over the corresponding month of 1942, according to J. C 


. Capt, d 


rector of the Census. This was the only substantial advance of sales in th 


durable goods trades, although many major advances were registered in tl 


nondurable lines, including apparel stores (47 per cent), department store 
(46 per cent) and eating and drinking places (43 per cent). 


The accompanying map shows state- 
} yin} 


































































































by-state comparisons with February | Massachusetts and Connecticut jeweler 
1942. In the shaded states, too few iveraged a betterment of only 17 jp 
jewelers report their data to furnish de cent. 
pendable state averages, but their figures 
are massed with the national average <imain 
gain. 800 
Greatest increase over last year was 
registered by Oklahoma, where jewelers 
averaged a gain of 92 per cent. Other 
outstanding performances were found in 700 
Colorado, Missouri, Michigan, Alabama 
and South Carolina, where the average 
gains were 90 per cent, 69 per cent, 68 
per cent, 68 per cent and 65 per cent 
respectively. 600 
Lagging behind the general rate of 
gain was the New England area, where 
4 500 
7 T T T T T T 
RETAIL JEWELRY SALES 
Month by month for past four years 
Taking January 1938 as 100: 400 
Sales for February, 1939, were 87. 
Sales for February, 1940, were 99.9 \ 
Sales for February, 1941, were 126.0 | 
Sales for February, 1942, were 153.7 300 }\ 
Sales for February, 1943, were 221.3 
' 
200 
} 
| 100 |} 
| | | 
| 
| | | 
| | re) 
JAN FEB MAR APR MAY = JUNE JULY AUG SEPT OCT NOV DEC 
} 


January Jewelry Tax 


|32 Per Cent Over 1942 


The 10 per cent excise tax on jewelry, 
representing January business, was 32 
per cent greater than the tax for the 


same month of 1942. The amount of 
the tax, $10.838,828, signified jewelry 


sales of $108,388,280. It compared with 
a return of $8,283,693 on business in 


| 
| 


| 
| 
| 


January 1942. 


Again, as in former months, the excise 


tax on jewelry was larger than the com 
bined taxes on furs and on toilet prepa-| 


rations. These were 


$5,797,519 


and 


$3,699,224 respectively, a total of| 


$9,496,743. 
Ask: 
your change?” 


“How many War Stamps with 


THE JEWELERS’ CIRCULAR-KEYSTONE 
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Jewelers Organize in Several Cities to Collect 
And Repair Watches for Russian Fighters and Medicos 


Every Nazi soldier killed by a Russian 
means that the life of some American 
boy fighting for democracy will be 
spared. 

For want of a watch on the Russian 
front a life may be lost, and for want 
of many lives needing watches to safe- 
guard them—a battle, and even a war, 
may be lost. 

These truths explain why jewelers all 
over America are gathering watches— 
men’s or women’s models, any style, any 
vintage—are restoring to usefulness 
those that need repairs, and are donat- 
ing them through the Ambijan Com- 
mittee to the heroic officers and men, 
doctors and nurses of the Red Army. 

Jewelers may send packages, labled 
“Watches for Russian Army” to Tne 
Jewevers’ Crecurar-Keysrone, 100 E. 
42nd St., New York, or, if they prefer, 
directly to the Ambijan Committee for 


Emergency Aid to the Soviet Union, 
whose address is 285 Madison Ave., 
New York. Every contribution will be 


acknowledged and speeded to the front 
through the Soviet Consul General’s office, 
which on March 17 despatched to Russia 
a shipment of 2,000 watches. These in 
cluded a number of new  shock-proof 
models, bought with Committee funds, 
as well as a quantity of old types given 
by jewelers who reconditioned them, and 
a still larger quantity donated through 
other channels. 





Here are some jewelers’ contributions 
and activities, since the acknowledge- 












items 
scarce, here 

is your op 
portunity to 


add a new, 
unique and origi- 

nal line. Try a win 
dow display at night 


of these luminous items 
for dramatic, eye-arrest 
ing results, and you'll find 
it certain to bring buyers 
into your store. They glow beau- 
tifully in the dark if exposed for 








a few seconds to ordinary electric 
light. Perfectly harmless and lusts 


{\ 


WHOLESALE PRICES ON ITEMS ILLUS- 
TRATED ABOVE. ORDER FROM THIS AD 
AS WE HAVE NO CATALOG. 


indefinitely. 


LUMINOUS HEART SHAPE 


BARTINGS cniccicccsccocens 60¢ a pair | 
LUMINOUS BUTTERCUP | 
SHELL EARRINGS* ...... 60¢ a pair | 
LUMINOUS FABRIC GAR- | 
EE “cuca upnedees aes wes 60¢ each 
*LUMINOUS POINTER SHELL 
era eee 70¢ a pair} 
*(Available with Plastic clips only, not as | 
illustrated.) 
NECKLACE (Not illustrated). 1.20 each 
{MMEDIATE SHIPMENT. WE PAY SHIPPING 
CHARGES. SEND CHECK WITH ORDER AS WE 


DO NOT OPEN ACCOUNTS. 


HOUSE OF GIFTS e 
Box 4550-JK Coral Gables, Fla. 


Largest National Advertiser of unique Gift merchandise 
in Florida 
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BINDING 


ments published on page 112 of JC-K’s 
March issue: 

—Tilden-Thurber Corp., 
advertised Russia’s need of 
asking the public to contribute unneeded 
timepieces. Donations were packed into 
several shipments, one of 14 watches. 

—Weisfield & Goldberg, Seattle, 
Wash., advertised, “Russia Needs Your 
Watch” and designated the foyer of a 
downtown movie palace as a convenient 
receiving depot for unused or discarded 
wrist or pocket watches, to be repaired 
and turned over to fighters who need 
them. Various Seattle jewelers put the 
donated watches into running order. Al- 
together more than 2,000 were collected 
in Seattle and other cities of that state. 

—E. J. Scheer, Inc., Rochester, N. Y., 
repaired and contributed two pocket 
watches. 

—McChesney & Lester, Bristol, Va., 
sending two pocket watches in excellent 
order, wrote: “We hope these will be 
the means of killing 1,000 Germans, with 
Adolph included. We have just gone 
over these watches and put them in 
shape, and they are well regulated just 
ready for service. We’re glad to be able 
to contribute this small bit.” 

—M. C. LeWitt, New Britain, Conn., 
sent seven watches in good order; “is 
working on others.” 

—Morris Katz Diamond Corp., New 
York, gave six watches and a sum of 


Providence, 
watches, 


money. 
—Ingersoll-Waterbury Co. Water 
bury, Conn., examined 493 old Inger 
solls contributed by the public; found 
134 that could be restored to service, 
and offered to do so without charge. 


—Crawford Watch Co., New York, 
donated 24 new 17 jewel waterproof 
watches, 12 in the name of Alex Wein 


and 12 of Samuel Schecter. 
—Daniels Jewelry Co., Lansing, Mich., 
sent 12 new 17 jewel waterproof watches. 
Abercrombie & Fitch, New York, 
gathered 93 watches from customers; 
sent them in. 


JEWELERS' ASSOCIATIONS AID 


Organization helps the collection and 
repair drive in several areas. In Chicago, 
the West Side RJA pledged support and 
called on each member to donate at least 
one watch in good running order. In 
Baltimore, the local jewelers’ association 
is conducting a city-wide watch collec 
tion drive, complete with posters, in 
member stores. In Greensboro, N. C., 
15 jewelers are showing posters, ob 
tained from the Ambijan committee by 
the National Jewelry Co. In Worcester, 
Mass., Horological Guild No. 2 
using posters to solicit watches from the 
public for repair and contribution. In 
Wheeling, W. Va., six jewelers bought 
a full-page newspaper ad, announcing 


is also 


their collection of watches for the Red 
Army. (See story on page 88, this 
issue. ) 


Posters are also shown by Davidson 
& Licht Jewelery Co., Oakland, Cal.; 
Morris Koblen, Alexandria, La.; M. 
Meyer, Marion, Ind., Ben Hays Co., 
Wenatchee, Wash., and John H. Merrill, 
Franklin, N. H. 


When a salesclerk fails to ask “How 
many War Stamps with your change?” 
he’s guilty of “absenteeism.” 





GOLD MOUNTINGS 





A large and complete 
line of Ring Mount- 
ings, Watch Cases and 
Watch Bracelets for 
immediate delivery. 


METRO 
JEWELRY CORP. 


Manufacturing Jewelers 


21 WEST 46th STREET 
NEW YORK 
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GENUINE 
WHOLE 
PEARLS 


— All Sizes — 


GENUINE 
RUBIES & 
SAPPHIRES 


Squares, Rounds and 
Fancies 


GENUINE 
GARNETS 


Rounds and Ovals 


AMETHYSTS 
TOPAZ 


AGATES 


Plain or Drilled 





Mail Orders Promptly 
Filled 


Special Attention to 
CUTTING 
ENCRUSTING 
DRILLING 


MAX STERNaco. 


Importers 


17-23 John St. New York 
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| NEW YORK. | 


q The office of Max Stern & Co., 17 John 
St., importers of precious and = semi 
precious stones, will be closed on Satur 
days starting April 1, until further 
notice. 

q Morris Landau, formerly of 580 Fifth 
Ave., now occupies larger quarters on 
the tenth floor of 20 W. 47th St., where 
he has purchased the manufacturing 
plant of an old-established diamond cut 
ter 

q Wheaton E. Gray, representing the 
Jewelry & Cutlery Novelty Co., suc- 
ceeded F. Norman Ullrich, of’ Morse 
(Andrews Co., as president of the Maiden 
Lane Outing Club, at the annual meet- 
ing March 12 at 9 Maiden Lane. Joseph 
H. Frier was named vice-president, suc- 
ceeding Mr. Gray in that office, and 


WHEATON E. GRAY 


New president of 
Maiden Lane Out 
ing Club. 





needless to say Jerome L. Grant, of 
Swank, Inc., was automatically retained 
in his time-honored post of secretary 
treasurer. Restrictions on food, tires 
and gasoline may make the annual 
outing impossible this summer, Harry 
Blasi, of Barasso & Blasi, Newark, re 
ported as chairman of the 1943 summer 
outing committee. The Army, he said, 
has taken over the Staten Island Elks’ 





| 





Club where many outings were held in 
past years, but it may still be possible 
to make satisfactory arrangements else-_ | 
where for some Saturday afternoon in | 
June or even July. Mr. Grant noted 
that the club has 30 applications for | 
membership; that at least 10 members 
are in armed service. 

qGeorge C. Spellmeyer, of R. F. Sim 
mons Co., was advanced to the presi 
dency of the Jewelers’ Fraternal Asso- 
ciation at the annual meeting held March 
11 at 9 Maiden Lane. Arthur J. Tuveri, 
of THe Jewevers’ Circutar-Keysrone, 
who last year was secretary of the board 
of governors, was elected vice-president, 
and William Underwood reelected secre- 
tary-treasurer. Those selected to serve 
on the board of governors are Mr. Spell- 
meyer as chairman, F. Norman Ullrich, 
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GEORGE C 
SPELLMEYER 


named head of 
Jewelers’ Frater- 
nal Association 








of Morse Andrews, Inc., immediate pst 
president; Wheaton E. Gray, of ' 
Jewelry & Cultery Novelty Co., as seer 
tary to the board; Harry Blasi, ot 
Barasso & Blasi, Newark, and Walte: 
Miller, of E. H. Manheim & Co., In 

all for one year, and Frank Byrns and 
Sol Gordon, both for two years. Tix 
loss by death of three members during 
1942 was reported, together with t 

election to membership of an equi 
number, continuing the roster at 20) 


with a waiting list of 14. Left up 


the board was whether to publish « 
pampniet listing living and deceased 
members, since the founding in 1915, and 
the constitution and by-laws. 

q H. Russell Williams, eastern sales man 
ager of the Waltham Watch Co., who 
will be located at 580 Fifth Ave. on » 
about May 1, is actively engaged in 
collecting funds from the jewelry in 
dustry for the Red Cross War Fund 
drive. 

q Ben de Frece has announced the for 
mation of the new firm of De Frece 
Watch Co., Inc., 48 W. 48th St.. suc 
ceeding the business of the same name 
and address now dissolved and in liqui 
dation. He will serve as president ot 
the new corporation. 

qGustav Pohli, widely known designe: 
of jewelry, last month returned to his 
home at 53 Dohrman <Ave., Teaneck, N 
J., after several months at Palm Beach, 
West Palm Beach and Miami, Fla., 





Earrings in various patterns in 14 Kt 
Green and Red Gold 


St. Christopher Key—14 Kt in three 

sizes; also Bill Clips, Charms and 

Links to match 

Love Knot Ring—14 Kt Red and Green 

Gold Combination in four sizes Bar- 

rings, Cuff Links and Studs to match 
Our comprehensive line of 
Gold, Platinum and Enam- 
aled Novelties, including 
Vanity, Cigarette and Card 
Cases are _ distinctive and 
have sales appeal. 


CLIFFORD A. MILLER &CO., Inc. 


Manufacturers 


64 West 48th Street 
New York 
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water colors and studied 


did 
semi-tropical design. 

4 T'wenty-four Benrus Watch Co. em 
ployees visited the New York headquar 


where he 


ters of the American Red Cross in a 
hody and donated blood on Feb. 17. 
Several other groups of Benrus em 
ployees have similarly volunteered and 


ire awaiting call from the Red Cross for 
this vital patriotic service. 

q The annual exhibition of the jewelry 
design classes at Mechanics Institute, 20 
W. 44th St., will take place April §& 
from 2 to 6 P. M. for the committee and 
guests, and April 8 and 9 from 7 to 9 
P. M. for the public. The classes 
taught as usual by C. A. Jakobb, 
completed his 16th year as instructor at 
the institute. 

q Irving B. Marks, treasurer of Deutsch 
& Marks, wholesale and retail jewelers 
of 15 Maiden Lane, was the first New 
York City volunteer to respond to Gov 
ernor Dewey’s appeal for farm help 
this year. Mr. Marks disclaimed an) 
knowledge of farming but said that if 
he can make himself useful in 
capacity for a month he'll work, 
q Benjamin Lazrus, founder of the Ben 
rus Watch Co., has been elected a trustee 


were 
who 


Some 


of the Jewish Board of Guardians, the 
New York Jewish Federation’s agency 
for the treatment and_ prevention of 
behavior problems and juvenile delin 


quency. Mr. Lazrus has been co-chairman 
of the jewelry division of the New York 
and Brooklyn Federations for the past 
six years. 

q A new, modern Jewelry and Dia 
mond Exchange will be established at 
10 W. 46th St., between 5th and 6th 
\ves., it was announced by the 40 W 
16th St. Corp. The 6000 square feet 
ground floor space will remodeled 
with offices for diamond and_ jewelry 
houses, while the mezaanine, containing 
3500 square feet, will have show 
space for out-of-town’ jewelers. 

q The Westchester Association of Jewel 
ers voted to donate $100 to the Red Cross 
at its installation dinner meeting in 
White Plains, March 1. Officers elected 
were Harry Gerber, White Plains, presi 
dent; Maybelle Beerman, Yonkers, vice 
president; David Simpson, New Ro 
chelle, treasurer; and Mrs. Victor Ross, 
New Rochelle, secretary. William Wag 


be 


case 


ner, executive secretary of the NAC, 
was the guest speaker. 


qSpecimens from the American Museum 
of Natural History illustrated a dis 
cussion of beryls other than emerald 
and cryptocrystalline varieties of quartz, 


led by Dr. Frederick H. Pough, at the 
March 10 meeting of the New York 
Chapter, American Gem _ Society The 
meeting was at J. R. Wood & Sons. 
216 E. 45th St., after dinner nearby. 


Dr. Edward Wigglesworth, head of the 
Eastern headquarters of AGS at Boston. 
conducted a laboratory session how 
to identify various blue 
confused with aquamarine. 


on 


stones” easily 


G. H. Niemeyer Again Nominated 
To Head Vigilance Committee 


Election of officers and directors of 
the Jewelers Vigilance Committee will 


take place at the annual meeting to be 
held on Apr. 6 at the rooms of the 24 
Karat Club, 608 Fifth Ave., New York. 
The nominating committee, comprised 
of W. Waters Schwab of J. R. Wood & 
Co., chairman, Walter Kahn of L. & M. 
Kahn Co., and Wilson A. Streeter of 
Bailey, Banks & Biddle Co., sub 


has 


FOR APRIL, 1943 


mitted its report and has named G., H. 
Niemeyer of Handy & Harman for re- 
election as chairman; Lee Reichman of 
Reichman’ Bros., Inc., vice-chairman; 
and Sigmund Cohn as treasurer to suc 
ceed Alpheus L. Brown. 

Beside these officers, 27 others are 
named directors with the following 
newcomers to the board: Benjamin 
Brier of Brier Mfg. Co., Ine., Provi 
dence, president of the New England 
Manufacturing Jewelers & Silversmiths 
Association; Walter Kitelbach of 
Walter Ejitelback & Co., Ine. New 
York, and president of the Jewelers Se 
curity Alliance; R. Schell Hulbert of 
Oneida, Ltd., Chicago, and president of 


as 


as 


the Chicago Jewelers Association; and 
Edward Krehbiel of Black, Starr & 
Gorham, Inc... New York. 


Precious Stone Dealers Again Vote 
Summer Saturday Closings 


Saturday closing was again voted at 
the annual meeting of the Precious Stone 
Dealers Association held March 4 at 
Schwartz’s restaurant, New York. This 
hecomes effective the first Saturday in 
April and includes the last Saturday in 
September. 

Leopold Nathan, of S. Nathan & Co., 
Inc., was elected president for his sixth 
Other officers elected H. M. 


were 


term. 


LEOPOLD NATHAN 
for sixth 
heads the 
Pre cious Stone 


who 


ferm 


Dealers’ 
{ssaciation 





Paskow, of Wm. V. Schmidt Co., Ine., 
vice-president; George J. Klinick, of 
Heller-Hope Co., Inc., treasurer; and 


Isidor Lassner, of Lassner & Lassner, 
secretary. The board of directors was 
re-elected and consists of Jack Dreher 


of Dreher Bros. & Wider; Charles L. 
Frank, Belgard & Frank; Sol Gordon, 
Edward Starte and Leo Wolleman. 


Retail Jewelers Ask Sole Right 
To Distribute New Alarm Clocks 


\ resolution, petitioning the William 
L.. Gilbert Clock Corp. and the Westclox 
Co. to make retail jewelers the sole out- 
let for the war model alarm clock, was 
adopted by the Trade Ethics Committee 
of the executive board of Retail Jewelers’ 
Associations of Greater New York at a 
meeting at the Hotel Commodore last 
month. 

It was that 
heen 


because of the 
jewelers called upon to meet 
the emergency by doing their 
utmost to keep old alarm clocks in repair 
in spite of the handicaps of labor short 
ige. they should the distributors of 
the new to available to 
the public 


felt 
had 


present 


way 


be 


clocks soon be 


Pforzheim Target for RAF 


One of the Royal Air Force’s moon 
light targets in Germany is Pforzheim, 
formerly of the world’s largest 
jewelry producing centers and now con- 
verted to war production. 


one 








OMEGA 


The watch of world precision record 


NORMAN M. MORRIS 


WATCH CORP 
608 Fifth Ave... . New York 





“ORIENTA : 
CULTURED PEARLS 
of QUALITY 


Lis Chithlie 6 


65 NASSAU STREET NEW YORK 











BEAD SPECIALIST 


All Kinds of Genuine Stone Bead Necklaces 
Earrings Semi Precious Stones 


Selections on request to responsible Jewelers 
Necklaces lengthened and restrung 


DOUBRAVA CO. 


12 John St., New York City 











FRIEDMAN GEM CO., INC. 


LARGE FINE 
150) Jaw 4 


STAR SAPPHIRES 
ZIRCONS Ynvs Sn3 ‘oe 


CULTURED PEARL NECKLACES 
71-73 Nassau St., New York City 


Round 


Fancy 





MILITARY RINGS 


BRIDAL SETS 
JOSEPH A. RICH 


Mfrs. of Plat. & Gold Jewelry 
62 W. 47th St. New York, N. Y. 





SIMONS BROS. CO. 
THIMBLES 


PHILADELPHIA 











269 So. 9th ST. 








| ENCRUSTERS 
STONE RINGS ENGRAVED 








@ CRESTS @ DRILLERS 
| @ COATS-OF-ARMS @GEM CUTTERS 
@ SCHOOL AND FRATERNAL EMBLEMS 
Estimates furnished without obligetion 
BRAUNFELD & MEHLMAN 
| 


108 Fulton St. New York, N. Y. 

















ETERNA WATCH COMPANY 
OF AMERICA, INC. 


MAKERS OF FINE WATCHES 
SINCE 1856 


580 FIFTH AVENUE, NEW YORK 
Telephone BRyant 9%-8660-8689 





























Celco 
CULTORED PEARLS 


NECKLACES AND LOOSE PEARLS 


T ATTRACTIVE PRICES — SELECTIONS SENT 


4, JACK J. FELSENFELD 


*e, '5 MAIDEN LANE NEW YORK 


Pee : ” 
**2een0@0-000" 








EWELERS 
BLOCK 


and all other lines of 


Insurance 
in ail parts of the world 


PENDLETON & BERGER 


15 WILLIAM ST. NEW YORK 
Tel. HAnover 2-1771 CABLE “PENBERG” N. Y 
ESTABLISHED SINCE (907 


RCH CROWN TAGS 


CELLULOID — METAL — PARCHMENT 
Send for Catalog Illustrating 








Our New Improved Line 
18 Crawferd St. Newark, N. J. 











REPAIRING of JEWELRY 


IN ALL ITS BRANCHES 
Also 


SPECIAL ORDER WORK 
ESTABLISHED 1910 


M. J. STERN 


61 Beekman St. New York City 











J. A. SAMUEL & CO. 


220 BROADWAY NEW YORK 


PALLADIUM 
WHITE GOLD 




















WATCH MATERIAL 


Parts for all makes of 
Swiss & American watches. 


Prompt mail service. 
Write for Catalog C 


DEAN COMPANY 


116 Nassau St. New York 





BUY WAR BONDS 
SGNOS 4YvM ANG 








WATCHES 


Swiss Lapel 
Water Shock Proof 
-Sweep Seconds 


BETTY STRAHL 


385 Fifth Ave. @ NEW YORK @ Mu. 5-5519 
SHOWROOM HOURS: 1:30 to 5:30 P. M. 


PEARLS 
Nearest to Genuine 

Oriental 
Pearl Replicas 
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| Alexander E. Arnstein Heads 


United Jewish Appeal Campaign 
In New York Area; Dinner Apr. 29 


Alexander E. Arnstein of Arnstein 
Bros. & Co., diamond importers, will 
head the 1943 Greater New York cam- 
paign for the United Jewish Appeal 
which provides food, clothing, medical 
care and emigration assistance for needy 
Jews overseas, contributes to the wel- 
fare of the Jewish population in Pales- 
tine, and assists refugees in the United 
States. 

Mr. Arnstein, who previously was 
chairman of the Appeal’s jewelry divi- 
sion, said he regarded his appointment 
as “a recognition of the splendid sup- 


ALEXANDER E 
ARNSTEIN 
leads Greater New 
York campaign for 
United Jewish Ap- 

peal. 





a. 


port that the members of the jewelry 


industry have extended to the humani- 
tarian efforts of the United Jewish Ap- 
peal.” 


As 1942 division chairman, Mr. Arn- 
stein has called together leaders of the 
industry to arrange the annual industry- 
wide dinner of April 29, which will 
launch the 1943 United Jewish Appeal 
campaign in the jewelry field. 

In light of the decisions arrived at 
between the President and Prime 
Minister Churchill in their recent, con- 
ference at Casablanca, asserted Mr. Arn- 
stein, “we must regard an invasion of 
the European continent as a definite 
possibility for 1943 and we must be 
prepared to cope with the enormous 
problems of relief and_ rehabilitation 
which will follow in its wake.” 

Long active as leader of the industry 
in philanthropic affairs, Mr. Arnstein 
has evolved a_ philosophy concerning 
charity. 

Charity, he believes, “will always be 
with us. No state will ever be so per 
fact that charity will not be necessary. 
In these times particularly, everyone 
should do his share of charity in ac- 
cordance with his means. Moreover, I 
think, that it is very important to 
‘broaden the base,’ or, in other words, 
get many smaller donations to charity. 

“In my father’s time, for example, 
in our industry, four or five important 
jewelry houses contributed a great bulk 
of donations to all charities. Now our 
major drives involve 400 or 500 con- 
tributors, with their contributions rang- 
ing from $25 to $10,000 or $15,000.” 

Besides the United Jewish Appeal, 
Mr. Arnstein’s biggest interest in the 
charitable field has been the Lebanon 
Hospital in the Bronx. He was _ in- 
strumental in raising a large part of the 
funds needed to construct the new 
$2.000,000 hospital building in the Grand 
Concourse, Bronx. 





Canada’s Wartime Prices and Trade 
Board last month set the maximum price 
of silver in bar or ingot form at 40 cents 
an ounce. 











Selling Reject Diamonds as Perfect 
Costs New York Jeweler $350 Fine; 
City Bureau Acts in Other Cases 


Wartime offers no excuse for unscru 
pulous jewelers to misrepresent their 
goods, and New York City’s Bureau of 
Weights and Measures does not intend 
to relax its vigilance over any deviation 
from the standards it maintains. Along 
with other industries, the jewelry trade 
recently has incurred the displeasure of 
this department in numerous instances 
of misrepresentation of merchandise and 
severe fines have been imposed as a 
result. 

Daniel P. Woolley, Commissioner of 
the Department of Markets, New York 
City, said he felt it was not necessary to 
lecture the industry as a whole because 
he believes that most jewelers are hon- 
orable men and know the provisions of 
the law, but he wanted to point out that 
there would be no let-down in enforce- 
ment because of pressure of the war or 
changes in business, and to warn the 
chiseler that he would find tampering 
with the truth a risky business. In fact, 
he indicated that the courts were more 
severe than ever in dealing with cheats 
and fakers, and said that the inspectors 
in his department would see to it that 
chiselers in the jewelry business would 
be punished. 

One case cited by the Commissioner 
was that of a mail order credit jeweler 
who advertised “perfect” diamonds at a 
very low price. Investigation proved 
that the diamonds so advertised were 
imperfect and rejects. A summons was 
issued by the inspector and at the Court 
of Special Sessions the jeweler pleaded 
guilty and was fined $350. 

Other cases of misrepresentation were 
claims of “perfect blue white” diamonds 
for flawed and off color stones. In a few 
instances the stones were not diamonds 
at all. False weight has also been a 
cause for complaint; in one instance a 
stone, advertised to weigh 2 carats, ac- 
tually weighed 1.78. In all of these cases 
the offenders have been haled into court, 
convicted and fined. 

Complaints have also been acted upon 
in connection with gold and silver, Com- 
missioner Woolley said. Gold watches 
and jewelry represented to be 14K have 
been found to be plated, and other ar- 
ticles marked 10K have been sold as 
14K. 

The Bureau of Weights and Measures 
gets its leads from various sources, one 
of the principal of which is a competitor 
jeweler. Often the complaints will be 
found groundless or may arise from an 
innocent error on the part of the seller, 
but in all cases the bureau is on its toes 
in investigating complaints about mis- 
leading or false claims for merchandise, 
and are prosecuting all offenders. 





New Jersey Watchmakers Will Meet 
In May to Plan for Licensing Law 


Plans for the annual meeting of the 
Watchmakers Association of New Jer- 
sey, to be held some time in May, are 
pretty much up to the membership, ac- 
cording to Harry Van Laar of Irving- 
ton, N. J., association president. 

Election of officers, a membership 
drive and another campaign to enact 
a state watchmaers’ licensing law will 
be on the program. Further suggestions 
for the agenda, said Mr. Van Laar, 
should be sent to the associations’s head- 
quarters, 53 Colfax Rd., Springfield, 
nN. w 
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lhe annual meeting of the American 
Watch Assemblers’ Association, Ince., 
held at the Park Lane Hotel, New York, 
Feb. 25, brought out a series of interest- 
ng and informative reports of the 
work accomplished by the association 
luring the past year—a record of real 
ichievement for both the association and 
the industry. 

After the annual members’ 
the business session was opened by the 
report of the president, Herbert Ollen 
dorff of the Ollendorff Watch Co., who 
touched briefly upon the work tht 
the organization had done such as its 
efforts to assist in cleaning up _ the 
black market in watches through co 
operation with the OPA, and the drive 
to improve the Post Exchange situation, 


dinner, 





particularly with respect to the dis 
tribution of watches. 
In proof of the recognition that the 


industry has given to the exce'lence of 
the work done by the organi:ation, Mr. 
Ollendorff reported that the member 
ship had increased from 54 firms a vear 
igo to 87 today, the present list includ 
ing practically every large house and 
accounting for an estimated 85 per cent 
of the total of Swiss watches imported 
into the United States. 
Mr. Ollendorff urged 





members to co 


FTC Can't Simulate Indifference 
To New York Firm Advertising: 
“Real Diamond Rings Simulated" 


Paul J. Simmons, trading as Harlem 
Co., 30 Church St., New York, has been 
ordered by the Federal Trade Commis 
sion to cease and desist from certain 
misrepresentations concerning the jewel 
rv he sells. 

The respondent is ordered to discon 


tinue in advertising matter the use of 
the term “Real Diamond Rings Simu 


lated” or any other term of similar mean 
ing to describe rings which contain imi 
tation stones, or otherwise representing 
that rings made with imitation stones 
are made with diamonds. 

Other provisions of the order prohibit 
the respondent from using the term “yel- 
low or white gold effect” as descriptive 
of rings which do not contain an appre 
ciable amount of metallic gold and from 
representing that an article which is in 
fact part of a combination offer is a free 
gift or that any article which may be 
obtained by purchasing another article 
is given without cost. 


Ask: “How many War Stamps with 
your change?” 
FOR APRIL, 1943 


Meet the fellows you depend 


{merican Watch Assemblers Association Membership 
ow Accounts for 85 Per Cent of U. S. Watch Imports 





on for your watch supply 


operate in every way with the further- 
ance of the war effort, both in the 
supplying of necessary time-pieces to 


the armed services and by keeping the 
conduct of their own business on a high 
ethical plane. 

Special committees of the association 
reported on negotiations with the Office 


of Price Administration during the past 
vear and the details of the Post Ex 
change effort both of which had been 
briefly touched upon by Mr. Ollendorff 


in his opening remarks 

number of 
two making 
at 
chosen 


By unanimous vote the 
directors was increased by 
a total of t elected 


seven LO this 
meeting. were 


be 
The following 


bv unanimous vote: Herbert Ollendorff, 
Ol!endorff Watch Co.; Roland Gsell, R. 
Gesell & Co.; A. Carnow, Bulova Watch 
Co.; Louis Adels, L. Adels & Co.; Alvin 
I. Fpstein, Ace Watch Co.;: Morris 
Rivkin, Gruen Watch Co., and Arthur 
E. Manheimer, Hampden Watch Co 
Following the report of ‘Treasurer 
Ben De Frece, which showed a _ healthy 
balance in the association’s treasury as 
a result ot the recent S} eci il ssess 
ment to finance specia! current activities, 
it was voted to make a donation from 
the association to the Red Cross of S500 


24 Karat Club Elects New Members; 


Gives Honor to Clifford F. Lamont 


were elected to 
Karat Club at its 


I'wo new members 


membership of the 24 


regular meeting held March 1 at 608 
Fifth Ave., New York. The new mem 
bers are Robert L. Wessel of the Con 
cord Watch Co., 10 W. 47th St., New 
York, and Nathan J. Stern of Stern 
Bros. Co., diamond cutters, 625 Madison 
Ave. An _ honorary membership was 
given Clifford F. Lamont, president of 
John Lamont & Son, Ine., wholesalers, 
of 542 Fifth Ave. The annual get-to 
gether will be held at the Warwick 


Hotel, April 28, at 6.30 p.m 


Jewelers’ Groups Honor Memory 
Of the Late Meyer D. Rothschild 


In tribute to the memory of Meyer 
D. Rothschild, resolutions attesting to 
his many years of invaluable service to 
the industry and to their own sense of 
ersonal loss, were adopted by the fol 
eres organizations: the 24 Karat Club 
of New York, the Jewelers Board of 
Trade, the Jewelers Security Alliance 
and the American Jewelers Protective 
Association. 














DIAMONDS 


REPAIRED 
RECUT 


» 


A. SPIER 


7 WEST 45th STREET 
NEW YORK CITY 





. Large Stock of 


Now Available . . 
Sterling Silver Clasps 


in 1, 2, 3 Strands for 
CULTURED PEARL NECKLACES 


Also White Gold Clasps 


* 
RESULT OF FORTUNATE PURCHASE 
Order While They Last 


FRIEDMAN GEM CO., INC. 


71-73. Nassau Street, New York City 





GOLD 


and 


SILVER 





fs PLATING 
L ta es 
(Before) 


Silverware Repaired 
Equal to NEW 


Removing of Engravings 


WM. HERTEL & CO., Inc. 


Silversmiths & Platers 
17 W. 45th St. 
New York City 


“25 years at the same 
address” 


(After) 

















Cocktail Rings 


Semi-mounted—Exclusive 


Modernistic—Fine Execution 


Moderately priced for Cash 


Write for details to 


“Manufacturer 3257,” 
c/o JEWELERS’ CIRCULAR-KEYSTONE 











119 




















es = 
ies 


The Finest in 


DIAMOND RINGS 
Tops For 
QUALITY 


VALUE 
STYLE 


BALTIMORE, MD. 








OUR PAST 


IS OUR 


FUTURE 


We never forget that ‘‘today’’ will 
be the ‘‘past'' tomorrow ... and 
that our future customers will judge 
us by the way we do business ‘'to- 
day"'. Performance speaks louder than 
promise . . . so let it be your guide 
when you're searching for superlative 
quality diamond wedding and engage- 
ment rings, diamond wrist-watches, 
and diamond mountings. 


BALTIMORE 
ee Leuely 5, 


Wholesale Jewelers . Established 1899 
104 W. FAYETTE ST., BALTIMORE, MD. 


ALBERT S. SMYTH CO. 


WHOLESALE 
DIAMONDS - WATCHES 
@ JEWELRY e 




















8 HOPKINS PLACE, BALT!MORE, MD 
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q Max Spear, Cumberland, Md., credit 
jeweler, and Mrs. Spear were at Hot 
Springs, Ark.. last month. 

qCharles N. Bowen of the Bowen 
Jewelry Co. Lynchburg, Va., has re 
turned home after enjoying a sojourn 
in Florida. 

qJ. J. Bartholomew, retired jeweler, in 
business for many years at Howard and 
Madison Sts., Baltimore, celebrated his 
golden wedding anniversary on Wash 
ington’s birthday. 

q Harold EF. Green, jeweler of Seneca 
Falls, N. Y., has purchased the Walter 
H. Dick jewelry store in Leesburg, Fla. 
He has moved his stock and most of his 
fixtures to the Florida store. 

q The partnership between Q. R. John 
son and Charles Engle at Louisiana, 
Mo., has been dissolved, Engle having 
sold his interest to Johnson before 
leaving for Albuquerque, N. Mex. 

q From Bam’s in Richmond, Va., Phil 
Tichman has been enjoying the balmy 
breezes of Florida, and Alvin J. Baum 
has been visiting friends and_ relatives 
at Humboldt, Tenn., his birthplace. 

q The Beckwith-Range Jewelry Co. and 
the Goff Jewelry Co. of Tampa, Fla., 
were among the firms of that city who 
went “over the top” in their contribu 
tions to the United War Chest hy more 
than 100 per cent. 

qSam Burton, a member of the firm 
of R. A. Burton & Co., retail jewelers 
of Richmond, VYa., went over to Balti 
more and was married March 18. The 
event had been kept so quiet that Mr 
Burton and his bride got away before 
the news became known. 

qThe Panama Jewelry Co. was opened 
for business last month in new = and 
larger quarters at 206 Harrison Ave., 
Panama City, Fla. Complete new lines 
of silver, watches, diamonds, glassware, 
china, and gifts will be featured, and in 
creased space has been given the watch 
repair department. 

qJay Fngel, president of J. Engel & 
Co., wholesalers at Baltimore St. and 
Hopkins Pl, Baltimore, accompanied by 
Mrs. Engel, spent the month of March 
at Palm Beach. S. S. Strouse, a popu- 
lar member of the Engel staff, is serving 
for three months as a civilian with the 
\rmy in the Post Office Command area. 
q The Better Business Bureau of Balti- 
more has been conducting an investiga- 
tion of the double invoice racket, evi 
dence of which has been found in the 
coal, jewelry, wallpaper and clothing 
industries. In the jewelry field the scheme 
is worked in some cases to make cus- 
tomers feel they are getting a special 
discount. 

q Announcement was made last month 
of the purchase of the Crescent Jewelry 
Co., 306 Main St., Little Rock, Ark., by 
P. G. Keebey, owner of Keebey’s, Inc., 
jewelers, 111 W. Capitol Ave. For the 
present both stores will be operated. 
The Crescent was organized in 1916, 
while the Keebey store has been oper- 
ated at its present location since 1908. 
qAt the March meeting of the Balti- 
more Jewelers’ Association officers and 
directors were elected as follows: David 





BALTIMORE | 


q Mrs. H. A. Goldberg, of Cooper's at 
Portsmouth, Va., visited relatives in 





4 
R. Lakein, Lakein Jewelry Co., pre ‘ 
dent; Howard C. Heiss, Howard 
Heiss Co., first vice-president; Benedict ry 
at 


Kerr, second vice-president; Abraha 
Robinson, Castelberg’s, treasurer; J. \ « 





Mehling, secretary; and directors Arthur | “ 
Jenkins, J. Jenkins Sons Co.; Day 5 
H. Morstein, Wm. H. Morstein Co:| | 
Ellis 'T. Baker, Jr., Steiff Co.; Arth « 
S. Goldman, S. & N. Katz; Lawrence 
Millspaugh, Samuel Kirk & Son; an ” 
John Fetting. iy 
qThe Maryland, Delaware and Distri : 
of Columbia RJA will hold its annua y 
meeting at the Emerson Hotel in Balti ( 
more May 2. President S. Judsor 
Mealy has appointed a nominating com ‘ 
mittee consisting of Charles H. Milliki : 
of the Hennegen-Rates Co.; John Fel ‘ 
ting, of the H. Fetting Mfg. Jewelry , 
Co.; and Jay Engel of J. Engel & Co 
Sidney Ross of the Kay Jewelry Co 
heads the committee of arrangements 
which will select a speaker to discu : 


problems of the jewelry industry und. 
war conditions. Because of transport. 
tion difficulties, the meeting will bx 
streamlined with the customary conven 
tion and display features omitted. 








NO “NIGHTMARES”! 


Our conscience is clear! For, since 
the war, we have pursued a souna 
sales policy and friendly relationship 
with our old customers. . . allocat- 
ing our merchandise fairly and equit- 
ably to all our accounts. Our sales- 
men will not travel this year 78 
hut it will pay you to visit our Show. 
rooms where there is always a selec- 
tion of merchandise available. 








REKKKKKKEK 


JEWELRY COMPANY 


WKOLESALERS BALTIMORE. MD. 
Importers of Easton Watches 









Wholesale 
| jewelers 


Zl WEST 
BALTIMORE ST. 


BALTIMORE, MD. 
“AN INSTITUTION 
of DEPENDABILITY" 


ESTABLISHED 1885 
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qMiss Ada Horwitz, employed by the 
House of Milner for three years, was 
married last month and is now Mrs. Jay 


Lerner. 

< Joseph Milner, of the House of Milner, 
wholesale jewelers, 728 Sansom St., and 
Mrs. Milner enjoyed two 
Florida sunshine during March. 

q Andrew Little, Jr., employed by Jos 
3. Bechtel & Co. 25 years ago, has re 
turned as a salesman in the material de 
partment. He previously operated a re 
tail store in Manayunk. 

qGeorge W. Hurlburt of H. O. Hurl 
burt & Sons, wholesale jewelers of 817 
Chestnut St., recently was honored at a 
surprise birthday dinner party given by 
his wife and friends at Upsal Gardens. 
qH. Benjamin Gording, of the 716 San 
som St. firm, has returned 
to his son at Meridian, 
Lieut. Edward 
member of the 
at Kay Field. 
q Two Sansom St. buildings 
the Hillas Co. have recently been con 
verted from oil to coal. No. 700 is oceu 
pied by Samuel Lashof & Co., David 


weeks of 


from a visit 
Miss. His son 
Gording, formerly a 
store staff, is stationed 


owned by 





Robert J. Gould, and 
Pennsylvania Jewelers’ 


Hillerson, and 
No. 723 by the 
Exchange. 

qCarl Engelhart, of the Trenton retail 
jewelry firm of Croasdale & Engelhart, 
made a buying trip to Philadelphia in 
March. Other 
called at H. O. Hurlburt & Sons were 
Joseph Braiger and F. Brofsky, Wil 
mington; A. Cohen and H. A. Roubert, 
Chester; Sam Crabtree, of State College: 
Gust. Reitzen, Ashland; and Arthur 
Schwimmer and the Brackleman brothers 
of Reading. 
q Officers for 


out-of-town buyers who 


1943 elected at the 
monthly meeting ot the Horological 
Guild of Philadelphia, held March 9 in 
the Franklin Institute. Herman R. 
Pedrick, of Bailey, Banks & Biddle Co.. 
was re-elected for his fifth term as presi 
dent. H. C. Holt, of J. E. Caldwell & 
Co., was re-named vice-president. Ernest 
Bein was elected second vice-president. 


were 


ind Elwood Mayall, secretary-treasurer. 
Members serve on the ex 
ecutive board were Carl Schneider, Her 
bert Gross, Klinger, and F. 
Worrell. 


chosen to 


Jeremiah 














They're in the Army 








q Capt. Jesse P. Mehrlust, U. S. Marines, 
saw active service at Guadaleanal from 
the time the Marines landed there in 
\ugust 1942 until they were relieved in 


CAPT. J. F. MEHRLUST 
who helped occupy 
last 


Was 


Guadalcanal 
August and 
stationed there un 


til January. 





1943. 


January Captain Mehrlust is a 
nephew of Jacob Mehrlust, manufactur 
ing jeweler, 6 W. 48th St., New York. 
qCorp. Ralph Peirce, jeweler of Wayne, 
Pa., is now with the Army in Scotland. 
q Maurice Kastan, of Kastan’s, credit 
jewelers at Lynchburg, Va., has joined 
the Armed Forces. 

qLt. Edward Towns is now a pilot in 
active service, having recently won his 
wings at Eagle Pass, Tex. He is the 
son of Mirabeau C. ‘Towns, New York 
gem importer. 

qWilliam T. Partridge, son of Harold 
Partridge, president of the Massachusetts 
& Rhode Island RJA, has joined the 
Army. He reported at Camp Devens 
on March 12. 


qAn M. P. at Fort Jay, Governor's 
Island, is Ira J. Cattell, who in civil 
life was a salesman for Nat Koslow, 


Inc., manufacturers of precious jewelry, 
12 W. 48th St., New York. 

q Barney B. Tratenberg, 713 Sansom St., 
Phikadelphia, has enlisted in the U. S. 
Coast Guard Port Security Force. He 
1943 
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is attending classes at the University of 
Pennsylvania Wharton School. 

q Lieut. Hyman Miller, formerly man 
ager of Gerber’s, New Bedford, Mass.. 
jewelry store is now stationed in Vir 
ginia. JL.ieutenant Miller received his 
OCS training at Camp Davis, N. C. 
qFrank Taylor, formerly employed in 
the watch department of H. O. Hurl 
burt & Sons, 817 Chestnut St., Philadel 
phia, is recuperating from a siege of 
pneumonia at Camp Fdwards, Mass. 

q Philip Beck of the sales force of the 
\rrow Mfg. Co., is the latest member of 
the organization to enter the Army, and 


is the 2lst member of the Arrow staff 
to go. He is stationed at Camp Hulen. 
Tex. 


q Richard Schwartz, formerly in charge 
of the Benrus service department, is now 
a Second Lieutenant in the Medical 
Corps. He is stationed at Fort Bland 
ing, Fla., where he is attached to Head 
quarters Company. 

q Irvin Gaev, of the House of Milner. 
728 Sansom St., Philadelphia, has joined 
Unele Sam's khaki-clad nephews and 
now is stationed at Camp Lewis, Wash 
He was a Milner salesman for 18 months 
before being inducted. 

q Pvt. Dale G. Naderhoff, formerly a re 
pairer with the Kenneth Hull jewelry 
store, Quincy, Tll., and now stationed at 
Camp Wallace, Tex., has 
to attend an enlisted 
for the study of radio. 
q Emanuel Faltz, formerly in the ad 
vertising department of the 


been selected 


specialist school 


Benrus 


Watch Co., has been commissioned a 
Second Lieutenant. He is now at Fort 
Sill, Okla., serving as an instructor in 


the Officer Candidate School. 


q Capt. R. M. Shipley, Jr.. formerly 


educational director of the GIA at I.os 
Angeles. recently hbeeame C.O. of the 
(Please turn to page 128) 


| 





Manulacturer of Distinctive Diamond 
Mountings and Wedding Rings 


805 Sansom Street Philadelphia 





BYARD F. BROGAN 








ELGIN & BELMAR 
———W ATCHES——— 
LOUIS SICKLES 





1013 Chestnut St., Philadelphia, Pa. 
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ELGIN — WALTHAM — HAMILTON 
BULOVA — GRUEN 
REBUILT WATCHES 


of the better kind, for the better Jewelers, 
of every description in Swiss and American 
for ladies and gents.—Orders filled promptly. 
We also carry a full line of watch cases of the 
latest styles in every description at the lowest 
market prices. 


Write for Cataloa. 
CENTRAL WATCH MATERIALS & 
SUPPLY CO., INC. 

134 S. 8th St. 








BOWMAN 


Technical School 
Cour-es for Success for 
Watchmakers 
Engravers, Jewelers 
Write for free book “Your 
Future and Our Sehool"’ 
&\ «JOHN J. BOWMAN. Director 
Bowman Blidg., Lancaster, Pa. 

















JOS. B. BECHTEL & CO., INC. 
729 Sansom Street 
PHILADELPHIA, PA. 


WHOLESALE JEWELERS 


WATCHMAKER’S & JEWELER’S 
SUPPLIES 


We have served the trade 


since November 1. 1894 














| Philadelphia College of Horology 


SCHOOL FOR WATCHMAKERS, 
JEWELERS AND ENGRAVERS 














**HOROLOGICAL OIL” 
A NEW WATCH and CLOCK OIL 


Approved by Horological Experts 
For All Climates 
Sold through Jobbers and Material Houses 
If you can’t obtain order direct 


LIN-OPTIC LABORATORY 
Pertsmouth, N. H., U.S.A. 
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Noy, 
A.C. Perival & Co. Ine. 


1M PORTERS AND WHOLESALE ee i] 


pe" \. IAMOND DIAMONDS 


WATCHES: [ gre 
cLoeKs- eSfeBY 2 SILVERWARE 
373 —Sesten 


WASHINGTON ST. {\ MASS. 


” TheHouseof Peruice % 


|- ALBERTS 


SONS, INC. 











Serving Jewelers in 
New England and New York 
State 





OUR DIAMOND 
Department offers 
a wide selection and 
complete stocks 











1. ALBERTS SONS, Inc. 
» 373 WASHINGTON ST., BOSTON 
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BRIDESMAID 


= 
De 
DIMES 
STERLING 
72 K STREET BOSTON. MASS. 


OE BUTANTE 
ANTIQUE 








Gold and Silver 
ILITARY EMBLEM 


for soldering on rings and jewelry 
Also complete items with any military emblem 


H. L. HIRSH & CO. 


185 EDDY ST., PROVIDENCE, R. 1. 











NICKEL SILVER 
PHOSPHOR BRONZE 
THE SEYMOUR MFG. CO. 


SEYMOUR, CONN. 








MASSACHUSETTS 
SCHOOL OF OPTOMETRY 


Four-Year Day Course 
For further information address: 
Administrative Office 


1112 BOYLSTON STREET 


Boston, Massachusetts 





Symmetalic 
(Korea? Gold on Sterling) 
ond STERLING SILVER 
REAL STONE JEWELRY 
Sold direct to retailers 


W. £E. RICHARDS CO. 


' ATTLEBORO, MASS 
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NEW ENGLAND 


qThe bowling team of D. C. Percival & 
Co., Inc., has been leading the Boston 
bowling league. 

q Frank Libbey, manager at Smith-Pat- 
terson Co., Boston, has returned from 
a trip to Mexico. 

q Tilden-Thruber Corp., Providence, has 
added a new department devoted entirely 
to Mark Cross gloves. 

qA wedding gift of a sterling silver 
tray has been sent by the Massachusetts 
& Rhode Island RJA to Mrs. Douglas 
Nathan, bride of the president of the 
association, now in the service. 
qSturgis C. Rice, head of Whiting & 
Davis Co., Plainville, is recovering from 
a serious automobile accident. He is 
now at his home in Wrentham, where he 
returned from the hospital a few weeks 
ago. 

qSummer courses, 
work and_ stone 


including laboratory 
identification, will be 
given at the Boston branch of the Amer- 
ican Gem Society, 69 Newbury Street, 
according to an announcement by Dr. 
Edward Wigglesworth. 

q The Evans Case Co. of North Attle- 
boro, is reported to be about 90 per 
cent on war work. Providence jewelry 
circles say the company has accomplished 
a “capable” retooling job for the Gov- 
ernment contracts. 

qAn old issue of the Boston Evening 
Transcript, dated Oct. 4, 1877, carried 
an advertising notice that Bigelow-Ken- 
nard Co., was “now opening choice se- 
lections of decorative pottery, embracing 
examples from the most celebrated mak- 
ers, to which we invite special attention.” 
q William F. Holdgate has been made 
manager of E. B. Horn Co., Boston, re- 
placing Edwin H. Codman, who went 
into the Army last fall. Mr. Holdgate 
was formerly in charge of diamond and 
watch buying, and will continue to 
handle that department. He has been 
with the Horn company for the past 20 
years. 
q Many of Boston’s wholesale jewelers 
exhibited at the Gift Show, held at the 
Parker House, March 1 to 5. Business 
was reported to be of the “rushing” 
variety. Among those whose wares were 
displayed at the show were: A. Berk 
Co.; George I. Feldman Co.; Nathaniel 
I. Goodman, Inc.; Norling & Bloom Co.; 
and D. C. Percival & Co., Inc. 
q “Facts you should know about jewelry” 
is the title of a booklet put out by the 


Better Business Bureau Educational 
Division. It is on distribution at several 
Boston jewelry stores, including A. 
Stowell Co. It includes information 


about diamonds, color, flaws, cutting and 
weight, about “when a ruby is not a 
ruby?” and “how to take care of 
jewelry.” 

q Business in the watch repair depart- 
ment at E. B. Horn Co., Boston, has 
more than tripled during the past few 
months, and plans are made to enlarge 
this department by utilizing an upstairs 
room. Equipment is already being in- 
stalled. One or two repairmen will re- 
main downstairs, but the. bulk of the 
work will be carried on in the new 
quarters. 

q Miss Nina Underwood, salesgirl on the 
gold counter at Smith-Patterson Co., has 
left to become private secretary to the 
director of first aid at the Boston Red 





Cross. Miss Underwood, who gained 
local attention for her expert first aid 
work during the Cocoanut Grove night 
club fire, has ambitions to become an 
instructor in first aid, and has taken 
numerous advanced courses in the sub 
ject. 

q Winter vacations have been exception- 
ally popular at Thomas Long Co., Bos- 
ton, with Howard A. Whittum, watch 
buyer, dodging between snow-drifts for 
a visit with is parents at Oxford, Me.; 
Ethel Jackson of the costume jewelry 
department, making the most of the 
Feb. 22nd week-end in a skiing jaunt 
at North Conway, N. H.; and Amy Dins- 
more returning from Florida with an 
out-of-season tan. 

qD. C. Percival, president of D. C. Per 


cival & Co., Inc., Boston wholesalers, 
observed his 73rd birthday March 9, 
“probably by playing golf,’ according 


to the guess of D. C. Percival, Jr., who 
explained that his father is now visiting 
a daughter in Camden, S. C. The senior 
Percival has been in the wholesale 
jewelry business, at the present Wash 
ington Street address of the company, 
for more than 50 years, having begun 
business there in 1892. 

¢ Providence jewelry stores report that 
they are making some headway in taking 
care of the rush for watch repairs. One 
representative store said that it had re 
duced the customer’s waiting period 
from ten to seven weeks and hopes to 
cut this still further in the near term. 
Meanwhile, most stores are following a 
policy of giving as quick service as 
possible to service men and to war 
workers. Business in general continues 
up to expectations with sales in many 
lines limited only by supplies. 

qThe recent edict of the War Man 
power Commission, to the effect that 
men must get in essential work or fight, 
did not create a rush from jewelry em 
ployment in the Providence-Attleboro 
area; this was only because the industry 
has been steadily losing its young and 
middle-aged male help. In addition to 
this, the local U. S. Employment Service 
is directing its ads to women now work- 
ing in non-essential fields and this is tak- 
ing many girl workers from jewelry 
plants. One plant reported that it has 
enough silver to scrape by but lacks the 
employees to work it. 

qWhile the feeling is by no means 
unanimous, most jewelry manufacturers 
in the Providence-Attleboro area report 
that the silver situation is “very tight” 
with several declaring that it is as bad 
as any time in the past. The recent 
WPB ruling allowing the use in 1942 
of 50 per cent of the silver used in 
either 1942 or 1941, whichever is the 
greater, created considerable optimism 
in this section but recent inability to 
obtain the silver has clouded the picture 
In addition to the silver shortage, manu- 
facturers there are confronted with a 
labor shortage that is daily growing 
worse. 

qThe Federal Court at Providence, has 
ruled in favor of the Frank Morrow 
Co., Providence jewelry findings firm, 
defendant in a patent infringement suit 
brought by Paul J. Bellavance, Attle- 
boro jewelry worker. The court ruled 
that the two patents involving bracelet 
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onstruction held by Mr. Bellavance 
were invalid and had not been infringed 
by the Morrow firm and that the patents 
ad been already anticipated and are 
not the result of invention as distin- 
guished from mere mechanical _ skill 
possessed by jewelry workers. Judgment 
was entered for the defendants and 
osts. 

4J. Gould Cook, president of A. Stowell 
* Co., Boston, has been serving as chair 
man of the Boston jewelers’ division in 
the American Red Cross drive. He was 
issigned 175 jewelry firms to solicit, 
with $3500 as his quota. At the half 
way mark, when this item went to press, 
he reported the response to be generous 
ind fully expected to meet his quota 
with dollars to spare. He was assisted 
n his solicitation by D. C. Percival, Jr., 
f D. C. Percival & Co., Nathan Alberts, 
president of I. Alberts Sons, Inc., Adrian 
Lesperance, vice-president of Bigelow 
Kennard Co., and Mrs. Elsie Abbott of 
Stowell’s. 

q That the WPB appears satisfied with 
the conversion to war work was ac- 
cented March 5 when Walker Mason, 
chief deputy director of the regional 
office of the WPB in Boston told about 
100 jewelry makers at a meeting that 
the industry “has done a marvelous 
job of getting into war work with 50 
per cent of it converted.” “But,” he told 
the group at a meeting sponsored by 
the New England Manufacturing Jewel- 
ers’ & Silversmiths’ Association, “there 
ire still instances that need atten- 
tion.” Mr. Walker was one of a trio 
of WPB speakers at a meeting called 
to discuss the problems of conversion. 
February payrolls in Rhode Island 
jewelry plants were up 3.6 per cent 
from January but down 7.3 per cent 
from February of last year. The in- 
crease from January was attributed to 
yvertime payment in connection with 
war work and to the higher wage level. 
4q With all the equanimity of an Infor- 
mation Please board ‘of experts, Boston 
members of the Eastern New England 
Guild of the American Gem _ Society 
came through a gem quiz on aquamarines 
by Dr. Edward Wigglesworth with their 
score practically 100 per cent. The quiz 
took place at the March 11 meeting of 
the Guild. Even Joe Dineen, Boston 
Globe reporter, came off with honors on 
a good guess. Mr. Dineen was present 
to gather material for a feature article 
on the Guild. Another interesting guess 
ing contest involved the valuation of 
five large aquamarines brought to the 
meeting by President F. Forest David- 
son of Thomas Long Co. When the 
sealed envelope containing the actual 
prices was opened, the total added up 
to $11,460. The estimate of Heywood 
Macomber of Shreve, Crump & Low Co. 
was the closest. Other events on the pro- 
gram were: a talk on diamonds by Sam- 
uel Tyack of Shreve’s, a paper on aqua- 
marines by Lita Soucy of S. M. Nathan, 
Inc., Fitchburg; and a talk by Dr. Wig- 
glesworth on double refraction and op- 
tical phenomena. 





All-Star Speakers’ Panel 
Lined Up for Boston Convention 


The annual convention of the Massa 
chusetts & Rhode Island RJA will be 
held at the Parker House, Boston, April 
28. Preparations are under way for one 
of the most vitally important meetings 
in the history of the Association, with 
an all-star cast of speakers to give 
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FOR THE MEMO PAD 
April 


11 Missouri RJA convention, Missouri 
Hotel, Jefferson City. 

26 Georgia RJA convention, Augusta, 
hotel not announced. 

26 Virginia RJA _ convention, John 
Marshall Hotel, Richmond. 

28 Massachusetts-Rhode Island RJA 
convention, Parker House, Bos- 
ton. 


May 


1-2 Nebraska RJA convention, Paxton 
Hotel, Omaha. 

1-2 Horological Association of Ne- 
braska convention, Paxton Hotel, 
Omaha. 

Tri-state JA convention, Emerson 
Hotel, Baltimore. 

Minnesota RJA _ convention, Min- 
neapolis. 

9-10 Wisconsin RJA _ convention, Hotel 
Schroeder, Milwaukee. 

New York State Watchmakers As- 

Onondaga 


tho 


tN 
Ww 


16 


sociation convention, 
Hotel, Syracuse. 


August 


ANRJA_ convention, week begin- 
ning Aug. 23 or Aug. 30, Wal- 
dorf Astoria Hotel, New York. 

New York State RJA convention, 
same time, same place. 








jewelers the inside story on some of the 
most pressing wartime problems now 
confronting the trade. ‘There will be 
afternoon and evening sessions, and a 
record attendance is anticipated. 

The following have been invited to ad 
dress the convention: I. E. Boucher, 
general manager of the Waltham Watch 
Co.; Charles Michaels, president’ of 
ANRJA; William G. Thurber, Provi 
dence, chairman of the Silver Users 
Emergency Committee; Lawrence Boden 
heimer, New York diamond importer; 
Dr. Edward Wigglesworth, president 
and educational director of the Gemo- 
logical Institute of America; L, Blaine 
Libbey, president of the Boston Jewel 
ers’ Club, and M. Norcross Stratton of 
the Massachusetts Department of Edu 
cation. 


AGS May Start Tutoring Classes 
For Members This Summer 


Recent ballot 
group of tutoring classes suitable for 
graduate and student members of the 
American Gem Society to be held in 
Chicago, Cleveland or New York, re- 
sulted in insufficient enrollments’ io 
finance the plan. 

A majority of the 70 members who 
expressed a wish to enroll in various 
tutoring classes favored July, August 
and September. It is expected, there- 
fore, that classes will later be offered 
at the AGS Boston laboratory and 
efforts will be made to arrange classes 
in RJ. and G.I.A. No. 1 (colored 
stones) at New York. Members who 
are interested for July, August, or 
September should advise the AGS so 
that more definite plans can be for- 
mulated. 


proposing a Spring 


Ask: “How many War Stamps with 
vour change?” 








«DON’T BUY 


DIAMOND PAPERS OR JEWELERS SUPPLIES 


BUY..._ 


WAR BONDS & STAMPS 


If you must buy European or Domestic Papers, 
Wallets, Cotton, Tweezers, ete., buy them from us 
and we'll buy more Bonds and Stamps. 

Write jor Catalog, Samples, Prices 


INC 
7 W. 45th St.. NEW YORK 
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Recutting 
our Specialty 

















PHILIP F. POPOLLA 


Imports— Lapidary 
10 E. 43rd ST. N. Y. CITY 

















REED & BARTON 


oceeoed SILVER POLISH 


A superior polish—made by sil- 
versmiths for jewelers’ use and re- 
sale 

Freight now prepeid in U. 8. in 
specified minimum lots — jeweler 
receiving full 190% profit. 

REED & BARTON Taunton, Mass 
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22 Patterns Sterling Stiver 
ANCHESTER 
SILVER COMPANY 
Providenee Rhode Island 





ENGRAVING - ENGINE TURNING 
DESIGNING - BROCADING 


* 


NORTH ATTLEBORO ENGRAVING CO. 
ATTLEBORO FALLS, MASS. 











New Fourth Edition 
WITH THE WATCHMAKER AT THE BENCH 
by Donald DeCarle 
For the practical watchmaker and student—also those 
engaged ir aircraft instrument making ind repairing 
Price: $3.00 
Postage Prepaid 
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100 E. 42nd St., New York, N. Y. 
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PQPVICTORY 
te cee 














for 
Victory 


Critical metals, steel — brass — nickel 
— lead — cadmium — zinc —etc., have 
gone to war. 

The nation’s labor has followed, de- 
voting their efforts to the production 
of necessary war materials and essen- 
tial civilian goods. 

Let the dollars join in this Home 


Front effort to insure the Victory— 
BUY WAR BONDS. 


F. H. NOBLE & COMPANY 


Manufacturers 


559 W. 59th St., Chicago, Illinois. 


oe 
Which Case 7igbanung pan 


OuR ae - COSTS NO oe THAN 


RDINARY WOR 
SEC ER. HECKMAN CO. 
29 E. Madison St. CHICAGO, ILL 


CONSULT .. . 
M. Y. FINKELMAN 


for 

Diamonds and Diamond Jewelry 
EST. 1923 

29 E. MADISON ST. 





CHICAGO 








“CHROMIUM 
PLATINUM 


SILVERWARE ; 2°: 


Replat | Repaired - Repleted ja 
Ss WA R T Z & CO. 


10 S. Wabash Ave. Chicago, Ill. 


SEFORE 


MESH BEAD 


- ine A 











Your Jospper Has 


NEWALL 
“Quality Findings” 


The Newall Mfg. Co. 





- Chicago 
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Lamb, George 


q William A. 


Son Co., who had been in Chicago for 
several weeks, left early in March for 
the Pacific Coast on a business and 
pleasure trip. 

qGaining entrance by breaking a rear 


window of the Fred H. Sanders jewelry 
store in Ottawa, IIL, on the night of 
March 12. burglars” secured’ between 
$7000 and $8000 worth of watches and 
diamond jewelery. 
q Norman Goodman, 
of Weksler & Goodman, 
Ave. until he enlisted in the Army last 
July, was home last month on a 10-day 
furlough. He is now staff sergeant in 
charge of supplies at Great Falls, Mont. 
q5. Buchsbaum & Co., jewelery manu 
facturers at 243 K. Huron St., for the past 
several years, to provide for expansion 
of their business, have moved the execu 
tive and sales offices to 18th St. and 
Michigan Ave. All manufacturing op 
erations will continue at 243 E. Huron 
St. 

q At a 
ciation of Chicago 
S. Wabash Ave. on March 6, 
Burley, of Benj. Allen & Co., was elected 
president to succeed Edward 'T. Boes. 
of The Ball Co. Fred N. Whitney, of 
the Hadley Co., is vice-president and 
John G. Leiner, Benj. Allen & Co., 
was reelected secretary-treasurer. Henry 
Vidt and Morris Morevitz were elected 
directors for a term of two years. H. 
W. Sherrill and Herman Kramer are the 
hold-over directors. After receiving the 
report of the financial condition of the 
organization the treasurer was instructed 
to purchase another $1000 war bond. 
qCleaning and 
were discussed by 
politan Guild of the 
ciety meeting in the Pittsfield building 
March 16. Vice-President Charles D. 
Peacock III presided in the absence of 
President H. Paul Juergens. Hans 
J. Bagge, C. G., explained the atomic 
structure and variation in hardness of the 
various crystal faces and Jan Taeyvaerts 
gave an interesting and informative talk 
of the procedure followed by experienced 
diamond cutters in fashioning a diamond. 
The third of the series of diamond study 
will be on Apr. 20 when Mr. Bagge will 
lead a discussion of color grading of 
diamonds. 

q During the business the 
monthly luncheon of the Chicago Jewel 
ers Association at the Palmer House 
March 18, reports of officers and com 
mittees were given, and the treasurer's 
report showing nearly $7000 balance was 
enthusiastically received. Having the 
approval of the executive committee, the 
recommendation of E. S. Heller, chair 
man of the membership committee, that 
S. O. Bigney Co., be elected to member 
ship was unanimously approved. Presi- 


who was secretary 
5 S. Wabash 


the Fraternal Asso 
Jewelers held at 10 
Charles M. 


meeting of 


polishing of diamonds 
the Chicago Metro 
American Gem So- 


session of 


dent R. Schell Hulbert then introduced 
Daniel M. MacMaster, curator of 
graphic arts and the education super 


Museum of Science and In 
talked on the progress of 
science and industry under the stress 
of war conditions, and the effect this 
would have on business and living stand- 
ards in the years following peace. 

q The jewelry business of Fdward 
Kirchberg, Inc., 104 N. State St., is being 


visor of the 
dustry, who 


. CHICAGO 


H. Fuller & 


liquidated and will be discontinued ear), 
in May. ‘The lease and fixtures have 
been taken over by Marks Bros. Jewe 
ers, Inc., credit jewelers now operating 
stores at 146 N. State St., and 218 § 
State St. The Kirchberg business is on 
of the oldest in Chicago, having bee 
established more than 60 years ago 01 
W. Madison St. by Edward Kirchberg 


Sr., and has been located at the presen 
address for more than 46 years. Harry 
Horwitz, who with his brother Isadore 


took over control of the business in 1937, 
says that this inability to maintain the 
balanced stock suitable for this store 
brought about the decision to discontinue 
the business. Harry Horwitz will 
move to Sioux City, lowa, where one of 
the principal stores of their chain of six 
is located. 

qAs_ the 
Chicago 


now 


the 
ap- 


the for 
Bowling League 


closing of season 


Jewelers 


proaches, rivalry between several of the 
teams and individuals increases. ‘The 
Benj. Allen & Co., team was leading after 


the March 12 games, 36 won 24 lost, but 
having played less games than three of 
their competitors, anything can 
happen before the season closes on April 


close 


30. The other teams’ m inding are Ps 
C. Becken Co., 37-26; C. & E. Ms srshall 
Co., 35-25; American Optical Co., 34-29; 
The Ball Co., 32-31 Jewelers Club, 31-32; 
Fort Dearborn Mere Co., 25-38; Olsen 
& Ebann, 19-44, C. & E. Marshall Co.. 
lead in high three games, 2886, and 
The Ball Co. and American Optical Co. 


are tied in single games with 1032. Hans. 
J. Bagge. Jewelers Club, has the highest 


average for the 63 games played, 182. 
Following the final play on April 30, 
there will be a banquet at which the 
F. H. Noble & Co. trophy and other 
final prizes will be awarded. 


Wholesale Inventories Drop 
As Sales Jump by 29 Per Cent 


Wholesale jewelers’ inventories during 
January were 20 per cent below the dol 
lar valuation of January 1942, according 
to the Census Bureau’s monthly report 
January stocks, however, were 13 per 
cent greater than those of December, the 
preceding month. 

In the Middle Atlantic states, the 
trend was 23 per cent below January 
1942 but 9 per cent ahead of December 
1942; in the West North Central, 18 per 
cent less than January 1942 but 24 per 
cent larger than December 1942. 

Sales at the wholesale level kept pace 
with the brisk gain over retail counters. 


the national average being 28 per cent 
ahead of January 1942. Regionally. 
jewelry wholesalers in the Middle Atlan 
tic states gained 24 per cent; in the 
Kast North Central, 10 per cent; in the 
West North Central, 33 per cent, and in 


the South 


Atlantic, 


3 per cent. 
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NACJ Mutual Collection Service 
ls Restored After Members’ Ballot 


One of the functions performed by the 
National Association of Credit Jewelers 
o its members during the early days ot 
he organization was the carrying on of 
i mutual collection service through which 
t member in one city who had a delin 
juent customer who moved to another 
veality, could refer the account to a 
eweler in the city to which the delin 
juent had moved, and the latter would 
endeavor to collect the indebtedness in 
‘eturn for a nominal commission. ‘The 
service proved useful during the time of 
the depression when delinquents and bad 
were high, but more recently 
into disuse. 
considerable 
various members in 
\ few 


iccounts 
vas fallen 

However, 
been manifested by 
the idea of reviving the 


interest has 


service. 


weeks ago Secretary William Wagner 
made a survey of the membership to de 


whether the interest was suf 
general to set the plan in op 
The replies that have been 
that the greater part 


termine 
ficiently 
eration again. 
received indicate 


of the members felt that the service 
would be useful at this time and have 
stated that they would both use it them 


selves and cooperate in carrying on the 
work. 


It has been therefore, that 
the plan will again be put into operation 


announced, 


immediately. 

Members who wish to participate 
nominal fee of $5 per year 
member to defray the 
penses incidental to the operations. 


will 
pay a per 
necessary ex 


AGS Committee and GIA Board 
Hold Annual Meetings at Chicago 


Chicago was the gathering place early 
this month of gemologists of the United 
States and Canada. ‘The International 
Committee of the American Gem So 
ciety, elected last Spring with Carlton 
(i. Broer as chairman, held its annual 
meeting on Apr. 1, and the board of 
directors of the Gemological Institute 
of America, Inc., met the following day 


Iwo newcomers to the GIA board, 
elected in February, are Burton Joseph 
of S. Joseph & Sons, Des Moines; and 
John F. Vondey of San Bernardino. 
Other members include Nolte C. Ament, 
Geiger & Ament, Louisville; Henry G. 
Birks, Henry Birks & Sons, Ltd., Mon 
treal; Carlton G. Broer, Broer-Freeman 


Co., Toledo; Louis Fsser, L. Esser Co., 


Milwaukee; Myron Everts, Arthur A. 
Everts Co., Dallas; Paul Hardy, Hardy 
& Hayes Co., Pittsburgh; Edward F. 


Herschede, Frank Herschede Co., Cin 
cinnati; O. C. Homann, C. B. Brown 
Co., Omaha; John S. Kennard, Hodg 
son-Kennard & Co., Boston; C. LIL 
Josephson, Moline, Ill.; H. Paul Juer- 
gens, Juergens & Anderson Co., Chicago; 
P. K. Loud, Wright, Kay & Co., De 
troit; F. A. Maier, Maier & Berkele, 
Inc.; Atlanta; F. B. Thurber, ‘Tilden- 
Thurber Corp., Providence; Leo J. Vogt, 
Hess & Culbertson Jewelry Co., St. 


louis; und Jerome B. Wiss, Wiss Sons, 
Inc., Newark. 
William F. Broer, Broer-Freeman 


Co., Toledo, last month was an inter- 
ested visitor at the Los Angeles head- 
quarters of AGS of which his son, 
Carleton G. Broer, is the chairman of 


the International Committee. 
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TWO THREE-TERM PRESIDENTS 


Jewelers from five southwestern states vis- 
ited Dallas for the 37th convention of the 
Texas RJA (story on page 129, of March 
JC-K} and to do spring giftwares buying at 
the Allied Gift Show and the Dallas Gift 
Show. Pictured (I. to r.}: Joe Broyles, of 
the Bridges jewelry store, Ardmore, Okla.; 
Melrose Tappan, of Sherman, Tex., reelected 
for a third term as Texas RJA president, 
and Hoyt T. Purvis, of Jonesboro, Ark., who 
has completed three terms as Arkansas RJA 
chief. Visitor Purvis was a featured speaker 
at the Dallas convention. 


C. W. Haupt Succeeds H. V. Gritz 
As President of Oklahoma RJA 
Governor Kerr, 


and EK. W. 


Jefi 
Smart 


Addresses by 
Williams of Chickasha, 


of the Retail Merchants Association 
highlighted the Oklahoma RJA conven 
tion held in Oklahoma City March 7 
and 8. 

Bills to be introduced at the present 


session of the legislature were discussed. 


These cover the enactment of a second 
hand watch law and licensing of watch 
makers. 

It was voted to buy more defense 
bonds with surplus funds and to make 
the customary substantial contribution 
to the Jewelry Industry Publicity Com 
mittee. 

c. We. Haupt, Bartlesville, was elected 
president to succeed H. V. Gritz, and 
George J. Sloan of ‘Tulsa was named 
secretary - treasurer, succeeding Mr. 


Haupt. Regional vice-presidents elected 
include George R. Holmes, Hennessey ; 
Fred McGee, Blackwell: Frank Cran: 


Holdenville; Harry FE. G. Bowers, law 


ton: Harry Goldstein, Tulsa; N. O 
Barnhill, Oklahoma Citv; and F,. 1 
Kelley, Weatherford. 

\ silver pitcher was presented Mr 


Gritz as an gratitude for 


his two vears’ 


( xpression ot 


work as president of the 


Association 


$300 in War Stamps Sold Monthly 
Under Lansing Jeweler's Promotion 


Currently selling war savings bonds 
at a $300-a-month clip, the Daniels 


under the 


Jewelry Co., Lansing, Mich., 
has rigged 


management of Sid Goldman, 
up some novel ways of pushing bond 
and stamp purchases. 

Considerable space is being donated 
to bond-selling appeal. the window trim 
mer arranging a new display every week. 
The customer notes this when he or she 
nears the store, then is impressed again 
with it upon approaching the cash regis 
ter, where a placard is placed reading: 
“Take your change in war savings 
stamps.” 

Dummy 
plants have 
intervals. 


ammunition 
strategic 


from local 
placed at 


shells 
been 








CASH FOR SCRAP 


‘GOLD 


SILVER 


Highest market prices for 
your solid and filled scrap, 
filled cases, scrap sterling. 
Extra allowance for an- 
tiques, salable pieces, good 
sterling flatware and hollow- 
ware. 





Jewelers Board 
Dun and Brad- 


References: 
of Trade, 
street. 


VUake shipment today and re 
ceive our check by return mau 


SOUTHWEST SMELTING & 


REFINING CO. 
1809 Main St., Dallas, Texas 














“IN SERVICE” 
PINS! 


fraffic Builders for 


in sterling und 





i¢ n 
TO RETAIL AT 1.00 
DESIGN PATENTED 


Available wit following ir- 





ae Navy, Air 
I Marin with one, 
two or three stars.* 


Sold to “ae only. 
IMMEDIATE DELIVERY 
* Army only 


VOGUE JEWELRY CO. 


OF NEW YORK 
219 W. 7th Street 














cme WATCH CO. 


5S S.WABASH AVE. CHICAGO ILL. 


USED WATCH 
MATERIALS 


1\2 


THE PRICE OF 








USED MOVEMENTS 
Good Condition 
Good Dials 
O-Size Elgin, 
Waltham 
7J.$2.50—15J. $3.50 
18 Size Hunting, 


DO1vivo 40s ons 


Elgin, Waltham NEW MATERIALS 
7J5,$1.25—15J, $1.75 

18 Size O.F. Wheels, pinions, 

Elgin, Waltham pallet forks, etc., 
7J,$1.50—15J, $2.90 for all watches. 


6 Size Elgin, Wal- 
tham, Hunting 
7J,$1.50—15J, $2.00 
6% Rect. 
6J.$2.00—15J, $2.50 


Send sample of 
what you want! All 
Guaranteed! Remit 
only if satisfactory. 




















GRAFNER BROS. 


GENERAL LINE 
VALUE AND ASSORTMENT 
SPECIALIZING 
IN 


DIAMONDS 


818 LIBERTY AVE., PITTSBURGH 

















THE SAMUEL 
WEINHAUS 
COMPANY 


WHOLESALE 
JEWELERS 


800-808 LIBERTY AVE 
PITTSBURGH — PA. 





Jewelry Repairing 


ENGRAVING 


DIAMOND SETTING 
Strictly Trade Shop 


DOERNBERGER & MUCK 


406 Pittsburgh Life Bldg., Pittsburgh, Pa. 
Telephones: AT.7848 - AT.4959. 











LEON MILLER 


Outstanding Values in 


DIAMONDS 
MOUNTINGS 


403 Clark Bldg., Pittsburgh, Pa. 











MORRIS GOLDSTOCK 
Z03 CLARK BLDG., PITTSBURGH, PA. 
WATCH CASES, DIALS, WATCH 
MATERIALS, JEWELRY BOXES, SOLDERS, 
FINDINGS, OPTICAL SUPPLIES 














J. B. BERNSTEIN CO. 


Wholesale Jewelers 
SPECIALIZING IN 
DIAMONDS and MOUNTINGS 


502 Clark Bldg. Pittsburgh, Pa. 
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4q Henry Wilkens & Co. have erected a | 
| placque in honor of the 10 members of 
| their staff who are now in the armed ser- 


vices. 


| q Inventory control order L-219 affects 


| jewelers in 


probably only 10 out of the 300 operating 
Pittsburgh. These ten are 
doing at least a $200,000 business yearly 


| and maintain a $50,000 inventory. 








q Pvt. John Butera, formerly watch- 
maker at the Loftis Jewelry Co., has 
V-mailed from Africa “pleasant voyage 

. seasick only once . . . sleeping in 
a tent—six men to a tent... food ex- 
cellent, drinking water chemically tested 
- « « CRIPO BIRe .. . 
q John C. Grau, president of the West- 
Pennsylvania RJA, _ reports 
association meeting has 


ern 


regular been 


food prices high.” | 


no | 


scheduled recently because of the trans- | 


portation situation, but that the WPB 
inventory limitation order has been dis 
cussed at board and executive meetings. 
q Allegheny County Watchmakers Guild 
discussed the status of the pending 
watchmakers licensing law and 
tributed 20 additional watchmakers’ cer- 
tificates at the monthly meeting held 
March 9 at the Hotel Roosevelt. More 
aggressive consideration of the legisla- 
tion now scheduled for action in Harris- 
burg is hampered temvorarily because 
of the of the Guild’s attorney, 
Isidore F. Binstock. 

4 Frank H. Becker, retail jeweler, is 
fashioning a chalice for Capt. Herman 
C. Bauman who was taken prisoner at 
Corregidor. Formerly assistant pastor 
of St. Patrick’s church, Father Bauman 
volunteered for service before Pearl 
Harbor and was sent to the Philippines. 
The chalice has a patriotic motif and is 
studded with rubies, sapnhires and dia- 
with a eross and bar on which 


“Under God We Will Ob- 


illness 


monds 
is envrraved 


tain Victory.” The chalice will be pre- 
sented Capt. Bauman upon his return. 
Mr. Becker is devoting part of every 


day writing to bovs in the service and 
is sending them packages of cakes and 
cigarettes. 





Green Bay Jewelry Business Passes 
Half-Century Mark on Apr. 17 


Celebrating 50 years in the jewelry 
business on April 17 climaxes for Jacob 
Vander Zanden of Green Bay, Wis., a 
career which started in 1893 and devel- 


JACOB VANDER 
ZANDEN 


who marks golden 
anniversary as a 
jeweler 


oped one of the best known 
businesses in northeastern Wisconsin. 
\n immigrant vouth of 20, Mr. Van 
Zanden first settled in De Pere, a small 
town just south of Green Bay, where he 
learned to be a watchmaker. Two years 


jewelry | 


dis- | 








a 


. PITTSBURGH | 


id 


later, in 1893, he 
in Old Fort Howard, as the west 
of Green Bay was then called, and for 
a rental of $10 a month was able to equi; 
himself with a floor case and a smal) 
wall case containing alarm clocks. Froin 
that modest beginning, the business—J 
Vander Zander & Sons—is now con 
ducted in a spacious, modern building 
which was designed especially for th 
jewelry trade. 

Mr. Vander Zanden’s four sons and 
two grandsons are associated with him 
although one of the sons is now in the 
Army and one of the grandsons in the 
Navy. He is still active in the business, 
his health is excellent, and he fully ex 
pects to better his 50 years of service 
to the territory. 


opened his own store 
side 


OPA Simplifies Silver Reports 
For Semi-Fabricated Products 


Simplification in reports required of 
users of newly-mined silver has recently 
been announced by OPA as an aid to 
business men in reporting necessary in 
formation in the production of semi- 
fabricated articles. Such articles include 
silver alloys, wire, sheet, circles, solders, 
brazing alloys, silver-clad metals, silver 
inlays, and other products. 

The reports are those to be made by 
persons who wish to take advantage of 
a pricing provision in Amendment 12 to 
Supplementary Regulation 14 which was 
effective Feb. 9. The amendment per 
mits semi-fabricators to add the addi- 
tional cost of newly-mined domestic sil- 
ver used in their products to their maxi 
mum prices for similar articles contain 
ing lower priced imported silver. 











DAVID WEIS « CO. 
DIAMONDS 


1101 CLARK BUILDING PITTSBURGH 

















WESTERN PENNSYLVANIA 
HOROLOGICAL INSTITUTE 
Modern Methods of Watchmaking 
DAY and EVENING CLASSES 
Our thirty-day trial period prevents 
failures. 


Every graduate now working. 
205-2299 Hance Ruilding, Pittcshurgh, Pa. 
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KEYSTONE JEWELRY MANUFACTURING CO. 
WHOLESALE 
DIAMONDS . WATCHES 


PROMPT SERVICE ON 
SPECIAL ORDER WORK 


413 CLARK BLDG. PITTSBURGH, PA. 
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CINCINNATI 


Frommeyer and Robert Gau of 
Bros. Co. made one of their 
buying trips to the East last 


qk. J. 
Klein 

periodic 
month. 
q After enjoying a holiday 

it Martinsville, Ind., Bert 
returned to his jewelry store 
field, O. 

q Boris Litwin of Litwin & Sons, manu 
facturing jewelers, left for Florida last 
month to combine a visit with his parents 
with a brief vacation. 

q Henry W. Von Unruh, Peeble’s 
Corner jeweler, was host at the annual 
banquet last month of the Walnut Hills 
susiness Men’s Club in the Hotel Alms. 
q Louis J. Hummel of Louis F. &. Hum 
mel, Ine., and William Oskamp_ of 
Oskamp Nolting Co., left Cincinnati 
March 18 for a brief vacation in Florida. 
q Gilbert Schnell, repairer, is now in the 
employ of Robert Zelwig retail jeweler 
204 E. 6th St. He formerly was with 
Arthur Westrich in the Hulbert Block. 
qJulius Jacobs of D. Jacobs & Sons, 
manufacturing jewelers, returned last 
month from a selling trip to Northern 
Ohio and Michigan just about in time 
to bid goodbye to Ed Jacobs who left 
for an Eastern buying trip. 

q Benjamin S. Katz, president of the 
Gruen Watch Co. announced on March 
9 that the firm has purchased 46,511 
shares of its common stock. [his re 
duced the outstanding issue in hands 
of the public to 383.884 shares. 

q Visitors at Cincinnati during the past 
month from out-of-town firms included 
P. J. Armeny of Baker & Co., Newark, 


from work 
Faris, has 
at Spring 


N. J., Reginald White, J. J. White 
Mfg. Co., Providence, R. I., and Louis 
Radt, Harry Hart and Harry Fine, 


diamond salesmen from New York. 

q Ralph Becker who had operated a re- 
tail jewelry outlet in Lockland for the 
past 18 vears, went out of business last 
month, selling his stock and equipment. 
Rudolph A. Behrens, who operated the 
watchmaking and repairing section of the 


store, has now become associated with 
EK. J. Eckerle, Elmwood Place. 

q For the first time in many years, 
Elmer Lodde, LaFayette, Ind., retail 
jeweler, came to Cincinnati last month 


to renew acquaintances at the wholesale 
houses from which he has been purchas- 
ing his stock. He found the hospitality 
unchanged and returned home with quite 
1 few experiences to talk about. 

q Cincinnati wholesale jewelers are find 
that there is a silver lining to the war 
cloud. They had looked forward with mis- 
giving to the Spring and early Summer 


THE SCHUMER BROTHERS 
COMPANY 
Workers in Precious Metals 
5 E. Third St. 
Cincinnati, Ohio 
Gold and platinum mountings and wed- 


ding rings. 


Antique reproductions and 


special orders. Send us your specifica- 


tions. We'll submit a design without 


obligation. 
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when many of their customers begin 
buying the season’s supplies because 
they were afraid that this year, with 


many of their salesmen in the 
armed forces, the personal contact would 


be missing. But lo and behold the 
mountain is coming to Mahomet. From 
all parts of the country, as far away 


is Texas and Oklahoma, customers have 
been appearing at local showrooms, while 
still others are buying their supplies by 
mail. 

q Cincinnati in months has been 
plagued by a wave of jewelry display 
window robberies, but one of the latest 
such cases was cleared up in less time 
than it takes to tell. Two patrolmen 
were passing the Guenther Jewelry 
Store, 617 Vine St., when they heard 
the window there shatter. Within five 
minutes they had rounded up three sus 
pects and within five hours the three had 
been arrainged on burglary warrants 
ind held to the grand jury. Within the 
past several months, police estimate that 
more than $5.000 in loot has been taken 
from the display cases by persons whose 
method of gaining 
a brick through the 


recent 


eta 
usual access is by 


hurling windows 


Waterproof Watch Houses Remiss in 
Providing Wrenches, Says Retailer 

A letter just received from a sub 
journal complains that he 
is having difficulty in the repair and ad 
justment of waterproof watches because 
he has been unable to secure from the 
or the case manufactur- 


scriber to this 


watch importers 
ers the necessary 
opening them. He all his 
regular sources of supply, he savs, in the 
effort to obtain them but so far has been 
able to secure only a very small fraction 
of the total number of sizes and styles 
that are needed to open the many types 
of cases now in use. 

One company, he says, told him that 
he would have to give them the serial 
numbers on the watches so that they 
would know what wrench to provide, to 
which our retailer replied that if he 
could open the back of the watch so as 
to get at the serial number he wouldn’t 
be in need of a wrench. 

Another stated that he 
only to the operators in their own fae 
tory. A third recommended that the re 
tailer return all watches to him to be 
opened. Another stated that because of 
priorities he was not in a position to 
supply these tools. Others have fur 
nished only a small part of the total 
stvles and sizes needed. 
correspondent 


has contacted 


supplies key Ss 


number of 

The net result, our 
points out, is that it is impossible for 
the repair department to handle the ser 
vicing of most of the waterproofs that 
are brought to them for such work—a 
situation that is causing dissatisfaction 
not only to the store but to its cus- 
tomers. 

[ Ed. Note 
stated, this 


Assuming that the facts 
would cer- 
gitimate cause 


are as jeweler 
tainly 
for complaint 
lish this item calling 
situation and urge 
importers to make a real effort to see 
that the 
the necessary 
their timepieces. ] 


ippear to have a les 
ind he asks that we pub 
ittention to this 


manufacturers and 


repair shops are su} plied with 
equipment for servicing 








PROMPT SERVICE ALWAYS 


GERWE-BROWN CO. 


Wholesale Jewelers 
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DIAMOND-CUTTING 
EXPERT WORK 


FAST SERVICE 


LITWIN & SONS 
114 West 6th Street, Cincinnati, Ohio 





keys or wrenches for 





KLEIN BROTHERS 
COMPANY 
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Greenwold Grift Co. 


The House of Quality and Service 
18 WEST 7th STREET, CINCINNATI, OHIO 


VIRGIN. Diamonds 


CELLINICRAFT Jewelry 


ELGINS @ HAMILTONS (Zones 7, 8) 
Lines of quality and style that give you pro- 


tected profit. You can recommend these lines 
to your customers with confidence. 








GEMSTONES | 
By G. F. HERBERT SMITH 


An interesting authoritative 
book for the study and de- 
termination of gems. Con- 
tains 443 pages. 42 plates, 
four of which are in color 


Price $4.00 Postpaid 
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They're in the Army 


(From page 121) 

supply and maintenance depot of Camp 
Peterson, Colorado Springs, the ad- 
vanced photographic and reconnaissance 
field of the Army Air Force. 

q Henry Meyer, former vice-president 
of the Central Watch Materials & Sup 


ply Co., Philadelphia, and son of Presi 
lent Ben Z. Meyer, was recently com- 
missioned a 2nd lieutenant in the field 


artillery. Lt. Meyer is now. receiving 
idvanced training at Fort Sill. 

q Since Pearl Harbor, the Louis Sickles 
firm. 1015 Chestnut St., Philadelphia, 
has lost eight of its 11 employees. Only 
three have Latest to 
leave was shipping 
clerk for returned 
to work on his family’s farm. Another 
shipping department employee, William 
Fanning, recently left for Army service. 


been 
George 


replaced, 
Sherman, 
two vears, who has 
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Where to Buy 
AMERICAN 
China and Glass 











LENOX CHINA 
SERVICE PLATES 
DINNERWARE 
NOVELTIES 


Vade an 











fomeertca 
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LENOX 
| LENOX. ING. 


Trenton, N. J. | 








“CARENADE” CRYSTAL 


Stemware, Bowls, Vases, Perfume Bottles, 
and Smoking Accessories 


es 
| Send for Illustrated Catalog 
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ENRIGHT - LE CARBOULEC, 


INC. 
| 160 Fifth Ave. 


New York City 
CHelsea 2-5558 











| 





Sam Certon 


I IVORY CHINA 
vory pa 
istributed by 


China | FISHER BRUCE & CO. 


Lamberton 








made in Chmerica |  phiig. . 221 Market Street 








[ New York: 1107 Broadway | 


HAWKES CRYSTAL peg 
GLASSWARE 


for discriminating 
people—WRITE 
T. G. HAWKES & CO. 


CORNING, N. Y. 
N. Y. Office: 542 Sth Ave. oLp warserors 


THEODORE HAVILAND 
FINE CHINA DINNERWARE 
MADE IN AMERICA 
All Decorations Are Exclusive 


THEODORE HAVILAND CO., INC. 
26 W. 23rd SY. 1550 MERCHANDISE MART 
NEW YORK CITY CHICAGO, ILL. 


ASTLETON CHINA 
"SE"LUNE FARLEWARE 
FINE CHINA TRADE 


MADE INAMERICA * MABE OF AMERICA 
#12 Fifth Ave., New York, N. Y. 
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q Bradford Hutchinson, seaman second 
class, came in to call on his former 
associates at D. C. Percival’s wholesale 
jewelers, Boston, when he was on shore 
leave a few weeks ago. He has been 
in the Navy about five months. Chester 
Wiggins, formerly of Percival’s diamond 
department has been promoted to staff 
sergeant. He has been in the service 
a little over a year. 

q From Cincinnati, Frank 
of the Gerwe-Frohman Co., 
jewelers, reports that Frank, 


Remke, Sr., 
wholesale 
Jr., an Air 


Force cadet, is stationed at Keesler 
Field, Mass.; William Jacobs, until re- 
cently with D. Jacobs Sons Co., whole- 
salers, is with the Navy at the Great 
Lakes Training Station; and Herbert 
Schwartz of William A. Effler is in the 


Army at Fort Hancock, N. J. 

q Philip Perel, son of Joseph Perel and 
nephew of William P. Lowenstein, of 
Perel & Lowenstein, Memphis jewelers, 


was commissioned a 2nd lieutenant last 


LIEUT. PHIL PEREL 
of Memphis jew 
elry connections, 
now «a flight in 
structor at Gard 


ner Field. 





Mather 


month at 
pointed flight officer instructor 
ner Field, Cal. Lt. 
with Perel & Lowenstein before 
listment in the Army Air Force. 
q Miss Betty Stripp, formerly a 
girl at Smith-Patterson Co., Boston re 
tail jewelers, is now a member of the 
WACC's in training at Fort Oglethorpe, 


Field) and was ap 
at Gard 
Perel was associated 
his en 


sales 


BETTY STRIPP 
who leaves Smith- 
Patterson, Boston, 
for the WAAC'’s 


Ga. She is believed to be the first 
women employee in the Boston jewelry 
trade to join the service. 


q ‘Three employees of the Kortz-Lee 
Jewelry Co., Pueblo, Col., are now serv- 
ing with the Armed Forces. Harry 
Rubin, formerly acting manager of the 
Bessemer store, is with the Signal Corps 
at Camp Coler, Sacramento, and from 
the same Eno Fraterelli is with a 
tunk destroyer unit at Camp Bowie, 
Tex. Richard Moore, former salesman, 
is with the Marines at San Diego. 

«Thomas W. West, jeweler of Seattle, 


store 


Wash., has been commissioned a captain 
in the gre Corps at Fort Monmouth, 
N. J. Captain West passed his early 


childhood in Malaya where he_ picked 
up the lingo and customs of the Malay- 
ans, and has 14 years’ business and 


traveling experience in Japan, China, 
the Philippines, and the Dutch East 


Indies. He 


served in the 8th division 








World 


of the 
War I. 
qGlimpses of Cincinnati jewe-ers in the 
service show that: Raymond Jockers of 
the Jockers Diamond Co., is now waking 
‘em up in the oe as the post bugler 
at Camp Phillips, Kansas; Carl Roos of 
the Wallenstein-Mayer Co. is now sta 
tioned with the Army in Virginia; John 
\. Eckerle of the Gruen Watch Co. and 
son of Mrs. E. J. Eckerle, local jeweler, 
is at Camp Crowder, Mo.; Richard Hug. 
former Hartwell jeweler, is taking ad 
vantage of the situation and studying 
methods of members of his industry jn 
England where he is stationed with the 
Army, and that William Beckman of 
Efter’s Jewelers, St. Bernard, is now 
staff sergeant in the Signal Corps and 
is enjoying the southern climate at West 
Palm Beach, Fla. Miss Ruth Wachs 
has left the Wallenstein-Mayer Co., to 
enlist in the WAAC’s and is now sta 
tioned at Ft. Oglethorpe, Ga. She is 
believed to be the first feminine em 
ployee of the Cincinnati wholesale in 
dustry to join that branch of the ser 


Motor Supply Corps in 


vice. 








Where to Buy 
IMPORTED 


China and Glass 

















ROYAL DOULTON 
English Bone China and Earthenware 
THOS. WEBB & SONS 
Hand made Enetish Crystal 
IRISH BELLEEK 
The erigcinal preduetion 


ww. S PITCAIRN ee a 
212 Fifth Ave Vork. “. Y. 





J USTIN THARAUD, Ine. 
129 Fifth Ave.. New York City 


ROYAL ALBERT 
English Bone China 


MYOTT’S 
English Staffordshire Ware 








PAUL A. STRAUB & CO., Ine. 
19 East 26 Street, New York 
Importers of 
China, Glass and Earthenware 
Dinnerware, Art Goods, Giftwares 


Murray Hill 3-5460 








Wedgwood Ware 


Bone China Dinnerware, Queensware 
Jasper and Black Basalt 
Trade-Mark WEDGWOOD 


Josiah Wedgwood & Sons, Inc 





162 Fifth Avenue, New York City 


EDWARD BOOTE 
35 & 37 West 23rd St.. New York, N. Y. 


Tel. Gramercy 5-1605 
ROYAL CROWN DERBY CHINA 
WOOD & SONS DINNER AND 

HOTELWARE 
GIBSON & SONS TEAPOTS 














Foley English Bone China 


Dinnerware — Teaware 


Staffordshire Floral Clusters 


ELLIS CHINA COMPANY, INC. 


607 Fifth Avenue New York City 
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Aisen 
and 


Louis 
watch 


Aisenstein, 55, of 


Bros., New York 


4 Louis 
stein & 
liamond importers, died suddenly March 
Mr. 


10 at Palm Beach, Fla. Aisenstein 
id been asso- 
‘ated with the 
ewelry industry 
ince was 13 
vhen went to 
VY OF k for his 
father’s firm which 

ater became 
\isenstein - Woro 
nock & Sons, Ine., 
ind was one of the 
most important 
distributors of na- 
tionally advertised 


he 
he 





watches. This firm 
vas dissolved last 
year and was suc LOUIS AISENSTEIN 
ceeded by the 
present one which Mr. Aisenstein or 
ganized in partnership with his two 
brothers, Edward Ansen and William 
Ansen. During his frequent trips to 


Europe in the interests of his firm, Mr. 
\isenstein cemented relationships with 
Swiss watch manufacturers had a 
high regard for his enterprise and busi 
acumen. His collection of antique 
watches has been exhibited in’ many 
parts of the country as it is one of t'1e 
most valuable and unique private col 
lections in existence. 

q Louis Averback, 65, retail jeweler of 
Trafford, Pa., died suddenly March 9. 
q Walter L. Blackinton, 63, for 30 years 
president of the Kinney Co., Providence 
manufacturing jewelers, died in that 
city March 16. 

4 Henry M. Corsrove, 72, president ot 
the Queen City Material Co., Buffalo, 
died March 21 after a short illness. 

q CC. L. Crawrorp, 81, retired Peoria, IIl., 
jeweler, died March 2. 

q Evisnha Watrrer Crocker, 82, a fore 
man with the Gorham Mfg. Co. at Provi 
dence, until his retirement in 1920, died 
Feb. 19. Among the many interesting 
projects Mr. Crocker worked on during 
his long career was the production of a 
mammoth cup presented to Admiral 
Dewey. 

q Harry H. DeLoss, director and former 
vice-president of Handy & Harmon, 
New York, died March 28 at Clearview, 
Fla. Mr. DeLoss was in charge of the 
operations and was responsible for the 
development of Handy & Harman’s busi 
ness in gold and silver refining and fabri 
cating prior to which time thev had been 
Straight bullion dealers handling bar sil 
ver but doing no alloying or fabricating. 
q Joseph P. Frenzer, 77, a retail ieweler 
in Omaha, Neb., for nearly 53 years, 
died at his home March 6. 

q ALEXANDER Grorur. Montreal 
retail jeweler, died in that city March 
12. Mr. Grothe was a former vice-presi 
dent of the Canadian Club of Montreal. 
@ GrorGe I. Forrn, 60, retail ieweler of 
Montgomery, W. Va., died March 9. 


who 


ness 


L_ovis 


@ Arruvr Oscar Haenert, 52. a dealer 
in diamond jewelry at Providence for 
20 years, died Feb. 24. He was at one 
time associated with Tiffany & Co. in 
New York. 

qL. P. Hoag, 52. retail jeweler of 


Tourah, Wis., for the past 30 vears, died 
March 6. 

@ Lionet. Fveenr Hveerparp, 81, veteran 
Salt Lake City retail ieweler, died Feb. 
27 Associated with the industry since 


awl. 


FOR APRIL, 1943 


OBITUARTIE 


; that government of the people, by 
the people, for the people shall not per- 
ish from the earth” 
€& One of the first Philadelphia jewelers 
to die in action was Pvt. Otto H. Fabry, 
36. His death in the South Pacific was 
announced early in March. Before join- 
ing the Army, he was a_ wholesale 
jeweler and a partner in the firm of 
Fabry & Springart, 740 Sansom St. 
€& Air Cadet Paul W. Frank died March 
5 in a crash landing near Maxwell Field, 


Ala., three weeks before he was to have 


won his wings. ‘They will be given him 
posthumously. Before his enlistment 


Cadet Frank was employed for six years 
by the Forstner Chain Corp., manufac 
turing jewelers of Irvington, N. J., and 
in honor of his memory the company flag 
was flown at half-mast for three days 
and a minute of silence was observed by 
the entire staff. 


1883, Mr. Hubbard established the Hub 
bard-Denn jewelry store in 1908 and this 


business partnership is reputed to be 
the oldest in the state. 

q Joun B. Jounson, 56, died at his 
home Feb. 16. Mr. Johnson was a mas 
ter toolmaker for many years at J. F. 
Sturdy’s Sons Co., North Attleboro, 


Mass., manufacturing jewelers. 

q William C. Johnson, 74, retired jewelry 
manufacturer, died at his home in 
Maplewood, N. J., after a brief 
qJ. W. Kevrer, 79, retail jeweler and 
former mayor of Georgetown, Ky., died 
March 10. 


illness. 


q Frevertck W. Kwecurt, 67, watch re 
pairer, died at his home in St. Louis 
Feb. 25. For 38 vears he was the official 


clock repairman for the publie schools in 


that city. 

q William Kolhausen, a_ retail 
of Fort Lauderdale, Florida, for 25 years, 
died Feb. 23. 

q Warrer J. Leonarp, 69, repairer, died 
March 8 at Shreveport, La. 


jeweler 


q Morris M. Lorcu, 79, for more than 
50 years a manufacturing jeweler of 
Louisville, Ky., died Feb. 24. He was 
one of the organizers and president of 


Letzler, Lorch & Co., and retired on dis 
solution of the firm. 

q Bensamin' E. McCormack, 58, 
pairer of Michigan City, died Feb. 4. 
q Raymonp B. Mica, a production engi- 
neer for the American Standard Watch 
Case Co. at Providence, died at his home 
late in February 

q Harry S. Meurruey, 80, who had been 
a jeweler in New Castle. Inec., for 50 
years, and who had lived in Indianapolis 
retirement 17 years ago, died 


re 


since his 
Feb. 1. 
q Cuartes A. Prrrson, 60, retail jeweler 
of Saginaw, Mich., for .he past 30 years, 
died Feb. 15. 

q Harry A. Platt, 61, retired, died March 
8. For many years connected with the 
jewelry industry, Mr. Platt was a mem- 
ber of the former firm of Yankauer, 
Newitter & Platt. He became associated 
with the Ollendorff Watch Co., Inc., in 
1932 and continued with them until his 
retirement from active business in 1936. 
q Howarp E. Raper, 71, a member of 
the firm of Fray & Rader, retail jewel- 
at Ronceverte. W. Va., died in that 


Feb. 27 


ers 
city 


N) 


q Josepn M. Reicner, 61, Newark, 
N. J., retail jeweler, died Feb. 15. 

q Arruver E. Rosryson, 58, Bay Shore, 
L.. I., retail jeweler, died March 15. 

q Evererr Water Ror, 56, general 
manager for a number of years of the 
Louisville branch of L. G. Balfour Co., 
manufacturing jewelers of Attleboro, 
Mass, died Feb. 20. 

q H. B. Rownns, 82, retired retail jew 
eler of Owensboro, Ky., died Feb. 17. 
qJohn M. Slain, of J. M. Hall Co., 
Providence manufacturing jewelers, died 
Feb. 26. 

q Joun H. Srournamer, 80, one of Wis 
consin’s oldest jewelers, died Feb. 24. 
Mr. Stouthamer was a charter member 
and past president of both the Wiscon 
sin RJA and the Milwaukee Jewelers 
Club, and a charter member and presi 


dent of the National Jewelers Mutual 
Fire Ins. Co. 
q Bernat Zickerman, 76, died March 


He was the father of Harry Zicker 
man, jewelry manufacturer of 62 W 
17th St., New York, and of Adolph, 
Samuel and David Zickerman, retail 
iewelers of Corona, Woodside and 
NN; Ye: 


12 


Jamaica, 


New York Red Cross Jewelry Drive 
Goes Over Top 


Thanks to the earnest and untiring et 


forts of a conscientious and hard-werk 


ing committee, the campaign to raise 
funds for the American Red Cross in 
the jewelry manufacturing industry of 
New York City produced gratifying 
results. 

Last year, the same industry contrib 
uted a total of $24,000 for this prpose, 
ind $10,000 of this was represented in 


one special gift which could not be re 
pe ited this vear. 

This vear, the same industry had al 
ready given more than $60,000 at the 
time of the latest report meeting before 


this issue went to press, that meeting 
being held on Wednesday, March 2+ 
his impressive sum really compares 
with a collection of $14,000 a year ago 


ind means a gift practically four times 


as much from the industry this vear 
With a week's active campaigning still 


to be done, it is expected that even this 
splendid figure will be substantially in 
creased when the drive ends March 31. 
The drive was under the co-chairman 
ship of Victor A. Lambert, of Lambert 
Bros., and Aaron Sverdlik, of Robinson 
& Sverdlik, by a committee 
drawn from all branches of the jewelry 
field in Greater New 


assisted 


manufacturing 


York 


More OPA Officials Are Made 
Price Ceiling Watch-Dogs 


State directors and district managers 
of the OPA now have authority to issue 
license warning notices to licensed sellers 
who in their judgment have violated 
price regulations. Formerly only region 
al directors could issue these notices. 

License warning notices are first sent 
by registered mail, and if the seller again 
violates price regulations, after receiving 
the first notice, the OPA may take legal 


action and ask that his license be sus 
pended for a period of not more than 
t yvear. 
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PALLADIUM 


Though Platinum has gone to war with other strategic metals, 
we are happy to offer RUTHO PALLADIUM for the duration. 
RUTHO PALLADIUM is supplied in either plate or wire form. 


Kastenhuber & Lehrfeld 


NEWARK OFFICE 21 West 46th Street REFINERY 
1060 Broad St 23 Chale der. 

pone Cireet NEW YORK, N.Y. «nen 
Tel. Market 2-4480 Brooklyn 


Tel. BRyant 9-1060 
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WATCH-RATE E RECORDER ee 
NYE’S 


Improved 


WATCH & 

For years, the majority of users of 
watch and clock oils have preferred 
Nye’s. Now, due to world con li- 
tions, others are turning to Nye for 
assured supply, and are discover- 
ing the unvarying high quality 
that built such a loyal following. 
Nye Oil is an American product 
from ‘“‘porpoise jaw to bottle’’. 
Ask your materials supplier for 
Nye Oil. - 








All members of this organi- 
zation are subscribing 10% 
or more of income for war 
bonds. All are working 
overtime in the production 
of precision timing instru- 
ments for the armed forces. 



































American Time Products 


580 Fifth Ave. Ine. New York, N. Y. 


Distributors of Western Electric Watch-rate Recorders 


‘ WATCH «© BRACELET WATCH ( : 
ma & CLOCK a ELECTRIC CLOCK & \YR@ 
OILS 


“MADE AMERICAN” SINCE 1844 AT 
NEW BEDFORD, MASS. 
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The ABC of Wateh Repairing 


by L. D. STALLCUP 


Part I—Layout of the Repair Department 


N modern watch repairing it is essential that the 
work be done with expedition as well as with thor 
ough care. Therefore it is of prime importance that the 
bench, furnishings and material cabinets be so arranged 
that the workman can reach, from his stool, any desired 
objective with the least number of moves. 

Placing the bench, to a great extent, must depend on 
the size and type of the store. In any event, it is im 
portant to have the bench close to where the watch- 
maker stands when he meets his customers. (We are 
assuming that the watchmaker is the person who takes 
in the work.) It is not always wise to place the bench 
so that he will sit facing the customers while working, 
even if his bench is surrounded on three sides by high 
plate glass. Such a position, having the customer di 
rectly upon you, invites “kibitzing’” on his part. An- 
other bad feature of such a placing is that some 
thoughtless person may toss a hand bill or some other 
object right over onto the watchmaker’s work. Neither 
should the watchmaker place his bench to face the 
wall, so that while working he will be sitting with his 
back to the incoming customer. It is true that this 
arrangement gives the bench that bit of privacy desired 
by some watchmakers, which may not be obtainable 
otherwise, but it is not conducive to a pleasant atmos- 
phere of making the customer feel welcome. 

For a small shop or medium-sized store where there 
is seldom more than one watchmaker (or, in a larger 
store where there is a “front’’ man to receive and de 
liver the work) we suggest the arrangement of the 
bench and furniture shown in Figure 1. Details of the 
size and shape of the available space may necessitate 
minor changes in this layout, but the essential ideas 
embodied in this plan can be fitted in almost anywhere, 
and experience has shown that it gives excellent results. 

The sketch shows the repair department as it would 
be at the front of the store, directly back of the show 
window. The space marked Y is the entrance to the 
store, X-X-X is the aisle where the customer stands and 
P-P-P is the back of the window with the door for 
entering the window at D. 

If the department is to be placed at the rear of the 
store, a substantial partition about 40 inches high is 
constructed at P-P-P to separate the repair division 
from the selling space and to‘keep sales people from 
accidentally bumping or brushing against the work 
bench. (And if your bench should thus face the retail 
sales force, you had better surround it on three sides 
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MANY OWNERS OF SMALL JEWELRY 
STORES, as well as some of the larger ones, 
are now finding themselves without sufficient 
watchmakers to handle the influx of repair 
work. We shall not attempt, in this series of 
articles, to discuss the whys and wherefores 
of the seeming scarcity of competent watch- 
makers, nor the large influx of repair work. 
These subjects have been amply discussed 
within these pages from time to time. 


IN THIS SERIES OF ARTICLES entitled 
“The A.B.C. of Watch Repairing” we shall 
try to avoid the too technical phases of the 
subject, meanwhile endeavoring to present 
helpful information to (1), the store-owner 
who may have had a bit of experience in re- 
pairing watches and now finds himself per- 
sonally confronted with all the repair work 
in the store; (2), the young man or young 
woman, who, having some aptitude in this 
line, may desire to become more familiar 
with this fine work, and (3), a few notes 
which may help the earnest watchmaker, 
wherever he is found. 


IT IS WITH A SPIRIT OF DESIRE to as- 
sist our fellow workman that we submit these 
articles. 





with plate glass.) A gate is installed at D to allow 
convenient passage between departments. 

With the bench in this position, the man at the bench 
can observe the entrance of his customers, greet them, 
receive or deliver their work, or take watches onto his 
bench for examination with a minimum of useless motion 
or lost steps. Notice that while the actual operations 
on the watch at hand are not right under the nose of 
the customer, they are not completely out of sight. But 
very important, they are out of reach. Be sure to leave 
a passageway between the bench and the show case as 
shown in the diagram. Its width, plus the width of the 
show case, will be quite effective in keeping things on 
the bench out of reach, as well as allowing room for 
salespeople who must pass that way, or who come in to 
assist the watchmaker at the show case. 

The bench itself may be of any type that the watch 
maker fancies, or may have at hand. It should either 
have legs long enough so that one may very easily sweep 
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under its entire area-—or it must be skirted right down 
to the floor to prevent any pieces of material that might 
be dropped from getting under it. The bench must not 
touch any other piece of furniture, or any partition. This 
will save you many a troublesome jar when you are 
doing a ticklish piece of work. 

The show case should, of course, contain a display of 
watch accessories. Such a display, right at the place 
where work is taken in and delivered, reminds many a 
customer to get a new band while he’s getting his watch 















































rr 
z 
WINDOW 
P P 
D 
x 
Ss A BENCH 
o 
= 
ty 
a 
< x 
oO 
oe ° 
ii} o 
i || <q 
| oq 
| ‘ «= x 
| * ° 
w 
: 
x 
SAF Ep 
u 





Fig. |.—A convenient, workmanlike layout for the watch repair 
department. See text for explanation of symbols. 


tixed up, and means just that much extra business. ‘The 
upper part of the show case should be rather shallow, 
but the case must, like all the other furniture, fit tight 
to the floor to prevent the stray pieces of material from 
the bench from getting under it. The lower portion of 
the case, should be an enclosed cabinet with doors open 
ing towards the watchmaker in the positions indicated 
by “ar 


material within easy reach of the man at the bench from 


“M’’. This provides an ideal place for keeping 


his stool. 

For the clock, a good seconds-beat pendulum regu 
lator (weight driven) is satisfactory. Hanging it in the 
position shown makes it readable to the man at the 
bench, very clear to the customer standing before the 
show case, and if the department is adjacent to the win 
dow as in the sketch, the clock may be easily seen from 
the outside. 

“A” is a platform some 20 inches above the floor, upon 
which may be placed the cleaning machine, alcohol cups, 
and the like. The rack of finished work is also placed 
within at the bench, as 


convenient reach of the man 
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shown. 


Inasmuch as we all make a little slip once in 
while, it is a good idea to have a padded shelf along th: 
bottom of that rack, so that if a watch is dropped ir 
hanging it up or removing it, it will not be injured 
Also, this shelf provides a good place to set your fold 
ing traveling clocks and any watches that will not han, 
on a hook. 

Make the shelf at least 6 in. wide, with a guard rin 
some 2 in. high around it. 

“T” is a small table upon which the timing machine 
may be placed or, if you prefer, place the timing ma 
chine at “A,” and put the cleaning machine at “T”. 
If yours is a small shop where you have your individual 
safe, place it in some such position as shown, where it 
may be easily seen through the window at night. Keep 
a dim night light burning near it, shielded to conform 
to dim-out regulations, of course, if you're in a dim-out 
area. However, if the watchmaking shop is a depart 
ment of a store, the store safe is available, and the mat 
ter of a safe need not concern you. 

You will save yourself many a headache if you have 
a hardwood floor, thoroughly waxed, or have your floor 
You know that 
you may drop small pieces of material, and a smooth 


covered with waxed seamless linoleum. 


fHoor with no cracks, and no crevices, under your furni 
ture will be a wonderful help in retrieving the elusive 
pieces. Also a floor of one of these types is less likely 
to damage a part that is dropped than a floor of cement 
or terrazzo. 

Lighting. It often happens that the bench in a smaller 
shop is placed almost in the window. In such a case, if 
at all possible, the window should face the north. 
Otherwise strong sunlight will glare into your eyes at 
times. Also, be on the lookout for a bright reflection 
from the windows of some taller building across the 
street. If possible, it is better to have the bench away 
from the window a bit, and use a good artificial light. 

Artificial light may be kept at an even intensity 
throughout the day, making it steadier on the eyes. The 
modern “daylight” type of fluorescent lamp is splendid. 
It gives a clear, diffused light and will neither burn your 
forehead if you happen to lean into it, nor keep your 
sawdust box warm. Get a lamp of 20 watts or more 
then the tube will be long enough to give a well-lighted 
bench almost without shadows. A double-tube lamp is 
preferable because when a moving balance is viewed 
under a single tube fluorescent lamp, one may often 
This is 
diminished if a double-tube lamp is used. 


notice a slight stroboscopic effect. greatly 
The lamp 
should, of course, have some means of adjusting either 
its bracket up and down or from side to side. 

Needless to say, an overhead fixture with no less than 
a 100-watt ordinary bulb should be suspended from the 
ceiling to light the entire department. 

The furnishings should be finished in natural wood, 
or some light color. The shop will appear more attrac 
tive, cleaner, and with the light finish, you will have to 
keep it clean. A clean, attractive place pays. The old, 
dark, gloomy watchmaking shop belongs to a bygone 
generation. Such things as the polishing wheels and 
crystal grinders should be in a back room. They throw 
too much dust and lint into the air to be welcome in the 
close vicinity of a neat clean watch repair bench. 


(To be continued next month) 
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. AS GENERATOR—Am moving location of my 
shop and find that where I am going there is no 


supply of gas that I can have piped in for soldering, 
What apparatus is advisable for making 


(Question No. 5506.) C. M.D. 


melting, etc. 


gas in the shop? 


Answer -There are numerous makes and forms of 
small gas generators in which gasoline is vaporized to 
produce gas that may be used in blowpipe and furnace 
in jewelry shops, just as illuminating gas from a city 
supply is used. Probably the most widely used of these 
are the various models made by the Sams Co. and Buf 
falo Dental Mfg. Co. No doubt your regular jewelers’ 
supply dealer can quote prices on these and other makes 


of equipment for the same purpose. 


(; OLD-BACKED--Came across a new word I never 
J heard and would like to know just what it means: 
Is this just another 


“gold-backed” diamond jewelry. 
name for gold-filled? (Question No. 5507.) C. P. 


Answer--The term gold-backed was formerly much 
used to describe a kind of stock for making fine jewelry 
that is not as much used as formerly; that is, diamond 
set pieces that are of platinum in front and on the ex 
posed sides, but of gold in back of the platinum. The 
idea of it is. of course, to cut down the total cost of 
massive work with platinum setting for diamonds, keep 
ing to the use of precious metals only. Since platinum 
prices went down and gold price up, there is not enough 
difference between them to justify the labor-cost of 
making work out of the laminated metals. 

EMOVING BLUE-~I see some writers recommend 
different acids for removing blue from tempered 
Which do 
vou advise, muriatic or hydrochloric acid? (Question No. 
5508.) C. K. 


steel, or from staffs after pivoting is done. 


Answer. —Hydrochloric and muriatic acids are the 
same thing: this acid, or sulphuric acid, kept in a jewel- 
ers’ acid bottle with glass stopper with attached stem for 
applying the acid, is effective as a blue-remover. Some 


workmen prefer having the acid diluted with an equal 
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but if this is 


done. be sure in mixing to slowly drop acid into water, 


quantity of water. as being less corrosive; 


instead of water into acid. to avoid boiling that may 
splash acid out and do damage. Another important thing 
is to wash the work with soap and water after using any 


acid, to prevent rusting of the steel. 


W ATCH CASE CAP- —Is there any way of protect 
ing the surface of a watch case cap from direct 


hammer blows. while removing a dent on a case-stake? 
| mean, to prevent small separate dents or pits in the 
case cap that are made by the hammer head? (Question 


No. 5509.) M. S. T. 


Answer One of our subscribers has written us of 4 
clever trick he uses for doing just what you ask about 
He covers the case cap with an unbreakable watch 
crystal, and since the hammer blows are received on the 
crystal, there is no direct contact of work and hammer, 
which prevents the latter from pitting the metal of the 
cap. The transparency of the crystal allows you to see 


how the work is progressing. 


ae TABLE-~—Sometimes I have a roller table 
to remove that is too small to be handled by my 
How can I take it off the staff without 
Question No. 5510.) C. T. 


roller remover. 
danger of marring it? 

Answer- Tighten the roller table up in a closely fit 
ting wire chuck in your lathe. Grasp the balance staff 
at the hairspring collet hub, with a pair of brass-lined 
flat pliers, and pull the staff out of the roller, using a 
very slight twisting motion. at the same time pulling 


lengthwise on the staff. 


railroad grade 


NAFETY 


watch is 


PINION—On an 


or stamped 


IS-size 


engraved “safety pinion: 


what does this mean? (Question No. 5511.) C. T. 


Answer-—In this watch, the center pinion is made 
in two parts; the arbor, and a separate portion on which 
the leaves are cut. The latter is screwed on the arbor 
with a thread that keeps the pinion turning the arbor 
normally; but if the mainspring breaks, the recoil of the 
barrel unscrews the pinion from the arbor, to prevent 


damage to anv other part of the watch. 
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Special Notices 


Payable invariably in advance. 


Rates under all headings except 
“Situations Wanted” $1.50 for first 25 
words. Additional words, 5c. a word. 


SITUATION WANTED (75c. for 
first 25 words. Additional word 5c. a 


word, 


Heavy type, $3.00 for first 25 
words. Additional words, 10c a word. 


Name, address, initials and abbrevi- 
ations count as words, and are charged 
for as part of the advertisement. 


If answers are to be forwarded, 15c. 
extra to cover postage must be en- 
closed. 

Advertising matter addressed to 


Classified advertisers will not be de- 
livered. 


Advertisers who are not subscribers 
should send 25c. if they desire a copy 
of the paper containing their adver- 
tisement, 


Special notice forms close 20th of 
month. 


Unless the advertiser instructs us to 
publish his name and address, all 
answers will be directed care The 
Jewelers’ Circular-Keystone. 


In answering ads, do not enclose 
original letters of recommendations, 
send duplicates. 


To avoid unnecessary correspon- 
dence mention your location in the 
advertisement. 

Jewelers’ Circular-Keystone 
100 E. 42nd St., New York 


Situations Wanted 


Under this heading, 75c. for first 25 
words, 5c. for each additional word; 
minimum charge, 75c. 





STENOGRAPHERS, BOOKKEEPERS, 
typicts, clerks furnished; no charge. 
Fulton Agency, 93 Nassau St., Cort. 
7392, New York. 





FIRST CLASS jewelry jobber stone set- 
ter and engraver; best references. Ad- 
dress “E., 3285,"" care Jewelers’ Circu- 
lar-Keystone. 





WATCHMAKER and engraver, out of 
draft, with general jewelry store ex- 
perience, wants position. Address “K., 
3310,” care Jewelers’ Circular-Keystone. 





EXPERIENCED watchmaker desires 
steady position in New York, Connecti- 
cut or New Jersey. Address “G., 3327,” 
care Jewelers’ Circular-Keystone. 





WATCHMAKER’S assistant, age 36, 
married; some schooling, some experi- 
ence; desires work under capable man 
to learn watchmaking’ thoroughly. 
Allen Kaufman, Steger, III. 


| 
| 
] 


WATCHMAKER with 25 years’ experi- 
ence, age 45, married; own tools; first 
class store only; estimate and give out 
work; best of references. Address ‘“H., 
3302,” care Jewelers’ Circular-Keystone. 





RETAIL jewelry salesman, cash, credit, 


10 years’ experience; 32 years old, 
draft deferred; best references. Ad- 
dress “Circular 1334,” Room 1415, Hey- 
worth Building, Chicago, III. 





JEWELER, first class, on gold mountings 
also repairing, wishes a good, steady 
position with a reliable firm, Southern 
or Western states. Address “H., 3313,” 
care Jewelers’ Circular-Keystone. 





SALESMAN, 25 years’ experience dia- 
monds and jewelry; all large cities 
coast to coast; desires connection. Ad- 
dress “B., 3320,” care Jewelers’ Cir- 
cular-Keystone. 





ESTIMATOR, fully experienced taking in 
and delivering work; keeping complete 
records of repairs, wishes to hear from 
firm in need of such a man: no actual 
bench work considered. Address “C., 
3249,” care Jewelers’ Circular-Keystone. 





SALESMAN retail; Christian, age 42, de- 
sires permanent position with reliable 
concern; 24 years’ experience, thor- 
ough; excellent references; at present 
employed. Address “B., 3341,” care 
Jewelers’ Circular-Keystone. 





YOUNG WOMAN, pleasing personality 
over 15 years’ experience, both in gold 
office and with large jobbing house; 
conscientious and willing worker. Ad- 
dress “J., 3274," care Jewelers’ Circu- 
lar-Keystone. 





SALESMAN, 25 years’ experience dia- 
monds, watches and jewelry, window 
trimming; seven years’ credit experi- 
ence; references; New York or Brook- 
lyn. Address “E., 3324,” care Jewelers’ 
Circular-Keystone. 





LADY, 17 years knowledge general jewel- 
ry business; experience selling stock 
and stock record, buying, and assisting 
with office work; capable, conscien- 
tious; A-1 reference. Address “G., 
3296,” care Jewelers’ Circular-Keystone. 








WATCHMAKER, expert on Swiss and 
American; Bowman _— graduate; 20 
years’ experience; draft exempt; can 
wait on trade: best of references. Ad- 
dress “E., 3290," care Jewelers’ Circu- 
lar-Keystone. 





CERTIFIED watchmaker wishes position 
with reliable jeweler who has surplus 
work; would consider handling limited 
amount at my home; high grade work- 
manship. Address “L., 3306,” care 
Jewelers’ Circular-Keystone. 





BOOKKEEPER, young woman, over 10 
years diversified executive experience 
jewelry industry; knowledge _ stenog- 
raphy ; complete charge correspondence, 
collections and credits. Address “A., 
3303," care Jewelers’ Circular-Keystone. 





DIAMOND MAN, assorter and checker, 


knowledge of merchandising also 
wholesale and manufacturing; office 
experience; best references; not sub- 


ject to draft. Address “K., 3316,” care 
Jewelers’ Circular-Keystone. 





WATCHMAKER, 35 years’ experience on 
all grades of watches, close timing, 
proper adjustment; clocks, light jewel- 
Ty repairing; reference; position in 
New York or vicinity; age 52. Address 
“D., 3263,” care Jewelers’ Circular- 
Keystone. 








OPEN for position May; second watch 
maker, jeweler, engraver all around 
workman or engraving alone; age late 
fifties; samples engraving on request 
prefer southwest or Pacific coast. Ad 
dress “A., 3242,” care Jewelers’ Circu 
lar-Keystone. 





JEWELER, model maker, specializing 
mountings and every other kind of 
ring; expert centrifugal pressure cast 
er, desires to change his position; New 
York City or Newark only. Address 
“C., 3282," care Jewelers’ Circular- 
Keystone. 





BOOKKEEPER expert; credit lady; 
collections, correspondence, office 
manager; thorough knowledge of 
the jewelry business; excellent ref- 
erences; executive position; New 
York only. Address “J., 3309,” care 


Jewelers’ Circular-Keystone. 





DIAMOND MAN of high character and 
ability; excellent salesman, wide ex- 
perience as buyer of loose and mounted 
jewelry of every description; a perma- 
nent, responsible position will only be 
considered. Address “L., 2796,"" care 
Jewelers’ Circular-Keystone. 





WATCHMAKER, fine accurate workman, 
excellent reference; age 42; over 326 
years of experience on all types in- 
cluding chronographs and stop watches, 
which time closely; born U. S. A. Ad- 
dress “R., 3030,” care Jewelers’ Cir- 
cular-Keystone. 





CERTIFIED watchmaker for complete 
charge of watch repair department; 
high grade workmanship; 30 years’ ex- 


perience; age 50; salary $100 per 
week; give full details in reply. Ad- 
dress “M., 3307,” care Jewelers’ Cir- 


cular-Keystone. 





MANAGER, 20 years’ experience; famil- 
iar all details credit business; draft 
exempt; take complete charge, sales, 
advertising, credits, displays, merchan- 
dising; executive ability; now em- 
ployed, desires change; Ohio preferred. 
Address “H., 3305,” care Jewelers’ Cir- 
cular-Keystone. 





FORMER traveling salesman, 25 years’ 
thorough experience diamonds and 
jewelry; desires inside position with 


wholesale or retail house; capable tak- 
ing charge; location or size city 1m- 
material; highest trade reference. Ad- 
dress “A., 3319," care Jewelers’ Circu- 
lar-Keystone. 





APPRAISER diamonds, 
better grade; over 25 
York City experience; knowledge auc- 
tion values, bookkeeping, sales; man- 
agerial ability; late manager of one of 


pearls, jewelry 
years of New 


New York City’s leading loan com- 
panies; over draft age; locate any- 
where; references; bank, trade, etc. 


Address “‘A., 3280,” care Jewelers’ Cir- 
cular-Keystone. 





FIRST CLASS jeweler, repairer and 
some new work, diamond setter, can do 
all kinds of letter engraving, estimator 
on special order work: can estimate 
watch repair work; have had 22 years’ 
store experience, employed at present 
over nine years, like to make a change; 
good references; New York or vicinity 





preferred. Address “B., 3281,” care 
Jewelers’ Circular-Keystone. 
MANAGER-BUYER, 44, credit store, 


offers his services immediately; top 
salesman and originator of modern in- 
stallment methods of operating; capa- 
ble of taking complete charge of buy- 
ing, sales, credits and_ collections; 
creative window trimmer and original 
ideas on promotional work and adver- 
tising layouts. Address “J., 3314,” care 
Jewelers’ Circular-Keystone. 
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WOULD LIKE to connect with retail 
jeweler anywhere, one who would trurh- 
fully appreciate honesty, loyalty and 
fully qualified super-salesman and store 
manager; there’s not one phase of the 
retail jewelry business I lack in knowl- 
edge or experience; employed at pres- 
ent, but much dissatisfied; available 
April; my firm knows of this; chiselers 
please don’t answer. Address “Super, 
3312,” care Jewelers’ Circular-Keystone 





STORE ANALYST; high grade man; 
demonstrated selling and man- 
agerial ability; admirably equipped 
performing large volume cash or 
installment business; to avoid un- 
necessary correspondence please 
advise full details and maximum 
salary offered to start; communi- 
cations invited from coast to coast; 
metropolitan city preferred; all re- 
plies treated with strictest confi- 
dence. Address “D., 3323” care 
Jewelers’ Circular Keystone. 








Lines Wanted 


Minimum charge (25 words) $1.50 
Additional words, 5 cents a word 


FOSS SSS 





OHIO representative, high standing with 
the jewelry trade, desires good line 
commission basis; best references. Ad- 
dress “A., 3356," care Jewelers’ Circu 
lar-Keystone. 





WELL KNOWN watch salesman repre- 
senting first class importer, following 
in New York and 15 other states, visit- 
ing about 2000 first class jewelers, de- 
partment’ stores, opticians, sporting 
goods stores, etc., wishes to represent 
manufacturers of non-conflicting lines, 
lapel watches, novelty jewelry (genu- 
ine and plated) also other general mer- 
chandise; best references. available. 
Address “K., 3299,” care Jewelers’ Cir- 
cular-Keystone. 











Help Wanted 


Minimum charge (25 words) $1.50 
Additional words, 5 cents a word 





WANTED experienced salesman; excel- 
lent salary, steady position. Write or 
call A. Hirsh & Son, San Jose, Calif. 





WATCHMAKER, permanent position. 
H. V. Carlman, 2% N. Royal St., 
Mobile, Ala. 





WANTED, experienced engraver; perma- 
nent position; $60 week; fine store in 
South. Address “P., 3133,” care 
Jewelers’ Circular-Keystone. 





WANTED first class watchmaker for our 
new beautiful Hot Springs, Arkansas, 
store. Write Selle of St. Louis, Hot 
Springs, Arkansas. 





MANAGER, for an Ohio credft jewelry 
store; in reply state experience end 
references. Address “F., 3271,” care 
Jewelers’ Circular-Keystone. 





WATCHMAKER wanted; steady posi- 
tion; willing worker; good salary. Ad- 
dress “Coun., 3276,” care Jewelers 


Circular-Keystone. 


WANTED, watchmaker for retail store 
good salary; give references; must 
have Wisconsir license Blum’s, 128 
State St.. Madison. Wis 


JEWELER, one who can set diamonds 
and do special order work; no floaters 
need apply; salary $60 Harry C 
Wright & Sons, Greensburg, Pa 


WATCHMAKER, dependable, capa- 
ble; pleasant working conditions; 
position permanent; salary $60. 
Ray Jewelry Co., Rome, Ga. 


WATCHMAKER, experienced; good pay; 
steady position; good hours; excellent 
working conditions; in New Jersey. 
Address “K., 3127," care Jewelers’ 
Circular-Keystone 


OPTICAL benchman, draft exempt for 
modern dispensing store in Rochester, 
N. Y.; no polishing or edging; excel- 
lent opportunity. Address “F., 3120,” 
care Jewelers’ Circular-Keystone 


WATCHMAKER for West Coast posi- 
tion; permanent; good working condi- 
state age and experience. Ad- 





tions : 
dress “E., 2040," care Jewelers’ Cir- 
cular-Keystone 

WATCHMAKER, salesman, light 
jewelry repairman and an_ all 


around man; good salary and steady 
position to the right man. J. W. 
Nichols, Uniontown, Pa. 


WATCHMAKER, draft exempt; capa- 
ble on small work also R. R. work; 
some clock work, no jewelry re- 
pairing. N. C. Nelson Co., Concord, 
N. H. 


WANTED, watchmaker, light jeweler; 
permanent position to right man; state 
salary expected, with references and 
experience. Bright Jewelry Co., Inc., 
Flizabeth City, N. C. 


WANTED, reliable person to handle any 
available costume jewelry we have to 
sell and deliver: must have A-1 ref- 
erences. Address “G., 3272,” care 
Jewelers’ Circular-Keystone 





TWO WATCHMAKERS, permanent posi- 


tions; salary $75 per week for capable, 
steady, sober watchmakers Address 
“H., 3297," care Jewelers’ Circular 


Keystone 


JEWELER, diamond setter, preferably 
one who can also engrave; permanent 
position; excellent salary for capable, 
steady man Address “J., 3298,” care 
Jewelers’ Circular-Keystone. 


WATCHMAKER; permanent; retail 


store; must be capable; pleasant con- 
ditions; $50 weekly, plus overtime 
bonus ; Allen 


write all particulars. 
Zarger, Jr.. Peekskill. N. Y. 





WATCHMAKER, must be _ reliable 
man and Al mechanie; excellent 
wages, good working and living con- 
ditions. Rogers & Company, 15 
South High St., Columbus, Ohio. 





WANTED, watchmaker who can fit fancy 
crystals, repair a limited number of 
clocks and fill in balance of time on 
watch repairs; permanent job, $60. 
Write or wire C. A. Schnack Jewelry 
Company, Alexandria, La. 





WATCHMAKER, dependable and capa- 
ble; excellent opportunity; pleasant 
working conditions; permanent; state 
age, qualifications and salary expected 
Address “J., 4321," care Jewelers’ Cir- 
cular-Keystone. 





WANTED man, draft exempt, to man 
age and assist in management of mod 
ern, installment jewelry store in cen- 
tral Illinois; write stating qualifications 
and salary desired. Address “B., 3246,’ 
care Jewelers’ Circular-Keystone 


WANTED, first class watchmaker for 
benchwork only; give full particulars 
and salary wanted first letter; one cf 
largest and oldest jewelers in South 
Bromberg & Company, Birmingham 
Ala 





JEWELER and engraver; permanent 
position with an old establishment i: 
fine southern city; good working condi- 
tions; give particulars as to experience 
and salary Hale’s jewelers, Estab 
lished 1856, Greenville, S. C 





GOOD permanent position open for re 
liable manager, for modern installment 
jewelry store in south central Ohio 
in letter give references, experience, 
age and qualifications. Address “L., 
3278,” care Jewelers’ Circular-Keystone 





ENGRAVER for high class store; high 
grade work; write full particulars 
with picture and samples; must be 
good work; state salary. J. Jessop 
& Sons, 1041 5th Ave., San Diego, 
Calif. 





SECOND WATCHMAKER; a desira- 
ble opening for a second watch- 
maker in a fine store; liberal sal- 
ary; ideal working conditions. Lux, 
Bond & Green, Inc., 70 Pratt St., 
Hartford, Conn. 





WATCHMAKER; a permanent open- 
ing for a first class watchmaker; 
ideal working conditions; liberal 
salary; fine retail store. Lux, Bond 
& Green, Inc., 70 Pratt St., Hart- 
ford, Conn. 





WATCHMAKER, first class; excellent 
salary and good working conditions 
in old established store; position 
open immediately; full details in 
first letter. Moorefield, The Jew- 
eler, Anniston, Alabama. 





WATCHMAKER, dependable and ca- 
pable; excellent opportunity; pleas- 
ant working conditions; permanent; 
state age; qualifications and salary 
expected. Address “Maine 3287.” 
care Jewelers’ Circular-Keystone. 





(Continued on page 136) 
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Special Notices 


(Continued trom page 135) 


HELP WANTED—Continued 


YOUNG LADY, knowledge bookkeeping 
and typing, also general office work; 
experienced wholesale and manufac 
turing jewelry; write full particulars 
Address “D., 3344,” care Jewelers’ Cir 
cular-Keystone. 


WANTED at once watchmaker ; $70 
week, plus overtime, can earn $100 or 
more a week well established store, 
pleasant surroundings ; permanent ; 
wire, phone or write Acme jewelers, 
12S Main St Evansville, Ind 


YOUNG LADY, knowledge bookkeeping 
und typing, also general office work: 
experienced wholesale manufacturing 
jewelry; write full particulars. Ad 
dress “‘D., 3344,” care Jewelers’ Circu 
lar-Keystone 


IIEWELER, assist on watch, clock work; 
permanent position ; assistant to Owner, 
vood working conditions; state uge, 
salary, experience; eastern city. Ad 
dress “G., 3349,” care Jewelers’ Ch 
cular-Keystone 


IEWELER who is capable of doing first 
class repair work wonderful opportu 
nity for a good mechanic; state ex 
perience, where in the past employed 
and salary expected Address ‘ 


295," care Jewelers’ Circular-Keystone 


MANUFACTURING jeweler and stone 
setter to take charge of shop in good 
retail store; write experience, salary 
expected and references; good housing 
conditions Henebry & Son, Roanok 
Va 


WATCHMAKER wanted, first class, not 
subject to draft; please give age, ex- 
perience, references and salary: not in 
camp or war work area: good housing 
conditions Henebry & Son, Roanoke 

al 


$75 WEEK for 1st class combination 
watchmaker and jewelry repairman in 
N. W. Ohio city; state experience with 
first letter: desirable working condi 
tions; steady Address “C., 3321.” care 
Jewelers’ Circular-Keystone 


WATCHMAKER, first class mechanic: 
permanent position in high class jewelry 
store; complete charge of department ; 
best working conditions; state qualifi 
cations, age and salary expected. Nel 
son Page, Inc., Charlotte, N. Cc 


JEWELER, wanted with bench-work ex- 
perience, making gold rings: steady 
employment, good wages, pleasant 
working conditions on quality products 
H. R. Terryberry Co., Manufacturers, 
(irand Rapids, Michigan 


WANTED, Al watehmaker for perma- 
nent position; $70 weekly straight 
tme, time and one-half all over- 
time work; average $100 per week 
and more: plenty of work. Ander- 
sen’s Jewelers, Macon. Ga. 


REPAIR CLERK; a desirable position 
for an expert repair clerk; either 
man or woman; fine retail store: 
liberal salary; state details in first 
letter; confidential. Lux, Bond & 
Green, Inc., 70 Pratt St., Hartford, 
Conn. 








WANTED immediately dependable 
watchmaker; excellent opportunity 
for capable man; permanent posi- 
tion; salary $65 to $75 per week; 
Ohio town; congenial surroundings. 
Address “E., 3266,” care Jewelers’ 
Circular-Keystone. 


WANTED combination watchmaker, 
jeweler and salesman, capable of 
store management; steady position; 
must be energetic, honest and sober; 
$50 to $60 weekly. H. H. Blase, 
64. S. Main St., Wilkes-Barre, Pa. 


YOUNG LADY, or man (who's draft ¢x 
empt) knowledge wholesale and manu 
facturing jewelry; experienced; take 
charge repairs and orders; knowledge 
colored stones desirable; write all pat 
ticulars. Address “.. 3343,"" care 
Jewelers’ Circular-Keystone 





JIWELER, stone setter with retail stor 
experience ; permanent position in 
pleasant surroundings; assist in store: 
chance for advancement; state salary 
and experience: New York State. Ad 
dress “E., 3348,” care Jewelers’ Circu 


lar-Kevstone 


WATCHMAKERS, dependable with 
executive ability, to have complete 
charge of repair departments; also 
capable watchmakers, steady work day- 
light shop; jeweler and engraver, or 
engraver who could help on other ré¢ 
pairs: permanent positions; ideal work 
ing conditions: write your qualifica 
tions Shaw Jewelry Co., Galveston, 
Texas. Smith-Williams Jewelry Co., 
Riehmond, Va 


“a 
=> 


"ATCHMAKER wanted: we have one 
of the finest stores in Cedar Rapids 
and place quality workmanship and 
character above all: will pay from $50 
to $60 per week: write or contact The 
Jewel Box, 205 2nd St., Cedar Rapids, 
Towa 


\NTED, jeweler, either experienced o7 
partial experience in jewelry repairs of 
all kinds, also some manufacturing: 
must be dependable and trustworthy 
state salary and experience in first 
letter. FE. L. Koppin, 501 Temple Bldg 
Rochester, N , ¥ 


WANTED: we want a skilled combina 
tion engraver and diamond setter who 
can also do simple jewelry repairing: 
permanent and pleasant position: sal- 
ary $75 week: job in the deep south. 
Address ‘“X., 3213." care Jewelers’ 
Cireular-Keystone 


WATCHMAKERS and jewelers wanted 
for old established high class store 
one of the finest on coast; plenty of 
fine work, good salaries; fast growing 
city of opportunity: write full par 
ticulars with picture. J. Jessop & Sons, 
1041 5th Avenue, San Diego, Calif. 


HIGH CLASS watchmaker, optometrist. 
$75 per week: also all around watch- 
maker and clockmaker who is compe- 
tent on electric as well as chime clocks: 
top wages: both positions permanent. 
Nelson Jewelry Co., 408 Riverside Ave., 
Spokane, Wash. 


WATCHMAKERS, A-1, trade shop ex- 
perienced: $100 to $175 weekly. 
plus overtime; our men earning this 
amount now; an_ interview will 
prove these facts; pleasant working 
conditions. The Wolf Company, 
740 Sansom Street, Philadelphia. 
Pa. 





FIRST CLASS combination man w! 
find real opportunity here; watc.- 
maker; engraver and light jewelry re 
pairs; cash store serving discriminat 
ing people; permanent position ; pleas. 
ant working conditions; if can qualify 
apply with references and full details 
James W. Uncles, Butte, Montana. 


WANTED, first class watchmaker a! 
engraver; must have Wisconsin 1 
cense, also capable of waiting on trad 
when necessary; good working cond 
tions: must be able to do first clas 
work; permanent position; $60 pe 
week. Address J. W. Anderson, Jewe! 
er, 132 West Grand Ave., Beloit, Wis 


WANTED, good watchmaker; permanent 
position: $50 to $60 weekly, according 
to ability; nice store, pleasant working 
conditions; town of 14,000, two miles 
from romantic old Mexico; good hunt 
ing and fishing; marvelous winter cli 
mate. Address S. FE. MceMath, Del Ric 
Texas 


POLISHER on jewelry for a medium 
sized shop; if you have two or three 
years’ experience or over, perfectly 
satisfactory ; give information in detail 
as to where in the past employed, ex 
perience and salary expected; good city 
and good shop. Address “M., 3293, 
care Jewelers’ Circular-Keystone. 


BELL JEWELERS, Aberdeen, Wash- 
ington, need two good watchmak- 
ers; positions permanent; must be 
first class; experience and_ refer- 
ences; $60 for 48 hour week; good 
working conditions; in leading 
store: apply with full details by let- 
ter or wire. 


WANTED, experienced watchmaker. 
draft exempt; start with $65 and 
bonus weekly; must be capable of 
assuming complete charge of repair 
department; unlimited possibilities: 
write full details including recent 
photograph to Jack Gerson, 200 
— Washington St., New Castle. 
>a. 


JEWELER and diamond setter; we 
have a permanent position open 
for a good mechanic who is expert 
in repairing and diamond setting 
and who is able to do some special 
order work for a small modern 
shop, for our own retail trade: 
liberal salary. M. A. Green, 117 
Bank Street. Waterbury, Conn. 


DIAMOND BUYER for one of Amer- 
ica’s best established wholesale 
firms; permanent position available 
for experienced person not over 50 
vears old; state qualifications, salary 
and draft classification; all replies 
strictly confidential. Address “D.. 
3283,” care Jewelers’ Circular-Key- 
stone. 


RING MAKER, about 40 years of age. 
accustomed to good income, to take 
charge of factory making 10K 
stone set rings; must be executive 
type with good clean personality: 
available on short notice; perma- 
nent and_ lucrative connection. 
Bardach & Company, Ltd., Indi- 
anapolis, Ind. 
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at HELP WANTED—Continued 
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ENGRAVER-STONE setter-jeweler to 
take over shop; owner drafted; 
shop complete with all needed tools 

] and supplies and doing a profitable 

I job; all income to go to acceptor 

for duration with an opportunity 


pe of entering partnership with owner 


after the war. Address “F., 3326,” 
care Jewelers’ Circular-Keystone. 


watchmaker, must be first 
understand rebuilding 
position ; complete 
bench and 
right man; lo 
mild and _ fine 


WANTED 
class worker, 
watches; permanent 
charge; furnish own 
good opportunity for 
eated in south Texas; 
climate to live; give reference; state 
salary in first letter Address “H., 
$354.” care Jewelers’ Circular-Keystone 


tools ; 


setter; prefer 

trade 
ma'!iu- 
New 
with 


WANTED, engraver and 
all around man; well equipped 
repairing, special order and ring 
facturing, located in western 
York ; remuneration commensurate 
your ability; give reference, past em 
ployment, family and draft status nd 
salary desired Address “G., 33309, 
care Jewelers’ Circular-Keystone 


SALESMAN WANTED: for a man in 
terested in his future, and not afraid 
of hard work, Busch & Sons of New 
ark offer unlimited opportunity this 
old reliable firm is interested in men 
who wish to get ahead, and will pay 
accordingly for ability and loyalty 
write or call in person. R. F. Sarge it 
V. Pres., Busch & Sons. 875 Broad St 
Newark, N. J. 


JEWELER, working foreman to 
charge of shop of about twelve 
know his business in special 
work and repairing; one who is 
gressive, alert and is looking for 
opportunity for advancement: 
married man considered; state age, ex 
perlence and where in the past 
ployed. Address “E.. 3294,’ ‘ 

| Jewelers’ Circular-Kevstone 


take 
must 
order 
pro 
wn 


only 


em 





are 








For Sale 


Stores, Stocks and Businesses 


Minimum charge (25 words) $1.50 
Additional words, 5 cents a word 


JEWELRY STORE located in large de 
fense area in New York City; excel 
lent repairs and sales; going into ser 

. vice; no auctioneers Address “D. 


5284," care Jewelers’ Circular-Kevstone 


material de 
Swiss watch 


CLOSING OUT out watch 


partment; complete line 


ot 


| materials including Zenith, Lemania, 
f Favre, Times and Optima Roland A 
Gloor, 10 W. 47th St., New York City. 
ACCOUNT ill health, must sell jewelry 
stock, sterling and plated flatware; 


state patterns wanted: defense town 
county location A Cc 
Reisz, 


good 


Wis 


seat, 


Baraboo, 


JEWELRY STORE, located close to De 
troit; clean stock, fiuorescent lights, 
walnut fixtures; enough repair work 
for three watchmakers; established 15 
years; $40,000 business last year; ill 
health reason for selling. Address “‘F., 


3254,” care Jewelers’ Circular-Keystone. 
THIRTY YEARS established jewelry and 
optical business, doing $12,000 yearly; 
watch repairing and optical $8,990; 
will sell for $5,000 cash or will trade 
for Chicago real estate; good opportu- 
nity for an optometrist Cc. E. Chap- 
man, 230 S. Halstead, Chicago, Illinois 














For Sale 


Fools, Equipments, Merchandise 


Minimum charge (25 words) $1.50 
Additional words, 5 cents a word 








SAWS, yellow Swiss and black (some 
Hercules) #6 /0-No + low price 
wholesale-retail; also fish and rabbit 
Swiss files. George Gazton, 59 W. 30tl 
St... New York City. 

“OG IMITATION stones for repairing 
jewelry, costume jewelry, etc., $2; dia- 
mond cut zircons, blue or white; 1 
per carat. B. Lowe, Box 311, St. Louis, 
Mo. 

BROKEN MOVEMENTS suitable only 


for material; 30 Swiss or 20 American 


for $5; large stock of gold-filled cases 
of all sizes B. Lowe sox 311, St 
Louis, Mo. 

(000 RING BOXES, paper 100 gross 
hold-on clutches; 300 ring trays with 
covers; wrist and pocket watches, se¢ 
ond hand Pollack, 95 Bowery New 
York City 

MILITARY stationery, o5¢ per box teel 
die engraved for Army Navy Air 
Force, Waves Waaces ete free san 
ples: Spencer Paper Company, 409 La 
favette St New York Clty 

DOUBLE WORK bench with grill, sa 
size watch board, mahogany ilso Wa 
cases, show cases solid mahogaly 
very chic reasonabl: Boston. Address 
“Kia oaee care Jewelers Cireula 
NKevstone 

FOR SALE, 75 gross mainsprings for 
pocket watches ($6.00 per gross) tw 
sets watchmaker’s tools, price J R 
sinder, 2540 Harriet, Minneapolis, Mir 
nesota 

TWO GROSS new watch crystals for 
$2.75: slightly used clean dials $2 per 
dozen; 100 pocket or 250 wristwatch 
crowns $3; two gross of optical 
screws $1 B Lowe, Box 311, St 
Louis, Mo 


NEW AND USED wheel cutters; slide 
rests; lathes and attachments; cash 
paid for used watchmakers’ lathes 
and attachments. R. P. “Dick” 
Gallien. 220 W. Sth St.. Los An- 
geles. Cal. 


six to 2] 


MICONCAVE crystals, 
: 106 


186 sizes, 25c. doz., 2.78 gross 
unedged fancy shape, 89%c 250 hour, 
minute, second hands, 83c. staffs, 
stems, jewels, mainsprings, ete.: send 
for bargain bulletin geck Bros., Lau 
Bldg Ft. Wayne, Ind 

JEWELERS priced show cards of dis- 
tinctio the finest and most artistic 
to help you in your window display: 
thousands of jewelers endorse our 
priced card system. Dauer Printing 
Co., America’s leading price card manu 
facturers, 31 E. 22nd St.. New York 
City write for samples now U. &. 
parcel post makes up your next door 
neighbor let's get acquainted 








Ix 
plate 


eases 


SET of jewelry store 
tures; eight, nine ft. wall 
glass shelves; six, nine ft 
plate glass top and sides; one 
shoe case 6’ x 7’ x 6’, plate glass 
and sides ; nine ft glass 
mirror back, 4 plate 

special alcoves, mirror 
solid walnut, beautiful finish we are 
going out of business and will sacrifice 
our equipment rather than_ store t 
Address Farmer-Cannon Jewelry Co 
,18 N. 20th St., Birmingham, Ala 


OMPLETE 
cases, 
floor 
horse 
to} 


t 





one 
glass shelves, fou 


backs, seats; al 


retall jewelers, wa 
turers dealers, we 
watcn repall 
books, wa I 
book re! 


ATTENTION 
makers, manutat 
carry a complete line of 
books, jewelry repair 
diamond stocl 

books, daily repor 

checks, deposit 
lopes, guarantees, 
stock, we wil 

Co., printers 
anufacturing 

New Yorl 
all pal 

t or 


stock books, 


eral stock hooks 
watch repail 
counter enve 
size cards, etc.;: if not in 
make it Dauer Printing 
designers, engravers, n 
Stationers, 31 E. 22nd St 
City We ship goods to 
the United States, parcel 
press write vour requiremé 


get acquainted for 


envelope 


ring 


ts <« 
pos 
nts 


scamples 


ASK 














Business Opportunities 


(25 $1.50 


Additional words, 5 cents a word 


Minimum charge words ) 


KVERY EFFORT is made by The Jewel- 
ers’ Circular-Keystone to keep its ad- 
vertising columns clean Advertisers 
under Business Opportunities, ete 
must furnish trade _ references. An- 
nouncements must pass the strict cen- 


sorship requirements of The Jewelers 


Circular-Keystaene 


GORDON BROTHERS, cash buyers 
of complete jewelry stores and sur- 
plus stocks; for details see our ad- 
vertisement page 89. 


HIGHEST cash prices paid for surplus 
or entire stocks and estates of dia- 


monds. watches and jewelry. M. 
Iralson. Suite 402. 209 S. State St.. 
Chicago. 

WE WILL PAY more for your stock of 
diamonds, watches and jewelry write 
new: enclose’ inventory banl ‘ 
jewelers references Marve Jew 
Co., 500 Pine St., St. Louis, Mo 

CASH for diamonds, watches and w 


established 37 years; send surplus 


ry 
stock to me and receive cash: trade or 
bank references Emil Noel, 29 E 


Madison St., Chicago, Il. 


WANTED TO BUY jewelry store ‘ 
established preferred: give full details 
and reason for selling; will pay ] 
cash if price Is reasonable corres 
pondence confidential Address “G 
201." care Jewelers’ Circular-Keystone 


COLMES BROS.; cash buyers of 
jewelry stores with or without fix- 
tures: we interview vou at our ex- 
pense in any part of the country: 





bank and trade references. 18 
Tremont St.. Boston. Mass. 

WHAT YOU can't sell we will buy: col 
lar buttons wanted, cuff links. em 
blems dings, broken jewelry, broker 
chrome bands, watch cases, dead stock 
of jewelry, stickpins, stones, odds and 
ends. et check sent promptly B 
Lowe. Box 311, St. Louis, Mo 





(Continued on page 1338) 





FOR APRIL, 1943. 


137 


—_——————— 











Special Notices 





(Continued from page 137) 





BUSINESS OPPORTUNITIES—Cont. 











_— 


M. HARRIS, jewelry auctioneer, 1337 
Fteley Ave., New York, N. Y., tele- 
phone Tivoli 2-3919, over 25 years’ 
experience; all correspondence con- 
fidential; auction sales or flat sales 





conducted on commission basis; 
write, wire or phone. 
SAMUEL GANSBERG will buy your 


surplus or entire stock and fixtures or 
estates for cash; my direct outlet en- 
ables me to pay you higher prices; 
bank and trade references of the high- 
est character. Write 37 Maiden Lane, 
New York. Telephone Bowling Green 
9-7151. 





JACK M. WERST will pay you spot 
eash for your surplus or entire 
stock of jewelry, diamonds, estates, 
with or without fixtures; operating 
from Coast to Coast; best refer- 
ences; no deal too large or small; 
act now. Miami Savings Bldg., Day- 
ton, Ohio. 





NAT LEHRER will buy for cash your 
jewelry store complete or any part 
thereof; my direct connections for 
outlet enables me to pay the best 
prices; all communications held 
confidential; bank, trade _refer- 
ences; write or phone, 132 Hester 
St., New York City; phone Canal 
6-8242, night phone Tivoli 2-3715. 





IF DUE to present changes, you wish 
to close out your business or re- 
duce your stock, we can accom- 
complish this quickly and _profit- 
ably; we have conducted successful 
auctions for the leading jewelers in 
all parts of the United States for 
the past 40 years. Write or wire 
A. E. Gates & Associates, 366 Fifth 
Ave., Room 817, New York City. 





HIGHEST PRICES paid for diamonds 
and diamond jewelry of any amount; 
eash remittance mailed the same day 
shipment received; goods returned 
prepaid and insured if you do not 
accept our offer; we also buy 
chipped, Old Mine and imperfect 
diamonds; turn into cash your ob- 
solete and excess diamonds and dia- 
mond jewelry; best bank and trade 
references; est. 1919. Harry Elkins, 
5 S. Wabash Ave., Chicago, IIl. 





ARE YOU GOING out of business? I 
can guarantee you the cost of your 
merchandise plus the expense of 
running a sale, with my personally 
conducted auction or flat sale; no 
sale too large or too small; I will 
also pay cash for your entire store 
with or without fixtures; write for 
my proposition, all correspondence 
confidential; best of references 
throughout past 30 years. Herman 

~~ 5 S. Wabash Ave., Chicago, 





MR. JEWELER do you need money; 
do you want to raise cash; if so get 
in touch with me at once and let 
me explain my plan, whereby you 
cannot lose money or prestige; my 
sales methods positively guarantee 
you against any loss; established 
since 1920; trade and bank refer- 
ences furnished upon request; all 
correspondence kept strictly con- 
fidential; wire or write at once. M. 
C. Maxwell, 1429 Boardwalk, Atlan- 
tic City, N. J. Phone 5-2920. 





DO YOU WONDER how you can stay 
in business for the duration and re- 
main solvent in view of stringent 
government limitations on the man- 
ufacture of saleable merchandise? 
Do higher overhead expenses, in- 
creased taxes and price control give 
you a headache? Would you like 
to retire from business if you were 
guaranteed the cost of your mer- 
chandise plus a profit of 50% to 
80% and assured your fixtures, ac- 
counts, lease and good-will would 
also be sold at a profit? You will 
never secure a higher price! Our 
ethical special discount selling ser- 
vice (not an auction) has produced 
profitable results for a host of dis- 
criminating jewelers during the past 
quarter of a century; you are not 
only promised but guaranteed by a 
cash bond the above results; we do 
not receive a salary or commission; 
you pay us a small portion of the 
net profit we secure upon your mer- 
chandise; why give this profit to 
some sharp-shooting stock buyer? 
If you prefer we will sell your store, 
stock, fixtures, accounts, lease and 
good-will in its entirety as a going 
concern without conducting a spe- 
cial selling event and get you the 
highest possible cash price; why not 
list your store with us or wire, or 
write us for open dates, full particu- 
lars and the names of our most re- 
cent clients; you will not be obli- 
gated; bank references will also be 
furnished. McRae & Shaw, 6th 
Floor, 168 N. Michigan Ave., Chi- 
cago, Ill. 








Wanted to Purchase 


Minimum charge (25 words) $1.50 
Additional words, 5 cents a word 





WANTED milling or wheel cutting at- 
tachment for jeweler’s lathe; send com- 
plete details to C. E. Haines, 300 N. 
Holliston Ave., Pasadena. Cal. 


LEIMAN OR BOLAND polishing ma- 
chine; state age, condition, price; also 
model. Lauter, 265 W. 40th St., New 
York City. 


WANTED TO BUY, rolling mill in good 
condition, power driven, double geared, 
with rolls 4 to 6 inches wide. Stanley 
Tam, 518% S. Main, Lima, Ohio. 


WANT TO BUY jewelry store for cash, 
in small town up to 50,000 population. 
Address “L., 2513,” care Jewelers’ Cir- 
cular-Keystone. 














WANTED, watchmakers’ lathes, attach- 
ments and tools, engraving blocks, roll- 
ing mills, scales, drills, ete.: give full 
details. Linick, Green & Reed, Inc., 29 
E. Madison St., Chicago, TI. 





WANTED antique earrings, bracelets, 
rose diamond rings, etc.; highest prices 
paid; bank and trade references. M. 
Lossman, 2460 Mission St., San Fran- 
cisco, Cal. 





WANTED to purchase, an eiectric watct 
cleaning machine, also friction jewel 
ing tool, in good condition; write ful 
description. E. D. Marshall, Huntsville 
Texas. 





WANTED TO BUY for cash, any quan 
tity new watch material of any kind 
also watchmakers’ tools in good condi- 
tion. M. Aschendorf, 11 John St., New 
Tork, NN. 2. 


WANTED, any size staking set, watch- 
maker’s lathes and other tools, also 
staking frames only; give description 
and price. Standard Watchmakers, 
1841 Broadway, New York City. 


WHOLESALER; interested in any line 
of merchandise that will sell in retail 
jewelry stores; submit samples, prices 
and delivery dates. Meyer Jewelry Co., 
11th and Grand Avenue, Kansas City, 
Missouri. 

WILL PAY cash for following: suc- 
tion polishing lathe; Oliver bench 
shears; rolls for square wire; draw 
plates, round wire; draw _ tongs. 
Write make, condition and price, 
1894 Hillside Terrace, Akron, Ohio. 

STERLING SILVER flatware, odd pieces 
or sets, engraved or not; will pay from 
$0.75 to $1.25 per oz. for any pieces 
in over 100 patterns; write telling num- 
ber of pieces, pattern, etc.; no scrap 
silver please! Vroman’s, 520 W. 7th, 
Los Angeles, Cal. 























To Let 


Minimum charge (25 words) $1.50 
Additional words, 5 cents a word 








SPACE to let in new 46th Street Jewelry 
& Diamond Exchange; see our ad in 
this issue, 40 West 46th Street Corp. 





BENCHES in jewelry factory; use of 
machines; also seat for engraver. 38 
W. 48th St., New York City, tel. Bryant 
9-7479. 

PART of jewelry office for rent to watch- 
maker or diamond dealer; north light; 
45 W. 45th St., Room 909, New York. 

WOULD LIKE to share our office in the 
Fred F. French Building, 551 Fifth 
Ave., New York, with congenial tenant 
in diamond or kindred business. Room 
1991. Murrav Hill 2-8899. 


SHOW CASE SPACE to let, reason- 
able rent, Holmes protected; lights 
and box in vault free. Union Jew- 
elers Exchange, 76 Bowery, New 
York. 

















Wanted to Rent 


Minimum charge (25 words) $1.50 
Additional words, 5 cents a word 





DIAMOND DEALER seeks private office 
within larger office, located uptown 
New York jewelry district; requires 
good light and messages taken; excel- 
lent references. Address “A., 3340," 
care Jewelers’ Circular-Keystone. 








Watch Work, etc., for 
the Trade 


Minimum charge (25 words) $1.50 
Additional words, 5 cents a word 





CAREFUL, honest, watch repairing for 
the trade, moderate prices: out of town 
orders attended to promptly. I. Kun- 
nel, 2 W. 47th St., New York. Phone 
Brvant 9-5065. 

CAREFUL watch repairing; skilled work- 
manship; prompt delivery, reasonable 
prices; out of town deliveries prompt 
attention. Frederick Lowey, 39-25 56th 
St.. Woodside, L. I., N. Y 
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GUARANTEED watch repairing for 
the trade; skilled workmanship; 
testing on our Time Micrometer in- 
sures quicker delivery; write for 
prices, or send trial package. The 
Wolf Co., 740 Sansom St., Phila- 
delphia, Pa. 

SPECIALIZE in making any part for 
plain or complicated fine watches; ma- 
terial for high grade swiss watches; 
also high grade watch repairing; mem- 
ber of Horological Institute of Amer- 
ica, Washington, D. C., and Horologi- 
cal Society of New York. M. Aschen- 
dorf, 11 John St., New York City. 











} Special Order Work and 


Repairs for the Trade 


Minimum charge (25 words) $1.50 
Additional words, 5 cents a word 





CTWEEZERS sharpened (hardened and 
tempered) ; straight tweezers, 50 cents; 


hair spring tweezers, 75 cents; satis- 
faction guaranteed; shipping charges 
extra. Valdemar Park 


Virtanen, 45 

Place, Morristown, N. J. 

JEWELRY AND WATCH repairing; 
since 1914 we have repaired watches 
and jewelry for the trade; all repairs 
finished like new. Hasenjaeger Bros. 
Jewelry Co. 505 Arcade Bldg., St. 
Louis, Mo. 














Patents 


Minimum charge (25 words) $1.50 
Additional words, 5 cents a word 





PATENT your good ideas; send me your 
simple sketch or model; free con- 
fidential advice-literature; register your 
trademarks. Z. H. Polachek, registered 
Patent-Attorney-Engineer, 1234 Broad- 
way, New York City. 








Lost and Found 


Minimum charge (25 words) $1.50 
Additional words, 5 cents a word 


LIBERAL REWARD for recovery two 
watches; nine jewel, six size Waltham, 
14K Hunting Case M3320605, C56237; 
15 jewel, 12 size Elgin open face gold 








filled case, M37412678, case 75388. Ad- 
dress “B., 3318,” care Jewelers’ Cir- 
cular-Keystone. 

—_____ 














Miscellaneous 


Minimum charge (25 words) $1.50 
Additional words, 5 cents a word 





JEWELRY and silverware engravin 
taught. Monogram Engraving Schoob 
303 Fifth Ave., New York City. Mu 
4-7572. Licensed Ly N. Y. S. Day- 
Evening. 

LEARN WATCH repairing by doing it; 
thorough training under expert in- 
structors. For information write Stand- 
ard Watchmakers Institute, 1841 
Broadway, New York City. 


WATCHMAKERS:; increase your ability 
through the highly recommended books: 
“Rules and Practice for Adjusting 
Watches” and “Practical Balance and 
Hairspring Work" by Walter Kleinlein. 
Your jobber or trade journal. 


RUSTED MOVEMENTS taken apart 
easily; rusted parts cleaned without 
damage; send $3.50 check or M. O., 
for % pint Jarene; no extra delivery 
charge in U. S., $1 for two ounce size; 











money back guarantee. U. S. Deter- 
gente Co., 271 Canal St., New York 
2 





Ordnance Dept. Commends 
Bulova Watch Co. 


At a meeting of the Industry Integra- 
tion Committee held in Philadelphia on 
Feb. 22, General R. E. Hardy of the 
Army’s Ordnance Department, compli- 
mented the Bulova Watch Co. on its fine 
record in the production of timing fuzes. 
In recognition of Bulova’s accomplish- 
ment, General Hardy appointed A. 
Shayne, Chief of the Bulova Fuze Divi- 
sion, as assistant chairman of the Inte- 
gration Committee of this important war 
activity. General Hardy stated that Mr. 
Shayne is now authorized to act for the 
Ordnance Department and any recom- 
mendations he may make as to inter- 
change of information, materials, or 
methods is to apply to all manufacturers 
producing fuzes. Mr. Shayne’s decisions 
will have the full backing of the Ord- 
nance Department. 

At the conclusion of the meeting a 
tour was arranged for all fuze manu- 
facturers to go through the Bulova Fuze 
Plant and Mr. Shayne pointed out to the 
visiting contractors the methods and 
improvements which have enabled Bulova 
to produce fuzes in large quantities. 


Oneida's Annual Report 
Shows Company in Sound Position 


Oneida Ltd. report for the fiscal year 
ended Jan. 31, 1943, as submitted at the 
annual stockholders’ meeting on March 
Ist, showed net income of $340,559 after 
depreciation, income and excess profits 
taxes, bonus to employees, and creation 
of a $400,000 reserve for contingencies 
partly from earnings and partly through 
other reserve adjustments. This com- 
pares with net income of $606,985 for 
the preceding year. 

After dividends of $168,014 on the 
preferred stock ($1.75 per share) and 
$123,718 on the common stock (62. cents 
per share) $48,827 was added to the 
earned surplus. The asset value of the 
common stock is now $28.18 per share. 


Current assets as of Jan. 31, 1943, in- 


cluding $1,491,494 cash, amounted to 
$6,012.626 and current liabilities were 
$925,586. 


Longines Obtains Injunction 
Against Use of Similar Name 


The Longines-Wittnauer Watch Com- 
pany, Inc., in a civil action against Emil 
Leichter doing business as Bridge Watch 
Company has secured a permanent in- 
junction restraining the latter from 
using on watches the name “Longeau” 
or “any other mark like or confusingly 


similar to the plaintiff's trade mark 
Longines.” The final judgment in the 
United States Court for the Southern 


District of New York was signed by 
Judge Alfred C. Coxe, on March 4, 1943. 
Leichter paid a substantial sum as dam- 
ages and he also surrendered with con- 
sent to cancel certificate of registration 
of U. S. Trade Mark for the word 
“Longeau” which was registered by 
Leichter January 12, 1943. 

Longines watches have been distributed 
throughout the country since 1866 and 
in this period the name “Longines” has 
acquired a valuable good will and gen- 
eral identification as the name of a fine 
watch as a result of the experiences of 
the consumer over the years. 





Swank Continues Aid to Jewelers 
While Producing for War Effort 


With sterling silver and gold filled 
jewelry selling in a highly satisfactory 
manner, brisk merchandising for all its 
products for spring was forecast by 
Swank executives recently. 

The rise of sterling silver to a place 
of high favor in consumer acceptance Is 
considered a particularly happy trend 
for jewelers. Swank officials attribute 
the preference for sterling to the modern 
American insistence on authenticity and 
genuine value, with currently increased 
purchasing power enabling purchasers to 
gratify their desires for jewelry of last- 
ing beauty. 

Swank national advertising will be in 
creased this spring over that of last year. 
While the trend will be away from the 
featuring of specific merchandise, and 
the theme “Limited in quantity .. . un- 
changed in quality” will be stressed, the 
name of Swank will be presented as 
synonymous with gifts of high standards 
for men. Much of this advertising will 
be directed to buying Father’s Day gifts. 

Swank is stressing in its trade adver- 
tising, the thought that one of the fun- 
damentals of a free America is the 
delightful privilege of giving gifts— 
gifts of substantial quality and practi- 
cality—gifts that afford lasting pleasure 
and uplift morale. 

However, while continuing to promote 
its regular line, Swank is by no means 
neglecting its war responsibilities. One 
of the first in the jewelry industry to 
start converting to war _ production, 
Swank, in the past year, has expanded 
along these lines tremendously. Much 
new and special machinery which will 
never be used in the making of jewelry 
has been installed for making tools for 
ammunition shells, a type of work for 
which it was found that the precision 
skill required in the manufacture of 
jewelry was exceptionally well suited 


Use of Palladium Is Growing, 
Survey Finds 

Patriotic simplicity marks the newest 
designs in engagement and wedding 
rings, according to a survey of manu- 
facturing jewelers newly made by Dr. 
Charles Engelhard, president of Baker 
& Co., Inc., refiners of precious metals 

“While some of the leading manufac- 
turers stock as many as 200 active de- 
signs, a majority of them are of the slim, 
tailored type, continuing a trend begun 
about two years ago,” Dr. Engelhard 
stated. 

“Indicative of the current trend is the 
increased use of white jewelry palladium, 
a precious metal of the platinum group 
which is not entirely needed in the war 
effort and is therefore available to take 
the place in the jewelry field of the 
platinum which is now restricted to war 
purposes. 

“Interesting design variations are 
being achieved by decorative motifs of 
this sister metal of platinum to contrast 
with yellow gold. These brilliant jewelry 
palladium inlays often assume _ well 
known diamond shapes, such as marquise 
and baguette, interwoven with other 
floral designs. Seventy-five per cent of 
all white trimming used with yellow 
gold is now jewelry palladium. 
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Manutiacturers’ News 


“Get Her the Ring Now That You Couldn't Afford Then," 
Suggests "'Keepsake's'’ New Window Display 





Keepsake's'’ new display 
fixture emphasizes the sug- 
gestion that the husband 
who could not afford an 
engagement ring ‘then’, 
should give ‘‘her'’ one now. 
Three other center panels 


in addition to the one 
shown here are supplied 
with the display — each 
with a different type of 
message. 
Many selling and merchandising ideas 


to help the jeweler tap the profitable 
market for diamond rings among 
the brides and grooms of yesteryear are 
included in the “Keepsake” merchan 
dising system for spring. 


new 


Many couples were married during 
depression years when they could not 
ifford a diamond ring. Now that they 


ire earning good money they are first 
class prospects for the purchase of one. 
To help jewelers in promoting such sales, 
one of the things that A. H. Pond Co.., 
makers of “Keepsake” diamond rings, is 
furnishing to retailers is a window dis 
play that features an attractive illustra 
tion of a married couple, with a “fac 
simile” note from the man to his wife 
which reads, “For my darling wife 

the ring T promised long ( (See 


” 
ago. 


New Canadian Manager for Gruen 


Charles S. Ballard, who has been asso 


ciated with the jewelry industry in 
Canada for many vears, has been ap 
pointed manager of The Gruen Watch 


Company of Canada, Ltd., Toronto. and 
has already assumed his new duties 
Previously, Mr. Ballard was merchan 
dise manager for People’s Credit Jews! 
ers, the largest credit company in 
Canada, with stores from coast to coast. 
He had held this position for nine vears. 
A native of Kingsville. Ontario, Bal 
lard, shortly after completing his school 


ing, spent three years learning watch 
making and then was with a materials 
house for two years. Next he took an 


optometry course and joined a Toronto 


firm as watchmaker and optometrist. 
Continuing his progress in the business 
field, he joined the T. Faton Company. 
largest retail organization in Canada, as 
manager of their watch repair depart 
leaving this companv_ to 
Credit Jewelers. 


ment, join 


People’s 
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illustration. ) 


The display is given exceptional ver 
satility and length of life by the fact 
that four changes of picture and_ text 
are provided for this center panel. One 


shows an air force officer and his fianceé, 
another a reproduction of a_ full-color, 
full-page “Keepsake” advertisement from 
the spring magazine campaign, and the 
third. an invitation to passersby to come 
in for a free copy of the “Keepsake” 
book, “The Etiquette of the Engagement 
and Wedding” with the supplement, 
“Wartime Engagements and Wedding.” 

Other helps provided 
series of newspaper advertising 
mats on the Anniversary Ring theme, 
dramatized one-minute radio announce 
ments, and an effective direct mail folder 
with the jeweler’s imprint. 


merchandising 


are al 


Kaye Jordan Gets New General 
Manager, Expands Organization 

Ralph A. 
Sears Roebuck, Chicago, for the past 
vears, has been appointed general man 
of Kaye Jordan Co., Providence 


Sperry, jewelry buyer for 


25 


ager 


RALPH SPERRY 


New Sales Manager 
Kaye Jordan Co 





and New York. Mr. Sperry, who is a mer- 
chandising expert of many vears’ experi 
ence in the jewelry field, will coordinate 
and supervise the operations of the con 


cern, leaving R. M. Jordan, its president. 
free to devote his energies to the crea 
tive work for which he has become well 
known. 

Also added to the firm’s personnel is 
Miss Claire Pausé, formerly buyer otf 
the jewelry department of the Hecht Co.. 
Washington, D. C. Miss Pausé will act 
style coordinator, harmonizing and 
relating Kaye Jordan’s new creations to 
current trends in women’s fashions. Most 
of her time will be spent in the com 
pany’s New York office at 303 Fifth Ave.. 
where she will work in close cooperation 
with R. M. Jordan, president. 


as 


To the designing staff have been added 
Arnold) Henri Bergiere, well known 
sculptor, who has just created a new line 
of stone-set gold-plated ceramic jewelry 
which will be marketed under the brand 
name of “Ceramisettes”; Zegorav, inter 
nationally famous European designer, 
who is developing a new line of items 
which company executives say are most 
unusual and will be ready shortly for 
release to the trade; and Arthur Pfeffer. 
European designer of consider 
note. 


also a 


able 


New Offices for Imperial Gem 
Syndicate 











Here is a corner of the spacious new 
offices just opened by the Imperial Gem 
Syndicate, 607 Fifth Ave. New York. 
to accommodate its large and growing 


business. The arrangement of the suite 
unfortunately is such that it was im- 
possible to make a_ photograph that 


would show the layout more completely. 
but this glimpse into one of the offices 


will give an idea of the modern and 
attractive furnishings and decorations 


which characterize the new quarters. 


Wholesale Firm Moves Uptown 


National Jewelers Co. which have been 
carrying on a wholesale jewelry business 
at 155 Canal St., New York, for the past 
ten vears, have moved to new quarters 
at 630 Fifth Ave., in Rockefeller Center. 
with double the floor space formerly 
occupied. A large and beautiful show 
room equipped with modern displav fix 
tures, has been created for the showing 
of the firm’s complete and varied line. 
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Harvel's New Advertising Campaign 
Features Miss Victory Model 


The most extensive advertising 
paign in its history is currently running 
for Harvel Watch Co. Publications in- 
clude Life, Saturday Evening Post, Col- 
lier’s, Look, Mademoiselle, True Story 
ind several other magazines. 

One phase of the campaign features 
“Miss Victory” by Harvel, while other 
ids, of a non-merchandise character, urge 
the purchase of U. S. War Bonds. 

Also included in the current Harvel 
campaign is a coast to coast radio pro- 
gram, details of which are to be an 
nounced later. 


cam- 


Ronson Campaign Teaches Public 
How to Make Lighters Last 


“Lighters are scarce—take good care 
vf yours.” 

This phrase, or variations of it, is now 
appearing conspicuously in the current 
idvertising campaign on Ronson lighter 
wecessories. 


\imed at 
lengthen the life and improve the service 


teaching the public to 


ne es ») 
¢ scarce 1) 


“ys at 
wer ours 


(> Ligh ’ 
, : you! care of ¥ 


” (( -pake gt 


, 


through the use of 


of their lighters 
Ronson flints, Ronsonol fuel, and Ronson 
wicks, this theme runs throughout the 
consumer folders, booklets, dealers’ mats 
ind display cards, as well as the publi 
cation advertising. 

A number of free sales aids are being 
offered to Ronson dealers to help them 
direct into their profitable 
stream of customers for Ronson lighter 
accessories. One of them is the display 
card and booklet here illustrated. Full 
information concerning this .and_ the 
other sales helps can be had by writing 
to Art Metal Works, Newark, N. J. 


stores a 


Gruen Buys In "Outside" Stock 


The Gruen Watch Company has pur 


chased 46,511 shares of common stock 
of the Company according to an an 


nouncement made on March 8th by 
Benjamin S. Katz, President of the 
Company. Mr. Katz states that purchase 
of this block of stock owned by indi 
viduals not associated with the Company 
reduces the number of shares outstand 
ing in the hands of the public to 383,884 
and %, shares. Consummation of the 
purchase of the stock was made after a 
special meeting of the shareholders of 
the Company at which the transaction 


was overwhelmingly approved 
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Helbros "Time for Victory'’ Contest 
Aimed at Boosting War Stamp Sales 


A unique contest designed to mobilize 
the efforts of the retail jewelers of 
America in the sale of War Bonds and 
Stamps is being sponsored by the Hel- 
bros Watch Co., 6 West 48th St., New 
York. 

It is strictly non-commercial, Helbros 
position that 
and_patri- 


taking the commendable 
they will not 
otism. Every jeweler, regardless of 
whether or not he handles’ Helbros 
watches, is invited to participate, and 
the contest is open to the entire public. 
“labels” or merchandise 
The only re 


mix business 


No “box tops,” 


: , 
involved. 


purchasing are 





Helbros watch executives and one of the 

posters announcing the contest. Left to 

right: William Helbein, President; Murray 

Hirsch, of the Ray-Hirsch Advertising 

Agency; Al Hershon, Sales Manager of 
Helbros. 


quirement is that at least one War Say 
ing Stamp of any denomination 
must be purchased by 
from the jeweler from 


even as 
small as 10 cents 
every contestant 
obtains his entry 
time he Any contestant may 
have as many blanks and submit as many 
he must pur 


whom he 
obtains it. 
entries as he wishes, but 
chase a stamp with each one. 

lhe basis of the contest is to complete 
in 25 words or less the following state 
ment, filling in the blank space with the 
hour:—“In my 
order signalizing our victory 


date and 
‘Cease Fire’ 
over Germany will be 


(date) it 


given on 
(hour) because” 
Entries will be judged on 
the merits of the reasoning and the apt 
ness of expression. Judges will be the 
Reuben H. Donnelly Corp. 
at midnight Oct. 30, 1943. 
War 


be awarded to the grand winner, 


Contest closes 


Bonds will 
ind to 


\ prize of $2500 in 


each of those sending in the 101 next 
best answers will be awarded a Helbros 
l7-jewel watch with a retail value of 
$57.50. Prize watches may be either 


men’s or women’s models, according to 
the sex of the prize winner. 

All distribution of blanks 
the sale of the required War Stamps will 


be handled through retail jewelry stores. 


entry and 


Jewelers who wish to participate will be 


furnished with a complete kit of ma 
terial, including a supply of entry blanks, 
window posters, display cards, lapel tags, 


booklets, ete. 


The project has received the official 
commendation of the U. S. Treasury in 
a letter which reads in part—“We be 


that it (the Helbros War Stamp 
promotion) will be most helpful in stimu 
War Bonds and 


lieve 


lating the sale of 


Stamps.” 


| continuous 


blank at the 


judgement, the 


New Watch Strap by Louis Stern Co. 
Offers Unique Features 


The Louis Stern Company, Providence, 
R. IL. have introduced for immediate 
delivery thru the wholesale trade, a new 
length fabric watch strap, 
with an exclusive safety feature which 
prevents the watch from slipping off. 

The name “SENTRY GUARD” is 
derived from the “Safety Loop” (patent 
pending) which is an integral part of 
the back of the strap. This loop holds 
one lug of the watch tightly, is not bulky 
and cannot be when the strap is 
on the arm. 

“SENTRY GUARD” is equipped with 
a plastic buckle, is washable, pre-shrunk, 
and water-repellent, the fabric 
processed to shed water. It is available 
in and widths, 12 on a folding 
display card printed in three colors. 


seen 


being 


”t 1“ 


Longines Veteran Honored 


At Luncheon on 75th Birthday 


Arnold “Burk” 
tendered a surprise luncheon by friends 
and associates of Longines-Wittnauer at 
the Hotel Crillon in New York on the 
occasion of his 75th birthday recently. 

Mr. “Burk.” as he is affectionatels 
known at Longines-Wittnauer, is an ex 
watchmaker and has been with the 
company for more than thirty years. He 


Borchgrevink was 


pert 


was born in Oslo. Norwav. where he 
learned his trade and, according to a 
fellow townsman, became “the best 


watchmaker in town.” 

He came to this country in 
shortly thereafter joined Longines-Witt 
nauer where he has remained ever since 


1909 and 





Left to right: Ed Detjen, Vice President and 

Secretary of Longines-Wittnauer, congratu- 

lates Arnold “Burk'’ Borchgrevink at a sur- 
prise 75th birthday party. 


At 75 his hands have lost none of their 
skill and his eves have the sharpness 
necessary for the most skillful work on 


chronometers, and sweepsecond timing 
watches. 
Among those 
were J. P. V. Heinmuller, President; 
Edward Detjen, Vice President; Mac 
Merz, Longines Merchandising Manageg: 
Bill Zint, Technica! Watch 
Cohen, Factory Department Ex 
ecutive; and many of the watchmakers 


who have worked alongside Mr. “Burk” 


attending the luncheon 


Division; 


Louis 


for many Vears 


Isidore Friedman, president of the 
Friedman Gem Co., 71 Nassau St., New 
York, announces that he is starting April 
1 on a trip, in the course of which he 
will cover the principal cities of the west 
with a large stock ef precious and semi 


precious stones 
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EISNER IN NEW AND LARGER OFFICES 


Snapped at the formal open- 
ing. Mr. Eisner is third from 
the right. Second from the 
right is Max Templehoff, and 
fourth from the left is Max 
Taussig, who with Mr. Eisner 
comprise the firm's executive 


staff. 


Paul V. Eisner & Co., watch importers 
and distributors, have moved to new and 
larger offices on the 17th floor of the 
building at 580 Fifth Ave., New York. 
Formal opening and reception was held 
Saturday afternoon, March 6, from 2 to 
6 P. M., and were attended by. many 





of the important people in the jewelry 
and watch fields, as well as officials of 
the Swiss Consulate and the National 
Bank of Switzerland. The new quarters 
as well as being considerably more spa- 


cious are attractively decorated and 
equipped in modern style. 





Gruen Sends Easter Greetings 
To Americans in Service Overseas 


To say “hello” at Easter to American 
service men abroad, The Gruen Watch 
Company, Cincinnati, Ohio, is using 
space in newspapers in many foreign 
countries. 

The copy, handled by McCann-Erick- 
son, Inc. New York, will run_ in 
newspapers in Alaska, The Bahamas, 
Barbados, Bermuda, Hawaii, Jamaica, 
Newfoundland, Panama, Puerto Rico, 
Trinidad, Australia, New Zealand, 
England, Ulster, Egypt, and India. The 
list of papers was approved by the Office 
of War Information. 

Wherever possible, the agency’s New 
York office is sending mats to the news- 
papers. In cases where this can’t be 
done, the copy is to be cabled with print- 
ing instructions. Except where space 
purchases are limited (London, for ex- 
ample—8-inch limit), the ads will run 
12%” by four columns. 


The message is: “Easter Greetings to 
you of the American armed forces from 
all the folks at home. The Gruen Watch 
Company, makers of The Precision 
Watch.” 





Kaye Jordan Opens New Show-room 





Modernness in decoration, furnishing and 
color is the keynote of the new Kaye 
Jordan show-room. 


Kaye Jordan Co., Providence and New 
York, has opened a new show-room in 
the latter city at 303 Fifth Ave. This is 
the same building in which the firm’s 
New York office has been located, but is 
a new suite with much larger space, 
modernly and attractively decorated for 
the display of the company’s line. 

George Kane, who has been New York 
manager of Kaye Jordan ever since the 
opening of the branch, continues in 
charge. 
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Oneida Makes Bloom a Director 


Stockholders of Oneida Ltd., at a 
meeting on March 1, 1943, elected Rich- 
ard A. Bloom to the Board of Directors. 

After graduating from Notre Dame, 
Class of 1930, Mr. Bloom came to work 
for Oneida Ltd., July 7, 1930. He worked 
in the sales office as correspondent, had 
charge of the silverware department at 
Dey Bros., traveled on the road selling 
hollowware, and before the war was sales 
manager of the Hollowware Division of 
Oneida Ltd. 


At present he is manager of Oneida 
Ltd.’s War Production Division which 
was created to handle war contracts. 
Oneida Ltd. is now devoting all its facill- 
ties to war work. 


New Selling Helps for 
Bulova Jewelers 


A new promotional campaign to aid 
jewelers in their spring selling is being 
offered by the Bulova Watch Co. Material 
includes a series of four post cards, a 
new series of mats for newspaper ads, 
and a striking gift folder printed in 
color which illustrates over 25 other 
jewelry items in addition to Bulova 
watches. Gifts from the jeweler for 
service men, brides and graduates are 
shown and the folder can be used at 
any time of the year. 


Also offered is a new four-color car 
card which features eight other jewelry 
items besides the Bulova timepieces. 
This is available in either of the two 
generally standard sizes—11 by 21 
inches and 11 by 28. 

All of the above material is supplied 
without charge excent the car card which 
is furnished at a nominal cost, complete 
with the jeweler’s imprint. 





De Frece Incorporates Business 


Ben De Frece announces the forma- 
tion of a new company, styled the De 
Frece Watch Co., Inc., at 48 W. 48th 
St.. New York, succeeding the business 
of the same name and address now dis- 
solved and in liquidation which he 
founded in 1919 and of which he was 
president for the past 14 years. He 
will, as president of the new corporation, 
continue to serve his customers in the 
same manner as in the past and assures 
his patrons that insofar as receipts of 
merchandise permit, he will faithfully 
strive to accommodate all old customers 
to the fullest possible extent. 





New Radio Series 
A "Natural" for Elgin Watch 


One of radio’s top dramatic shows, 
“The Man Behind the Gun,” found a 
“natural” sponsor when the Elgin Na- 
tional Watch Co. decided to use this 
realistic war program to stress the im- 
portance of accurate timing by Elgin 
instruments in battle actions, and to 
keep consumers reminded of the day 
when Elgin timepieces will again be 
manufactured for civilian use. 


Starting March 7, “The Man Behind 
the Gun” is heard over the CBS network 
every Sunday at 9:30 P. M., CWT., with 
a considerable audience already built 
during several months as a Columbia 
sustaining feature. 

Uncompromising realism in presenting 
the daily life of our “men behind the 
guns” on the battle fronts of the world 
is the keynote of the show. It is written 
and produced by Ranald MacDougall 
and William N. Robson, a team who 
have flown in Army bombers, gone down 
in a submarine, seen the deck of an air 
craft carrier at first hand and gone up 
with paratroopers. The intensely human. 
realistic dialogue of the scripts is the 
result of personal interviews with men 
back from active duty. 

Converted nearly 100 per cent to war 
work, Elgin found in this realistic war 
show an effective means of showing the 
vital importance of time in present day 
battles. Elgin chronometers, tachometers. 
airplane and tank clocks and precision 
instruments are serving today wherever 
American soldiers, sailors, marines and 
flyers carry on the fight for freedom. And 
time fuzes manufactured by Elgin are 
providing the split second accuracy that 
makes the difference between a hit and 
a miss. 

All this means that civilian consumers 
must wait till after the war to purchase 
new Elein watches but in the meanwhile 
“The Man Behind the Gun” is helping 
to remind potential buyers that when 
the war is over Elgin will again he 
ready to serve them. 





Goldstone Buys Mexican Factory 


Joe Goldstone, of Imperial Gem Syn 
dicate, Chicago, New York and San 
Francisco, accompanied by Mrs. Gold- 
stone, returned to Chicago three weeks 
ago after spending two months in Mexico 
City. While there, Mr. Goldstone ac- 
quired a large silver jewelry factory and 
contracted for the building of an addi- 
tional plant which will be in operation 
in about 60 days. The two factories will 
provide extensive facilities for the manu- 
facture of jewelry for the American 
trade. The line ranges from simple silver 
pieces, and enameled goods to articles 
mounted elaborately with plain and hand 
carved jade, coral and turquoise, and 
includes earrings, bracelets, necklaces, 
rings, brooches, etc. The designing of 
jewelry for the American trade is under 
the direction of two expert jewelry de- 
signers from New York City. 





Richard O. Fine, of the diamond cut- 
ting firm of Max Fine & Sons, is the 
proud father of a brand new son and 
heir. The baby who was ushered into the 
world on Mar. 5 has been named William, 
and his dad reports that both mother and 
baby are doing “Fine.” (Ouch!) 
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THE BLAME IS DIVIDED 


lh komM THE COMMEN’s that are usually heard about the 
black market in watches, one might suppose that the 
whole nasty business is solely the fault of some unscru 
pulous importers and middlemen. 

The truth of the matter is that the retail division of 
It takes 
market 


the jewelry industry is just as much to blame. 


customers as well as sellers to make a_ black 
possible. and if every retailer were to refuse to buy on 


a black market basis, it would mighty soon go out of 


existence. 

Moreover, a good many retailers are not above start 
ing little black markets of their own. A watch importer 
on whom we were calling just the other day showed us 
a sheaf of letters from people who had seen his adver 
tisements offering a certain model of watch at a price of 
slightly less than 440, and had written to him to ask why 
they had been charged *60 or more for that watch by 
such and such a retailer. 
all of 


all of them stores 


Names and addresses of the stores were given 
them regularly established jewelers 
who had obtained their watches direct from this importer 
at the regular trade price which allowed them the cus 
They did 


not have even the feeble excuse of being forced to over 


tomary margin on the established retail price. 


charge as a result of having bought the goods at black 
market prices. It was just sheer unmitigated greed. 
Yes. we need a clean-up in the wholesale situation but 
we also need a clean-up among the small minority of 
unscrupulous retailers who are fouling the nest of the 


decent and honest ma jority. 


A GOOD JOB 


Ir IS GRATIFYING to see the Production 


War 


recent order governing the use of silver recognizes the 


Board’s 


fact that special consideration should be given to the 
special problem of small business in the framing of 
government regulations. 

This is, we believe, the first time that this principle 
has been put into practice by any of the war time agen 
cies. It is certainly a highly sensible approach to the 
difficult question of the preservation of small business 
in the war time economy, and if, as is to be hoped. the 
idea of making special provision for the little fellow be 
comes general, it should go far toward the solution of 
a problem that is plaguing the country. 

The Silver Section of the War 


done a good job. 


Board has 


Production 


TOOT! TOOT! 

INCIDENTALLY, speaking of the silver order, we cannot 

resist the temptation to indulge ia a slight bit of tooting 
our own horn. 

For some reason, the provisions of the order were com 


pletely misunderstood by many of the daily newspapers, 


144 


and scare stories were widely published in the daily press 
to the effect that the amounts of allotted 
the regulation were based on the consumption of domestic 
silver in 1941 and 1942. 


tically no silver at all in 1943, since domestic metal 


metal under 


This would have meant prac 


has been very little used in the past because of the 
price. 

Actually, of course, it was based upon the use of all 
different THE 


Jewevers’ CircuLar-Keystone reported the facts cor- 


silver, which is an_ entirely matter. 


rectly,and was,we believe,the first to do so,sending out a 
special bulletin to silver-using manufacturers on Feb. 27 
in addition to the regular issue which followed a few 
days later. 

Moral: For accurate and reliable business information, 
read an authoritative business paper that is a specialist 


in its own field. 


PRACTICAL PATRIOTISM 


Arr you poiNnG all you can to help your country win 
the 


No, you can't make shells or tanks in a jewelry store 


war? 


but there are plenty of other things that need to be 
done, and that the jeweler can do. 

For example, how much are you doing to help the sale 
of war bonds and stamps? Do you just run a line oc 
casionally at the bottom of your ads saying “Buy War 


Bonds” 


thorough and consistent effort to sell them? 


and then forget about it, or do you make a 


Do you feature them in your window displays and let 
people know that they are on sale inside? Do you have 
a sign or booth in your store where they are on sale? 
Do you suggest to your customers that they take part 
of their change in war stamps? When you run a con 
test, do vou ever use war stamps as prizes, or as a con 
dition for entering? 

Do vou feature the Red Cross or the U.S.O. or Civilian 
Defense activities in your windows? 

Have vou cleaned out your basement to contribute to 
the scrap drives? Have you a chronometer you can lend 
to the Navy? (See page 64 of this issue.) 

Yes, there are many things that the jeweler can do 
and that 
make him by doing them a more essential part of the com 


things that are essential to the war effort 


munity in war time. 
Many jewelers have done splendid work along those 


lines—let’s all see if we can’t do likewise. Let’s put our 


I. Gb 


Editor 


patriotism to practical use. 
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Put this Patriotie 
Message in Your 
Window... Feature 


Parker 
Quink 


for 2 Reasons 


TO KEEP 
"EM WRITING 


TO SAVE 
PENS 


There are millions of new ink 
buyers today... the millions who 
now write to men inservice! Take 
advantage of this market... sell 
Parker Quink containing Solv-x 
because this is the ink that saves 
pens from becoming wartime 
casualties... the ink that stops un- 
necessary pen repairs caused by 
highly acid ink. Your customers 
want Quink. The product itself plus 
strong national advertising has 
created the demand! 


OUR FIGHTING 


FORCES ARE 
PLEADING FOR 


MAIL... Remind 
the Folks at Home 


to Write NOW... 


and OFTEN! 


The attractive 
patriotic dis- 
play shown 
below isacard 
printed in full 
colors, size 
22° uae. 
Makes an 
ideal center of 


attention for 

any window or 

counter dis- 
play setup. 








WHY 
YOU 
ARE 

SHORT 
OF 
PARKER 
PENS 
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PARKER WAR 
PRODUCTION 
FAR OUTWEIGHS 
PARKER PEN 
PRODUCTION 
NOW and UNTIL 
VICTORY 
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...a Child’s right to a happy, laughing, 
carefree childhood 


This illustration is part of a full page, full color Community advertisement which appeared in Life Magazine, March 22nd. 


The skills, the facilities, the men and women of Oneida Ltd. are enlisted for the duration .. . 
making war materials. The Army-Navy “E” for excellence in war production flies over every plant. §& 
Some day we will again be making Community but in our advertising during this period, we believe 


it fitting to try to express the things for which we . . our Jewelers . . and all America are fighting. 


COMMUNITY __ &%&_ See Sheyplate 





